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/ 43llaj 

4>caflJ1 jljJ ioUM <U«£JI ,jIac[ 

4msJI ojb! 


IjijL-: t,jlS 

• - «4 1_j ti^aLtil i^ili^jLlI ^jaILoII 

#\ ^ -**'«»■ '■» ' 4 j~* Ij^jL-; 


'^)- ^ ''' ^Jl '■« — ^ ^ ~ 4 «-. j» tjlA >_) >■; 

Y * Y i &<LaA.jpll jail :‘o^aU]I t ^ Ja 

^ Y< 4 w va VIY 
A^bJI ^1£SUJI - Y 
| t j.--»ill _yjY ( 1 ) 

(j) 


Y • ' Y / Y YYo. .£ljJ>'l fSj 

1.S.B.N- 978- 977- 704 -785 - 2 : JjjB ^Jill 

Ss v JjlWI jji^J A»l»i1 Aiu^JUjJb v 




4jj£s]I i_iAljLo!l j iIAaIsjVI ^J-^4 4-a^jlil] jS ja]I lIjI jl-Waj <■ t . Yg . l l 

vlibl^ia .1 ^A \3 iawMJ <^1 jlSiVlj u 5 J^ Ai5la-ail 

. J£_)a]I <j& ajj_)*ia3Lj _ji*J Vj j_yS ' j j ' > **» ' 








.JliftLiuilS 

. J jL^.lL 4-ajla 

. <Ai J^cjl 4-C .>Cy\ 
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. (Jl jLf jj(j ^jLi i jmj Y 

jlll *1 ->^'N' 1 1^*. ^ ^j A 'Q^ .- l «a^ X 

.A-abtll (JjlsibJl {_)ajLaji3 4^...1 ..• v y' Cjljisll £ 

.AjC. 1 jj^| 4 ^LJ! ^3 AjujV’I < 2 ^ c 


■ i^ll ^jj>.ViII AilxJuJI i"''! 7 - <Oaj^~k V 

. jluiLa .lie. C-'LskLaJ] jiJI A 

. 4-a jV! #Uik ojj.ll Tjjiaj wJJ *r jj^j ^ 

^ ^ jIa j*. 3iiU ' . 


. Ijiia ^jA 4j-a»3 JofLlj 
•jt jij- 4 (»_>* Aj-£»5 JjSJIj 
j 3L» (_g..iic.LaaJI 

. *V ■ l'l AjjIjJ! J_ys 3 jl i-> a -KC. ~ 

. ^j5 aJUI ^ *. 1 li i'll JlJ] £ j J-3 
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\ r 
^ £ 


\ e 


> 1 
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JSa$A5 JT^3^ 
ji' J&H& £-3^ 

. JL-o£Q p\ Jji - Jj^jj' 




4_lLaC. 


.(_5iiiaj gji-o oLf^ ® jjO 

•s. M lj , .„yi 

Li 2 IQ Li I AjIaxII 


■ lj \ iL/m" -L..^ 4*ok; jjAL n=k 0*J jjaLosJ! 

Jil_l»j Ui£]j ^L^aiLa —iiUi j - 4^U]1 J 
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Vo 
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- jL.1... ^' 1 4 ijLi jll Ia jUjCiU 4-oUI JjISJUI 
.AjjULa 4_ijUa j l«A jUfrlj <3iJ^ 

. 4, a! 1 .iiiti 

.ROPES U^. 


r. I, JjSjiaU 1 '•■'<^1 (3^! (i^ 2 ^ j4U=>^iil Ji-liill 

^jU Jlia 

.(jLaiV' Ajjiaj 
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j$Mi 




JjJaJI 


.Ajjlalll A-o^l*Ji Aatullj A_wal~JI wjl jLufr'yi 



jjjjlic. jljis 

Y 


. A-La AjU jll till ^ln.?t j ^yCLaajI ^yiaiill (_>al JC-I 

r 


AjoLxJI tlll5>l*]ll <*JjS?l JaLaj'iilj ^uaila 

< 


.IjLtiiSLa ^ jjj Lo ^jAc. $Uj ^j^SjII 
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.4Ps P _ 51 tijaj iiii 1 > j3I ^jjVi >"il<i5^5' -_lil ^ 



aXU 
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.^UsV' 6> 
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PEST ‘-''■■'J.' JA*-'i5 A_a jliLill jjjjLixll 
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^ . 


.kAA HUXJI A_lal 

^ > 


.ojjlaail Ig Til aa* y AjIc. jll ^-l^il 

\ T 


. J^l >111 iSb 

' r 


• SOWT tillJ*ii Jjl.Ttl! Aa. jjLj ^jjjlic. 
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jjlS I i_aJlj u_lUS jA 4-ol*JI i^jlaibdl ^2 *U»4jS_^l ^jAlLall" 

iA_aL*JI JjliDUJ! A . ni nV'fl Ajjliajjj <io_ol£ij Aja.U ^a j iSandra Cain 

4-n.nla. ^H&YI jJjLwj! AjU£JI j J .^Vlj 4_aL*il (JasjJjj 

Jjj jti ^*-4J UL^Jac. ^Jl aAjJoJL 4 Southampton Solent University 
i Ljlkjjjj Chartered Institute for Public Relations 4-*LsJI 

■ The Society of Authors jjiij-il 4-jx**. 


jJlill A£^ii A )*nJ gj Y • • ^ ^le. ojjmj fi ■ j 

.^uUajjJI SAaJUll ^ AjulSJl Palgrave - Macmillan ^jjjollj 

1a J^. n ■—ASjjZi vjLbala ^lkJLuj l.wl J L ilV^I -jy* ■ JJ 

: i>° ^ :jLo Ob^“J ^ ^ U ' Ui jil ^xiAliall i jC- 

A iLi ll i..jl j ^gj gm 1 j o^l,iV^g AjlLolig 4 '■ .’1 -- ^11 

. 4j>yil_gltiiVl ajljVlg p' r - j -1<~- j 

4 _aL*JI ^_3 » j-‘ i^j i_i]l JLaJI >_j \Atuoinj 

« ^yZLijaj h>tij«o JS-ij Lcij^uj \ £ \ jijj 


uax-i_! u % \ 


*JJ ^_2 4 >1 ■»"> x -'V1 ^LLftll j ^ ^5j 


j jjTuriJkLall JjIajJj AjaLlSI <*_jl£ 11 j 

^ *5tl Q-^ll J vUt.y%y<I l j.t-1 lA> 
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1 £ J ^ A£) > iiAxSI ^jUSII ^ .rilj 

\ -■ J ■ <3 JJ Jj£l _)^ '■ • ' jaJjjUJ (_U3_)ij 

Aj^-a ( _ s 3 (_)«J jJiiil AaaA c L^aC. I j v" t~>l ill j ». _ ill ill) ^ya ^l£a ( i' Aj j 

^' ^->' 1 j A^alxil Cjli^U] 1 ^jjui jLo-o ; isij > 4 US^ . «L«Uil CiliiUJI 

• AjjaAlaaJI ( jilc.') r l JjLu; j ^ JjLaLdl J jilc-VI 5 Ajlfc-illj (JJj-ill ^'jL ^l^ i j 

^lljLajjoil (jl Ala lx. yXui -il-ijjj lauLuj "AjiLlII dlls^jjl" jjj*j ^ y ^ 

^C. 'a ja J jj jj;*'! ! l^A “Lal*Jl alilSi!-*!! ^jjb wiSLall ^ijJ .ijljll jJL*Jl 

(jij {Public Relations A^Uli Cil£sUJI) ^ jjj*j £ yy^ S-& y -^j • ^ ^ 
(/*. R .£• .£-) li»> <>« ^jaljVI 0^-^' ^ ■ is ‘ 

. Aji-all aAA ajUi^U 

A-s.j-s. .^-il l Ojja^all j"c£j LjjV l_^laj ajaa£ AaaAl Lj-i bal*Jl 

A-aUil >lAi£l*JI J! Lojj . ( _ 5 awjUJlj U^5^1 baalS Aahi a 

aJLiujj l$j jSl aJa! A an <v% ji A unlit, j) Ajal C. Ajuua^a ,J£ij A-e^£a. JS ^ Aa uji j 

IgJLalj lajUUsuj l^jLnija vlixijjlj ^Isall l^JC. j jljjl ^ail tlkjikLaa-) 1, : lil j 

A^aa .l$J AUjUJI CjLaua^Ail oifc AluJja > . l .i AioB fAjSil (jiadl y j3jJJ (jl 

fja la-JL^o (jaLaUlall j La_i AaulaSi A^cJaiaJI (jaa Jaal jjill -iLaJ A-alaJI ijliiUI 

■ j ]l ^ ^1 *—jl-oJaiail 

^ii.1^11 U j Aasiiiail JaJJJ j l J >B A^al*il Cali!llx5li 

(jku LojS Laa« ^ 3 ~ Aill^aJI JiUu^ ^ j>^Sal3 j 

ajbj ^gi) 1 Loa t j4iJI '^A Aallxi o^bj ^ jjl ~ <pjj£N\ sl>VL-aoVb 

,ji ^ baUSI CjliliUil CjIjIjI ji j>Laii JJ>bj ^glc. ajai.Sfl AjjVI ^ <_A^' 
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llA AjjlL ^ill j jJl eJ-iVI jjk jx £< Jll llA Jc. JIaSVI v—iLiuil jxj 

UllxJ—iJlj aJomUvU AjjLvjI i j y-a Jill ^ jSU t4 JS1 AjJxAij jl^aJI 

Ultxjxxll liL Jt J J ■ .—l \ 1 ^ j ? A~. ^ n 4 *vl «v J v ^ r J .' ^ 1 1 * *1 '’.' I JaJI ji 

...iJJla.j ;J.iU^j ,^'jj JaISj JSui? 


: Jii Axbtll CilfiUil SiHlaJI CiLL jxHI jxj 

Ajjlll AAila j l^ji \SJi cs^i 5-oL*JI UliXxU JJI AjxxJI ■- h jau • 
r_34aj ji IJjJa jc. Ajift'i'1 ji Ax^laJI jl A»<sl*JI AxJaixIl JjLij (AxJaixj Axjtl 
oii JjiAX x JxLljj jl j£xJ jl JxLujj jx £x AS jl ■ ux.il j lyUlIj ~a1«iH 

jlSx'yi jlSj t _li^i ji J iLk*.! jl j jji x J l jj\j jl AjJiixll Jc. AjUJ 

J JxLiJI Jilc.'V’l £-°l J lAi^ijj (JjJa jC. Ja-oj ji j tlgjli JA-A3JJ IfrluAu* 

. a£jjaxx!I JL-ouJI Jjiaj Jl Jl*3 jjijo 


1-laj Jll j Aj£j_J^ I oiUxll HjUV jJIj Axlxll tl)l£5bdl Ajxxa. c_4J• 

AjJ i. —iIslXc. c l ii i A-xiaixilj A li lil .*11 J l t -*lVi 1 a ’l l \ AxIaJI i ~~*1 « \l 

. LAjjAIx^j AxJalo J jjj Jjiljux ^lij j 

J-»3tvx' 1 1^- J I UjU UjUaj^jj Axlxll ilila M.U j ,jj Jjj * x s_ijc. lilliS • 

.Uj^-xa.j Hjl xh-xi l ^Aa.) jjj JaIiIq ^$jj bAja. AAUMc. l _v*i*aiUJ jxixxllj a] 
i-°J jjj i-«J Ji U A_iiij — ^ * <v . J l Jj=k. JJ-2J "AxUJI lll£)l*jr lliyi 

Jj ^Uiu Axlxll ulillxjl Axujlxx jl lx£ .AxJaixll jc. jjJ^Vl Aj Ji 

. j jll jx JS J A^iC-Jj A^uiJ jiibllj ^_1 axS 1I w'a.lj.i AjcxaxII 
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1S 1 lit Li4"i 4jjbl 4 aj Si j 4^aUJI JjUvLkJI jjli tAjLuti! A.-^ I :V Lai 

4^1x11 Jlil£SL*i] J Lb j-laiJ 4jl jit. .(_ual jfi-Sf'lj -A i- i. i'' V' ^j-a LlaJ^C. 

< jaLoai l ^3 ■ ' 1» i l I t<S t bUl ^ UaLiij 4 jlr. l oS j bLbjVI AjjLi! IaJ-ajC-Ij 

:jj£j ,jl 4 -oUI -_lAILL*il j£-Aij .^-aUl 


LUlVl j^aj 3 tAc-XJI ^gh. ■iLuc.'tfl :representational aALm • 

,3jjJ.lla]l 3 


.aajII j j.-> aluj g-USV* j u- 3 jbjll Ap- -dialogic aJ^>. • 

, oV'^ SjbpU UjUiU IJ3J (jJjj Lui :advisory 4jjLiLJ • 

4 *\l*i aI I ^3 ^ 4 j 3 l^) 2 iVl 3 jaxm^H 3 blxllj Lallj 3U.4 

4 -i| ■. H Jlili£lxjl ^.afi 4 j]i 4 _al_*JI Jjli!Sl*J 4 j ^ JjJl bail 3 

:LaA J) 

.-,^1.^1, AakLJI aU.-V' VI aiit J : 44 ijUil baLJI JJ£*JI 

. ' 0 a*''S ■. II ^O'C-vl l jjJill i ( _ 5 ^».jLaJl J 3 $ ,< n>l l j 4. aP»lal ' (jjJ 4.1j l flai l 

diULulL si^a] JSU j* ojyjb j j35-0^11 (jit JUill ojpbj a^jbJI 

jj^J 1 4^ AiH^I ^>’1 JiUj J 3 U J* SijSV' vlaLaji^ilj 
aJLnii J 3J j I_i j*j]I 3 4 i JjLa ji*-all j* J^b^ J** J-^- jp 

I • •«-_ j U ^ll 4 ^>4II jl 4a, 1.all ji -laLLiil sUj 

^ .-■yi.^-'Vi; aikLoii au.v. S'i alia ^a j raji-U a^uii jiiisausi -y 
I^AJj 3 (jjLaljiil - iblxl j > -l » /a i>? ia.l^l 

£33 ^jic. Ja*j J 3 ...aJajli-all jS^V I 3 ^ J Ij-ilc- J 
t .>-.1 jll jj^sJI ^ jji J<ax!l 3 4 aril all aV_3^3 aLail^b ^A jl*-J J 
LaS «;j}.sL-a]l Jllc-VI ja-liluJ b-ili 4 ^ jTll I bAA 

iyc JLjiJIj Jill jJail! 3 Jjb.laJa.VI J Jill a Ull 1 ^ J 3^1 Jib.-3 

4 al^l. a II Jill u.Lla.11 ^3 Jll^ji * .al l 
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I <LgL*JI ^ A^joLiJ^ll ^jAUlaII' v-jlj^ jiliUj 

i^jjQaj^JI o^l^La]! S^SLo-aJI ^3 4-alxJt *JLll£l*13 .V t a l -* jlc- 

t ^i 4/,. ^jaILs]1j *'\\ ’villi ,-iall -lJ.i=iJ ^gi 4j <jlxIiuiV^4 a«.Lja£.l ^uajj j_gi3lj 
.4-ijl.V.x'l *w jIaaJI ^3 jl 4_ial*JI j-s \W ^gi ©I4_al_*JI sJLlliiljJI JLa-a 

Chartered Institute of Public Relations 4aUI jJjjLi 3 

aAsJL&ll aSLoaIIj 4aLx 1I <jjla>L*JI 4 <-J 1 . ^ ^3 4 . la ^ _y& 4jjA (CIPR) 

• j « ^i r . ■—i^S I 4 i’ll <1*1 jjfll 4 jj 4 ^ ^ l A ^Lc. -■ ■ I^ A3j 4 ■ \ \ L. i ^j 4l 

j^atj JLsjVU J*J ‘WiJJ 1 i^S Ifr&JJ jjSI j 

Sjli J 4^UJI diiUU ^1U!I *_ilUdl ^ 

(ji j 4-aUJI ^gi jAoUil jjiii: all JIiLoLojaI Jlaj j 

a _J J ■ * j JjLo ^LlaII 4jjI£aI * i-s.~i.rtl l 4^1,. -\ \ 

Cy* J ^5-^4 JvLk ^j-a 4_JJ_*il!l (_wa jj j v. ll l fi; . *J I j3_$J 4ji La£ i iC.^!l j 

...JaaJI (jijjj dil j-liilj 

1 $ *■ 4 il *J 1-2A ^-9 w-jlj yn > ✓nil <_ucwj ^L^^j4*all .w j Jfl] j 

d,11*ILc uj'Vlik-Q (j-iaxJ SjUIlLujI iJlxjj <001 Jjj2 jjj 

j ^LijixJI U^.jl_jjSjj JVI <. u.iKB j Jjj^aull j £Ac*y\ :^_a 

^3 ^LiaJ v—;! >n>/T*> ^ 1 ^JdJ Lixi j wjL^Juiax^x ^Jjl3 

^9 ^aLuj Lcj ; o^jl mMhiVI djlA Jj±c ^Jl 

. v_jIj£J1 \ jjfc ^5 4ii jj ^_ic. ^JUuj *\jl ~s j»m aLl j!Lij ^JLJ! jj 

4ja1xJ 1 4j^jaJ ^gi 4 j ^jUdl jl al j3 j-a JS 4j .Ijsixij jl jj-iill 4 lll JL-jj 

.AlaC. 4 -*j:^La- 0 jl 
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4j 3 Ailiiiil ojl jjj J4<all 1 

- - /tti j lj^ll 4_a^jij 4 ijlSj 

Jl 4-(ta.jj3l oi* lik e.l.iA} O' 4 ^ 3 

^Ull OjL-a j j jSSjII jtLu)S?l :^Aj t4-#l*Jl vljli^lxll ^k c -\jJaJ c-\ jC-Si\ ojk2^}\ 

M'i..iS fl j ^ * s \-y : ^yiiwLiil) fjAljj) j jlouiVI j A»m La>j 

• *A=>JLaJI 4_U^)*JI kljl jLaVlj 4-aLnil OlS^LxJI jVi *u i, nft i-ijlc. j jjjS-lil 

j.-V'H jj| Oa>Xa j J.l 

Profdrmedhat@hotmail.coin 
f 2011 :° jAlSl' 
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{UJULft 


Chartered Institute of Public LiLII dilliUil jjjjLi >»»^ jj.v- : 
£0^' u- J& sUli ^ ^Ull JiXJI J J\ (ClPR) Relations 

. LJL. 1^j 3 k_J_jC. ja]1 

(jjj3 a-l*J JILii LeLlI ^lilaiUJI l_jJLJ ,1 ^ ja 4 jt 

4_iMiLi]l j a-Sj-laJI JLc-YI 4 * 1 : a ji^lj t$JI jLlj La I j;X 1 4 ■ 'O ' 1 <LLjl ■ ** il aN * U __j |3 
S^kiJI jjj jLJ jA LobJl ojUs^Ljl ^a juajiJl jl 

^L** 3 l ^aJIj ojjj^a ^C. LgJiV jA j 4 -LlaII >_sl jL»V' 

L>° AjLwJI Lgj VjjiL’i j 5-aUJI 4 j jlii <ja ^l£ jj . Jjblall ^laill J 

^»lcj £^LLYI j=Ic.j La jx Y aJAxLlI (jji>YI >"i l. 

.ujYLcijYIj (joiill 


<.Lj'’ jc. -LllLs Rex Harlow _j]jIa (jJLjj ^li \ 5 VI ^ia 

r —rs ; t ua j^ta < r jjc < / ^z»_« <ic lji jjII^lji iL^, "LiLJi,-.i sn. u 

^^Yl ^1) “LLJI lajjju IVY 


_j 4-alS) ^ic. JC.LaJ ajxo 4 jjIJ 4»jLj 4 -aUj| CjI£}L 1I jl" 

W^ 3 L«u IajoaL^j 'LaLlJI jjj jjLUIj Jjoallj ^Aliollj JLaoYl AJjliL 
o' <>=• SjLVI j&Ll; l*j LS .5JaojjJI LLbillj oYlLLil ^ JLill Jabdl 


SjhY! 


L 5 -i-iaL' 


Jjh ^ > jo 
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. *1 ^ .. II 4 I<1 J ^ W Sjljyi ^C-LiU l$ji La£ A-abdl A -\L/i «a l l Aa-ii. »Laj 

■ *.'a>l^ J iyi Jc. '■■•«" jl^jJ AjkaJ jA (_5a11j OftliSj Aia sAiilauVI J 

" J 4 '..4..- i ijjljjl 1 4j£lLi.yi I (_ulLuij cliikJI f . i V i »u l^jl La£ 

La _jA J Ia J AaUJI vJAI£Aj«AI iJjLIJuia ^-kJajJ jlu Jaj-ui j) 

J 3 3ul*a ^IBUI 5-jUx ji F.C. Jefkins j&i& ^ 

AaAaiall Jkj jl£ e jl»£LJj L$jal_y& £3jJJ CjlAkjyl JjkJ 

4-1.^1 1j ^Ukiall J£ Aa^ ?J sS -S_^ J**^ £-'j? -^J 

.AaUAI 


- Public Relations Techniques -<->£*-// jjUXJI ^-yJL>l :j 2 ,^I IJ 

(Butterrworth- Heineman ~ ~ -uJJI 

, j U . J y UU o^jL. AahiJl A^ai lS3JA ^ O^J 

Uj^j 4 jAUl l JAJS J AfrUi US ^>Vl Alkali Jjl&Jj Aai^ali 
a^EUfl J .UjuAU^j l^j U-»3 Ui-aJ ^Sljll J l*J J«J j5l aLjUIj 

^A Jll LU o j4l' J.^' U J ) ^ yui1 ’ 

.(ClPR : j^-suall) ^iic. Jj_p.y' aIjSjj vliii Aij£ Uj k!u\ Ak£ U Aajli 

. ■ W\ lidik. A-aUll jJjLk^aili tA&kaj UUU -jI£U' u! 

.' A -U-.J l U;.;-\ l jjkUa-j ^^laSlI ^LUJI t> ^ ^ 

I jA. >,' 1 JjLJiiall J JLaC-V' JL?. J jV4j A. U« \ , 1 mJ .JjUiaLalij vLll j .a 'l J' 

SuUil lilBUll JJ 0 ^' ow i ^ 31 (> J ^ 1 ^ ^’-3 

JiU^ Ail*la JjV> flU> J M jJJ4 JjJ' ^3j' Wi ^.34 

vjlayixiS JjjjLi I^a3 Jjl AjUAI iAkJI aJ dUAj .^V' 
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W ^ ^ a»4 VJ ^A Lo 4~alxSl x^jli^Lxil jl A^alaJl 

^ ^ iQ i * *1 <o ^ UU^^ j . aisll ."Ia jjAIcs-j 4_*Aiicil jjjj ^Aliillj Ajiil 

li* jjL 33 j .JaxSIj VvliVi'l I fr&l j ti/u V 4 jJaS I ^lila^jLil jL 

4ja_ul j o^yULjLa _Jljj V A-alxJI JLlla^UI (jl ^ijt^ll ^gi 

. Jill 3^S( Li IgJ AjUx- V 4. L ui L d dtuolj 

4-olxll 31)ll£l*JI c.LjaC-1 — (_yiU51 Jya 3 j 3*JI jlljA Jljj LIA iiib £*aj 

CjL-aj-axijj 4^oL*jl 4 jaLo jjjjalaj — jLoJI ^ 

4jal*II vJjla^LaJI jC- ^Xc.y\ ( o3J \ - ij~t Sa-ijUajll ^jC. vllU^lc-V I ^ iil]3 ^-*-b J 33 j 
ojjjuail sjl^j ji 4£jjilb A , nl -> II wj'i' L-^al'V I jjLla.Vl j-a jaa£ ^3 

.^llj^l Sjli ji VaVJI 

-_S jLn^oil jLLi. ^uaLiil l^jLS c-Uaj kliali La jlc. 5_al*JI dlliLLtll (jl 

^3 ^jljjLo UlLa. ^3iJ ..' il * ^ •NII Jus 33c. J^Li. Jya j i43ol*jl -1]jj'-kill j 

3xj La Ajj^^aj A ,• t ^ ’: -\ ’ i A ^ys ^J£J IL^lui 3 jIJ£j J ‘LoLLl vJjlsAlLsiJI 

.Lkil s 1 >1 i.il j.lil j'.iK/i ^Ac. (_jl y 

"4-aUAl 3jl£iU]l J, ijB f^LLalr JUAl ^L&l J jot LaSj 

^jlsilxll _)'■ A A ^gi y<--\‘\ ^gi 32k JJ A j,,j';^ll ^jAlLail 'a'A *\j\ -v a 

(ja Ajli ‘“A Ays jJ.Vsil ^Ac. - L a gju 4 usLiAI uLilsAALtAI JjV J . A-aLxJI 

>V l y ^3 i_ys> oiAl Li J” > ll*i*\ll ^ji 4-a. j»aAliaII V JS 
JLa-« ^jC. La Ui»i oAlxJ kiijlS ,j]j 4^-Lal2k.Vl fAc.j jj^iill jJc. ^ 

.1 j >»;31 A_aL*JI klilOLtll 

JaLsjj j ^ajoJaaiJ aAjIi]I (S; iAlLall jft >—AJLa^o V yjUSlI IAa j 

— jijAlLall • illj • AlSil IAa ^gh wj3jji 33 klllAij »jj.*A~»Ali iLla]l j^c. 
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j iajil — c.1 ^aJI «lj3 r-i^j ^aljlj 4 _ujjIaa jjlaLo 

.C-lji ^SjLi&Lj (^gJl-a Ijijjj (jl JaIj I^JJaaI 

.IaJI J ^■ -— j'' 4\j- ,.,' 1 V'-y it Ijjjjp 4 J.. 1 .„VI a.iA L—UJJJ 23 j 

-lie. jsaALLcJI jjuaju ^ £a 4^L-aoi.lj ^ j; Qo JS 1 a£ 

Iaj 4 Vtu^ya A-oC-lj jil ^saILo ^JJ ^jaHaII <_^axj 4j_j±i]l A3j 
jiA ojLiVI j»J ^ iJliLa ^IxaII j« -IjJjaSj .> _ )l~iMI j_uii ^3 

iaal^Stli j*a Aj^aj aII j_ jLsAJ 44*^l"iN' -UaLJI jJl^. 1 j-all }} ^-~ALi>i]l 

•3jja £a ^ullJlj -r; e\ 1 yj Iaj 4jjjjj£]YI £2l ^a]I <j rvt J ^Jl ejLiVI j>2 v lillS 

. la-ill j* 

j« JSi IajS Ij3iaj j3jj 4aL*J! ^-3 4 j >»: j i ^jji ^iaIiaH >_jIa£> jl 

^iaUuJI oIa jc. a3_)*a v_j& 1 jll jjAail AaIjJI slildjJI |_wjIaa 

^Jfci jll 4 a\jJI ^jl£l*il t_iIUalj <4Vig.A ^gi jj£ ^liaJlj vJjlaJjaj^aAll j 

. 4 'V l j 4j^lajil ^*l^sS ? l jA —jAj 4-tJaj^*Jl Js^a^JI ^-Ic. ;— fl^*_sll 

vl)l£/l*il jc J jl-iaJI j 4jjLull ^ jjj^jJI jA AjAaJI (_^sliJI ^gi Ljajl Jjj Ia£ 

jlSiVl ■ ° '■ J ^GjHaJI JL^ajVI ^IIaJJ j»jAliA jftj LjjVW-»J <aUI 

- jIjSII 11a Ijialil jill ^jaUaIIj 


d* I jAjLui Sandra Cain 
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A a 


Above the line laa-.tl 3 

£ula jC. (j^lc-VI j jy-J j jjlli .Aj£j. * il — 1 L». .a » Ai^Jj JaaJI Jj ^9 
Ajlj jta l -^-.'1 j jLi^t vaII j (jjjjijMli ^»^Lc.yi JiLuj -I 

4<j]}lc.Vl 5Jl£jl CjV ^a& £3.2 ^ lUVlj jjj]l jys £• jjJI li* jV t U-^'l jjS 

iJa—aJI til—aJ _^iaJ ^gjll J ^Jjjjll j jJJjj-ill j A*ol*ll iJLiH^LlII _aj 

£3Jj JjLujj (j;U Jaa. _$A JaaJU .CaJjaC. £3.2 _><aS/l ‘ 'ILm V 

JaaJI (jj3 jJJ J*-ali3) o^yiVI AjjVl ^ £ n^il I j] ‘£3.2 j V ^yjJI kiilij a1 ^oC. 

. j _jj& AiaJj j 


ACCA JaixJt/^LuiJI/ (^1^1/ 

4 Comprehension <■ Awareness ajM' oliLolSI! jV' ^ ACCA 

.Aj*iUI aLuLi j* e. ja. (J*ill lAcLiill i^ill Action ^Conviction 

o* »->?■>» A-«iaJI si* jl £jiall jL ^lc Jc. j^jjSj .ja Jjl n.MvUi 

A_o,2aJI o.2A ji £_iioil IjlA jlS 1 -I La ,2 xj I ^xc_ij jl ilr. ; i-a \ j lAa\cl 
tAa.lA'I oik jl £ Vi-all lik «.l_^iij ^Lidl Jc. IjjjSj jl lilii ,2*J jlf- j A - v-_ j,* 
. A a W II -J >A i . nl j\ g|_iLall c I juij Lai i3ll J JLia. L ft j 1 ^ - ile. A i l - <1 1 ^_2 J 

r ti/ft -j - —II 4 motivating sequence Aj*iUI aL.iL.. :jiajl 

•AIDA Model AIDA 


Active Publics ^lauiull joaU^JI 

M ■ JSS A-aiki-oll jjALaa. j-o AaC _)3 Ac. j-oa-a A la .till jjALaaJI 

JaJjai <_yl*3 .A-aUSI iJjli^Ull Ajkljj aSSjik JLia. Lo ' *'j .t _L a" ^LiJI 4 ^ jAy <\ 
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si jlj jlL jut wJLJU^J j 4_!LaC.i ^i Lo-lic. JUaII 

^Jl ^ jS '-■ ■-" ■ 1 ' \ lo-v A ;1"& j| ^ls A*ail JjU _jl */i% ^Qjc»-cil jjSj -iSB 4 j\-v s\\ 
^_A *Jlil_i3 sHj^Ij i ^gJI 4 lajulll l ^iaLcjsJI J .AjI^-oII Ail ~s * 

.Aj^Li^I \ ^ . >>a\ l 3^1 _^il AjjJaill ^^5,1 ^-v j l_j\ * Jnsll ,vj.<arv 


Activism laluuJl WLjSLujLo^ 


I ^ynxj .*'1 hV ^ja Ac ja^a Jj 3 (j^ — J^C. -^l » »- a il 

jya C lU.* <1 1 i'JcI ■-^ J — U ■ --»'"'IcLaa. j 'ni i f^l l aljlc-l «~^° ^ ■■ o - Ja . i : j 

JaioJall AuuujLaJ La Au^i jj£ 1 ji LaJlie. ^ JiiLI ^all 

- - . ^' , ,--..r. J jpi £Sl.lj f l L.V<H ^JSJ jLua. ‘lilac. Zljjii jil *j! A-alilall l _ g ic. 

'if. jl (jluiiV 1 (_a j'a-s. jl ji jAaJ ji J/sl*-a]l ^1 . ' l AI j j I Seim] Jl« jjJI jaiUI 

<C. n-^-a ji Aa-i^aj JiJj 4 AiiL J^ij J_>'“‘ a ^ J- 1 ^ 


i jJ 3 I J'j^Sf' ju^i jj Jj£i J C£*i A^Jilail iLlilli 

jl ^ uJ . ■■ -v ' Ajua JJ 3 ill 41 ^ 11 1 iA Jj 1 ^ 13 A ia l 111 j=»- J1_J^-V1 

^;--.^l > CjLLoC. J<u£ ^iil ^ clluliil Ji Ja J&)l I 

c.1 ja.U AxjII]l CjUaLall liiLSj Jola^all A3vlc- l$J ,jJI ^ 3 

J < < ■.. i _ s ifc < _^jll 1 ill j AsjiV 1 allli_>iij > * 1 t <i l 711 1 Jla yljljl jjail V _J C - ’— 1 ^ ■ ■ " 

liliSj tojL-b Ijji l^jll j3ajj ^Ij 4aljla.lsiilj Ij'jT' aj 1 c.S ?1 Jli^Jl 

T t jA"i J J A&ljjSlj JHaJl Jrf^ ^ic. li J^>-1 ^^11 vliUaiall 

,ojL-b I5JI ^lc UJ] jiuj ^Jlj ^J>41 yUall sliUa=^3 JjJiJ' JiJ& 3 

4 , >1 ^ \ >lf. 1 « s ^ ^ ^ Aolal v ** A ^ j^Sa II Jjl 

jl' J2 A .a '. Ja JaUcJ ^li JLai^li ^—si jl * Xo IsIaxj 

ii \.'., .. A^Jaiil ■'■ 'K lili .^j^iJl ?y~a ^J-aC. jl ^elai! -JLilSiUl LLjai 'nj'nV l 

.AxjVl ojli ^ liijllj (ji 1 ;J *3 ilkHDl Ji j^> 
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JaLiill ji (200/) Dcegan jW*j- 


. S_Ij 1 Jjlxi AiJ jkj ^ol^o i\ xifVmN 1 \o\ n a I i cliaJLiil Jjl • 

^_ic. ^ax \ *.a 1 I tilL l * LcJ > -ulLwiV 1 AAjkxi § AAjLla I j * '*•-^ J • 

3 jj^AaJlj ^}lc.Sn JjLujj J] j^UI kiiliSj ^jja^LuwiJl Jllljl 
<_JLcJl . -iK^xjl .f 1 y,„s .\j”»..1 AjjVl .^-ojfLaJlj ^ *j1VtMI 

. l^jjAJ v">l ^ Iv^ J^-Qj 


Aj^*x3 ^ >a.Li!l J^ia jl ^OajuxaSI »- nU . I ^Isull <_i^jL-<aj « 

. Aj.^ UmiaII kljLaJaiail ullil ^jjilajtj f l lajidll /^\j3 


jJOlJl 3-X. 




. > ^3 ^ Lilli * A -V- jj’lQ < oj | ., ** ll ^ ijjl*jll 4jJa^)C- jjSI c-U-i»j*i]I <ji • 

j jl ^JaLuj oe.li£j tUajiill JxIjuj > ^a]l ■."it J • 

.£wjl ^yia-oJ l$Jbl ,>“ 

A_ol*JI cAisVLxll ^ujjLcui (ji J] ^ 2001 ) Deegan jjjuj dSlliS 

: f v; jlc. 0 j 1 j ■ ^'i\‘l 

J>4 JJli. jx m> AjlLalil JLj^y lii jV t <• 13-i»^.i'l I jl&l >*n VI • 

.is Uxsall >jiVi jl L«£ . jiuull j *La^Ls>Jlj ^Ix-VI JjLujj 

-S^kj-JI jUaj JC. T jjiJl ^ f jJU &J j 

^j-a 4 jS( ^UaJilil Ja^iuJal ^Lxll ^1^)31 Lff^ C5^] ^• 

. 4j^lauxa-oil »-_A i * il l ^ a 4. A ->ral "v j ^jUUjI j ^wUll vii^cixx j \\at 1 Ajlili ^X^JI 
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j^Jill j\ ilc.1 4 jlauj AjjjjO <]jLa-a Jia i^^jlj.lxil iJjLjJI 1 j'n'n VI • 
L .'' jV -^C V* J-"' 1 (_>isyj3j <^11 ^jjuuJI jl ^2>2xl-a -A jjl i >illl jlc Jl ^3 

jl jSaJj .lie. ^aij ^IjleLaaJli . IjJ Ajl^j V Aj^jJbj AjILo .1 jl >“ 

.o^ajiLo l^ji lile iJbJljl I ill s-lub * 1 al l « l* i in S 

-■ Je i a jiilj <1 lift (jV t t _5_^Sll oj»Uaub]l g-Lial Jj I y * -‘* 'J V'l • 

.^•UaVI liA ^lajlial 


jjl (_5JJ »Uajuai]l £»s JaLujJI lia.13 ^ i nail 4i_)]a (jLajJ ^ 

>a**» * I 4 *■ i l y r, i •*»..• *1 Ji^SkVI ~1*»» A '" ll 4 n'.allj a I y*l i n\ l _^3J ' ’I ■ 7* J 

AaJaje Jai alkali ji ,J jj la£ jSj ^1 AJjll ^ Jj^aS _>-VI 

Csiajl 23 4a \.%... J 'l l 4-aialall vlbl£ I ill >UIj i—ijk iill Ulla j' A4il jJ*U 

.lijlxla 


^ySljiuiVI (jaajlijll ^jle <Lajli]l ojJallLall il)VLua£ll (jjAlsul (jLajJ (jAf>J 

a Lb JiC. Uull (JjSj J u ^-iu ^wajUjll ^Jc. jjSjJI j] J^j 

I ^ Ojjiiall ^A - >Jaj >'I^ jl AjIajjoiVIj cUsulill £4 b J .a'i.:a «Jjl2>le 

A \.'l l ^a i ill l ■ 7. jl ^jjLLall Jla ^a lVI ^a\ajV AjluiAI _JI _J 1 n\ *'*II 5 

... i S \... *1 1 * > .a7U a 4 ^ n l J^VI t^j^Luu'lfl 4 Li*s. Alabj Axlabll o Jli.’ all 

,<l>^a tlllj <!l*S 4 Its JaliaJl ( _ 5 ic- 


_iuiLaSI ^negotiation ^jlijll ‘conflict resolution g-lj^ail J=>. :_>kil 

• H’l/i- win 1*4 jJ jlai! 


London: -LUoIl <j£^LbJ S JJ Deegan, D.(2001) managing Activism 

Kogan page. 
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Advertising 

'JllVl»^.Vl a jAj iAi.1 j alxjl _jxVI ^ ji-ia 5JLbUj 

£- 4 —j'JI £ J JJ t J^ c, V^ . j j)£ <v^l l ^Jl ^tc.^! JjLyjj ^iC. alfi._jjl oJjl j]l 

I JJ-&3 i<JJj--uSI g-alj Ji {j* t- y*. jAj t Ja'"> ^1 Jxaxi jl jj-ijXjxll ciLaaJi .IxY 
A j2i _il ^gZ 4 jC_jJI ,_aiaj 4 ji La£ 4 ^ 1*11 iJllliiLstSI 4 jai. jl J«aljjj oVimi La 

4 _ l iUM l 4 j 3 _>aJI j! 4 -a.iiJI ji ^ILoJI blj^aj ^a^La Jc. JjLujjll JLujl ^Jc. , 1 ai b , i j 

.SUJl i-..i ■ J jjl 

AjAxj <jC. Ajjliuia AjjIjI 4jLa£." 4jb (j^le-VI Jla-a ^3 ^jj-jjLoxil 4ij*jj 

. ja 4 aj j Li* lk JxaaJI ^jLlDaxa 4 > ' 1 "' j ^ 3 ^: j 

•Marketing jj j^cJl iAIDA :jlajl 

Burtenshaw, K, Mahon, N., and Barfoot, C.(2007) The Fundamental of 
Creative Advertising JjXsJI S&c.yi jjL^L,/Switzerland: Ava Publishing. 
www.ina.co.uk 

Advertising Standards Authority(ASA) Jj^lc.Yl j_uU*5Usu»^ 

a J Vi 11 4. 1i"i , ■; a 4jjUaj^jj 4-aJaxa ^A ^A)lxa 4 it 

<c.li*-3 (jc. i^a]l JJ ^ L^L^sj fijj j!iLc.yi Ac-lko jU-a ^ Ja*jj 

Ji^aai ^0 jA l^ajC. j ^jfcnl l ^aliai) LA;» ,a ~i ^jj j i i f^jc.y\ 

.<J3 Jjj>a j (jiai j ^Jjila 4ji jLuJa JXi. j'^lc.'V' JU-c ^ aljLuijloJI 

Advertorials i AJUia JSLzi <j2i jMc-VI 

clw 4 jUaJ »_jAxa 4 jULa JSJi ( aA*-a*]l _>liic.l JjS-aJ 

La. Vla^ . _)2LjJLj ^a-s.. jjLulIj 

ajixa 4JILj J£A ^3 jax^axJI jli JjLuj ^a U J4C. jl I_a 4 U ^ 

- lia. I i'-j jIaj 
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aIULo l^jl ^lc ■ j Ajjlaall Aa^_*Jl jc ClUilcJ > J<tL>Kj (jl jS-ajj 

j JX-I j3 •'?< ld~J Jlij jladl jxuj'il: AaC-ia gjiu aJILj jl Aj^ljjil 

Aj jjS«a] l Jj jIaII CjlXilclj jl^lc-YI lift Jla ^3 Aji^j~ail A -^A. jll J■>^'». J ocLjV 
j^lcj J!La ^'il *K» Ia juaJ i— i=*j A uvl'ua^l aIULoJI AjjujJ ^^jJIj (j—Sa~-a i j- L ali 
a ,. „ .-.-U CjtStcVI dli£_, Cp^-T 3j£U jLua jlu jl 

1 ^ i l i l^jj j*j * j'j » j_ol jll j j jj jialjil - ~' ''i ^_iC- j ^Ju <- —ill A £ i l » a tal l 

.AjjbC CLDlc) 

Advisory fees 4-jjLuuU>Vl f $w >11 

jljc-lj Cjlc.Loia.VI J y "*'*■ J Ajjl .ti"i > »V I gjb/V'll .Jjtia Ajjl i lilu V' f y* {f— 

.«ij .. Cjlaw^piall j jJjlbll 


Ij j ■ .* ClSjH ja Cub jl.lia ^^Ic Aale. Ai~au fj~ijll aik Aa J «J j 
^'r. jj . . il .•'i l ^jjLa AilA ^jlc <_£ jLiluiVI > j'^all jl Aalxll Cjl£iL*JI <ja jbaa ^1 

. j jCali jabal 

Agenda- setting theory JU^Vl 


AjjjaIajJI file'll ijibaj b-i3 fjAJ ^Hl AjjLuII ( _ ? A jlacb'l 

Li jjjj*j ^jjll jau-aiJ] I’jbjjJ j Ac.b~-a jUja b-L-a O jJkUaJI ^^Ic juljib 
.LkU Ik ^ill ojjbll AjISjJIj Aahijll ,J±xt Jjla. ja lilljj j4ulb ojj-la. 

oLaj la33 < _ s CaaJI ^Ic. JlLuij £-a Aalxi! CliXxJi _j~i jbaa J-axJ La I Jr^ 

. jabb a jjb A^C ailli J*a.j g-aUJJ jl AjCsS (jl Jj=>. A. flhi^l l aILuj 

juiuj jU.bu jucvi Jj^ jjaCaJ j VS-> »nll ji Uoj-oC. Aj fl~J.a H j-aS 

JjAa. a j£i -W J UJ 1 ^ 

■ j j-.-~.i l J\ fy*.y\ JiUj ja ULCaSlI Jii ^ JlacVl 
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Mccombs & Show 1$j ^15 djLJj^ll CjJ£ j Aj 

^c. 3 II ^ (1988) Rogers & Dearing £->jpj <■(1972) 

^jJa j 4juaAI (Jj-o 1 ' .33 j l JLaC.VI y ' [ 7^- £jJa j c UjI diLo j 

^ 11 A ^Lc. AiJjjll AjjlijjVI 4 jjjaLisJI <Ji-^ JLoC-Vl 

LjLiaS l$j! ^gic. i - .iaJj ^ <V 7 > n ^ ^jA^LJI jjj ia^Lxil ^jjSj I ^IjLa. j 

aIa^JI ^ >*h" , n:l -13 JjIju: j \a ^ jla. /jl j 4 ^ ^ 

LoJ C" *, ,i^jl a .is 11 ^Lc.Yl ^JjLuaj jjl Jl l^ju^Lk^ .4 n l -1 * \' 1 

. 4 nl ViiVI 4l»aJI U •'—> Jj j’4.1 il l B j i'r- I 

Mccombs, ME and show. D.L (1972) the agenda- setting function in 

■ LuJ/ f Oic y/ ^Zf£~j! ^-3 JLus S'/ ^-la. (X^s j <i±lij the mass media 

Public Opinion Quarterly fLJI ^IJ ZjjjJ 36 (Summer)176-187 

Rogers, E. M. and Dearing, J.W. (1988)Agenda- Setting research 

In J.A. and Anderson (ed.)Comm unicat ion JL>c. VI Jji?. j ■ *>y 
11,555- 544- Newburn Park, CA. Sage. jL-olXI<_$j-LJI ^jUSJI Year Hook 

AIDA Model AIDA jr i 

Awareness, Interest, : 4 Jj 3 ' ^Ui£]l j* jVI ^a AIDA 

^ £■ t 4 ac.j]l 4 -i^ij ojljj (jii.) Desire, Action 

( 3 ^-^ ji. 4ja^jjj]l Cj! -> 1 ?n. n a!I (\x jA j ( Jxill ji c .1 ja.Y! 

. “Latail J_iliXJl Am laJLbUJ j 

JjWI J tl j| ^"luaH ji ojSaJI £• w ^lill viijji 4 Jaj] 1 l _ J i 3 

ajLa_jLualt (Ju> JijJ^ J) I JX* 4 _J 44 C-_j 1 I 4j.oTn 1 _jxl£ ^ t£- j.>i j^ajl ^jC. 



4jc_j 1I I jxlSj Ax2aJI ji ^Lixll _jl «j£sll Li^-aJ I jaxwxi ' jL 

A x2aJl ^1 ~S'- ixll ^Jllltl^)ii^l AlajL ^‘ !j_^ial Ajbjll y^3 


All- issue- publics bliAafl g -c 4->» 


ji.1 ^-A J lA^k'^il 4 j]£ 3! jjAUaJ Jx AjC. j 2 Ac^xax LLxiiil ^ J^b*?- 

JS ^ A, Lj .L J i]l /j^j . * 4 r * * ^ »« a A U .^i ill a y>U« j^ll joaLo^ ^LxSl Jjx 
-^M-y <jx “UJaioll jj-loa. Jjjxiajbtx jjjjSj 23 j A <ilVi x \ l ^C ®jJj>xll L Lx i aH 
^^xujLoxl ( -wj.xll l jx3 .A^jAxiil J£ JJaxil ^Ajl^C.1 3 (j^jjSj 23j iiiAll 

'"«-- t j^a_p k J£j joAlxaJl jx Ac.jxa-xll o2A Ij^laJJ J Axlxll wlAaAxll 


-aAj l ■>>> ojbl i-ij.la.7w.~i 


.publics jjaIx^JI : ji»jl 


Ambient media A ]r t < Tt Xl f^kiVl JjL«j 

AJj2o 11 ji AjOilaill Jjc JiLxj f' 2 aL xl ( _ ? j*J A Ui-w xll jw^lc-VI Jibxj 

^Uall JlC. OUalSw^' ^ Jib^ ji' Jail Aj 2L*AI JJ& ^'>*1' f ' A '^ cS^' 
j.j..il wlibjc ^Jc. JjLxjIIj Col jUwxll <-i2jxl *bjixli vliVL-ajVI ^jlc. JiLwijllj 
w_jUa.i ^Ac. AiDlxjJI vjlLxalxlIj jikUoll wllli^lU ^Ac v^jljbxdlj boSjlx 

.^JY' i-ijxxill CjLjSIx JiC. CjUiAl&y'j wijjjjloli (Jjjia 0° Jib“_^_9 wl)Ua.Lill 

■ "...' AJoja-J f ^cVl JiUxj f l2=wAj jxi LilliA SjoiVl AijVl J>j 
£±A\ SJoii ^ w—AAaSI S2bj_5 l$A j 22 (^ILkJlj Aj2oliill pb.Y> J^i ^ 
Ax2iwk*xl1 pc.yi Jib-J ^3 ajji AiiJaJI La. ^l^iSAlt Cjj 2 a.j 23 j ..Sfl/c’ of point 
a2\jj £x AjJaiaia i-ioilSjj J>-xa-a w_a2A ^Li) wlu=w ,>0 jjlialt ^ 

oUA JiLxjl! ^-32 ^A !ia. AALi AAaoa-all ^lc v i' Jj ’^3 iAltL^xll 
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<JxLui]l ^»LcjAVI I j \^un\ j . li 'fl'L . n . n jj_j£j LaAic. A. j (i^La*JI 

o^i ^Lui (Jc-lsuil aI .1 . ru La£ A_s^£^aJ 1 £§l ^cjl A1A j J 

. ji*JI jl (jjjxiiill jLo Aoa_jj 1I <]*uVlVI (jj£jLi*JI 

White R. (2004) Ambient- media- best practice, <L^J! ^c-yi JSL*j 

.Jjaiyt ±uj jLuJ Admap. Oct. 


Ambush marketing jru*£Jl &a&uj3 

<2j\^sJ)jh Jajjjj L» IjjjS ^jjll aJI&D jl AjIc-jU VNi'i.J jy-' 

.jLsfJj'VI j ^SLlSI j__yA£ Jja AjuJaLj^ll 

.Aj £ j*-a-all JJC. Ajlc.jil .—llUa £a ^Ulj jj Ajk. ^Ijll lAAj 

J!jIa ( ja jc. JjLjjll JL-ojV iLim (JjaSII ^Ac. jj^AjlSil asuj 

cj_? *0 u -59J AAjjj^llI a J- i ^ VI Jjlia \ jJ V ^U3l rya sjjjS Ac. 

jjc. Ii«j ^aL^j sIauVI •>* c>“J ^ 4-jUa*II Ajlgj 

Analysis JjdsfcjJl 

iA-olxll CjISAUJI Alai. ji ^ixlSjJ kjKVill SjjA JjVl aJ^jaII jA Jjlajll 

J) jiijjj ^iaLuill AJaiJI ^ic jjjj ULwaall Jltajll . ''L~;i 

i j PES1 ' " 1 ‘. in Jaiaj j-aij La£ i«.l jjJI .1^ ^'n a^uSJIj . ^.U a'...' I 

SWOT alll y* 

^■jLkll ji iJilAll ( j : ua.Li3l ,Jj 3 j-a La] .liajJlj JjlajJI aJJ J jSjoj j 

>ilLa_jl*jJI aA^*_« ^3 ^ . ■ ■ ! ■ 1 vliaJI JajulIj -LaS _jl Icj 1 ^ Lai j 

AaLLjJI A j i ^-iA n- . l l cj^LjliLa]l ^ ililjljjluiVI JaJIj jl -■ j ia^jILiaII 
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^vLc.y I JjLw i j wI >j jjiV 1 Jlilc. ^ j \ v ** Afr 

. JL-oj^ sJjIjL-i^. 4mJ^o ^ 

Gregory, A. (2004) Planning and <*L*JI *JjU2UJI ^jXia tjhlj h,' ^ ' 

Managing Public Relations Campaigns, London, Kogan Page 

Annual General Meeting (AGM) 

ajSjl-B «_iljL.S’l ? lc J£ »j- ? UI >i»J ^Ui^Vl 
^V' £>tal gUaC-bU J&j t 4 jLfr .. ; J j aLLJ fj'ih.Vi L } 

^Ljji.1 y, j ^ bSlum A^acall UiajJ <Jiy± J J* ^' j 4^* 

y jjaj\jS y o^' 

. f uB o' ^ 


Annual Report 

t 3uAA Cjl£3bJI ^jU. UJfr cJ>_>4 J» 4^4 u 4^ 4£j CSJ^ 1 JiJ^' 

y aJc. Aaslyll fUB jiuJi ^Loja.VI o* (-5 >4' ^ JiJ& ^->*^ i-J ^ 

J4u <_s>.i jjjISjj 4* U t> JSJ"* Oj^Si .4y>U^ Ji 

A-iV<^ l jLuj ajbV' <_>4j 


Apathetic public dj3UJI j- t AU^Jl 


(jic. Janies Gruing jr-iy- A ^ a ' r-^-^ a _p4' 

J\ ~ a yd ^ ^Ull 3* j jy jjaU*. 44 4^ O^l t> 

(j^jLaJ 4* AjC. jS AC- ^0-?-^ (=4^ (j^°i 4]i £-*J A-aiilallj jibuAl 


t> ir“ ^4 


■^jjSJ liiljj ‘A^UI L^liCUB 

m ^ ^ -A 
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Aristotle 

Jp. .ULjc.1 liyjji (iSb-H Jja rw -VA£) ^J J 5 

a.l ». j a > 1 Ui-^ U J ^jJaiall J ^ 4 T J ■ Li\ l C^jj-a 4^1 lA a s-lAc. 

JjlS 4 j ■t'h.fj La IjjjS 3 

ajjjta JlLa. L>® AjUaiJl <La& ^sALai -lalj VI JLa-a 4_a-a. ^A*lj 

V j 4jU ja^j >\l jlj Jj]l JJ ^joj 43jjala]l 4 aKII ^y> Ju4C.ljajj 

.^jJI jaa£ jailj IgJ a jlSii Call j 


jjaaUaiJl J >JjL-ijll _jf!l£ J 4 j^Ls*JI JL?.j L>° jjjSJI J j Vj 

4j^Lill LaJjj j j)*i>u i_jl I g I C. £^1.5 J3 (j^ > , .l Ji l LmSfI ^Lc. UJ ^4 1T J 

jk^jl jLil aa _j Jc- 4jUaj>." 7o/;>’ /f/«/r jJj U «'AnJ yili 

•sS* ^4^4 (_>a J^SjJ JL-^jVI ji 


. Jjk-oa-all 4aft_jjj 4juaJa '.EtllOS ■—ixjiill *■ J_J* 

' ^ ■ ■•*' 4iU jll (J jJa-aj 4 jjjj 4j j : lia I Logos ^Lx_Lijl • 

.^aluoall jl ^IlLdl jLSil j ^j&Liaj 4 »j.;L» '.PdtllOS • 

.jjjJjA 0 J y Hihmien A,(2002)Aristol in Hollywood 

<j!jj (dc The Anatomy of Successful Storytelling 

Bristol: intellect Books. ^susii'f l 


Articles GVlall 

4 i y*\ „ a . >-.a 4JlLaJlj .-LoLJI a .Jj^lLalL L-iaal **—2 J^JLJ ULoil 

4ai=>u^all -■~~ it ‘i l ' 'l l ^jc. ■- aViAa L^'i t nCi vJli'^LLoll 0Lfe s . 
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c_iA£Ila j s *j JIjS j 3-J*''" 1 '' !■$-*! La£ .,_5 _j2 ^_jl jj 333 J Lj-Sj 

<j' ur^J £■« (jiajliill Jj*jj (_pajlijj jl ^liaJ 

j-a dlVi^-ail 0.2A c_u£j j - Jj>ail ^uj jjU-o-all j objuLtil Ai-vl JG Sjxjj ^^ I jj 
. Ajx^. j-a 0 J.L 1 S l^j I ^ La UJl&j £• j.J-i jcJIj 43vlc. LJ 3^1 ** Jaluill ,Jji 

.tl jail ^11 JjLj jll Jj-ajj] 4_abtJl alili^Loil jjjIaaI ojlla-a -LL jla ^Aj 

Aajjlaj o^jjSj JjJaajj £-jaia_ja jl oj£a (jiJ k^jVlLail ^u. 

jV jjiill jjb^o ^-LSY LaJ LjjS jl1*> oil ^ jJa jail jjfu jl > - i~>J j . A j i-'-ari~i 

^11 jj La aJUa] jlfisVI j-a o J^3 ^^3 S JO jb i_lAS j^3 jl jl.Izc jii co j^al j 

j^jJaJJ jl ^ '>JJ JJ^oil ^ylc. <SlLall ^jjLa ( jJajfc ^Jl ^Ll.-oJ 4jlj Cjlil i -ia-al l 

r^pVI ^1 jja^l ^-iLki. 

. ^ jja jail J ojSall • 

. joijJlj j£U UJfc Jj..^II (.3 viiL-aoi-jj <ji • 

. Jliajlb 3^*-^ (J ^J'q JJ (jl • 

4jIIj 5I oLo ji*-oll ^1 r-lixj ^ mK." jli CO j£aIL jJcLill 3®^ jl * * > ^ 

:Le33 ^ ,i. <r» < cl l 33 j-« 
. jjL&l^ll ax. • 

. I -■ ’^l" t *^J -U-aU. wjLabto ^51 • 

. j j^all J ~ L>Jo >y I 3 J i-“’J Alc-j 

. 4_uJaall jjj tu jlj • 

^ •». ■ ■ ~'ll 4jl-gbil AiC.1 jail j -cj jl jiil • 


30 



• \i Lo Mf. VI J *_il£]l ^yle. ^i> in *LJxall 5Jl£ail 4 jIjS 21c. j 

.aJILJI ji*xa. Jl ^J-iiS' l5 j J^ u' ls*+VJ sjaall • 

. A^laJI j ^UjoII iwis^ail • 

. ^JlLall __)A jA j Jail (jC- ^iirkiill • 

. ";»La>U »_paj" LaJjj jdll« 4xaLii»Jl ojSsJI • 

,j^ jlia-o J<.* *^1 jA Lo jj^lajllj 4 j\j£1Ij ** 1-v j\l Ala. ■ <->H JtLJU 

1 * ^g. 1 j ' ■ ~'lajla j “C&Iaxall Ijl ^yt A^qLxJI .^jlsOLxJI 

SjU.^V jjyiLJl <jU£I lennessy, B.(2004) Writing Feature Articles 

4th ed, Oxford, Focal Press, -cv^ 

Associated Press quj-* J ujJL&uA 
.^llxJl ^ _p£i ^ j *u«3lc. AjSjj-oI f 1*^. 1 aSLlm V 1 l>> j ■ ^ 

j'jU jjc. J A£.ljyi CjUaa-aj i. a->.. lfr£lLaJ AjjjlxJ 5Jl£j i yAj 

t l*i< ^jjLaUtii JjS 4j jjSjqII o^Lall ^ '■•v''?. .-j jj 11 ^ jl tm<v\ ^ > ij ^ ^^qALuiaII 

.pistil JS A-obJI clASldl ^gj^a. *^aai# Jj 2 jj* Ijjll 

Asymmetrical communication (jiuHl jJlL JLajYI 

^jllj jjc. ji jjc. JLoj'jM ii!U* JL-ojVI *— s!>laj 

J .lili* UaUaj jn» jj ^yJi J^u^all ia.1 j ^yfl 

Isij t jji-aSil (_5 AaJI J_yl& jjaLosJI i-jSj-a JJJ*J (3^ (^ylc JJC. JL-aj'ifl 
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. * il ^ ^ jj\ y. .-1 4 jh* t Ai t A y&JaLLttll "' AjLi^3q} 

{ ja JjAjlJI ^ ylc. dlVl ■ auVI <j^ (jt/loll Jjc. ^a^ajil lik J-ajxjj . Lk _)Jaj 

;^Aj iAaiul*!! wiljJal _y£j\ 


(_j^aLkiiVl (jl_)J ^aLukVl jOC.j tA ahl a i l Ajjj ® f^C- ^liA 

Aua. yj A .alaiall £jli O'® CjlfrLoaJI j 


.(fjfijut ^»Llaj) JSJi ^yi JjjyijJ vllU^LtJI • 
. (oc-USlI) j K'mN 'I jjx AjAki jjS! y iull£jll ^jic. ajlxudl • 
• |d J&J^llj 1 , ~^G y k ^ *-/yH Alia • 


^ -1 Vol l AjaBLa^all^ AajUlq yilLik • 

.(Ixa) A *iVi.»ll Jc. JaliaJl A l ltlH ^yi AjC. j liilik o 

.^^uLalxIl Lula I O - ^) aJoLo: yillak • 

Griinig's four models of A-oUll slilSUil ^ a>uj^' -l»L<uVl : 

Symmetrical communication a. wj l< J I iJj^UauS/I ^LLj Ajjtu 4 public relations 

.system theory 


Attitudes ljLaL»3VI 


^ U yJulkUyj'il ,ji {1996) Schiffman & Kanuk ^ jUiixi ^ j 

jil £ ' -. Ajj! J>J J ?f~- AujI^yO A Q ijU i vy I. .il % ' 3 ill £> - ^ U.A i AC- ^4 ^I 

J^li. ,jA Lkjj^Jbjj 1 $- a L u ^4J Aaikj jlSii j'l ®ljl ^yA yljLkbijl/li 

1a 4 Q Lh 4 Uy j-y. lyy ,lx_) a^J» ' J AjoLa ) ^y^-2 J "4 il l I ik j^ylc. J . Aj ^. TV ii l l 



liOSI V j» L. jS\£ J) jVj .^Ull £U£U 

-ia\ l j ,-il \a'.« „' l :LaA ^jli j£a ^lA&LalDUj .“UxujSj *<■ •» . ;;)-» ^lilj >JjlALajVl Jfi*-i 

•attitudeformation aLaJlVt JjjSj * 

^ Cain, S. and Maxwell, M.(2004) How to get what you want: 

Unlock the magic of your mind and Achieve your goals, -yji L= ^ 

.jWjaI tjii*j iJUtc. jLi Oxford: How to books 

jJjL, Schiffman, LG. and Kanuk L. (1996) Consumer Behaviour, 

6th edn Englewood Cliffs. N.: Prentice Hall. 

Attitude formation obuVl 

Cutlip, Center, ?jji) 

vjUUj^Ij *ljiU j Jjjju V) U A-oUl j {2000) Broom 

JjbU j\ Am JJC. jt AialSll iJjlklajVl j e-lS J^iJ 4_olx*]l 

^ jjmj J .a j fli i nfl o\ i)l\ ji ^ j 

.*ij^ j\l ji J 3 j -- V ia. j i - fc a 

I -V. «< CjUUkjVI *Cc\jJ £-oli Ji jl -Usi. ^xmmoA 9-liiall AiLJI 

. (jjjiluJ!) 4i j}*-\ <aai' j jjaLosJI .., »\'i'V 4 

,4j^L*-aSI (_g Xusuil Jm Vi? c'jV' jjj*J J$"V' j** 

X_a 2 ^all Laj vjl jaUll Jm J^ls. jr^ 5 

Jji&\ A-j/uxjl' ^L-aSVlj JiC- “Via- j' 

j 4 j Jyn 3 JaLjjl dluii .(JjiJ **-$-?■ j* AAjLiil » . ’tf il l j 

. >1 -v I j ^xikll j \Jlji iV? -oil 
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^ujlia JaUjjl LgJ Ojsjl tj-LTu) j»js 3I <jl .1^1 ’'<*<»J ^lS 

ji Ai^Ji-e j»^-*II (J>*3 killj j -La A«alVi<> ^1 AjjJaS jl ^tiia £ “' ~ 1 'T'"' AaLsjI 

t J^I lAA ^ya lAjjjij _jfLoJ cljl i c^ o jj^fjuallj A ,’°,’° -»■ - *' ■ j' ■ *'l 'a** 41 

l - n j’s' <j vIjIaL^IDIJ AjuJJjll ;J.-Vti J Ojj .liliii Uuj oL^jVI JiiSj JLjJLjj 

• ij' 

lj<a A_a 'i 41 allLo j 'l jt^a]' jili j-e j) ■*'. ^-.A ■-" — » M a* . ■• ■ 

.AjjjaLo^JI Jilujl (_ua^>*lSI J^La. J^a jl Jj2 

<l)UUj^U j i La c oL=u jA j;\p'l j — alj£ >o • 

a ^J ^ 1 t ** ll 0 i 

«*-/>* 

AjujLa—] ^ > »•!. .iS 1 ^Lo_lA V1 ^A ^jja! «?>ll lIJ^Llu j — >il jLxlL A kn j.j • 

.4-1*11 AjI^UII 

Jliall _!;»■- ^i)ii ‘ - 'I liA alau JUAI J j.2j l$J J La - ° alaj A . •>. j* • 

•(lH ( l^uj La j ^3 

jj«a LulS La (j-*»A .u l . '-^ j J13 JliLall Jjau 1«* ai—ij jlali Liala A—uu • 

- jLkaVl ^a A^rvj V j cLuxll ( *_a 

.values a beliefs ^'ISiuuall <attit tides *sAaI*j 5M ijiijl 

Cutlip, S.M, Contre, A. II. and Broom, G. M. (2000) Effective 
Public Relations <JUHI i*LJl ^jlsXJI 8th edit. Upper Saddle River, NJ: 
Prentice Hall. 

Fishbein, M. (1973) the Prediction of Behaviour from Altitudinal, 
Variables ZjaLljYI *_!>/jjilJI JX± jIjLJL j^Hll in C.D, tYIortenson and 

K. Sereno (eds) Advances in communication research JL/j*j JjU.UjJI 
JL^yiNew York, Harper and Row. 
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Attribution theory 


ji jliuj (_yjUll j j j*JI 4j_jai jj$j 

liA 4ji&j > i i\ U i ' V jjfi- J) jl auj 4^4.1 

iLoA (jjc._jj o2A auiSjj ^^Ic. 

Jla y _ 5 Ji.jli. J^lfc j^i jjJ) jj*JJ :<_ s aJ^a j' jli- jj—& 

Sijr^ 1 J3J^ A*"0' j' 

Jla ; ->£ ».Vll ji.1.2 ^yi) 4jjj«itt J j*JJ ’v^A^ 0 J (jlaJj jj& — Y 

IjjdSa • Jljjjc. V y-** j;j aJ iljljjilLa jl -«^V1 a£ 

23 ^jli 2 j^ La w Ijlj .Ajjli ~LL-*^a 2 ^ >2 \ ^ ..ia*j ^y;\j]| La 

jjjm La (. ^ Li -"O-k. I 2 J 4__jl ju.:k ^3 4j 1 12jl txjl ^jl 

k*~l %< >J jl jS^iJ kjl2a«VI jjc. jl Au . 2_i^k. jtiJI j>*JI jj ^x lx IjIIc. 

>VL«m ^^i^jAxll ^sLlillS yllljjirull ^ja tilliA J ^uai-kiil tii j^Llh I jjaij 

^jaUx ^ jjkil jj*il (/995) Coombs ^j*±a£ ^VLu l Sij ^ic. 

.Axlaixll 4 jl-oaa: ^ic- ^IjLo j$ I jjl j £jai!l J wlLo ^>*1-^1 

I^A 4 jJ>xil 4.JAM lh 5 ^ c ' AjJa^lc. wj^.ir cilLiAj 

^ jc" .. ^ S^^jSlx AXa^x: y * l ^ j >" l-J Lq rijJajj \- _A j I jlj flUtfVI • 

LalS \ j\ J*C\iA wL^aJl ^ aISa . ^ j^iLoix -( ^’) A^ 1 ^-1 j j\ 

jpm«f 1 s ^ 5 -lj LjlS 

LLJaJ! s _ 5 -Sc* a JJ oIa j I iI Lia,jLaJI 5 jk lUrftfl • 

Aj ii]1 aj!nj>o-lt j»J s" v Jx) jj<ji ) ^w-ijLzk 

.s"r >%\\ J»—aS^all J v.‘Q.%\1 
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ajlaloll jl U ^y£ju o-lA j IA^lu3J^ulII d^L lluiII • 

j_^xj ^5j3 4_u^a^ill q jia u*ilS SjJ jo-all <1 j 1 j} 

diJteJI <jc. J^Ij-uaJI ^a (jl ^Jj i* <wM 

An Analytic Framework for Crisis Situations Combs f W.T. (1998) 

: Better response from a better understanding <*Jfl ^-Lbi J*c jLLJ 

. Journal of *-i3j*U J^SYI <_>> <L2Li jLasV of the situation 

10,177-191. <eU!l -hlDLJI Jj _pj <L^> Public Relations Research 

Audience - profiling jruilUl joiLii JUJ iscs 

ji dlLm-jl Wi A-eJ-a _^Jc. jlLaj TrU^lir-ia jjilLail ,j,Vi\ u-i~i AjkJ 

I j! alllc. jjjxxdAAAil jl j! cljill ‘LjjwJJjll 

xJjjjoill JlAa jj JiLk ^ya ^uajL^aiJI aiA 1 jC wjLo_jl*»ait ^fii \L 
. 4-al*JI i-lils^Lxll j) (j^CrV^ jl Jjj 1 " ("lijlflr- tiilj Juu 

Audience■ jjalidl : _>kjl 


Audience jj^LUl 

JjLajll Jjoijp ijj-sil ji t _yi ilAc. i j* j ^aiLall iwilli 

. jjaLh^JLi ‘Calx!! iJjl£5UJI ^ jig ^Uaij .4 r, lVi^11 ^jLij A.li'i^.all 

publics • jjaLi> 1I : __>iijl 


Aware publics 4-tc.l^l joaW^JI 

^£3 c4^alaiall jjAL&& ^JLoa.J ^ya *Vj&_^3 AC- ja-\a AjC.Ij 1I _jikLaiJI 

33 j .4-alxJI ^xlCluJl J J AjjJaJ jl aIS^Lq 3_j=v j j_j£ _j3J CjL&ja5^o 

.0 ^iUa l$jfc JlL ji J ^ j' ^ JjC-jiu 
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Awareness campaign 


jjC AMjiuaj <^, r ~J) i 3 U1 Aaaloa ‘Laic (JLlU^lc 4la^ 

Aliu!j ^gA J .>*il« »a Jj o J3 j tVjs-iill j\ j ? Vi al l 

.La “La^a. ji ^jLa jl 4AiJa3 (jLij _jjg < 1 ^II (—SJ3JJJ 

. public relations programme / plan iaUll dASiUll jpaUjj / <laa. :jlajl 
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Bb 


<Lui3fcuall LibJfrVjVlfftlu ^UliLutfLuVl ljU^IaXI 


Backgrounders 

4jc~.. _II «LaJ>aJI a (jjljjl JjC a jlj£- 4.jtul^aNf'l o3a j 

_)<aj■ • j 1 * S-lc. j iA ^11 ^jc, ALaxJjil j aL^iL&II JliLa^L lxiSI JjJ^dl Jji jjl 

jjj jjJ A \ il '41 ^ ^jlujII j Jajl __>aJt J ^ *;SV'4l l -• 1£jA jC. J>a _jjs j AjJiijll qj jU ^C. 

>^jljJu3lj .' il j .jjl.ta.Slj AiIjljjJ! JjljjSl J] AjLjaYlj AjjL.aa.yi CjL«^1x*SI 

■ ' >S ^ jL z' j ^ ~JI A j^LmII .’’ iL^ia/jll ~ ^Ji caSI — Aila^oil .- ' l..-I 1 .. C 

.^iL.Ajla qjjI jjj 0iLo]l jjC. 


Balance theory 




<>_ii ^all ^jjjxji AjjjSaJ Aj_^Saj jjl jjll Aj^^Saj 


j —aj ud j-axj *d ^Jc. ajJ ^ab ^iajxjjj ( 1946) (Fritz Heider 

juaaJi II jLJal lil Jjl s 3 "} Wj *JjU jlx-o ^jTlXJ J .^g_*xSUl3i jail 

^^ ;_i3 ^aj AjjjIIc .lie. La & lk '£-^i oUj \ ^ Lnlxu ^jlSI c-i jjuo Ai2 ya ^Ic. 

al^JS AjLJLq ;_&3j^q >' 0“-- ^jixj Lojjc. /jjl Jjll J Sj. Vaj JllaSI JjjUj ^glsii . _p.l 


jjjaYl £j> jijjiLlc. (Jjljll Uj jJ JJ v _ s IiiS jjiaSlj jAlA jjj3 j»lil .13 j . f ^jiil ljjs 

s j aj /* Ljja O & P UaIaJ ^Ull j* Lw 6 -^ Jr^^S' _£ j 

^ ■ ^-i_A .Ml jl_j£JI SjUyi ^J_j .JjJ^jaVl (_uaLaJiVS aIjum Q iJJajll 

f ^l.. Saul Aijjia . <1 .jjSV — Jli . \a . S ' — ajSjjl) 

."■I ALal' VI oj_A JjjlS H Ls Ai^jxx j Ajjj X & O & P i_}~} ASilajl 


. A A .If- //A 
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' • *'V 1 ; jr_ j jUti ^ii! ."'I vs-.'ll UoLoj J..A j V Vn■ I-J •■■■a’ - -" IIa jl .lu 

Sj. i«ILall j jill J) ^la.iil j j.1 t ^jl jjll ^Ic. Aailm jl A-ulaJ --jjl ^^Ic. Jajtj 

^-ic. jjaLUI JjjIj 4_iii£ <*\ oJjLa jjl jill »—<dl o^A oLsJs 

J_^lj l t '* -A ' - <JlliA jl£ Ijli .kI.lLa.iiJI jl -T.il^'lall aL=kJ c-^lLuJI ._»3l _ja 

aAA jl gVlall liA uaj jj^-kLal! ■*'! ji A->jVi^ jjt^i'ij jjAUuJI 

A n x ~> II a\,„ A J g :>UH liA wJa. ^il jiaj i_i j±i liA jli iAaiiJI 

•LoiaJI jl £UX<JI v l-t-j 'J Jjliilj lilljA (jl£ lil jSJj k jjl jjJI jflTw,; 

—oil (__j4ai->i]l I.AA v-,lr> l _ ? i IAjj jl <1 j_jaj3 t jjALuLJI j« ^1 lAijjj LS Hll 
• <j jl Jjll jSau Aa. jij 4jsiiJI _jl ^rVi-all Ljajl j .JbI A=k jij 


A —-I 'A"?. .A i a -v -O. \ .1 j jL ; l^A jLci ■*I^11 ■>■> m’-'I ' j,\v ||j 

ijJ&A l _jj-iiall ■ Y ^ II jjl J ‘ A I *’'-. ^ Vi J^' k> *v jji 

4—iiLall cjl^laVU -i3 J^jLcjt JliJl ^wauu *i]U& JjjSj ^3 _$ 4 > full 

.*OaLi*aj x. idl^J Jj)i 


' < '° T ’ j jl _j—J! jjL as Newcomb .—lajSjjj jl£ j 

A—lli£ jjij jAaaljjU lia j AAflaj A^.1 j fjsi't ■'■ ^Je. j-lfjJ j jl jjll ^ jlijU 

. 0 wlill ja 


congruity theory ^U—uV' Ajj^i iCognitive dissonance j*-all jsUjll : jki' 

Attitudes and Cognitive.Organization ^jxall ^jJaiillj JjIaUjV' 

lleider, F.(194() Journal of Psychology ‘ w usj—S' <*_k. k 2/, 107-112 

Newcomb (1953) an approach to the study of communicative acts' Ji~:—« 
AjJUaajVI JLoc-V' aJ jJ Psychological Review aL^J' (0.393-404 
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BARB JLajVl (j2Jl7u 


The Broadcater's : 4 —jM CjI— <JS1I j —« JjVl t-ijjaJl ^ BARB 
^ —e-lAyi J'—“*jV 1 o - ■ * ^ b Audience Research Board 

jjjjjiJjil vJjI _jj 4AJ 4 <oajllC. jA 1 Aa j . j 

Jjliall jj>’•--» 22 ■ • Jl i?-ii 4 ®Aa j . 4jjlAaj_^jll 4 £Aaa1I 

aA A Jjj jvi kliljjS Jja sJIj^ jdl t—iLjl a-lALLi La .•■' 4J j.l3l *La.jl JS ^gS 

tlilj 4_alnudl aA__A jalsjl j . (jj lla a') j jjjjijJjSI ll Aara-o a^o ^lij jVI 

jiu:_o ^_Ac. J_ oaxj ^ jlaJjil ^J^ajll jV iAjjLajll **'l L.^ ,»l 4 j^aI 

^_Ac- J_aj*j JLall { ^yi \jtlxa Jj 4 Li~> «1 AAlSj £3.2 j (jJa^xAl 


1_al£ 4__aAiia]l 3 Aa alfl_}l v~ a.ij jl LaAS j . I yj UjajC. j j-IALAlI ^jjAAl (_jnljll J.1C. 

. JLoAl j_\a I AjJ)aa jjjjiJjil i." A L>~> a 


BBC ^Lultajj-JI^LcljVI^LljA 

British Broadcasting ^ —al£Sl j—a ^—IjVl <-ij—=».V' ^—a BBC 
joAl—xAI -LfC-b] 4 jaa jjSI ^ j ‘(4jjUajjaSl 4c. 1 Ay I 4jjA) Corporation 

. ^gjjljp _Mil 4_.iii. j^jAj i (jl LLuak * JjjVI j {jAx^oluiaAl AiC. cluaa. t j-o 

j_jjl_^lj jj_vA-'LAl^Ac. Lijj 4 aa^Ic.| vjLaAikj ^AJJ 4‘.j•" oAaj 

^^A__C.yi ^_ A 4 _ 1$AI aA^J l^J ^ J.^ia," 4ag.all j . ^JlaJI (_ff jAmmo ^^Ae. MlljjAjyij 

( j__C . '-/m Jjl 4-aVI (>5 Ac. >. '>j _jA lAjbui J ^aC. i _ ? Ac. 4 jA jlil j ^ gjaViAl j 

.LLaj pLJI 

JAll_All j_a AjlLik. Ijjl 4_alc 4_a^i. ^_jLa£ J_axj 4'j. II S A_Aj 

J—j^-sj (Sj —j « i. L —aj L^iaLLj ^^^Ac. iSa . . k> 1 i _ s ^i ^j4j 1I jl ^U*JI 
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Belbins team roles 

J_j-iaa! Ig^jpal i _ J j]l j AjluU jl (799.?) BelbUl lie 11 a. 

<1j\_9^L*A5 jLaaII J_ya j 12 ^j£l ^le ^JajlII (j_)i tllLaUil LalSa .^C- ja'VaI I e-l-'l 

IVi^ai \ ^ i l ^j l itf. VI t j;) 4 aaAI l.i I r. j. ^^^ (jjill o^A _ji jjl iTil^ LaI£ 4aL*JI 

jjj; ...'~1^'I j^)__aU »!«>!&' jljl-J Sj.23 ji 4 aAc clitslllc ^ Jjio jjSji jj-0 

. lie'll -y Ijj _pj JjJJ J.Ia5I j 


jill el jl ^ ^aUxj j^l j AjjVI oli-ol _ja]I j jIjjSM Belbiit o^t ^ jjsjj 

.41».^->\l »j>ISjaaII J--j — ^jc. - JLiJI £aJ j — :--ajI jll • 

- ^uaj-Jjl v a ■ a; — — — ; 1 jl _ja1I Ac ■ 'S-aII • 

ol—ijU — <—sI^aVI ^Jojj ~ jj^a O^J ~ (j^J J • • 

. liic. (jjajij — jljii]l 

Ailjl j-i.ll £ aAi. (j jj _ jjiaS — ^^ajjIjIluI — Qijj :^jie3l /t-lil ja]I • 

. ij — MiLajljjJ — vil j ' n — J ''it n — -jjlaAA I.JajlII jjjjji lils • 

, ’V ; N~-. \ I i 3JAJJJ 

_II __>1 Sa'ifl e—jS — iaiala “ «ule .lelxj — In; ._>»>.» ; >,9AII • 

. 4jLaC Jjie. 

^La_jj — «lilj_ LJI j el_laiVl (je s.i.tiv.Sj — {jfrj* ~ JJ - " 1 “* j- • J) > iaI I • 

. ^Aai! <1 j3^]I ^ <Ia wJj\2-»a1I JajJI 

jP j _j — i $aJI (_>aj_£a — (^yiiiil — __y£Lsi!l j^aio aI I • 

. till jI^-aII j AjLa ^LlaII 
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J_£1 ‘LuLaj'iH vLjLaadll ‘Laill jj Ajllft Jjj La £«aj 

_b £_a y tlgj ^ jaxcaII ■ at .>>11 JalLi ya IjJC. yAjJah jjJ JS jl Y] 4 jl j-Y'l 

*' J ' Lff^ ^•v Jj^l 0- 

Oxfoed: J**ll ^ (jjjjill J jJ Belbin, M. (1993) Team Roles at work 

Butterwortb - // einemann. 

Beliefs CtUrtlttl 

.4_Li.l^j ^jil sjlsiLxll j Adi ^jll eldoiYIj Ijl^a. y* ^Utll < L-aj H'Lc .VI 

,j_c. ji ad ■ ■■«’< ! <j£. jljaVl (_£-il Aj^Sla L-llc.liiai! jl aliLaiiaj jl j»l£idJ djl .laii-aili 

alll-iikY ^yui jl Addi*-JI Jia «.Ll*iYI ,jC. allLod-aju al;'. 1tv ».d l l j (j-a «.Ll»dYI 

Ja V, C-V ■.•’ll ,V<fi» ^' 1 ^ Mf- I Y JljlL 2 JJC. jl ** J°y°lut-a 

jj La ^Ic. Laajl (j£Jj i(_wUJI AjJLi£ -Ll 43 jJjJ V Jdl-lalx-alli 

i 3- * -y ill NM A**vs.t j2<V ^ ^ j ’’ f'* 1-4 ^Jjl ^Jdldll 4 a i*j t 4 Sljti ■ ^ . ; -a Lad A l 

j y^' lb j n^jL*ijj]l _y*j - J ’I (jl iij .jlijc-VI lik JliLo/jc. 

. Aja—add La ^ddl (jdLill 

attitude a I—=LiYI <jjj —£j iatt it tides -Ll— aL^jVI i values ^ — all : jlajl 

■formation 

Dilts, R. B. (1999) Sleight of Mouth , The Magic of Conversational 
Belief Change ^d-Ladll JiltYI Capilola, met a.. 

Below the Line Xa^JlCifu 

dU.H -, VI ^j-a JJiC- JiiaJ JaaJI . AdSJjjaij i.'l\^lln.<-i«a A9j3j JbaJI /'M 

jj^illj Point of sale <iaij j gjajiill jLa -Lolxll ujlillxll 4 h > f . *4 j AjL^Lill 

.^11 ....LAjjCj yajyd lj (jdSjLx-oll j ^>- i l, yal l 
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<li aj Wilahurts, J, (1993) Below the Line Promotion 

a _iAjail t Professional Development ^^ (Marketing Series) 

London: Butterworth- Heinemann.AA^ 

Benefits £L^LUI 

AjjLaj*)^ jl Jjj-^VI jl 4 -#aLui^1I ^1 

■ ' y y\ ^ _a ' ifr. {. jj^a _II ^_SLj gji*H Ail * >1 ^ 1 1 ‘Uysll (j* It ja. JSjij 

.AjSj jfcij 'll 

Benn’s media directory jjJ <JjLu/j J-J.S 

. n a,... -,n . j£i\ jjL^Ii iJ oJ f^y\ jsL « 3 JJj 
tAL-a_iio CjI^ _ia-o A _!£Aj ^ j»lc. j£ A^djil fUJ Ai J£I ^^I^aIIj 

j '.>» - j_A j .^11_xJI 4 ..jSjj 4 jjj'j oi^lall aSIaaII 

A _jl LaS iAaLxJI ^jld^LxJI (JajLoa i_Ja>.l i_y* djLajlx»Ilj ^l&VI JjLui_j <-l$\j~cu$ 

.^Xc(y I JjLa j ^ JJAAJ IljlrVli J 

n'it> w.hollis-nublishin e.co. nk/benns 

Bernays, Edward JjQj-i 

ijjjJi *Jl Jj all li^ii jjSVI jI^jjaS/I >^jUa ^ .ia.1 j jjli jj j jlji 

Jyl j ji j —I 2j\ jJ a —jl .Life Magazine Sl—uJI a I >a ajII— a I— a ^ 

•Ivy Lee ^ ^ • »v^. ^11 Ijia. "a-sUI ols>l*JI LI” ^ma ^jll ( 1995-1891 ) 

Sigmund Freud A—ijj. —*, ^Lssill ^JUil (jjLi jol y» JjLjjj 

^wii—II - !■*- 'A*_u,\j ^utll ^jijIL *_jC.!aj 5I IjijLi ,Jil j\ Jja juu 
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J_ ij A Jg. " j i \ jUa'I _j ' ^ JjlS - -ua ^_C- j ^Ulj (jLtAall 

■ mjS jh -ft . _'« Jj | A^ilc ^ic. jijLiL^a ^Uij ajjuxll Lj$A< ^jjjc-t 

aJ jjlj_)j JjjlSj .j>Ll 3I Ad_jL wj^LuVI I^A j 

. S^_Ja ■ -'' «*) yA -I ' A ~.. ■■' AjJ AjuJaiftll ^1*11 ^l^lj .—iciUll <Jlllal^aJ yya 

-AjIjV AlS dip}* v —JL) 

La...._a j_gj _a.! .llLail jJ_)laJI j»aJ i.".)\tji<i\ £jjj jJIjaII Jafm ,ji*3 

4 es-jj -'i—^ ' j ' 1^ 1 jjjliU j_^ljll JjU l 1. uS> J cLiia^U 

.AJal_jLoj^]l jjn (■ j?- AoL*JI .JjlSvbtiLj <_JC.!iLiil (jlj ^ajl i^I 92 AjlcJI 

Edward L Berrays and .‘(3^]' j4 (2002) The Father of Spin • Tye, L 


JiA J 


jI— i jj ^ J ji the Birth of Public Relations. 

New York: Henry Holt. 


Bernstein Wheel jrCLuj 

ijjl ^__ji5l j U jjALoaJ AaixuJI ,jjj JLuljjll <'>£■ (jjiuujjj j£ul 

3 £ jl .(^ ;J£ui jjALaaJl L^AjLjjj ^"^LjV ' g . a'ia 3 *^ 

~ .'— .lA_)jALaa. £-0 jjll (_ji AinlV^l LoJjC. _^IaiJI ^.x Ii} alia 

1 .>» . 1 .4) '.i, j tj j. j sUSJl JS1 AjjS_jj A> = *1 xl a] if aIsjJI 

.} jiJl LjAa l^J Aabtll CjLOL*JI aUi (j a . Xn JLLall Jjfjju ioLiall Jal J CjljLp. 

j jJ j»Loi Aa. jULal l Jill jUaJl jJ^o aIjIa AC. yiaa ^jy • ■ 'JJ.’ ALaC. ^_< 3 jj LqS 

.a^UJI ^laXJl 
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(')fSjJS-i 

vi l \ \ r. 

Used by Permission of Continuum (2006,60) Theaker jSsi 

Publisher 

Theaker, A. (2006) the Public Relations Handbook, ^^—ke v 
IcLJl JjLDUII Abingdon, Routledge 


BDF formula ljI i Aj-alxa 

Ail£ jjAbia. I jijlaj ji A-olxJI Clla^lxll jLa-o ( _jifU 

a i U1»' I IfFD _^ajpj .Aj»<r>>allj AjilaUlj AjSliill C A_DLiil 


46 



Beliefs _ il»-a Lgjl ^ic. lijc. v _ s j]I j 2.fk± ill >■ ^ 

■Desires ^jLjc- jj Feelings jc-LLa 5 

VLa ''i l ji ^jLaii olij 4i3^a jA La y JJ4 AJkjl 3toj IjLa • 

^ 4 »l r*_ 1 1 . .-^ y j 4 i \ ^ ^ 4 4 a*aJJ^ 3! ^ i l ■ -1 c\ 1 0 Lij j bla # 

»^j_y ^jll La VAaliki j 4jla._gaja ^yA La ?jg£-a^JI i—JC-jj IjLa • 

V4*aAaJl ji 7 V 14 " “0 4^iaj La j ?4jLia. 

•AIDA Model AIDA .'^=L' 

Blog dLi J" 1 ^Ci"i^l<« A < >jj*<CtVl 

_iaoaJ lJig ‘*llLl_i_*aa_a c ■- '; '\f\iS I ^,.i»<i VVW? ~ 1L. ^-> ^. J^a 4 ^K\l _}ju<al 

wUjlj'VI 4.5Lii.a i _ylc. 4_ijjjj£i] ojSi-a ,jc ajLc. Blog _51 cal).>.a>J La] 

JaOii_J J_3 g <>*l.la>S(] i _jjj l L>4 ~ajjL]l a, Aaa. 4_u_^a alAc. ^Ja^a jja jjjSjj 

.LjLc. ^*43_j-a]l ai$J “LsSja 

jj_9 IAjjA— 1 *uiaijj IAjIjIa UaLaoAl alujUVI Jjic- alllj&Lall CLUjuu£I J3j 

J* jja ^.'-Vinij La I jLSk j i IjJ jt- } L^JjSjjjj j 4jjlaSkVI (jauajiUI 

4—JjiLsl l_jlilj allljSLall oik f 'VL .i ’l j .4j]jl]l alilixS/t jjLxJ frljfj?! ,j& JJ. 1 *'^ 

4_ala-il J^LsXJl jjual^jC.V llaajLi. ja.'.Vu/i LaS i4*olaiaJI Jialj 4ilSj]lj \lS^\^jSLl)l\ 

4 ilia, a v-1 yjl vi]LlA j ILa l ' 4 jf a 1; J1 r- Lj '' v '■ P- J j^g J i /'ll j 

; i _^a alll jSaall j^>a 


a£l 1 _L ajja^aail 44jj_££T^I aljl^jSi-all ^yA Video 4 <al£ ^j-a V •Vlog 

(•^J?~ ■■'*") alilA jj-2js 5I ( jlc j4a-a ^j3 iaio ^ 5 -^^ J t-Jla^jiuV] 
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.JaJ jjll jj -0 AC. Jc. U>! jl=^> J 2-aJaJ o jSL# J I LillklOg 

.*JLjLq^ wi^li ^ya Ac. j^ ^Jc* IaI ^^3 3^1**! a(_^A j 'Skctcilblog 


i ^jlc.^ ^ Je. ui jla-» J ioj*j CjI j£L« ^a j :Tumblelogs 


.Ailii_« ^ilc.1 JjLjj jj a Jjij«a jl 


^ it vjJ £le.YI (J^a J—9 jAj 3^3 (J-a p “H ajSLa : Splog 

A_ii V) tA-aiuLa (JlaC-i a£J jj£]l £3>a <>a A^J^i ji ^Ua3 :S/og 

,£i^all li* 3=-'^ aj£ia AjjA J 3*-aj vlAjj-l-all J! O'® 

.a lA .J jjl j__t3 A-aUl ajl^UJI <-lll _JLo j-o 3o=kJ ^ i\ >»i S I i-ulaJI U 
JJjull Jj fi lili i3j JI (jjjia o 6 - A alVlml U jju <-jlLLu JLajI AjSxJ ViA \ mi l 

.CjlajV' aj'jl j^L aJ 4«jj 3aJ <J A aki . aH <j£aJ £-»—a J£J l^a-a 

^_ k. 5j—ZsJI JL-° tjJli Barlow, A, (2007) the Rise of the Blogosphere 

Westport ct: Praeger Tremayne . iSuJtiyi 


Tremayne M. (2007) Blogging Citizenship and the Future of Media 
New York: ^y—oYI JjL—*» j J^L>—«j < —> £>lj*flj dijUyi ■ iS h. ^lj£UI 

Routledge. 


Boomerang effect jLjJLI 


^paxJ J 3 tJ-UaV' Jj ajjjiJalL V J jl AiUajll jj 

1 ^ Xr, ^jj\j aJ f ' a IkJacaj iajA ... j| Ajliil LaC._^a ^jSj <jW^> 

jV J_J\ A__aj3j 1 AlL.jll ji > VJ jl£ 

. jjjVjJL ^uj Ls l3Aj .A-aC.(JliilS AjL-s^I aJLujjJI 
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Boosterism 

Sjlc. j . Lo Ajj.Lo jl ajL j£ »* »j WII >— L-aj ^£j^oi ^alc. 

^•vl^..iB ^jj jiJl Lo 

Boundary spanning ^ VI31 jujJuJ 

^3 4_oL*JI vlA&Ldl _JJ- ^J1 ajAaJl jl.£Lal jl jJ^Vl ^Uaw-io jj*Li 

(J ji<a.T>,\l Ia jjooijj ojjjSJI j o_y*rf-iall >* il nill Jjiajj Aj^jljjLLoV' kl)Lojlx*]l <!•> 
jS VI ^j laaJ l ; jLo a^sLiuJI jl a L- iw L«l ^*JI jc. >"il-o jl* o ^Ic. 

CjLJDUll mjLoo J jS jo Aja.jJjSoll ^1:1 Jjjaill je vllljU^AouVI j Ajlloilj 

^aIao j jl A_oUJI slA£}Ui] j£-ojj .Ijl *>iqU ®j'-} AaloC. ^£.^i ^.'.yin’l jiil j AoUJI 
iijj J (jLojJal iJ±o<aijUj ^1)1 jl J Vi mV I jo £-1 jVlj IAjaALos. Ai^)*o ^ 

j j loa-j JjJ 11 <Ua oil wil j^aL1 »- all-LO ■—ial jo j jJoj vJjLi_a» j AiL£ jLlc.'y 1 

^ AoJ-iloll flsj 

.environmental monitoring jil : jJajl 

Z?/MD 2Lullaj jjJI C»VJL*Xl3 GQL.JI 

British Rates And Data a—JL ill ^LsKil jo JjVl ^ BRAD 

A j jj-v" <Jlil__a jlxoil j jj _j-2j_ao jfcj ^Aj'llaj^jl dlV-J-cil j kJjULiill) IaUxjoj 
j-ii-ao jl jc. ^s^lc-VI JjLoj ^JiJ-lo ajjS £o j .AjjUajjjll ^Hc-VI JjLoj £oSzool 

jl S 4s^ a. ^ It*- JoLllI ^ilc.yL Alkali -Jlllj JlAo _jL»-a]I AaL-bVlj jsA 

JjI _uij ^_a ^ia-i]l jl tl^jJiSl jl LnViV'l l aji jV ajjj job BRAD 

JiL—.j J^lA_o j- Jl^o i-ill a££ 1*1 /?/?>!/> j) ^ i^yi 

. jjg-o>H ( JJ aJ Jl£oaij A iil lf sTi j jilc.yi 3 j j- vJ j t ^iall U l5jJa v: jAil (>^c.y 1 

aSj_mi ^ If- • ^ il jl J <11 ^ 11 j * ^i ^]l jx j jo ^aAotol l j ^ o j BRAD A ^l > » ^>1 3a i a 

.SaJLxoo J-iaj jC. ^jSjyi 


49 



Brainstorming jSUull ljLu.L>» i ?nn*tl 


^ ]| ^ ■ • v_jjLil jA jSUjII >«'■> jl £.lSll jt i—Su-axll 

A \»» ^ i_ °j_ j fa _) fa 4jVj ' 1 c~~'f~. \ r 1 ^Ir. ^_j3jj tAC. ^aaaII _jljS jliJ I 

o Vl <j_a li.1.1_jl _jj£l Ail_^laJ AiSjuLa Jaj Afcj ja's x ^_jSa i—S jaj) 

.^A.1aj jiLalxjl 


I • ■ >■»' Ajlaji aJj-lfi- IjlSal I jajSL Jj j\_)£U ^ <n.ij At^j^y ^'1 oJA J^aj3 

J »^j _11 i jL_Sai c. iL<Vii AjuajS jl jiS/l 1 j fa aj jl 

^cA jl£iVI JoLu ^\a .-UxalJ ji£l j J_o1a ^1] <& jA> a l l 

.^jiAj _11 t alilnLaA cLjaC-l ^j-o G^Uu .lib .33 j .43vIaj »3a3A jl£sl ^Ujl 

:^A 4e.l^)a.!yU AajLJ 3C.I ^3 £ljl Aju\1a 

.^jaYI eLwacI jlSal JAi s_ liVi • 

. <UJ)C. t “ 1 'l l ^ Liao OIa^iLo ^L AJljLJLsil ( - . ^_il c- • 

(jSa« He- jjSI jjSjj f -»g jlc - • 

1 Aj^Ia. s^j^a jlisl (jfa' jjj^AVl jllai ^ic. tliJI p * jV. • 

■" il r_ l ^'i-v Vl JjjSjbjla ^^iA-iil i < i /i» 1 1 >. _ il fan 33j 

Ilia. Ajjbll aisliil ^ja ^AjI£s 1 jj.fa') S3 aIj a33b (j-a ^»Ajl£s"l ■ ' i;~. 

. oIiIx-LoaII f ' ■ jlSsl ‘ 

^iA j_11 ■ °• *- k j-a ' LI ' jiSi Ajl k _ ? iAji]l i. i.six 11 Cllji j33 

^3 ^jLoLjaJ ^-Ic. a_)iai alllL j\^iU ^a.^j Aj^ ‘AajJ l-j-^3 

A ^ ojl _jl _lc- AjjjjjSlVI AjiJI 3C.Luij 33j .^jAjlSsl jUa3 i_a3jj alliSj 
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Aj jJ, -S JjSVI /uaILo ^jC. Aj_ja JSI fjj jjj^JXjuU ftLiJatVl J »?■ j 

. I^aUj ajiL.iII Jl*iVl j»LajAVI <jj- Aj! ^>c. ji 

Connelly, T. (1997) Electronic brainstorming: Science meets 
technology in the group meeting room ^—£s — 'jj&Jyi v_i*-a*7/ 

a —£ Lcls.1 Sj .J (ja jJj&Ji -ta /jj in S. Kiester (ed.) Culture of 
the Mahwah, NJ: Lawrence Eribaun, 263- 276. Internet, 

Brand ^L^LauJl^U^UJl 

t jjlaUj! jjj Jy-oj_5 ,Vi-tj Jpjj j ^uil A j jl -."ill AjiVjlII 

a$ial yaj JjLjUJI oL-' J) jLa. Jlxjiil A^^Jll (_jja^_j*j jajaj c ^■"■ 

t,?11^.4»iiirtll £»o A^bdl ^ya Vi J . A Uja all Aj*Jjla]l j Aj‘ij-11 Jj| jjiiail ^ 

_jLj ^_1c. AjJajll “LaV-xJI ly-l _jjjj ^_j]l AAjJoHj f' J ' Ajib j .."ill . iNfl . -."VI j 

lAjjlajll AjiVjlII jA AS^jJI /j j£j vjVLaJl ^urm.,1 . c-1 _j2JI > J ^Lill 

dj’VU. Jj .Hoover jay> •■Sony t Virgin J® : Jc- 

JJ j Fairy JjblaVI ». '8;L'' ,J . l l? Jr® JaI** : J j js ■■ « gjioJI ,jjfL 

Gamble ‘ Procter J&jjjj ‘ Unilever ^ LI ^V’l Ai Jill 

• S Jr" J®* 

Ajjljll LoVjJI jjJ J JJ (2000) Naomi Klein f> CjjLii 33 j 

l^a. Uibb Lui AjjLajJI <LVjtll fil j iajjaV! Ixlc- Jic. AjjAaJl ^^3 Ji*A 33 

33 Nike jLb AjjV* : JLaJI Jjjjj Jji 3 . A^_Jj —'■■ Jl J!Lo 3 j1_jLo jaj Jc. 
33 Microsoft iiS jjjjJ iaj tJaS3 Aj.la.VI Jc. /UimIj AjJj jll /jc. vliaaja! 
Ij^ij Jl JS JU 33 J .Jai3 JjLj.a a ^jC. imjl j sJlVl ^3 jV‘I JjC. >.J;a.;>^il 

(jVx-VI JajL-j" J 3 J] jjLJI L^jIjS J (2002) A l and iMtira Ries j 
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The Fall of Advertising and the Rise of Public 'a-^' ^^*1' 

4 ^ cp^j\ SAJ^. A^jUi tu&e. (pJJ v 4 Relations 

=ubJI cJSZA l*£*L) c£*i SjM' J J] b^'j 

JjI&LJIj "AjjUill A-3UJI fcU-’ bl Je J^V* JJ J bk, 'j • Ja2 

.“AjjUjII Ax^JlII «Uj" ui A^UI 

^ SjJIj ajjM' a-£UJI -*=• jUc-V' ji iijj *-U ULJaS 

Baines, P. and et. al (2004) Public Relations, Contemporary Issues 
and Techniques JJLu&IIj Sj.±. al.* ~ cJ I LLjadlj <*LxJl jjlTXxJIOxford Elsevier 
Buttcrworth - Heinenann 47. 

Klein, N. (2000) Tyranny of the Brands, b>2/< ^jL'LJI jUJ=> New 
Statesnion, 24 Jan, 25- 28. 

Ries, A. and Ries, L (2002) The Fall of Advertising and the Rise of 
Public Relations <—aUJI <-hls2>UJI JajiLi New York:Harper 

Collins. 

Broadcast media 

.^uSUUIj c- u& M 3 jji J 3 jjjjijtt' lA^ljVI J** 55 

iA A*l\ jjliXJI ' OJ i£ <4 cJi Aj&I jyi f^c-V' Jf“b 

.^jj3 jjih l$J JiL-jJ '3 jj*-**- ^ 
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0) A; 

AjjIahiUl 4-oiIjdl ‘UawL CjIjUjcVI 


jLucVI 


JH4 

Uiwll 

jlucVI 

(v-i 5 jLa Asda 

. yc. A-d^;.,ni Asia.) Egg 

. (»ja. Cola) ISP 
.( 5 j ojL?j) Fuck 

VI—<ua! j_JiS i pVLoJI - 

^ r. V cjjl_s 

IcJ- > 1 urtj VL&iaJ 

Sjlj-a, 

>ill 

.Alkali ,1)1 J UlSjiJ! j\ 

VI «VJ J_i£l t X«Jl - 

VLiia.1 jii£l j ^-^jj V klul£ 

^LsjaI jiu jV 
. £^LoxJl Jjljl J 

Rcntokil 
.(CSjai s jUj) Consignia 

» jU 3 ) Iceland. Co. uk 

^uJoIaII AlALa ^fl Jib ^3 

Ai-aA^/l J-o 3 iilSjiS C‘nK Ijli 
£-1_liajl _jA La J’&aJ 

. Lij>>ilb ^jjALaaJI 


(a^juS-1 ,»_•! > 3 ) Postit 
•(W 1 ) Viagra 
. (djUj j joSJ]) Koda k 

j\ a£ — W r i . .V1 Ji-Cj 

-LovLdl 

J—aso A. % Aj—J ill* ^jC» 

. Ajk-al^. a Jxo 

jioiil 
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■jLuc-Vl 


jliiiV' 3j3lkui) The body shop Aya*! Cjlj 3j£l*]l JjSj J AiiCiSI 

.(jl jaaJI < 5 ^ Cjl__Jlt*JI (_3—J_ i >stJ 3_i-ala. 

3 jl^ j jj -ja. 6 I3c. Iceland »jjj——j 3—aUSl 

. | . . . --11 -v ^ 

S j ;<i i>aj—ft .j S<n; ■“CiSf 

.-I' /ir.l 1 - 131 ■ *!.„ _3Uj 

.Ajj*» CjL«^ft 


^j-o JSia ‘AjUilaSI jj^o Aijl j IgjjSl LiJ Jaliia.*i(l > K i /il l ^ya jSj 33 O^J 

Ayclii-a SI jLalS/l _y& > .-IijVI dxa.23 33 j . ^^allc j ^ <a a JJ3I^jilj lJ jjJ) <jS3 SI 

Jl£__jil ^_S j3_SI j .^jall (jjJjluuJI s3j3a. <3jl^iS 3^o3iLall La. jl j.iS'.l.ll j 

^ ii i^SI nil c I a-jl JS ^3 jj^ALLail LkljJ CNN : JliLoll Jja* > _ y l*3 .AaSiLa 

'J j jL £ • fj—a J *5 1 (jJJj°jl'll ASjui k_)3a3 Lk3aj AjjUaj_yll S.'i-k'LlI aSSa*!! 

3 jail i- <i-v ■ ^-iII tl jil ^1SSI ^ jAa^aSI ®-^jj L) -0 _y£l (_jl 

• ' l*'. j-v -ft ,jjj jsJjSI j -0 JA^I Ll_jx 3^-1 3 c3.W3<all 3 ‘vl r, *11 Ao/sjJI 

jjJ jSIA i Aali-all jjSLaVl jjaLosJI ^jic. »jj^-ai»SI ^yc A^olxJI Cjl£>Lc3l Jjlojj 

AjjSl j JJ jajSjSI ^ya 3 il-v'.il J^SI 11 ^>jl Jj a£_jsJI o j33 _ySI aI}^ j JoaS ^ul 

I _SI j SjjSjSI Lai -ojAjS 3* _yxJ Ayla-aSI dltDlftVI ^lu ^jift Ij3lii 

^ U»* j sljlc. J • <ajxll ^ ■" 3. . ,.l J 3x- ja?> ^ 0 l*i«'i 3yjja Aia-aS Aak-a^y LaLJ 

. " 3 'M ■ >> ill J Jjl£JI j J^Ja (Jjl '-aS .cluij Ia jlc*-Alxul ^A LJLa lS djLo jlax 

.<Sc.U3l J-al^ySI (j-o '^ 0 o^aJlaSI A^IaaSI ^3 

Brochures Glj^mi ujIj^JJI 

__jjl jj * le. j_2k J< j Ajj^lx.] kr.jl.mS jl djl_)jJlikj ji djljjiw CjI^AJI 

_c. 3 k.k ^I ! _IM ■ ii^Sl ■ i 'y~k A-oUtSI wjI£aaSI i j3 A <i j <i »l^l kdjlS_yAjl 
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j > n A * \ 5 wjl ^ > ii ill d JlA <H 1 ^ 9 1 11 Jj - 1 A ^"N. ^ ]1 4 jsl-l't i^l l 

V —jl diA £J_}j)j ^jj JjLi2k,S’l Jjwc ^ij * ■"^ j 4_»_^ 1) Jja ^Jaiil 

. Aj jL^jlII ^jLJlxill j ^uajLa^cj! y\ ^j .tl IA 

Budget 2Qjl$ll 

tl—$_jlc. a j kj L. ' —51 jSJ ^ J 1 in IK'51 jj^SjJ <LjIa Ajjljxall ji 4j jl ^o]l 
• 4 <i l t . l l *3jli^L*J] <iai. jl —^aLj^J jUaJ 4 j -»\j«5l Jyajj ill Ja*JI "- "■ ^ •« 

Gantt Chart i—ila. •Oajjti j (JiliH JjlaJill la^Jalj I jl ulo ^ jjj 1 gji 1 aS 

■4 '•; jjjaij Jj-laJl ji 

.■■iili i ill j v^_i 2^5I i^A ^-iulii^)]' ^wqLxJI 3jUs'!}5jl 5I k_Li5L5u jjl 3 jj 

.4^1*51 >_sljjiii y jQ'' ^3 ^il^5 n all sJjIc-Lm; i dl$^55 • 

^>_fr a i \ ii x_i j53-»all 3jlj<»i! j ^LJ ^ \a-\ /^c j j : jl jaII • 

4—AU^all till jS)!\ j 3—J^Jill f»3 **J (j—o < 1 (i5 -m JS (jniP-iTl 33 _j (JjaxJI 

_>"*—5! J>—& J-l<a Ajilc. 33 ^ 5^J3 >» - ll . h j^»-a3l j 

.ajIcUjII jj jjall vIjIauj 

Ji-ij j j^Liall ^ ^j^lill j O^Lual^oll s^a^l - jj!S j ^-V ^ :djL&3ull • 

,^3cVl 

■W—Ja^j IjjIjS ^3 ( 2004 ) Anne Gregory yjjyy*jy 33 j 

ij — a ^ “a* t^A 4j Jl _ja 5I (jjjUc. I 1 yu "‘LoluJI ^jliX«JI ajl^l j 

=( T ) 4j 
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( Y ) 

4jjl_jal! ^jjjLic. / 


kill JjuJl 

Jjt « ViM 1 AjIISj 

al—7' 

JjUi 

j Afi-Lila 

■jjLiltfl .JlAij j*a 

J j-^aj ^ t-O-ila. 3 


j Cll—iUa) 3JU*JI > 8jU < '.i 

(y> 


'^Xc.\ vlilTSLc. 

AJSU-^liU 

4jus y^jic. j 

— j j :Jk 

^jj jL^a— aj 3 "til* wjl il) 

jL-Lo — 3«.Lja) — oj\ 

,|.. *- Jjl5La.lt 


t j 4 jjl_jalt <jl JJ (2002) Smith > 

J '■< !) 4_]J _ AiJjUlj (4ijU 4 t n r -1 ^AikiaAj) 4jaLdl ASjjjaJI 

( l V.-v t l j a t jl -v ^Vi 4aj\Sal £a AaC-^-aj-o 

: Lg_i3ij i 4_uixJ1 AAj^illl — \ 

Jy^j a j Jlj ftVl ^5 3 ol\ C.I ^—1c. w-ljLaSH j' - -a - ji ' • 

—^_ilt__j Ulia.1 ^a*xJj 4 l^Qta-s-'t - 'j\It^*i 4q-v*^!i 4 _jjILujV' j ^-i. 'v a. i l^ixuVI 

.4 a.;, all jl JLiall 

. < it' ■ „ 1 j 4 i ' 1 . ^'^N ‘ I . 'j\l..fyl ja 4jC-^iia <R 4 ^ '*'•> l »al 4 74 l a >H • 

.e. 1^1 ^tr. 4 j jl jail AiSliall >lllj y 11 - all _^ilj <fc ljaol a LS I -. all 
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_jl 4_Los»j ^Lili ^_jimi«aII l!j 3jll ^A j jl Sjp3 • 

. Al >u'J 4 I J <*»« 

AjLjjlu— jll Cij[x*a —jVI JLs*a i_s^ jLojlui'il (jlj ^c,jj ^Jjll • 

I -*SUa 4jl Aj^JI 4 oKMI 4j wll lIiUjjVI oljJjlaj I Al l*» JAW.IA 

< _j J Q jiSI JdjjuU 4 j J£ 1'. ' 

:1$j2j iijjUiijiuiVI 4SjjJall — T 

Lg| 4 i Aloail 4 n l 4 *1 .<r. Jjljjii Ajjxoli 4 < ■ .■'■* ! 9 

.4jt3jaail jl AjjJaLall Axj 3 1 _j-a 

.^Ls oljl£ ^ in-'ill jjlijVI J 4 »iM IaII ^Slnii <_$JI ^ a U »A iMI jjjlSill • 

fj-a —i. 2ju ArvlaJI Jl &-sVl ^I^VIn-l j^Jjuil ( _ J ic j^Sj 4JLa]l a jAioJI • 

■ ^Ljj'v'I t jx tjJlSill 

4slii_cJI _Jij]l ■" A • -^ j jjj ULdl sjljVI JjlooSj <■ 1 .1^1 jjj ^aII a ° ■ -■''■II • 

GVt'go/y, A. (2004) Planning and Managing Public Relations Campaign 
i4-ol*]l alil£jUll as j'i j JoJaj aj 2" d end. London: Kogan page. 

Smith P. R. (2002) Marketing Communications a^j^uil ali'VLuojI An 
integrated Approach a J^lSlail Ji.iail 3 rd edit London: Kogan Page. 

Raines, P.& et. al. (2004) Public Relations, Contemporary Issues and 
Techniques taliliiiijJl j s j^slx^l LLjaill a 4 xU.il ajjUDUil Oxford: Elsevier, ch 
10 Budgeting .4jjljx]l 
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2U)Lao1I JUcVl JUjc. VI 


B 2 B (Business to Business) 

4_JLaftSfl AjjL^jJ! JLaC-VU ■^JiLcLall A-aUJl dlUDbJI 2^vl yu 

^—Ui .)J j —a.S/1 JLafcV' ji JixucJI l$J3 ijjSj 

t_s2_4-oLxil aUJ l£ja<La (j j£j 23 (jiLoS 2 j yt '. Jliall jjiu: 

23 ?r la.2ll Ajjfrl 2J_ 5 -QJ . ji Ac. j2^i\ ^ 7 /nn j -9 <jjlaail JLo&SM L_l2a. J] 

.jrU. 2 il £ jl> 

Ajjlijll JLaC-VI il jr JJJ B2B —j aS1*jaJI tAjlS^lxJl J;l 2 jj 
2 >jj] 1 j (JaJSj o^iiliall ^ ~ _y& c.jjlLui ^»l ^ i i»ilj 

J itt A _ic-lill .*ilii ^'1 J <jjLaj]| j 4jj\-ajll ^C.2 j j 

■ * "V ti l t ' A£jM9 ^jj& ji olSiull 

ulLbfrrLLaolT dJjL>- 3X1 Ajjbfc T JI JL4X1V1 

B 2 C (Business to Consumer) 

dip. ajjMI jLo&Vw 4ii*ui a^uii 22 I 2 XJ 1 2^1 ^ 

^ A ^ tAjjlajJI jLaC.Vl ij-o V2 j jA ^ 'iVin-nl l ji (Jj-aaJl OJ& 

tAjlj2*5/ J_al£il (^yiL-jLall ^_ic. 2-<U*J j Ic. jj>u AjiLxJI vIjlSiLxil (j-o 

. 4sl 2Al (JJSikjl 4-aUI 2L)li^Lx_]l >■ J 

Business writing iUjbVI JU-cVl^UQS 

^ A J Aj A.dalaii JjUajj ^LoC-V^ AjIjS 

.4j\-^l2.\l Cj'VK.o'iVt ( y« U_}s. 
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ulll j^tX - .«all j j jjjlsJI JlLa A*l*]| jjl JauU 

. iS ll ]n*\>Lall j l** -v ^ 

Byliner jjtl L_) 

4 A .^3 ^ ■■. ajUj j jj ^ya Ajlia jl A ■ ^-»S ^jilu 

Ajua—9 A Kl.l.ti j^ic. AjoLlII JjlCUil ^ y& aJILJI jl 4 ■ .Va' I -, 'a> ^51 j]| ^3j 

£—‘-<=>J-« (joiiaj-all jliS ^ . n"i Lgjl _^ilu Aj^aSl 4 j«jjj]I U j-all .^ ja j i.*tt 

(Intrinsic and extrinsic) (aj—.- a^dl j a—jLLJI) _J : j_kul 

.Credibility 
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C c 

Calendar Listings 

Jl? _J?J^V I c.1 j ii /yo i 

4j .. 1 ■ -1 4_olc. Cili^lc. Sljl jj ,ji jS*’M ^jl jSl jSjajj .l^jljil •La-ilill v1jIja.VI 

ajcl J JJ!a «7>^ 4 luiiL ^ jjLa Aahiail (_J.2l jl£ Ijl 

Call to action J*jJI o$ c.J 3 \ 

c-lJ jia JL_ojI <_$! j)-a a jaJ t ^gjijj*j£ r r i L> . .- i . o j—A J—axil J J-. C-^11 

«\__2aC-l Jil_i. j ■" *LaA~>JI ji g-l i ail ai Jji ( _ 5 I& Ja"l-k all Jiaxil ^> >al J I 

_J^)JI (ji cl*Jl jl £3 yJI jljic- IjjjSj La ojlt ^—jllj —5 JL-ajiM Jo**alij 

A!J^' j' UiM^' (A J 1 


Case Studies AJbeJI Cjlu/lj - 5 

> - ^a ^ Aiua^S <!LJI JjU Jj Jfi I'joS 4-aUl ailEUH 4i$-a -Laiu 

^ a i/il xJ ^jAj -jj.all jailajj »Ai£ <n\\ 3 j.aViA aII AxlaJl lg-il- 

.L^Jjx ^331 .'Al* J s nlUxVi JaflaJ <— iLo 


Ja* Q j| ^-le. Aji*% ill ^ A/lg <ftH 

3^1 Si Jj-o a "\\ a>.^iL<t£k t AuiaLftll A<qIjlJ! ^5-«l^>J_5 

xxi ^ aa B Ajfr^kUl c.1iiJaV ASLaJl lIjLjjJ^P LwauVl j 

i. -v*i ji ■> A i>i$ aIiujj jjjl A&jpla^-oil aJUJI 
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j 4 jjLiaJ^jJI a iSLajJLj 4-al*JI CAs^lsAS J jj jLi 'a a /i ^j-Ltu j 

2__3j . l"i! ^ lv< ^ 11 1 f <al >iH ^_ii! <JLaJI - _) ^ ^iLuil ^ic. 4_aj2 ."'I - -• j A j y .■ 

—J 5—j^Ij »iJl—iA jl ( 2001 ) Pauly Hutchinson J m^a jLii 


:^a 3uUI CA£>LJI 


•41.■til (j^axLa 


~ "I *’j< ji 4_lii. r jj.»-| j .'v.qVi j liji-i4.1 4 j_£uJI S i\ jUA. 1I 1. ' t a 

.^U!t cA&UJI 


i4—oL»JI Jjli^USI 4-Laa.j -U°"J AjLS i—i^Llal) jiu !lliLal.1^ IujiVI - 

>-- j ^-^11 Ajuuuij^ailj jl ajl^lj 4 ■ ^ AII A^aUtll OLsiL*JI A jaJjl ■••'*_} 

. ^ L-dl 

VljiLo! j ?AjIc.jS o^A kllii. IjLa ?4jlc-2ll i^ya jlS l^Lo jlall Alluj 

:UaJI g^i. * 

.AjAiij Aj-^jll j£mj Aijiaj AjSljS 4_alxJI d)U>l*JI w-J^LLi jjoi*j IL. a 11 

.aJSuxaII 4jSj£ i-J^UalS ^jjjj :ClLa|j&OuiVI 

Vwj jjii]! a-iA CaJ w-llUrall A '■» ij. ■■ La jial! 4 luri 

:4iUll iu,ljJ a 

Ji!_i. ^)—« A_olxJI *l,l£UJI Ajouijl ^uajo] Aj^jaill 4 _iaaV| JjlV> ILi-l^ll 

iiiA.ual' jl ^jUjaud'yl jl e.1 I jl jlj>>;ll i laii^aj 

.^VI jji 

.AjiL-ajI Aj^jLm ^A A^sUtll ^Ulli!lL*Jl J Aija-a j»«j :ClLaljiiwiVI 
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?4>J 4x1x11 a U.aiI IjLal jJaii 411<nl 

Pauly, J. and Hutchinson, L. (2001) Case Studies and their use in 
Public Relations, .4—«l*JI Jjl—aXxll i _ s —a UjIx1.l~JLJ 3 aIUJI aA j 2 in R.L., 

Handbook of public Relation- 4xlxi' iJjUDUJI Jc. i _ 5 ia& Thousand 

Oaks, CA: Sage, Ch30. 

Causes and Charities j-tiall ljUapaJ bLaliN 

,-lc. aJj^ 4 -JaJo 3 jl 4j_^ji. 4xxxa. ^c. jj J J_j3 jl 4x)Vax ^jSxJ 
.13 j 4 it^l aVVI 4j 3 j.'mxll ^Lxlj^J c li-il jl c4l}Liix 4xlix 

t4—jjai. 4 '■ :-a A* 4 imij Jjx Jiiaa.i J £Ji ^ 3 villj (j^Sj 

.33 jl i4jl*vx 4\%x ^3 /^Ic-iU ;jl£x .jxjl lxil.2 jl * >.*].'.->.! Ufcl_> jjjSj J3 jl 
wjLuCkl C* j Lgjqfr ^ ^QaJ ^lc> 

lS 3 * * * ' *^" , t 

- non-profit public relations 4 j~>. ijll j—A 4 —xlxll .jjli&lxil : jJijl 

-sponsorship AiUSlI jl aAc. jll 

Celebrity spokes people jOALtdl 

J—Aau! (_>isuu 4x1x11 •^jlailxll jxu^lxx ilc-1 ^3 

JiLxj abiil s. 4 »l%U ASujb jj&I i* nil .iytj Aj ‘4xlaixll ^Ai j 

3_jjlj _j lx .4x1x31 i^jls^lxll 4_kxai ijjlx 4iLjal I « ^ ^ : 'ij-. 

(_ua_) _xj 1 n «4S^ixi3 4JC.1 1 4x]^lixxll jjixljjj jjx _jJj&Lxx11 

. l$J ^j^ixj^x lx 4xx<a3 jaC.^ 1 Ijl^x jXjjlx-ii. ^jxiLixll 

Redmond, S. & Holmes. S (eds) (2007) Stardom and Celebrity: A 
Reader A j^' 3 4xx ^ajji \j jla London: Sage. 
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Central Office of Information (COl) t- u £l> 

_jilj (j-ai aj jj-aj—A > "i l /i ^>*11 <■ 

A i^iU i A\ r.l t **} f lail ^Loj^ail t ^—)V\ * ^~a i V 1 j 

.A_jAlijj U>j pjU'i j Aij-a jj<a (j^llal^-all oLa. _y^/j ^gjll LLjaill 

p _$i j A _io jlaJl jJaill JJ^iil j iliVL^aiVt JLa-a (j£ i_ufLoil £A=kjJ 

\ .»m 1 I (j^jjjJI jjjlaj AjjI jjll i_s1^aVI -jjj .CiUjl>ix]l sl>LuA-i~i 

. 1-iijQ-Al cljjjll (_>ala-e JiJJ Jj *— J ^ -a iS u. jjS^U 

www.coi.eov.uk 

Change management j ^L auil jjbj 

■ -. ' ^-U'wiU j _jj ill j J j — 2^1 ^— j jJjjull fiala ^A jjjijll °j'-) 

aJU. Jl AiAlji! AllaJI i> JlAii^l jLi <^11 j j 

JjSj <J Ailia-a -TjlAjJigjj Haj3 a-AaJ AjLII jjjij JSj 

Vi U * i I <■ itL j — jjjijil ojjl * . '* 1 ' J "W^ oV' nai VI 

2_ vw'i j jl J'.' .F J\J ^•Laij'5/i eUjl \jjja-a J JjA ~ Ajj2J)\ JjIjaII ejta] {XmiA 

. Jjl j^UaII ^il 3-0 JjiaJj J±S1 “UWjil j\ A^all 

,_gi o jU a'_ui 1_ Jj3 IjjJ A _jl~J-ill A-oUJl ^liliMxil ^ i .fli,fflVl< ^ 

4_jjbV' *->l_*5 >^W (j ^S) ^ Oj- UjMl 

^., m jjl JjLall a .{J hull s.llc.1 J-aj alii ^S»ilj I gaAtw i »_ijiixcll 

ji I • ;!<-- Jj J j-laaJ LaJ Jiila^-all -la^ ®j' J V 

.^1^3 fk^iac. JiC. Si jJLiii ^i _jh oUi jk$ila J) klwai 

Senior, li. (2006) Organizational Change, ^—aJilill II 3 rd edn, 

Harlow: FT Prentice Hall. 
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2uohtll GLS>UU i JujjtA 


Chartered Institute of Public Relations (CIPR) 

4<- J'i ,^1 ^ 3 2 . ~ ^_g J 1^ 4 jjA jA 4>al*ll aljlaiUl JJPjLa »-a 

i\ “ A U . c. j jlj'4 (jjikulj P2_j .AjjUaj^jJI S-iaiall 4 £Lm11j <-oL*JI alAXildl 

j -V j ^3 IgX.4-a4A*i^-a J) ^ yjL^aC- a-fl'i/'i P-uLoJ _^J^I 

<_4LJi ca_£uu ^uii jyi 

. ■o'i'V 1 ®j^)j 


a£Lm]1 ^^3 «Lal*JI Oli^LxJI (jjlalaJI J^m^-all al)LaLiiAl J Jj-<y _jA_j 


I_a£> ajjitiall j aljLo_jl*^a]l jjJI J^ajll AjjlS-c) j2_JJJ ‘W^“J^J »-^LcJI 

aljl^oj^all j ' *> 1 v "^ Vl a.1 j ^P-a Jjsa >_jj_jPjJI w )2jJ 

. Ja*JI (ji jj j 


www.ior.ors.uk 


-2\J. : “' < 4 j" (J 
0^*1_ill ■>« 4j 


CheatSheets £JJbeJl t-Subai^ 

jj'XIl a 4 jjUUI ^jxjilLi j_jLai_a ^jaaia-i-all 4 -iallc. jjV 
44 jll (j£-aJ (JSji ^ ^.jxa.Ujll allLa ji*_all ^jlill Ail .X x- ja ll 

_<J^]I Jal— 3 pll 1 * 4 A 3 - J“ * • ■ ^ 4 c »1 -a . ^4 C» l.>^ II PJLllxi 4 j 

4quUJ )ll 4JO-4 ■ -^11 


Client - consultant relationship ^jLuIIlujVI^ J-uwdl jpuj I 

^jl^-. "■-,,,’Vl jj_j ^1 silt Jia "Lo^^-Lo ^ jl .» 'l .. ; V' ^ jjP? Cjla^lxll 

4 \\4 »Wil l 4 \i '\\ sIjUjug. JLili^lxil j > 4.41- o l \ a \ \ j 

- 4 »\d j-oljjj 3 ,\ix n ojJ jp\ 
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Clifford (Max) 

JiaJ] jjla , jia^a jA Maxwell Frank Clifford JjjaJS iililjS Jj^SLq 
^ y -—jj .AaUI i^jla^UU “LucaLk $liji ^ j jaj JiLi. ja 4 ig nil Jlua. 

,jLa J>3j^>xall jyftLiall illaS iJ-iiL JJ3 (jla iikia ^ ajjiil£ ^jaSLo iliLoaja 

—** ujj^' Brother & Simon Cowell jil jj JjlS j^ua 

4 — i'jjj all" £yj Jjjc. 1 jllj j^aLUI JiLcu ^11 4il_Jal iShilpa Shetty 

J _J—=»--2 J-. >1 (_ja i_)l£ ilj (_>a£La” iilli$3 i<n*jill > ^11 "^jauaaill 

www.maxclifford.com jla ^jLilaa JLikVI 

Closed questions %rt,Utl3.1Wyi 

(j .5ia)j 4_iailjjl J oTT_^ajl AjjluLujVI v-llLo jLlaJI ^jC. JLuij 4jlxall AllmV l 

1— -a lillfr j 4 a all ijljLji.VI Jja ^ a .Mfr ^ja S_^<sLii-a 4 jL=*Aj l j jl<*- 4jLa.VI 
4aU"i/'ll i_T.il.~il. 1 ill ^a,T> j <ajiaJI 4ijxa ^9 4 slit all ‘UluiVI tV jl ( »*j .j j£j 

. J’.i'sjll <jaal_)&lj 

qualitative research ^i£ll £-*lia j Jj^ 3 -analysis JjI^jII :_>kjl 

■research diaJl 4 questionnaires ^ULm^l t methods 

Closed system JjliXl ^xuill 
■Open system £ jjiall 3~^' : jlaj' 

Code of Professional Conduct ^uktl dlj>luJl Jicl^ja ilc>4 tca 

■Till Subtil JjjjLki 11 a Ig.C-Lu 3^1 ^ 1$ all lil jluill TC.I _jS 4c £jJaJ 

nTj^Lo! t all j vlAiiUIl 3* ^jll _yjl-*-ail AjjLkj^jJI *.iiaall 4£laallj “LoUl 

TC.I 4rLj^~. * iill_iAj .iaUJI ^liliCUJI j^ii^jLa-a (_ja Aula «l_x_aja <Tjl^ 4 i^jl -s/ill 

. A^Jtall jiC. Tj ^kVlj IjljT S.'.a*l» a ^ ij all . j l jl.-ll ^^ji.1 
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djliDlxll Jijp jUj .'ig * a c 1 >iaC-1 JfU A>iJ)L q ^ ig.<rjl ul] ^IwJl JlC.1 ^3 4c. ^ j 

(_^jLa«a] ^jjljjll ^Jil ^ya ^Aj (S^aIum]! 4j«^!^a 1] 4 » . A»l A ^Aj t4-ol*Jl 

.I g j c. jf \ i hj (jl 4_ii& (jjJI 4 aI*JI 


www.ipr.ore.uk 


:\A jImOa AjjVI 4j^LxSIj 


• u ^tt‘^ J i, , .ti <^^u~iti4LaUttr<iA*u«it .5 i^jjLa JlAha 2ul $a^xj> 


•4 aAjjlj 

J—£ j»-iS3 ^^ic. jjj£j JjaUa jjjlj l$Jj 4ah'lA jJS 4juajui 

tj—A j >4.— sjl.il jl 4j_yi. 4 jjlas. jl -'' 11 oiAjtlLo <. I 4>alii/i 

^ill 4 aL*JI jJiXJl ^ M . A I 4 ,t,i<m.i 4jLaa 4jai^ ^ 3 f t. >»r. 1 .»! jft-vl l * ^.-• 

^UXJi JjpjUi ,i4 a~A j . j-aill 4 a Lull JjlI'^iljtJI 4.i£-o y£\J[* l-l^ 4^ ^A 

4—£ -iiSilj IaLa IjjJ >■_ulj 4j»Lxil 4jg^j jj^jLoA Cj ^>-a 4ii^a 4-ol»jl 

. o I jaJI -ia. £• jLill J vjl£ ^Jill j jjaIasJI 


:L^j3 (_3J4ja]|j 4ia3iSl CjIajSjlaSI 


^-i^^all >iljLJI AC.I_j3 4c. juft's a s Jj*Axj 4«oL*JI Ajl£iL*J] ijJjUu ^ ■» ^ ^Sj 

4— cu.-a ll Jj'_ ujLoaII 4__laJj .a UjaC-S 1 l j5i l^j Ajils 4jjjiljll ■ ■ .^1 1 j 

. iC-l ^£]i s-iA j 1 'J jjiJl i£J<-&ll cLjaC.I iJa j \£.Jill ^£jj A^jiaIIj 


4 f lxll 4 ->L.O oil 4 . . \\ J 4» >1 ■ 'I slc-l^JI ^_lc. AC.I Jill aAA A^jJj 

j jAi$-al l j jLaC.'if l ^-jLauL^al j c^LaxJl jAiJaJ ^jX j LjjS j y juJI 4£a^ll AjLo ^Lcajl j 

^i—^S »<=•’-l • *** * 1 j’ W] J- 3 ^' ^ S ‘WA> jf- oVJ 3 -^' 

■ 4j^s]l 4aj^ xill 4^x^jl rtoll 4 j jJSfc _j l All jc. J 
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:5jjia2all J&lj&ll kC’j^nya 


i j‘ II 4_i£l ya (jlajJal <aa. 434) j ^A l^jll _jL a<i 11 3c.ljiill <C. Q A7 4.A 

jL_S j i Y « • • 4 , 5 — 3 1* fj 33 c.1 . or .V' £■« jjLa)1I 3*j3 


4 y»» 4 j/4Til l £- jj .>i ja _1 ‘La lIiIc- yi-ia yc AiLjal _jA 4*11.j ,jc- ^jlil! ,Jj3*j]! 

4^ jIaaII _ J■ ^aV 4 ft m j ^Jl Ljlij ^c. 1 -a ^AjJa o^jaIuiaII 

. sljlc.jjJa_^ a!1 e3A Jua ,j-».>»" ^jll <LLa 1I 4~4»aill <_ja (j AijS il l 


a jjl__a. 4~>1» *. 33 j 4 >1 *\j -vll ^3 t all La) 33 vljll Cll jin'l l ^3 j 

jjlj 3 C.Ijiill 4 g-j^-a j_j»J (jl ^ <\i <jaAV 1 (j<« “U-aLi. <ij_aJ ^giLall JjLlAall 

j__j^*j » "i '<4 f 1 • >ir-^V1 £a jjUiull 3*J_j 4*11M ls3jj . 4_al^_*a _^)S1 Ig-*! 0 * 1 * 

u _3 a3_ill) ^l*JI j)3a 11 ji (jajjjll { jj\ gA./i Cluaj <jjlj a ja 3C.I jill 4J-j ) < i4 i a 

4<a) jIaaII b*LJ ^^ic. ^Lall JJ3II 3=4.j lajjl aL-aC-Vl ^ja ySaC- tj\ ±Ja (JjajII 
1 \aj| 4 1 4k"i\ l l3Aj - t-^US <aIx!1 4 a1 ■ ^11 t** l a1 1. 1i a^la) <■ '^1 ^ju 4 ij'N 

<_g3_II jJi\ .^Jj3bll a-lja-Vl t3lll Jjfl 4 aaa; j <J j£J> jUaijV Jjj^uaxa 3*j 

\__g_jl 4 ^jjSi <33J a33li a jS I^jla £3jiii ^gjll laLtll jjjLlaII U3 ^aauj i—S_jau 

. S3jI J)4a <Sj^jiu 1 ■ .uQi jjA 4_2jl J j 4 a ■ ^' 4 4 ~ik ^1 <a 31S11 a jlnaJ' 


I^dlxll (IitifcUU 3jJjLii 3 ^JLa f lua&i 3)43 (J jlijJI 


^_1 l> t a a*.'. '. >« jl^ill ^uaiki) <aI*J 1 klAJUjill 3jpjLi . ' . g * a ^j3j 

4_J_S j .<■ ..ftlaJi <J j‘.>.i.,.-<i —)3l <431 (_ja»1 3$.« . a 1 13 I j . » >a C. Cjls!5l*il ^jujIaa 

4 «~k\ jjj sj • /■■• - ,jj £j ,j _11 <■> ni (jc. 


. a\W djLui^jLc^Ji 
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4 jluJL AjdxxoJI aLalxJI JjjjL ui i^«4 Jcl j3 4£f j)n,y n 

(i) £ Ua 

:4_abdl (jl&Uii Jjj ijUi ±&jla 

; < _ s -Sj La ^gl& A^abtll JjjjLi 11 3 n a *LjaC.I 

A _ 0*1 y& J 5 . J... \ 1 J <Oj^all AjjjLa-dU _yjbtxll .^^lc.1 JaliaJl — ^ 

^ ■ ■*»*■ •*" dijUlj aJLiII 

J ^g- VI ■ '1 -> ■ ^»l £_a 5__JjLaall J aftV‘1 v-jL..aij) j 4-SLab Ja>lxa]l — V 

. jj$-aaJI j fj JS ^I (js-ftll J c^LsJ>i' U :JM 3 C-XmJI J jjiJajallj 

j *»\ l f " M j j_Jl j c^LulII ^l^jlj . i^tOljlxil — V" 

• ijajLsj Lajji JS ,_5 _>i»Sn J tiLa jjl ■j m$ al l J 

lillj Laj JjxJijiS (JjLajLaa (JjJaSl (jLuJai <1 j&u 4jlc J rj__>ia £^LjI — £ 

• <jaLJ <_$! J-iLdl jjfi. jilaail (j-a jJjSoiil J_>ax cUaC.) 

<JjL_3>UJI «L_i$-o ^jjijLa-a < ^C. Jj^-aj ^aiVa ^^jli J-afi. jUaj Ji.1^ JaixSI ~° 

.(jajLaj Lajjl <jl.iiJI ,J£ “CaUI 

. A ~'. ^' 1 ->.C. I ^ ,r.\l j ^ *< * -a'l Ujjj^jil kAi ~ “V 

- i-s. 4__ai*iail CjL_laa.XaJI j Jcl jiill Afc ja-\ mj ^1 — V 

Ji*r. ^V. AxLtli dil^LtAl J_pjLi » a JaS j*a sjjL-all 

. a .»a \ ^ -am!1 
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<Labdl sJUaJI Am j Ll aII <Um<LwiVI J^jLuil 

:4A\)2\ c 

. 4-aLdl 4*''»*" JjIuiaIIj _jJ^Sill - 

.j£&\ Jj3 <JL)La^Lu]I OJSj i 'll /ill jl - 

e>Laj—II (jn’lg nil j c^Lajj (jjila^a]l j fr^Laxilj IjLaC. (JjLjaijll j»Jfc - 

■ sc-la£j ALLkJ j\ 4yll La jj Jji<u'l 4Tj‘)n ^jc. 

^-jsLoj] oLliVI 4u2kjj A_L=k.\_j 4 -qLji]I dll^LiU JjjjLi *>g »- 

^^ t*i ^Ltu jl 4 iLI ^ ^IjL^ jLixo >j» ^ 

:S»li&ll a 


(jUaiil { jya A=J1 /}jJ 4 j4£a1I ocliSjl ^^lc- \Ja jjLo\\ J aJiii ISI jJij - 
jjj jjyaj jLax 4jJjy JajJI (ji V) (jiaJjiuil jl Jjiil ^ kit .jj jjkill 

^_3 Jjj\ _suiil ^jj £j l; jujLLo _Sj jjl£ \ ^11 Kj A^U-a 3jl^-o 

.A^oJ^Lq Aj_jI$->o oJC. 15 Social ^jLoxJaJ vJjlc. 

. ^ I J - 

A jlLa A-kU^i <n (j——C. c>Lax 1I jjl jLaC-Vl v 1*^11 - 

jl Uj 


^—1] A_jIj£ (W-Jl ^ Jjj *—fl jl j ^iLk-a-all ^_JjLi=u - 

. \.JliZ: J jLftC-V^ 3 C.iLa*Jlj c^LaaJl 

—mjjLhaII £_ a ^ 3 —47) Ai^jaj 3 l^3alSj a«a.iLcJI a-q-l^JI J ^jLuJa - 

. \ 3 AJ jjjLail Aj^I •>" W 
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. oljjl j j JjjjJLsJI ^iLoxJl jljwjl ^ic- AjafllAxll - 

j jC. ^_i ^j-o iJIjLq ^Lla 5I jl - liaJj ^Ic. - 

{ ^yc -Luli A^L-a-a! ji ^ Ac. jl JLoC<Vl wjLij) j c^Laxll £tlL-<a 

< 

•£jj ci' 

Aai* jl u^! &* I j] *5(1 Aj^Jij djLa^lt a /jC. > tn'^ll C- - 

.(j^jliill Jj 3 jja U j)U*i« lillj jl£ IjJ j\ i^l-v oil ^jlc. 

:4jig ■«!) jjjUlaSI ijlc- AiaiLa-all 

A :£ <a i jl j_Ic-VI j ^ r - j_SI _j'' _jlc. JjjjLi ^ » o c.L>JaC>l ^jj 

: Jllall JjJjlu ^1 x3 .(_^iijLaj Lalsl 4-ol*Jl JLiU^^UI 

A. ■ jig all A_j^Li. Aj.ij.all Aj jlj.jill <1)1 j^all Auij -2j.iaj - 

. S» m aft \ 

cjl_Olxll J ^ a ^ A ij all Ax j Iaaj ( jla'ij al l ^J^Uali (Jautll Cjl Jji. ^jAAj - 

.A^Uil 


A.A II ^LaLuA^l JjIc-Lcls. j jLaJll jJ^la. ^_yt » a" j^iC. a£jLul«1I - 

. 4 n. j <H ^ »* ^ Jl ■ i a a l l < ** ^ fL \ ai \ 1 j 

.Aa&Jj JjLaJilVI Jc- ciLo^ll j t j ; iiJa^AJl Ai - 

. ‘djlAil {XjA\ A_* >•»- -*«A all i- » all .'il il UiA j^uajC. - 

1 • ’g- /jIxaII i °*'l '-4 jll JiJj >- » all >a'all 4-1. >.aVI Jj^j - 
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jual \ (L^aJ A^Jlaa ( ^jjsj - 

^/S0 jJ)_ jV^ Jjj_*^Ckj o.ij) -\W <jLejJa ®j'-)j ^ j—1 ^ju9j — 

■ Aj_jIxj 1I JLaftVl e-l-il aJjx (jdj-uaji jl j o'i iu\j ^jXjjJIj 


AiLeVl f^yajp- £x 


www.cior.ore 


te t v\ li 




— W ~ ' 

.aL^c-Vl f^yajLi ja AjJmil w)Lmi jLaxll 4 x 9 jJ-all 


Cognitive dissonance (J& jjitlj^Lull 

j jr- jjj *1' 1 j a'-U ^\r_ . * .1 1L.. -*r^9 jx»all jiljjll 

ija jl 4u&j di3_j]l <C. jU-xLoil jlfliS/l (j-o jJJj^B (jc. ij (jill ^jjJI 

■ A jsll ■" <1 >5i« ^ ;__u3jL*jj JJI <iljLull ^5 .lal jxjYl 

_9 !ilx9 Jjill o ..Vq'ix.j La (_uajlxu ,^111 ujLa jl*xll Ajlii jSxj 4 LLuUJ_j 

sJLll—i^lxll _ a • A jill .'ll •>£'» ^ jJjXJj JllLojlxail lillj (JaIxjI AJjlx-a 

jj_ Sj LaA—ic. A_ah 1 .all 4ll_uij *1 jii jl X-U Ju j9ljjJI t'j/Wj (jl j^x) A_alxll 

a ajax'll j .l^jl j*i jya 4 aS=J 1 ^ I’LffLL'l'l ^ Iajjj a jl j9 j-a ^£LLa jJE. (jj in rl l 

liJIjjjyi j jj'i (j}-_Jjl» (j C- $1 j2i—11 jl j9 Ai2j jju a^Laxll ^JSLI jSl2ll aAx j« 

■ AjiL.ll i _ s x.ljill JaIxjj Ajil >jyi ^jj.1 jill i _ 5 lfr jj£ji]l j 


(Jjl_ xj (jl ^_A j*l »H _}*'' .-.j j xx J^alal'l AjuLLII Ajj>j'iI jamV I jl All 

j * AxAaJl jl raoLal ^ ...-ill. < jxo x ll .A. i) viia a 1 jl 


g-1—iSVl i cognitive response model a—j 9j*xil AjUj—«VI r^-y^ : jlii' 

.rouies to persuasion ^U?^! <■persuasion 
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jal—£11 4j_>kj Festinger, L. (1970) Theory of Cognitive Dissonance, 
Stanford, CA: Stanford University Press. 


Cognitive response model 4_u9 jj>X\ SLilauUiVI jr i 

1 (jj—Sj Loiic. Lja*yl <jl jjiJ ajIaTu.hV1 jjjuj 

il J ^ . a 9 ’5.a AiLu_^ a ^ ' »aJIjaI jl jlSal j jq i l 

.^■Lja^l AjiaC. ^3 ijdaMii JjS jLia IjjjSj ji J 

,jC. ,j£]j JjL-jll jfc LaiU AjIa Aa. ^liayi jl AjaU^iJ ^ixj lAAj 

jL—Sfli —all <_jaJ jl£ IaI (_j '-" i'l aK t j . JiLuj^jl! aAA J Jjslij^ail jl£al 

tiUjj ^-Lisal lilliA jjfLi ji (ja3 ^JSJJ 

^*1 '^ yi —i*-a I j«®£ tj ji Aabdl jLaa Aljl I Al Ajl < _ S A*J 1AA j 

.aJVjjj^II jjUij ^j\?s,i mia!' a^ as i^aII Lq t) I «< J --l** 


jjiJI ipersuasion ^Ua^l cognitive dissonance jslull 

•routes to persuasion ^IjaV' J) 


Communication audit JLa3Y I GLiLud- aLjuv! y* 

Jii-ia—S jIL O la ill AjuJ j ■ oIaI ^A Jil. I _•* -I > 1 ,.-v Ajua.l_^a 

j— ni' j jjLaja all j _^uALa^JI 3 Aja^l^alls - 1 * J • ^Li^j I Aji-aC- 

\ A3 jjALaaJI cYjA J ^^ajJsJ j A .aJgLiall Aj • ■ 

^Ic. U \j . s- i f jilj i>5 j 3I 1 j'lj c. jjj J)\ ■ aV'V I AjpjJb AjAsj j^aaii 

(j—£aj ALua*a i_ys _}3 J' iaTiVI AjiaC. ^ kjjlAAaj * tlgjulljii 

J1—ka31 JLk^j^U jjljC. j JL-auVI O! ji3 L-ajl ^wjAj lii! La£ tla.Lo oAlilMiVI 

.AaJoLa]! Ja.lA ^ 
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.iV 1. "iV l ^U.Ula.1 Jj.1^jS l^jl 4 j*S y ■ !| Luajl A i jj 1T ‘ j 

l~*i 1 S^i e. jl 4 4-a_£Ul J jl _JaSI j Ol j_)11 j i _^A 

^_ A A aU.'-^V i J c-Uj A 10 >< ^ja >—£-l«_ili . 4jl_xi 4-olx. 

Sr- Ui'i-iSS 4iajoi_^ll ill lj^a jjSI -llLa jIxaSI >/.i?L.i LalUaj . _jii _J /I’vi l 

* 4 » I j ^li A i\a»S 4 tUM l —Ljl jiaiJl ^3 ' ^ ’ ^j£aJ —1-j l 


^ -o JJjcill 4 1-.-S. _jl _)ii! (_g l o j 4 -.'>^1^1 1 


a! :JbJail!l-^ 
. jjaLo^JI 


*■ j.., oi l Jia CjljjVl (J-a*4 (jC. <JllLo £-a2t ■ uIjLuiaJI Ax^l^a Y 

J . ^ '\K\ i' >\ ^Ic. .jjSijjilj) 4 -. i ,-i 4 i .Vi ilj'^jlLoil j 

.(Jjlj jll 4 .-n-^-v\ 1 tjl.ia.Vl J Lu^jl^ilLill r ni 'j (_g J14 . ni l 


■' <*l * > J joll jl_o^L*-o]l ^ Sc. XaJ »ri Cj l .J.L./a Jj Jxfcj ( oXJSj ■ (J jS*k 'I S Y” 

.AjtaJ^aSI 


jjSjj jlxkJ :jjjlilll Jl-icj - i 




.situation analysis xiil^l JjLj ipublics :jkil 

Communication manager tjVLsuSYl jjSa 

^j sjj 4 aUl »H a,]->.% j| £_aUjJ jJ-iJj S-iS-vs.; \—s)lU- ojVS Jfla 

..' 'V I . -•V'i VLi 4 a^»"’- Vi N 4‘.j^ ^ 


j.....jpJ\ ^^ yd\ t communication technician oVL-aiV' ^ 

.expert prescriber 
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Communication technician UjVLsajVl 


A Sialall cjljlj. all ajL JAxo ASj^laj ^*» ^ jiL* dj)j\ >«-*v>V) 

i-aLsJI kJjLa^Ltil <iaa> A la i»»A *11 iJL)1£ ; uSj]I .iiij AjSlj • >- ' 'V 1. > 

AjUSj AjlaJ-J! c'i s i *11 J Aj->lTrtVI ^VlLailj dja-v . *»'l djULull Aj\j£ : Jla 

j _jfal A»ab<JI <laa> jl ^-oli jj Ajjnj f i*gjj tv^ijjijVI A^jul ^Ic. iliLaJh-a 

.^jiUjLj c-MU. '-iV 1 jl Jj il l i AxAjJ ^yi 


• communication manager CjVL-ojVI jj.xo :_>iul 


Communication theory JLuajVl2Ujlaj 

* y* ^jLo^L t-ail Jlsljl ^ja Lfcjjj-a Jajuajl ^3 J.^-»iVl Ajjlij 

jjj!—*11 Harold iMsswell J>^V a! jjIa J^il > . a»^ j lifcj . JjiLc* Jl 

A J^laj A i .1 jJS 3 jLoll j a2 . ? jjS/I Loj ?alid ^1 j ?(_j>il • J* J 

:ajjV> CjI j > j t5-^) (j» diVLk-ojVI 

J_SjjV A_JliLa aL _MIJ l^j'l <ltf\ 1 tyj£ Ajj^II aii, J • A J<J it <J /'ll • 

. J i?i.,J ^il Jaji^oII ya aJLuijII 

J»?i»<i<ll ^11 aJL*__) 3I Jl-wfj) Ijji i _ ? lc- OVI kVi*^! Aj j^>ll oisij :Aji ni ill • 

.aJLjj^I A£aj aHj21u)I (_5-ii ^jSjjjmII ^tLioj jlSdl (jjjJj LaS 

■Jjiyx.1 _ ill ^Ijj l*i jj'VL^ajVI ajjjSI s^Aj :Aj& 1 «1% VI AaiLull • 

. ^-ia-all AslUJI a£jI *nall 

J aJj.1^ aJLujj l^jl • >V ’ l. *-■ i\ I Aj^jll a 3A_J ' J 7 6 1 flll • 

r. _V«*V' LaJl ^Jlc. aJLuijII _j \■ -Ai Lailc. I^Lej (Aa^ljjyi i_ 3 A_^la 

.(j-iUli (3 a_A» 


75 



\ _ki ya \ 1 i ^ <A& Shannon & Weaver jk jj u> £-^=*3 

^_a 4 Jc. * j - clll] jIaj (Y • « • iMarsen 0“lA-® : j^') J'— 

tj v^ _o ji UL*i_jl JjSj (ji jioJ ijill OLijIxaII j^oa vlua. (T) f3j Jl»Jl 

aj_A j .J^ A_kJ _JJ (> AT- ja+a Jlj JyZ aHaj Jjjj 

ima.j o_)jbi (ilk JjSLauJI J) oU5 ijijh tjc- W^j! CjljLiV' 

. 3 ^ ^Lai i 4 JLu^aIi AiLus^yi! ^|u a j 


^-aLJl £4 Jilij ji ijSuU AJUijil O'® £jU. jA JAOJC. oj 

. JU-suVl aAaC. .';■ -j .23 J* - iJ l> 4 aV' 

4 .., j o jLii aLSImia SjLil 4iLk4 j 

CjLu^LuJI jl«aA —► J* -► J*— _^. oJ4g ^11 

t 

(t) ^ij 

JL-aj^ll jkjj r 

dilj^lbiil ■" 'N ' ■ <jUjjlU jijj T j >4ij /_3flaj (j^ ^ 

: a j... aJLuj^jII j l4^UI <JjlSiLtil (J4jLa4 J- 1w0 4 (jj^ 

0 JjSjjuuJIj t Tw~> i^i ULu Oj^ '—iy iLiiiilj ‘■‘SijW^j <j s ^ 3 

jji O'® ffrjM ^ylc. Aajiik. 0_5^J ? rj> > >a . U ^.. airv x Ia=Jj Ikj^Qjj . Kiwi 

CllaXJI 4-^02 Jy=o jV Uj jiaiL IjjAa. ^ ^ i -wa ll jLull 

Laswell, Osgood, Jl~a£U f'j^'j J y* : 

■Schramm's model of communication 
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Marsen , S. (2000) Communication Studies JL-ojVI CjU jj Basingstoke: 
Palgrave Macmillan. 


Community relations £la 


^a**Ti , vi l rt l> jn ^lS)i LujjV ) 

x>ll ^laiLxJl j ^4 ^Iv^U 

(jl A-ojaioil \jt Aiy* ^ ‘ •VxsLxjl 4laii 


, 4jlajoj 4.a ^Ic. ^pjjJ 


aJjjIuoaII 4jai. \c js. ^la-all ^ <n;> <aB £-0 ilAdjJI ■*"' jUa-Vl ^Jc.1 

.“Laic. A nlViflll ja&Laa. i ya !«. ja. ^Li-oll ^x*i% ^'1 LuS A^jjill AjC.Lua.VI 


corporate AS_^*ii3 ajc.LsI^'k I aj]^1ul4I <activism JaLijll ajSa^Lu-j : ^Jajl 

.publics jjAtvaJt (.social responsibility 


Competitions ujLu^LUI 

<i.LLo j AaK-a _yc. alj| ^ iL ^\l ^Xc.'))\ JiLujj ■" A . < ^'1 a_;ljl jjl 

.<4al4l Aa.i jdj (_3 Jji i _ s C. j (jJj ( _ s jJI AoLxJI (Jjlailxll Afuililj 


4j_j jxulrtJl LjVUajVl (olaJ 

[CMC5]Com/?«/er- mediated communication systems 

a-LJI ^l£*4l Jrtinvn 1 j <oVi »» -j Aaj_>la .^A A_u_j**l=JI >jVL^ajVI j4aj 
( _ s j]I JSLu,jll AC-^j j ,_5 ji=>-a ^ JlliLj tV j! jJjLuj J_j*-ajU 


.AjjIsjVI Auioj^all sj m ^ic 4 LM »■ 


L )l->>r-il ^ic. AiJo-aj AiijjJaJ Auu^bJI JjLui_^JI J ^laj CjLuiuj 

jajfil ^’^1! jjj& jAi. o* 3 '-=J jS-jj .^i jll sjISj Aai^J! 
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oJj jx ji Aj.r^C. 4ji*j Jft O'® alllc-Laa. 

jjAUl^j jjSi Ae._>«u JL-a£U JjJiSWI -iJJjl' fl-laiJ JDU. 0*J tjjAUaJl 
IjLasI Ja jljDU aLAj tjjjU-a AjJ-iaJI (JjVLaijVI CjLuai /l'ii a . JSj .AdaiaJ! 

y\ \ * J l «.lijjl jl jj jjaj JI iS^ji Laj Ajjj*«LaJI (Hj Lt /i> o i l J^Li. J-9 

Ja«j CiijjiVI Jf. (JjL&leVlj L_ujil Ci Ui t- a j AjjjjjSJyi ojlaall j*' JJ i 

jjli killil ' *» y j . LaLuJI 4 uailL Ajj j ml-kA I >—1 V I >--> l^iI ^]aj| 0^' 

(_jjLa-a]l iJjOj ja (JjjjljVI JJC. ^laia JJC- Aj&LaJ=kVI Cal a; hTi ll Jjji 

.AaL*J 1 JlllE/Ldl JLa-a J AjjlajiaA Aa jl OaJ.l2a Aul^>) O'-'A? 

Flew, T. (2005) New Media: An introduction, ajaJI ^Yl J a—^ 2'“' 
erfn. South Melbourne: Oxford University Press. 


Conferences Gl 

5el»-'0 l Jjl ,jy& Jj.l*JI jjilaxJl JL-flJ^U »jL-a-a Ail Ja ^>-aJj-all 

^Lxll j a"' j J l • Qj'''9 ■" Us jaC- (Jill JjUj-all £ J-^jj J -9 ';•>! ' 5^1*]! UjliiLaib 
£A AX. jjla Jlllc. jjJaj-9 ^»l*il J-aJ^-all Ja*J La 9-llc.J ^aJ^'j 

jjjajjjJlj JajJI (jijjj 4 aUI CjLaLJI 0* £J> 

AjjLsu (JaijUa JaOj LiLzJ j lA-ale- (_uaj^»il j AjjjaIIj Ac. ^ ..- 'l l 

JiUa J*i iSjAi-mail jl-l&V'j #JAa£H -il-le-Vl 0*? O' Ljl^^ail 

AjiSlj-aJ 2=J jll f jJI j-cJjja ~ j»LI A^ai oial jaIaJ ^ja. ^-iL-J ^ajj-a : JLaII 

La UiLfc Js.1 j ^jJ O' 4 J^V _>AimJ jll (Jill _^ajja^ • OJ A^'^ O' 0 £■* '*.•' ^ 

j' j-X IJj^j I L(LAli - (ILVi j jjlSjOl LalaJ tj Oj^ 

Confidentiality ^j>uu*JI 

-0*1 AaLJI ^JjVi^Ldl Jjj jLi ^» a l J^aII ^jLJI JC-IjS Lja-Jaji 

: Jj La A-abtll JlllilLiJI ^jLia Jc. ^JLsj 
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. JUiftVl 4 _jLjI j (jjLLJl J (jjJLaJI c.iLa*JI jljxi ^^Ic. laliijl • 

jjc. Jilall Lq j)\* all j ^>1 >- ^ • 

L>* A-Jjljl AjsJL<=ud ji ^ jW J-al=Jiil ^ JLoC-Vl s-jLjjIj ^tiLaxll ^JL-a 

<> £ jj ,ji 

A’vU^i^l ji (j^ali. jjl ^ix AJLa. V) 4j_jxu dilx^Lix (jc i «.*X1 I • 

.(j^jllll >_ij3 (jx \jj)li*iin ijUj (jl£ Ijl jl liLs-xll ^ic- 4x1c. 

Conflict of interests £tlL<at I £Jjuo 

£l ;_$lj ^Jc. ^^Jc. IjjjfL; jl 4xl*Jl <Jlll£}L*JI ^U!JLax ^ylc. ^ >■*■' 

• ji j Ajjliiill j^JJ (jlj c.^LuJl ^x (Jxbull Ale. ^dL-axil 

jic. jylxa=xx]l a^Luilj c^LaxlIj jLoC-Vl l_iL_jY 1 ; c.-.< ; • 

. Ig-i3 £ _)Jl jl a j ^xll jl Ajilx 

AjIjS aa ^^1 j^Iall jlJ ^JL.oxll l . 1 j' ■ -**' \ . >» jj • 

.Lull (jl a JLoC-V I I_llj jl j (jjLaja^JI <: Xa*jl y t>Laxll 

4j_jLa_lll OL«:_jlxxjl £x (_J3JJ o_j_^xe ' 4xaSx]l ^jLo-laJI (jl • 

.(j^kVij^j^i 

Chartered Institute of public 4 xUI jjliiUU ajjjLi ±$>«x :jiul 

-ethics ( 3 ^U.Vl 4 relations (ClPR) 


Conflict resolution £l>uaJl 


^ UoLuaI ^j^bLoaJI ^ a^AxxlaII •. \l -v. s-i \ (ju ^*1 j- ^*1 1 . *1 L* < 

•la £1 ~ jk .-il l o_;la] JLxx j;li J xjhVill ^La-ill (Uaaxal 


.(jiajlalSI .. •'iKjVV'i c. o jjSjj >*»•> Ujj^jjJa 77 1./II 
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j^LaaJi £* .laV' Al_jij CAS2& cUa ^ a^A blj* J*&3 

UjU-kM ij a£1I j ^£AJ\ J^j J—an ^ ^a* s^'j^V 1 

JlA£LJ1 ^ £-1J^ail Ja. jjkS .22j .Sjku-S J JjLjjj i >?Ji'jj-*'V 1 

JJC. r-ildl dlb^i ,2uUfl CjliiUi] bujVl Gruitig S^ilL a*U1I 

t jjAlajI ^ Aaa-miail J AwLdl £ iLoill j 4<jktaj' ^ <a^ .Li - tl l jjC. ji AiLkall 
(ja o ^a.j^ll Ajil$jll Aj I jjiaJ J& ^Lkill liA ^ £ jLoill oi*j 

. 4 1 ''t j~' i 4_j1^aV| j<aaJ '-ua^»a V) (_jjA Lo 

Buchanan, D. and Hucznski, A. (2004) Organizational Behavior, An 

Introductory ^ ^ ^ I ext, 3 edit, Harlow. FI. 

Prentice Hall, Ch. 23- Conflict ■ 

Congruity theory 

(jiuu Osgood & Tannenbaum ±y^») u^M 1 

\AsJj\ vIjIaUj^I SjSj (jl^ <j*LL» Aibjab uj'j^' ASi*lall 

ojaill 4.1 jl ' r «K (jc. (3a! Jjll Ajjlaj ClJjC-i liiblj ‘(_>“bll i_5-^ a-ija.j*® AjAlJI J 
.(jlsj'u’l ji (jal jj 13 i jiV' tjjaiaj ^UUjVI on 

.*.1 .ni'i ^ JS (_>ibiL“ liiliA l) ' ■.*> } ^ LH 3 -^ 

(r £j jii) r- r+ ^ ^ s»jU-i> J! 

. '.1-vl jjjSj La blit j (jjbjil (jiSil ^bill UjLoa UJ&i j 4$ J 

jSjxJl c> iui a] fUjSill jjSj .is Aj*^. AjjSII 

ik. aubdl _^jU aJjia AjjiuJl oiAj A=-J^J 

.> >11 . „ j j ilASjiill Ajlc.jj jjaLLoJI JaAj Jo* v uILjSM oiA jLil CilAlaj'i/l 

3 „ 1 1 <i3^Li.Vt LLiill j-cjJa fj ja.V) L«L»JI vlilsilsil 

. Balance theory : 
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0 


+1 


+2 


+3 




O') ^ JfLi 

i.i j\ 2xj) (jiljjil Aj^laj ^_3j*) ~v "i\ oLaj'i/l -laj-M/a (j/iLal (JjiULs 

Constraint recognition JLuUU 

Jj -a »Wl 4 mt « 2jj 3 killjA jU (j/iLill AjS j (_Jjdl yb AiLall 4_jl jjC-VI 

(j—C. 1 y.'i u (jl ^^.j/oll ji c. (jx3 Ai5LLo lilliA ,jl jj-|jli 

jlui ^ic. A L.--. i I 2 jj 2 (ilLii jl 1 j.lflC.1 Ijli kiilj ^j iA32 jjS! ,-ljLa^ix-o 
ojlc. 4. I5 L . La Hj b_il jo&'il j Aja.ll l.A. ijj t j2L-a«cll (Jja iI-iLajLt-o <j(C. jjjjakjj i_ij*u 
Ijoku—11 Jal jajl (_JA«J ,t_ia^all (jc. IaAjjj i _ £ j 11 sAlLa jix/oll =£ La 

AlaC. ^Tu^i Laj aK.* /ill ^jc. 1^2 _jxj ^jjll -AjLa jlx/all x£ ^-lc. Ljajl _fijJ - °* j ^2 

. IgJ AjLwuIU 

•problem recognition aK2l«Hj «—al Jk-Vl : _>l»jl 
Consultancies AjjLaUioVI l-xjLS^I 

. ' 11 ^ /> JjC. jl —11 ^-2 Laj A/aLxll <AjI£Lx 11 JLafi.1 2ajj La S2lc- 

j-a AjjLmi_Im^I >_!—jl£/aJI a2A ,_}i.2 ^jLj .4«cLx1I mLASmLxII Aji-jli. AjjLj*Llu1 

J—axil -' '1 r. 1_ m! -2-2_c. j 1 £ <i Vsi ^jlll o_jjiJl 3^1^° yj^ Igjlc. _1- /-i-l ^yill jmi_j1I 

_a 22_C. ‘*11 1A Aj'il Ljjill S2aj«all a£1x/o11 ^gi j . Li-i-ll Jj/axll ■ ’1 -■■-■ j ASdxLoll 
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_II y ■ ■ I ^ » juSJ I jo It-iJ 4_oL*JI .Jllli^lxIS Aj_jLuUxn V ' >i . 'i l ^ oil 

CjloA _k ■ ' 'K-.ll si_A tjA ».! f-2—SJJ ..laJ j Ja.j i _5 JO— ^jic. j ji~aV> J) 

.aIoISIo Ao.ik ( ^jsH\ Lujj tAoo>t£.*i/l dAtSjJI Jao A AjjLiiiwiI 

:aJ&\ A-.UJ1 JijUil AjjLii-^M f iki^ U SjIc. j 

»..< a J j _ikj jjjjj V l$ji A>ji! » JA kwa A-Jaiail jjSj jl “ ' 

.1^ ^tk AoUl cjI£U11 

^olajil ^jj J t_iaJ AoUl Jjl£)l»JI ;JoC- ji ^Ic. a£_>> ill A I .il j. |_wajj jl — ^ 

. Ua._jlk ajco 

jl A__JLall 4 .1.1 1 djlijlxil jla 4.i ,-n nk'o d i lo. ' . k A oh l o l l f J I'ml jl — f 

.JakJall dAc-Loa. 

. Ai*Hc-yi djliDUJI £-olj j jodb o jk AoJaioil ^ jlidj ji ~ t 

ajLI J_la A_jla_o dllo.}_k jjl.a '\J)l I > .1*1^oi l jSjJ ^Ala :Aoe.l^o]l 

.AjIjJ jl AjojS Aohio <2jl-ia.Vl 

* w l j S^jo] £• jjjma sjl-iV UjldLJ l y^t o A oh l o ll ^ j ll »» it jl — 1 

A *9 .^ Q f. ' l Jo c. 1 o^akoll aSIooII ^3 Aj^jLuUjw»VI CJulSoll jo Jj3xll j 

Public Relations Consultant's Association 5—.Ml dASsUll 
> ir, A__!3^LkVI J 4 j- ^11 ^jjjLxoll v _ s l& JsiliaJlj ctSjJ^U % "lino'l l ) jll (PRCA) 
^ <1 j a > -/'oi l a£1oo!I AolaJI dlUDddl Ajg-a j jUiLoVI ,JoaJI A_ujLao 

i iV tAolxll .'ilC^ .ll ^jjLiU Ajuoa AjjjJaxl ^2lA jo jLiLo^l > _ n^ol l 

Consultancy (CMS) ajj!^—j-VI jJ—^— j£ jl—ji 

•Management Standards 
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jsiuj A t i'll siia. AjLa*il ^ Ut 1 n j£» iaaoj JxLi ^JJifoll lifc g 

: j A-aL*Jl xliUsibfcll ^J^LxiLxl Aj«.a> —isl -1A. 

J.o«ll A—wjLa» Aic. Aj\r -a" j jJjLa-oll ^lc- j cLsjjVI * 


4r-l*n ^ il A \ i a <\\ l [“tl j<^ 1 1 j t"il m» 1 I j -^t ■ ** i« ..iil l ji % 

.S-l2kl j A ^ A-aLxJl vJjlSvLxil ^jLmlIwm A-a jjLiiiiil Lkjjt j o_pL=ij]lj 

jj^_j f L_a!lj JSS a^LJI ^ a£ 1I jj>3 • 

■ij J it'ii.’VI v_uS-o!l ajLJj J}iilj]l 

ij ikjj (jjilt tLjafciU >_it jHa-Vt A i ^ i■ ■ . ^.llxjjj c^Laxll x ijSJJ • 

• ( =‘S^ C - 

j jjjL*-cj! t_sl jx£li A.;. i/ ,n\t t"il > f_jl innli A iaJ lilljA jl jLajJa * 


«JjLa.liJ! j A-g.1 1 . ^otl ^g ^Jc. ^laC. a_Uj.ij ^jjij 


.«ill_jjyt tig] U -y\ui)l\ j ^jjgjuLij^jll ^jl j]l e^lS till jjl Aju\jla • 


■ Aj.»^j‘i_jlt A^alxil <C.li>^» LLjaS j ^ jlLa jgSjJ • 


.^J jt i*rin'VI Jxi*J! A)C. a.'.JT'll Axal*JI wjli>LaJI Aj]l*i ^Jjja jj • 

.S-2j.iaJl Ajjlajll JLaC-Vl A-j^jol c' - *4u • 


.jJlxJl aj; JAma i _ylc-J A£La>all aJjLh^I A jig .all alillga-ll ^0 jjLajll jgxa^J • 

— jjg-oj jt £-oj f — g£l jjJj {»$-'*'-& ^LjaC-S'l S-iC-Lxa • 

.^iU.1 j 
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:<L)jLuiiwVi *-jjLLaIIj y 


j Va' ... />' ! »j j.° aI I 3° j)AJwo J <j_jL^J u oiV ' > - * 

A j A3^juall ^ic. ^ A 

£jl_aJ 3« J^aVl J] jiaii l$iV AjC-J pSi <. 11^x1 1 • 

. jlii j JjJC. 4 j11aj 3j£j J 3^!J (e-Ujiil^) 

: AjjLiilwVl i .iIKaSL iiUlwVI 

. >V\aII j 'Jj.axJI 39 iJlliA 3 _j^j 3W^^ iJc-i • 

. j; jUoL-iV' 

4_a.ii. ^ jLiLuiVI -, "*^1 1 ^jJaj J3 j -U-oj 33*^ LS^ l]'‘ -^~ > ' .! • 

. .lidl J jh 'jlc- ^JA^j <jj ja. 

. JoaxII * aU'i 3 AoaJaJjil Ailiill £-n 3 jUaLmiVI > . u^ aII (jj% V -iS • 

Co ns urn er profiles ti lb & 7 i, m Xl £L«}U 

l\^w * 1 “ J x aaJ i**‘l ■ j ^jljLc- JuJlau cj^-) 

j >j*'\ ■. »W ^jl Ilia. JaxII Jj i- i'£ 1 AjSjjaxJ 4 j> j il < ^lm) • U-' < ^u~'“'' 1 ^ 

. - J <Vi ~I 1 AAjUaAJ ^ ■" . jH ■ — ua. 3 3° ^ J a £ 1 a LgJ La£ * -CgLxJI cliliAxll 

3 j < ' \jA 3 ®J ■ 3 _ 3 “’^ **jl- -'' 1 “ 1 ' a ?*>' aII j 4jjLa-l3l JLaC-S /1 Jjs 3 *® *—iLa^^JI j 

I . >\r. ' A-'.J ^jJ) CjLAjjIIS ‘3ALl~iAli <jjl _JaHI CjLlxil ^ j Ua^3 ja*J' 

3_a J£ JiU 3 a Uj-aa fi JS 3£i$i““ a15 M,> 

, 4_LaS]l L _a j] l A-iiJjSJI »^^2a 
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Consumer public relations 2UL*J I 

—all £_a CjUDlxll JLa-a A-al*il JLlU^lxSI ji. j*j (jl.ji.Vl llr.l 

9-iiJ clijll 4 _jAj£ j «')li>l/l->l 3j.Iaj jA Jjjjaisll < ji allVL-sul 

A —jLcjJI o3A I j j3 “LaLuJI ^llLi>L*JI <—Utij j . 4 ^^)aLI 1 “LLj^jlaJ ■ ''I VI 

1—AjjALaa. 3 sJ ,j j5l(p >a. al ' » 'll ah jai l (JjjJj Lofl <JtA*xll Sjljl J^li. j-o 

ft £ il ^_I C. ft ^ i A _SL^C. Jal-v all A 1 1 il -> t ,-il jl 4 ;m n_^3l 

. sJ 1 ]LaJ 11 xI] j jjiuia 

S3C.I ■■ a l l JlSjil A,x.it*i.i ( 1985 ) j Cutlip wit jj£ >-jUS j^«aj 33 j 

; j t^alxll ^lillilxil LjjJjj ,jl jjSaj jj^uull 4i-Ja j 

.S3j3iJl iJllLo^iJI jl vJlAijiall (jiOajj AiLuall kljl 3iV I j jliiVl — 1 

j) j—S j (_$3a 1I lj^jjlj LiJ ■—S_jha]l CjLe3iil ji . 'll all: clijj'i/l ~ Y 

.4jjlji,J <iaaI wjlj 4 j3 

, ~ ■ ' -’i’ 1 tt ‘f~ >**» 4 .*11 4_ji3a a ^ j . y-t > 1 *. > ' — r 

^ '3all j jj.Jall “La j^lll <■' ll n“ljjil ilijl — £ 

. ali^la-a ^3 ^l»JI ^l^jil 

ujljajj all ^*'1 * J' ■* 4—jjUik,yi r -*yi JjL-ij ^LaJil JySjii — “ 

Cjl-iilj (jaljljLall j 

■ I 4fi jilh Jt-al^jJI 9 3C- 1 ,i.iaII — V 

^-4 Cjli^UJI ^>ol jj jijb -—sI-ia! ji ^1 (/995) Hendrix i_^S .jLil j 

: ^Ju La 3^4 J 33 >■ ^.L u^aII 
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Aijxxll a-llaj • 

jjt Aa^X# j&\ jjlc. jl • 

J jl j J_^a ij Ja ^.IJkJl'jj £a> i^llivLxJl J-ai JJ ^ _>J^i a£ jLLa jaiaaJ • 

AjLaa. CjlcLaa. (_5-li 4 jjLsjV' Jl*aV> 

: J2 £jUJ» bJUt J JA Uiyi jLiij 

.jjSi^iMuJI <^ 0 . 2lil jjALcJI (j^ ±jjy> £}jf • 

^ a. ^j\ r-_\ 2*. I j tijlijjfcii all £_ a <- ol-i^all t2alA-Asaj A » > -? l 1 r, , ~ s\"» . jij hj • 

.AlaA^I 2jlj <iil$2 ukall 2jlc.La^ 

Consumerism 2 uS^Uo«Vl 2 Lcj^l 

J j ' ^ - a. jl AjSt 2llle._jall - '*-' ■■’' Aa._^aJl ^lilsLuijl /ja j .xlS 

a U^-'j -11 a a t aM I a t \.; ^ ‘v \ ^ 2jLaiili jl ■ **’1 ^" , * < -H ^^ic. ajSLi ■—j^tail 1 _jalail 

1 .a . .v j* Ailialta Wall jLia La Ullc A^A^Yl Ac jilb 

A-ilia Jli)2 sJI —uYI £aaa-ajl ji (jA jSIA^AuiYI Ac- jail 

(jaL-jiJ ji£aVl jc Liij j ^ Vi t(jr aOcYi js^Bj 

I « -| j>' , ' l \' claiiVI j_jo jjL^ka 

AlltllOtiy _ j ' J— »J J| 4_kaaLiJ AaSYglmY' Ac. jail 22 j Ljaal liilaA j 

j]l__i^i killj ^ J ajO I j'i^V I aAUail Auailall 2al jaaiall ^jie. jle. (^iil GiddeilS 
-al l (jL Aialill ASaiaJlj jjLua AaSjLgJluYI Ac. jail *—L_)ju ja jaSl 

A_jLoak -''»! r_l ^-v j a jy'X-vll jjc. t2al oViiall L -aC.2j La Lille jjaa». a! JjaAaJl 

iu jj ^>31 J AajUall JUcbU ^Ja <£ Ac jilli ‘Jilaal! 

,o a3 ^ l^a-oa ^^^ 22 Ajl j J -« -n V^a \ a V^S a 

Anker, D. (ed.) (1982) Consumerism, Search for consumer interest, 

New York, Free Press, oLaLuAl ^jc. 22^11 ‘AaS^l^w'ii I Ac. jjjl 
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Content analysis £ JUb&> 


«nj ^ j — L^-a 3 —AAnil A j In r,; j 4j,aS AiL^aj J y ^ .all JjUj 
1 — £ n ' , ~J ^uil alji_)jUlall J A .aln i .all j A^C. A . .^1 1 ■" ' I ■ .-^. . .^qI I j Aj^aU^JI 

Jjl- »aj ^j'\ jl A—^aJalail aLja—C-l Lgj ^Jju | ^Sll jApUY I j A^oLjJI vl)l£ll*JI ^..A 

• J 1 ■ *n ' VI (jlS Ijlal Alaj <J jf"' a It JjlajS JUajl 

jj —i -AJ ^—aII ZAr. y& AiAalj ^ ji n - al l JaLo ^'Ant..;! 

(j S <U l a£ B jj\ Si A jl AajUaI jl A^il... A lUiAll . " ■ '■ '; N I V| U A _W I j i ■ " it . ^.1 ■ --.'al l 
■ill. ■ iA sJl 1— i i\ 8 I jl 1 -a A jAn. ) AC-Ui] US jjall <1 1 -I*. A A at \n~. .. 1 

l a] l- —i.ila j .1,1^ *-jj* ■ <u3aj i ajl.2 jl Ia-v b^jjS aULlxj sijU a in a JjU. -. J ^ 

a>“—“■ J—*>' j- 4 —5 ,_ 5 jl»-Jl JaLj jli (200.?) Stem pel Jj-oUa aJIs 

:^A iAax-luj 

J 33 kjVliaJI j^aj <j^ W jjjSj :JaUa 11 oAnj jLjii.1 — I 

* J"- ^ j' 

^_SJ^ S/I >iJAa.jSl jl AjauSjS -ouS 1J alllc. jAa o*ll ^1 jjjjij ■ t * il*iatt t ljj — Y 

. JUauSU AauaHj -Ul*]! AjUCIxI! Altai, jl ^-ol j^)J A^ojojjj Laj .AAVi Ajlislb 

A;V ^ISau Cj^’lLall j! AjU ■ <ni l UlL-aUaSlI JS >Uuaa 1 :AjjjtJI ^ jlawo — V 

^ jl ml sAa] 0 A 2 J j Aklia tA^jl yiiC. ASj_^Lu La jIja^I ^aSxsj vJjVLLoJli t- 1 - 1» 

>( »lc. oAaJ ® JA 3 U - ^s-*^ 3 ^ Ji-^> j* ^ »Aa3 jl tiolS 

—Jl oAoC-Vl (AlL-aajJ A^IS J^C. jl CjV'aUJI L illi/V I JaUaII v^jIa^j j^_>j — * 

.a jlj-\All vAjlisJI 

-AjjaJI aJjAsJI j\ ^_yi^(l - ' ■ -I -v II a U. j yi :n-Ji lUi l -U' —c 

Stem pel, G.II (1981) Content analysis, ijj ’UaII in G.H Stempel 
and H.ll. Westhey (eds.) Research. Methods in mass communication 
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JluajVl ^ 

Englewood Cliffs, N: Prentice Hall, 119-131. 

Stempel, G.H., Weaver, DM. and Cleveland wilhoit, G. (2003). Mass 
Communication Research and Theory ^ JL^uVI 

Needham Heights, Ma: Allyn and Bacon. 


Contracts 

.A^lxJI Jxfc lit jj .*i _>&' ,>« o^-'j jjLJI J£^u 

(jjjl _jall AilJa^lj £ Jjixll t>> ‘ KHlsa m £-1 f\ lilliAj 

(jjfL) tf\ ‘_<yj ^liall 4 ■ •' if* .a-Sax* Uiaj 

jV ^l^-J AajJISj i_ua JC. ,_$i j .I jg&M j j£j ^3 0‘ a9 m ! ^ O^J 

. 4 ] ^ _jjli k_il3 JM jiij -i-ii-o 0 uajC. *U 


J^yja iJ Jc. (3^1 Jj (ji La) ji>N\ <—ijiJI <^*3 Uia^C- k_iljiaVl >-33 ^li 
li) <j^j Jajj*Lo jJfc ;_waJ jjS JjSj ji -(J®'.*? ^ i' 

r.t, jr- «4 aVvik ^ j oAjia. Jaj^uil Ijil^J Ubj^>^-« (_ua^xll 

• 3 jtall l *><' a 


Henslowe, P.(2003) Public Relations: A Guide to the Basics CJli'iUll 
iCjUujLoiV' J\ Jjbil :«Lal*JI London: Kogon, Page, App.3. Model Client 
Agreement. jUj' 


Controlled media <L»jal^il 

“Loiuiallj 4 -k - ! i-rll ^71 3il"*J j_yA 4 jSI_>«JI JjLuij 

J-«H J j£-Jj CF J) **i.J 
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-Uia^jLa 4j.Sjljic. ji 4-^.IJ JjjL jj.ljLa jjc. j_jC.I Ji . JaajJI 4 JL 11 J j\ ~. ,. l 

jjTiol l ^jAiioj JiaJI '. JLaJ jJLiil i_ijaJI ljLiIjj 4 U .- I jj 

^_lL)a J Ij ^Vn ji jjC.1J] 4 jSI_JI Jlc-VI JjLaj ^tuu jjja. i( 4ijiiJ I 
4J&l il .a l l Jl&VI JjLui^ IgJ -2 j j jlll ^J]i ^jLa^Luall J-a l ^*i j II 

Ajlj IjJlA 4j3l^ftll jj 11 » a j ^Jjjj /hn 

.JjL-jII 

43. ^1 » «« jjSj j\j CLi)l[j^aj)l\ J JjLajU 4_il_JI JlcJ (JjLujj LoS 

^11 d^wjlxo 4^j^Ja jl jj m» ^j. It j iq\*\ JI 4 i. .i«l l i 

• jl (JiaJI J jji jl v ' l l ;Jl l ^_g y.~j A jla 4 Ul ■ n j jj.2 JiLuJI 

JUlIj JjSlS AjJa_)C. jjjj.-jLax JI 4^al*JI CjlSvlxil i_si AAl ^Lhaj V 4a>jHl .-, '• , j 

• j La o«.lj3 Ajjj ( J^A .»» |1 I JI 'iJiU/i 4jjflln'jj 4j La 4jLi£ ~jj ‘'J 

Jc. IaJ jjtj tkija iwjljA'yi ia.l£ JjLw J\ j C. <■■■ » .jl ^ Ja-a]l ^jJajLuyj 

3 I ^ * V 1 J ^Jl 4JI«jll ,.'.»h <cij lil ^jjU]l j^tjij . s^jLx-q 


Convergence model of Communication JLaj^U ujjLattl jri 

^Js . JL-aaj')/l <uLuJ 4j j jJI 4 TJ’Llll Jc. J • >y*M' v_jjlilil j^aj jS JJ 

{'''••• <a^-aJI) Rogers & Kincaid JalSjjS 3 j j*. j j j* J£ Js 11M ^Ic. 

J . i j JI t s\ iV I ^g3 j_g£^jl 1 '!• r, 11 S^jJjull ^ ^ji 

LaHjl 4 j3 j Jj ^^11 j - J ^ 'l l I^A Jj^l ^ i. T Si -i-a >—cl ^ ~ j\-T 

<1 4 i ^*i l •*> 4s»^*i I iiLo ^jjAill liA J . Jwjj J'r_ i-' i*y > 1 '-al l J JjliLall 

jJjj 4 j11c. Jc.lilll ^Lilj ^ .u<ia jjj ^lj-a 5 ji.1 J jj^aa-ui jjj ^ ■ ^>4, .Ml J t. -^"' V1 

J^u J*all J j j j$J JL^ajX! ij jzJ)!\ JlSJiVl J Lajjj jljli.*ifl J$— ^Alaill 

. a.V |V jwa ■-' A.Aj'l»riii JiLa ■ ■ 'j ■ <ij S^j I 


89 



o i 'Juc. Health, R.L.(2000) Handbook of Public Relations 

Thousand Oaks, CA: Sage. a^UII 

Copy - editing >J>» 

j ^s^La jl <la > ^»i L n . ViT . 

4 'lit 1 jUii.1 j 4*1 jl AjIaC. ^A ■ "' rr * - * 

i j .■■~'' V y‘ 11 -jjLuj LojS Iajj^sj 43A _j •^Jxall <_)Ia1£U 

.^^uuuj^ail J o*l__)3^ AjjlSJj *' ^ . jll j j *luj 

Copyright Ij >£ul I £>■ 

-I >4.-..„l . U» Ti A jj jSaJI i jja Afcj^^a ^A oulljllj 

j /a -s. ^ 4 -ljpJ^ .4«4^Lua ajf>£ jjC- jjixjli jl ^ jra L ^ -ll 3^*^ 

,jl I ^ - A 'U \ 1 j Ajjiallj 4 ja*uSIj £jj)I _j jUai ujJtill ^ 

V <j£i J jl£aV' <j3 ( _ s LlJJ (j'A\ l>s Jaij ojjtail 5 (3 s - vj>^“ 

(jill JajJI <L»j jS ^jiSI u^LiSfl ji J^i5' j' ^ SjSaJ ' j' J*' 

9 <. q ^ ^«uiill ^ 3 ^ a! 

Copywriter £—wll!\ 

hmU I ^ jSj J 

.Copywriting r^i\ : 

Copywriting £—^ 

JajJI fr JJJ (jjil Jjj-ail £_* ^JUUUJ dlLaiSJI 4 jUS «uLa& jA 

iijAa. y ij^ic. n*»j jjSj j u^*jj . 4 jSiii y y U' ^ 1 ^ y 
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JjLjj jys jl jj jj jqjlMl jl jjjl_>ll U^Lc.1 jl Ujjio 

^ < n ..i< J I jl lj jlill g-LSI jA “UabJjjjJI 4.jn«ill 4 _jIj£ jx ^Ajf\ (jjajillj 

J^ j' ® J^ 3 j' ily*-* 4 j1c J 

JALLo]| ji {_£ jlill J-Lisl jA 4 *> mill (jo '■*-»°H jj£j -iS (_J^)il 4 «U i J in.« 

: ( _ ? L la J^-wiill JaAj .jlx-o - 2 '- 3 4 & ' ji ,J4*-« J-a& jL^o j& JjAaJb 

. 4 -V . -I'l l ^ 1 .' -V • 

.<i£l£.>’l JailjJJI 3 i ol jUJJI • 

. il .nil e 

. jiiLuJI jjjjII o 


■ -" 'j * i^l ^ J'-V /\ J 4^ i.*l l O 

•jjijA^'j Ji- 2 ' _A ^ AjjUjJI djUilc.yi w ua c^aj • 

. 4^0«s. . ^\1 ^ » l ~v ; t j-Cy \ j O 

. jjjU&llj f- LjauJ l j'jjVl o 

. Jlu.3la.Vl • 

.4jJSjjJI CllVI ^ajl o 


. CjUL-aLcJI j >l)U.jl]| o 
.Jl-LUaiJI j jj^£iy\ .Ij^ill o 

•^'>Vl J^VI JiL-j 

^lilrajjl jiJ jjiajj j^all jl CjlaKllj ^ .., ^A ~'.4 ;|1 j 

4jjl^l« j^£i j! >■■ ’ .. >j i. r . ilj .- v . ji l jiiiuuVI aAA ^ .3^1C.V I JjL-j J>« 4 jc.Iaj] 

^;iil 4 jU£J| Ja-aj £A jjx>o £- Uoil i _ s - 9 J jjjoll jjl_ i* —_aij ji •, U"., „"• 
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joji ij* jsu. jaj .AjXU ik-j J '- Ju ^ ^ ^ ^ a ' Ac, ‘ ^ ^ 

.^LaiiJI ji U J-» fjiJ 


Applegate, E.(2004) Strategic Copywriting 6^' //flH ’ f0 

Create Effective Advertising ?lj&> ^Oxford: Rawman and 

little Field. 

Bly R. (2005) The Copywriter’s Handbook ^ Step by Step 

Guide to Writing Copy that Sells ^ ^ ^ ^ ^ 

3rd edn. New York: Henry Holt. 

Crompton, A. (1999) The Craft of Copywriting ^ ^ 2 " < ' erf "’ 
London: Random House. 

4-cuiLu/Vl ujljItaX^JI 

Core Competencies of a public relations practitioners 
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!AaU!1 ^-> y~ (£) JSaJI 


4$A 

i—Hi 


4l;lAil 

*1*4*1 



MUSI 


uUiU 

C-MAI 


47U6I 


4JUl1 


^Ull 

uajUU 

«jUI 


UUaJI S>U! 

J4* 

jbUtl 


4Uot#j11 

teiilt 

SjUl 

4*i*M 

ttlrtlt gj1|+ 

•UUaAll 

X 

4&*Jdl 

6jUj 

ddJLfllf uU^i 
(Ula)U) 

ijljl 

-* - - 1 ' 

4tA*il 

4U(^JI 

mmII 


MatJI 

^Ij—*1 


4»U»JI 

wjuai 

MJjAJt 


*WU 


*1Kb 

^—11 


i*uyi 

4JUSJ1 

*tj**4l 


ul^t 


u*Uut 

4U>tt1 





(S)^jJ^ 

<^\jtil uL}l£>lxJl A^cL^Vl CjIjI wll 


Corporate apologia 2l£j*uJljOLict 


.w'j jjil! VLLU liiis : 

^ V- j Ji t*'l ^ Ui^\ l jij SJjljill -ualiJI 


'. ’** | ^ j a *r. 1 S '*v V 1 1 ^ \ \\ *y . .i a j 1 -~' h~- 
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Axajjajj 4 ') j I jljuc.1 j^il IIa j jI.2jG.V 1-J aUaiVI >. iK'ijlj -JjLoIjjVI 

' ■ . 4 ft^La.1 jA vil]j ^jk lg£ ja^« j .IgJUaL .j1*jj j^StLa j ^»jLa uiu -iLaj] JjLa-s 

.Igjjuuu jm-i'ij 4 j » m » i ^all Ljjj ^.aru 

ojjj-all ojUluil jimV Benoit’s Theory ^jjjj Ajjijj jSj 

OjIjUj j 3 jl jaVlj ^LJiLcil jla ft LkiJ >_jI£jjIj Ait <d JJ (/997) 

; _A jjiaail ^jo A& jau 4 ^*i.4 j <^jll ^L» 

.ji£jyi . 

. r ‘, i- 4l j^a i_Jjg_l.il • 

,a«LuiVl ja .IzJI • 

■ ^"41 *1 j^Vl ® 

.(J jiJU jjstJill o 

W<i* j£jj jJ vliLalaLall jl wjua. i ? jnig.ll j»l .'.A'uJ jA jlSiV'l jjiiaS 

.Aj 31£S ■a;"; ^J> _il jV.iLa lgj.'.»lj jl ( _ s r..2j Ljajl Jj l jajjll ja A j t ail lj Ajjio Igil 

■Activism I>Liull a-iSj^Lp tCrisis management ^L»jV' ajl-ij : 
Benoit, W.L. (1997) “Image Repair Discourse and Crisis 


Communications 5UjVl ljV LojI$ oj$*eaf I C a- t s* 

23, 177-188 aJjJI iljliXJl aL^o Public Relations Review 
Corporate Culture 4S>ujJl2lSLSi 

liba.1 j A_aiaio]l ^ j 2 _j jjikj vlil.2Sj*-oj *l)lALajl j'® a£_> 4JI Ail£ jj£jj 

■ {200!: Hofsted "lilja. tU-iS 1 ' Igj ‘v ^jJ' ajj jUL" v_s j*j U 
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kiljliu ^yo A iji o Ac, ya^ja ya A£_}i£]l AitSfi 

; •»$ ■ >' < ■'! £-a ,»S-1 c-Uj AS^la ( i5-\ n Igji Lo£ ‘Ajdaidl ^ vljlc. j (_j«lj]l 

CjIAS *a 'i/J ^A La (A»a]iLa3l £ jlia A_aA^a«all . it ^ £-aj (j^uull 

«. . 130 ^gjll cliUS jLuaH J A y'lAiy'll ^LkiaeJ Ia jjl ■ ^ ^jll c_il,lAVl Ajt_yj i _jC. 

.A£_jo*La]l <_s1aaVI Ia ^ • ~*''j (j) 

^^9 (illilj ^jill aAA J^la. jjx j ; Ln» CLiLnijllI j Aj<uLim 1' jjjbodl Lai 
^ *» A^l <£u AjjSI AilS]l (jlj (jjSjLL*!! /■-! .>»r.^l t*] j\... ^9 ^V-v'^ l (j_>^ i i^~i 

jjSj (jl vi 7>J (illjj J tA nlVirtl l AilSl ^AjUajl t __)ilaJ] *•- ! .>»r. Vl L . m^*<.,.j 
tLjajl Ajjjjjjll l1i!cI_^VI j-o 4-C. -* jlijl Jili. jjj I^AUi 

L -^. jLkj A a liial l r r . ^i l j ^J^juaJ 1 _ j L_^al ^.li! ya A^oLtjl ^jli^Lcil * 

.a£j£\\ AilS fj$Aa ^ic. 1^3j*JJj IjSjAj J ^ ( a^-ail yA 

Aic. a£A ilSl jbui •LwiATh, Geerf liofstcd S**a _ja cjjja. jj*. as j 

I^^A tAjj&ll ujljSLiil AiuljJ 

A li.nllj ^als^all Ujl9 jh ^ill Ai jaII j l A hL.ull ASLuta — \ 

• A lal i ni l oLj<uaa fC A 

tiLiil |_g Aluullj £-oii-a]l aLS ^aII _all j _ A j ‘ ■*! 1''^* — Y 

-" J-L'l ASl j| 

Ajuii A^ajlSa] Afwullj A_j£fi Ajt3yu (_£a!I ^ aSI jAj (Aj&Lo&II jj Xr. :AjJjS3I ~ Y" 
,A*iiiall jl AC.j^a-aJI ^ya cj?£ °JJ^; Aji f _jS ^iil ^AaS ;_>uSc ( _ s Jc. 

jSa 5I (jjlc. j^^ic Ac^lAs ^aJI Axjsii j t A°ij i\*l jXf- .' 3 jj! - i 

.(jjlsull (Ji ^r . ^jxSljiill ijio AjAjIS AO-j^jlii ^ij'y I jl 
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jA\ a^xaVI ^ ck£ “° 

^jJaLollj aJaiijall AiaAVl 0 «Sc. ^ylc ^-eia-all JjS ,ja JjSL^allj 
■Jja 1 itna") ni £ j<1*^11 j t**i\aot\l ;t J 3 jj n*il5 V 1 • _J** **kx i' 

AaVl »JJ*-o5 ClU-aia-all \J°' J} AiLjaVlj t-lotfl Cj\ » a 'l> a i l 

Deal & Kennedy ti-^j Jp ^ .JUb 4ial*-oj 

ojlakjallj [JasII 1 * *J N t l l akl a l i (_)*Aj3 (Ja*J |l 982 1 
• *( a<j.*ll a a ) aM i" il a » i L^_jj3|_j tAi'na.a ^jLaj 

■ "lU K^ti j (JaiJI Jj »*»■*■ iJjiL-audl JjjLj Ii— iLall 4ilaj — ^ 

.a ^a»a 4iu ^jjSa Jiba-VI * . iW l ^J 0 J}&& 

j U;„ jj^jj t ay..^1 1 likj ajlaJI Ailiall jj±i ^jiL (jiil :jLaJI Ja*JI -V 

J^li Jxill J J J] AilubVlj 4 jUltVI UjJ ^ *Lla • 

La ' *«H ^ LgJ^LaC- aj£.j - j'—.*i ^iJI CjLalaJa]| ^3 ( ^Jauajil 

i a . J a i»■ ^\ i aJtAII ^l, 2 a-LuiLj i )ill oJu«c Ljl&LaUbL 

aUa a ....<<-, 4ji*j lillaA .ia .jj ■ * »->■ ■** J a*i.Vy» IjAj :4jLa*]l ail£ — ^ 

^L^aVI ftliiiVl frl-il AjSjSj ^ jaig a Ua cLuaC-Sflj V jl 

a >L* ' jA J ; i'll > a Ln jn ' Lo ^ aaliall okj *a_^Lajj ^3lb 

aaliK-ail j < a*'iIn a i,Xc. aj^iaj a Lnjii ailiill oiAj :a£j*ill j^A j ailaj — £ 
J aJLxJI o^kla-all Jja il^-s-VI LSajj iAallft ajkla^a £-a 

aakaj aJlai >iiliAj . kjkjalll j JjjJb j j . X-kii l ^C- JySjaJlj 

(jfr ■ 'Z 1 * ajjjV' • Jia ailsall (ja jj\\ I^A 

• Jjj^' 
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jhlll aLjI a Charles Handy jljLi ; t . ^u J i 1Ao ^Lc. 

i. a.^i ^ ^ V ^AiIaJ <£_^iill 4£1 !lu jJSj^JI Jajjj 4il£ll 

: JISIIS CjliliJI 

/^-q AjaLJI ^.iTi * * ‘<1111 jjjj 4 LI.-.-11 Jc. ;4jaluJI 1 

51<\» a »Ul jSjj” CjLI jaJ j -2C.I_j9 l$J 4LLJI <il£ jji Jl AsLjaVL 

<U3 JUa jaj Jt JI-ki J£jA Jita JjjSM (_^ljll AlaJ IfrjSj -JJ^ 
a2At (JSLij La ejltj .A ohi^l l iJi.L utW yA iyA AJLxLjJI 

i AjlaljfljjJJ AiAjfi CtUJalall 

Jjla. jUj*)/ Jliij <jja ^-3 *t3(J ^-' 1 "^ AilL -Y 

^ j y 1 n 1 'ill i '-. 4 M oM l oifcj (j-o 4 iil..,11 A-nJu'lj A ij» a dlvl^ula] 

. ^ ^i j.Til l j<JL 4lit"'^11 oJA*ILall JJjlilil Jajlrt 

J (jjjLuaa ^jL -il jsSM £4*=»- ij -WiJ L_ya. 2a.l_juj ■(J l ^‘ ‘ | l l 4ilSd ~t 

As. ^>4 A ^jlil£ Lil Jc. Ajig <ill CjISI jJill (jjaxj <J-a*J La Lilt j fUaLall 

Brown, A. (1988) Organizational Culture, <aUull 2" rf edit, 

London: Pitman. 

Deal. T. and kennedy, A. (1982) Corporate Culture AilS The 

Rites and Rituals of Corporate Life aSJJ' a La. JL-Lj Reading, 

MA: Addison- Wesley. 

Handy, C.(I993) Understanding Organizations t-i Uhv J 4th edn, 
London: Penguin. 

Hof sled. G. (2001) Cultures Consequences, Comparing Values, 
Behaviors , Institutions, and Organizations across Nations. <^jlil£]l £jL} 
j) \ r . “ ' 1 a L i j . ^ i ,i i ^ <LiL£ Jm l l j Ji ll AjJH-aj 2"^ edn. 

Thousand Oaks, CA: Sage. 
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Corporate identity 2Lj^& 

j ,j^Sj cs^ a£_>i£JI ajjij JjC. iLila *■ A£^jjil) Aj 

l Aiiii_a j fl AL_a ^lilj |jj£j — 0Jjj-ia3 . (_jjaLall JS1 

.53 j tAtKn 4 juijL#a _^j*j a£_}Ju]1 Ajj$J j»Uaj «.LijVI (jj£j jjl ^jS-ojj 


JS jl <__>iuu Jajaj 

. Jisli JlsJ J£J jUasJ uSU 
.**13S1I ^IjjVl js 

.^uajjaJI juJ 

. ^ua^jaJI CjVI—< aj (_w3^xa3I ■.** A 

.4Aajjjjll S-Loll j <J_)Luja]I C-Sjl 
. t^jl ^jaIaII J ^jL&x^Loll 
. Ajai»i_^ 11 tljj'VI 


. £_ijl «* Ua'i ajLo 

.Cali^yi 

.Ajj^jaIIj Ae.^ajaa]I jl ^a 5I ^ic. 


. A^LaiJI ■ ’! -,. -.i -^11 l--|V t .^i‘i\ l j Aj jjjtSjli 
.. .Sj^Lcill Ajljjlj 4jjljkS]l jjjl j)!\ JjA 4a l J yii 


A u ill A.).>,41.11 .,v3n j LaJ jjjSj (ji jLu A£_)Ja5l AjjA 4_<iiajli 

. AlalaJI ,_5 jSII Aa._pj jiaj (jl jjSaj ls j]I 


■Corporate image a£ j^ill Sj^la> :^>iiil 
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<LdLadl AS^uJl 

Carter, D.E. (ed.) (2005) Global Corporate Identity 
New York: Harper Design, 
www. waleolins. Com 


Corporate image 


y A-olc. i Ajll 3-a3 J^jLo Jj 1 «*>*' A£_)Jill ayy-a 

(jj jj ^yjjl Aj£ jlmll _3 AjLtsJI J Ayyc2\ J ■ ‘n 'I J£ j tA^aJaiiJI jyaZl AjSj£ 

a-ijaJlj jjjailj A^aliia]l jail Aa_l_! A^^iail ajy-a j'^" 1 J ■ tajj .A<»]fi'i,nll 
AJ j ■ . ■• ’ • ^jjA‘ila'1 ^ a’ ^ : ." ' > -V ‘ * * r - 'J '• >—j^la-J ^ic. r-JL^JI ■ _)\ a ■ at £ai alil£iL*il j 
- jj* «yi Aajl aal AaaAJ a j j uaj ^a-ja A£_)Jill aj A_oljdl v^aliDlxJI j3^jia»oj 


^ al ^LaaJl .il y j ^5^3 ^LsjAYI A^jJill ajya Lo a-ilfi-j 

Ax a..i j '.r.llx.ji.a ^ «._JA A£__)Jiil a jaauaJl ^ic. Aaialsll Aajl>~lll Ai!)lj«JI 

aj y. a2 lilli] Ixaij .{_ua^a. J£a l^-ic. a_^>jjua!l A£^>iill ojyua (JiLa jj<a riai«]l 
^ y >- a ^le . ^Jilaal jaalj aJ ^ ..mj j^l jjliJ ^Laail ^A AfL_^uill 
.Aaiaa j./ill l^jl J j; a a j A^olxJI Ljjli^lc- j!2La A_<JiLall A^taa 

jtajaj £ai Arfna.n'iiin Aj£^)*i31 a^j. Oi—£a J —wail (j «J 

jaALaa. lilaja •—i ^jajj'i/t Jjll .J^lja Jj iA^aJaiall A j. .11 .VI AjUajJl 

■ -la 1 LAjLxjjj -*Sj2A\ jjaail ji La£ . ^2j J_y> j) LjjLxaaaj ya 2a_Jj A aj-iJ-al' 

AjjSII jl AiaxjJall aS^oJI ajya Aji£)l AS^jJiJI a j yaa £—o Laa-a-ni-a (j^j£a J 
l$jLaaaxI djijU j AadaLoii J c I j ^_!| jalaaJl ^jalaall J ya .J j! ^jS-aa 

. AjjaiJl U J_)l ya j IjjLoAi. j 


Marconi, J. (2000) Image Marketing Using Public Perceptions to 
Attain Business Objectives J>*-a>U ^Ult j^^aall s j^aJI j%y-i 

.A_>j ! -ajji JLac-V' —s'-^' Lincoln wood, I.U: NTC Business Books. 
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Howard, S.(1998) Corporate Image Management: A Marketing 
Discipline for the 21 st Century. jjjd*JI j jjall ^ 

Oxford: Butter worth Heinemann. 

s&jJlA i t outi 

Corporate Social responsibility (CSR) 

<jl jIuiaSI jjlj (CIRR) 4-oL*il dAs^lx!! jjjjUi j j'*" jLai LixL 

- ."i-'r- l \£j .^-oja^all ^S A mlj jil - «■ ■»»* 4 

1:» <n v Ja.lj Ljjljaaj 5£_^iill dASilc. (j'l (1985, 393) Cutlip & et.al. j 
•doUll (_£ ^HL *Laiila]l jj jAaj (jjjlil JjJaJI e-V (jV $ A_a.^)jx ,jj£j 
jjda^Sjj jjj^A^all ,ll_^sVI ■ _ ’ ^ ^S Jit<H jl «_ i S i •_ s j 1I A n ill Ci3J^5i3 
4rJ V. ^1 j| 4£jd]l Jc. Jjjsll ijjjJajL Lo£ Ajj djLo-iiJl jSjJj <—ul^jdall 

•il jLJLj a \ jl-d'l JLac.'yI ^IjjlV jl^aLJ ( ^A AS^iiil Ajc.Laia.VI Aj1j'i>ma11s 

aLa. AjC.jj ijji^ajj S '^ .Al AjjL-ojIVI Aaalill ^2 AaALaaIIj AjiDLa-VI 4ja.Ull £ja 

>_JaJ ^jjllj . 4-olc AijuoJ ^la^all ^-Al Ljaul j ^j^Ulc-j aLoLJI (_gjS3i 

AjaJsjII LjjLal j eLaj I^jjIjIwmj ^_a_£*j J AwSliall AgalLxll djl£^>dll j (_jl _j*jV 1 ^jlc. 

. 1 ^ ...ai\ AjjJa Au ut jxjJaJj Ajudlju S jia j^ic. Ji aiVi 4jj_jjlSll j 

f^aj A-aila (1985, 405-406) Cutlip tfc e/.fl/. v- uifi dia. _pi 5s j 

aLsa. j ^2 aSjIi* all AS^iill 1.; a ' A ~n >M ^jl /f aj ^jll < L.*i\ I AjlJaj 

t^^Aj t£xua_a)l 

SjjjS jlj&i (jjSajj a£jJJ 1 (jjal^^al aIjpj ^bSll C . u tll — 1 

JJjdyojl 

X A\"\A) 
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. 4 M l ■ " a \ 4 l-s /rVl 4 , .^1 -J l i A tl^l Irtll > *ll*tl*S s JaJL:J I A.A dfili i kl l ^ 

jl_Lki j£> iiL-bVlj :sJjaa 1I jAil) SjjJ -V 

^ n Wil l l _ y ic. JjLUII o-l&Laaj ^j > *4 4 j :4jCjiaJI 4 limT sM ~i 

■ 4.jl-t all ^'ll ■» 4 ~ 17 > n 

JjLu^ »LaJ a£jJJ1 yi*4j JyS Ji$ ^exu JXi ^>s : ^\v a]1 jSlpyi -0 

.^LwJi ^VI 

JLcJL a U a<U f <jlr-^l Jil-i (j-» : A-a&Lu ud l —1 

. 1 lie, j'l Lol 4 4-v Jlil 4 Jaall 

J M .. j 4 ^ 1 1 q> 1-* i **\1 m jIt r Vi i j j .jLja»V 1 i-jl 4.1% ^ 

■Stakeholder model Ail^aall *-jU— al ?r j>*j 

Cm//>. S.M Center, A.//, and Broom, G.M. (1985) Effective Public 
Relations 4lUill 4JL*1I jjlSiUll 6th edit. Ettglewwwd Cliffs, NJ: Prentice Hall 

Corporate Citizenship Company (2002) Top tips to Communicating Social 
responsibility 4 j r -' Ajl yii.A t fA ^ .. L^aal l found on 

Imember /Prguides /CSR. 
www.wr.org.uk 

Counselling role ^jLilLuVl j>All 

jljjV' SXxj AaluJI Jjl£l*ll j\j -&I i jJJZx**')l\ jjlJl 

^akiallj aAx)\ villi'll al J\ o! JJ-) cs-^' 

^aaj l jLlVl UjUl'l l■ W 3 ®j'-VI jAa-o vi^aW 
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jjm jLm ^Ixjj jLja.S’l ■ i'r-1 ^j .i^jljl^jall ajLjj 
S jjJalLo wjliilc. dll j vJLil jl^o *l±j Ajaual jauiVI ■" iV' . ViN \ kilim'll ! A sits 
•UsjS (jjajju p$iS/ i^-abJI i-liliiL*Jl Jj5 i jxi jjaLuJI £-a ^LajU 

jl» «i »> i l j k nil s^Ull Aj^jj ‘ _ 'H»'Vi l_p \jilf. ^Ia]I ^jla!UI aA& cl-u 

• lift jUaJ f$J=>^ajj 

^— ia 4 Communication manager JL-a_jV' jjJ _« : j _kjl 

• Comm unication technician 


Creative diamond 2U£.lJL»Yl2LtfUl 

<-Ull J Andy Green (2007) j *_>?. ji±l jLil 

^gA LaS ^oiLall JalSj £jjl jj£j ^jI ji Ajuji ,jpi (j^Sjj ^jA AjC.I.lj'yi 



AQ 

(») f«j 

Aj-;Li]I 4jujVI O.s 
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IQ ^1iIjU-a ^:(c.t£iJl IQ • 

^Ac. S^C-LwcaII S^^Ldl j sJlai jjfjajll ^ 2 j^jj J^La^ix-ail 

.^YL-ajl lj-i*Hal JJ —s'^aV' 

jjjlLJI je ^LjJu -_ilal jjJI (j_jSj La LJlii : ( ^, s i-i l x]l gjlill) EQ • 

-*> Jjli 0 ' r - -IcLH jl EO vHlJ^al ^jliLojj . <— ka_^yt A llto . jjSjj 

-ieLH J A 11 ' >jj <iL_jlaJ »—kiJ-all JjLj i \a ^jS-aj l^J LaS ->—S3_)j£l 

■ "'l ^1 £_a > aj^M I ^3 JllLa^i*_aJL SSjLLall j ^IjijVI J> ■ *' 1 

i JjuJI .•''«. a Ui tjfL» (jj^ EQ Hiljlg-a j} v-ya. ‘4aili_all jjaLosJI 

.jLwj'Vlj ^LaikVI O uau-o2 

. »'■!! lii^*j jjSS? 1 ^g-Aj .*•la.ill 4.-6A-* :(aj3j!I • 

jjc.2ia3l 4_al*JI HAI^LtH ^juiJuiA (jj V^n-v tjALvii] VLojoJ joSVlj 
Sal HI \ '■, '. jjA\ . -|*^ 1 ■ Vi s i1 .» ■'I 1 _ \u.,< .jHi-ail ^jjLajVI jHLll AjjJ 

<LalxJ1 ujli^LJI ^JjSia ,ji La£ .^jLajVI J^Li. (j«a 

SjL^l ji ^ jii. J C 1 JJ J) a j — J^sSll ^ —iJJJJ (jj «HLL-U 

^3 Jxxll Hft ikiljia JjSj VQ jl$-- j) ^lya. ^.nJ “J*" 3 * j' 

,sj£jxaj o-lj-iaa Hj^Laoi. 

<Laj^UI o-l jVl a j3 JjlxJJ liAj ‘.(a i. i^Va el l >—s j jJail ^SL) A (2 • 

AO -liljU-aj .Hjj-liJl ^ Hl^lSji-all jHHj La He ^Ha. J^' Alnalj/al 

■ "'I J; >»11 1 ^ . - ...-s. A ..1-, i Vl S il r -,...Vl, ^oajHj Sjjj^oJIj AjIjaII jj-a (jjSjJ 

.HlLajV! <—ial_jAJ 4jajj_^e j^Sj lg-il LaS .HiLj-l aL ill j 

.Creativity £'^1 : ^i' 


Green, A.(2007) Creativity in Relations ^U1 sHliiLJl ^l-yV' 

Public 3 nl edit, London: Kogan Page. 
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Dd 


Data Protection 

j (Jxaxll dlLa jlx-u (jj^aJu (J^LiAa ^\U. *,*. ^ CjljLJI AjLaa. 
jljaS/l 4 jLo^ JJ CjULJI AjLai. 1 .CjULuII a^c-li i _ s ic. i_s_)^- y $\ .Ml 

_j;■ -*■' J 'l jl AJjib’ll! jLaC-VI (Jjj jJa ^jc. Aj lIAjIjjII ~t >A-*i■ aaLuil ^ya 
Jjj-ajll ^gk jljiiU (jjSj e-TjflaJI a ^gii . jJiLJI ^Ic. a^l^n^l 
jyt. iJliLa jix^a I jl Ljaj_^u J3_j ‘ - • ' r - 4 i J ) A ^1 1 JjljLJI 

^gjjaj -^jULuil AjLoz*. (jj .i^jLa jix-oSI a j^J -_j j-LLall -I >A."i,..l aaLuij jl - - Aaja^a 
. - jjjMtill i_ya\ jC.\ i_Ja-V Aj_)i^all djULull jLjj Ajjl^aJI ^yi J_jsll 

Carey, P.(199S) Blackstone's Guide to the Data Protection Act J—Jj 
vljlsLull Ajlai. (jjjlSl jjh* JMj London: Blackstone Press. 

Data Bases ljULuJI Jjd>3 

Jj3 (j-o ^gjl ' ^1 ^ ’ll ,_j-a Ij^lj ^lilil-JI JC.I j3 _j""j 

(jc CLiUlull jj^Q Ajcuil j Aijit^aJ ^jlauJI j >-' M -* AjjJsJI --i'/^I 

Jjl .4»UI (JjUCiUil 4-1 LoC. j AllxjJI dslc. jjJa_jJI 

1 ja xJJ jl AjjJa3 ^1 ^il IgjUjla^a I j)4 Jj iJlAjLJI Jc.ljEl I jkiijai 

■ J A I .rt-%.11 jl />^aK.rtU j) jj > | 

,j<# JlSJiSflj dujjjyi _>J& *- i^-"H ^juU CjLiLnll Jc.lj5 J-oJuj 

il ^jS-oj ^Jl vIjULuII JaljS I ajl Js.1 « .AjjjjaSjyi jlj^Vl 
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A >. -n. V J ij . 4^ < .M l 4-s. q • ^->1 \ 4^L*Jl ^3 L&3 jj ^ 

. J ■ a)I aljl jjlxJ ijiljilj ^3 J \ * <-rV lj 3&I ^5 

Defamation 2L3l^oJI 4jj>uaJ jl jjJ b,uu t\ 

*- L > tlc-3l jlaj 5jL=k ^jC- liJa 4..n l ,, < fl.i,iJl 4 j^1j jl 

jj l-y"^ l J | ^1 3^>iJl 4* *u>n 33 j t ViiSrfc <ji I \aaA jl Ulc. j ,n*M b 

ojbc. (S/fl/irfer) j^aV' U -5 Jj31I j\ 4-^ji^Jl j! a^UaII ji ji 

^ilx il <^3ijl Laiu 4_iJ jl CjWLoj} jt »* ij ^~v Ax.a * h\ Ij 3^Ja-o 

>• 1J .^ V1 jl Jjl AjbSJl ijll-o 33 aJxjojj ^3 S^jLjb d^bc- ^3 ^Llbd^j 

. blogging, DVD , CD, ^ 

C ^33^1I i_i jjJall »*!' '- * ,3^ ^C->j ojL*ll dj^>iic.l Ijli 

^ic. •wSlsi^oil 4xlxil Ajj-aiudil djl jL& djljjj (jl LaS .44LLa. LjJ d j L jl Jjx tliJ 
jLuxVI Ul .^1 i—idSlb jlxij Uu3 aLdalLoll Ada £-U.2 jdaii jA A^'in, Udi 

djdC .1 _ji <j '— ^-j;- ■*•“' Ldi i _ ? ic. U-a'.lVi.J ijS-oj y ajLxll <jl > _ s dx-i3 J 3 D- 14 V ' 
4j| 0.4.*.ij» Ja j-oll jldLa'i! 1«’»' i4xiax]l Jjidll djx^a jl 4 ii« i. •‘Uj^laJ 

4jl~. ^11 4x jfi-L.i' Jjiljj (Jjx ClLo jlxxil jA-oj i_£dll ^a-, i .oi l ,_Jj3 ^ya £"Ud 

. 4xUl 4 -- i . yiil ,^_ixJ 

.libel v _ s -i*J' L_iiaJI islander *' jjs'ift : jiu' 

Demographics JlSLuJl iUuIji (oJL^ 

4xlx. 4 Sm3l1j iJS^Ji ^-*1 . - - 4jwLl^dj , •>'$; 

^xuJIj .->•-1 1 • ^ - ■'“< djljjidail ,jx Ij^fc (_jiil9j ‘ I*J N -> UL^jdj \ -tii-»>.T»x s jldc.1 
4jr-_ l di-. ^ | 4 I I — I I j JsluII j 4 .11 j JjlxUxSI J ^5 ^xil j 4jjlSmJl 4iu£il j ^J aWi l j 
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<3 A *-' a A j i *j» . ft ]l aLi^ ^jall £jj jj jy*} J - .ajlauH j 

(j j l a l m / n il 1 a-ifc .jjlSuuJI AjuuIjO ^le. ^_3 4j.i l^ > i\ l ujl^jjxlLcll 

. ‘LoLitll JL^oj'v’Lj 

Aj^a—ioiU —sill jJI—a-oJI i segmentation a ilij-all ^ItUaJI :jjij| 

■psychographics 

Deontological reasoning ^^bLYl flJJJVLi jU~f ij ^ j.li ! 1 

Cf^*N : J) ^>*-=>-^1 J JJJJjll f^Ja jfLaJ ylc. JfLLl 

c*a AJ^uVl JUiVlj .^^uVl pljaTsfL jiaUI Jij0 j jjn ajUII) 

jiljlilVlj (jlalLall v, i l % »< -i l , ' i ' l i"ii i j . _}j£i o-SjU Ajc. —"<'-J (^ill j ■ j U s 

JLaE.*V’l f_yu-l J j .sAia. JLaC.1 jLojJa] AjjlS S-iiaJl ,-xjljill J A VI 

O"? ^ ^ if 3 L> 4-i.J^U J *_i*j A^a^wall 

Jj2 J^o Ali^ UJ J^Sj jl jjS-oj AjaaauuaJl JLa&V' ji ^jj JiS 

. jil , *, Jtaau jl j£-cj ^jill ALLJI 

<JLAj£li. 2 l jl jpliYI t teleological reasoning ^UJI jjjjjII : jU.il 

. Utilitarianism Aj*iill tethics 


Designers 

^ a '-^ a ^ ^ ■a. ^'ll lj A. ^K Jl AjjL 2L^VI j -H 

J* jiiSlli SA4.UJI slll£il*jl ^yJ m J*C. (JjL ^1 J«jl Jx A^U. 

<j£=*l Iii j ' I ^ -7-dJJ ^Ijj (ijjl -j^■ '-'H JlSjil 

■JjLulxjJI fj jiao J ^J3J La S ,. ^|") Jaxj t ajK'll 2i*i ..Jlii^ll jjj jjj AjUill 
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jii • 

«ji 4 aIVia H i^jc- 4jum\ jkfy\ v,. }\ a • 

. ^jiafc ^3 AoLx^J JlB * * 1 * uj^a _^1 iJ^C. (jjl • 

^ij tlAjbui ^3 A.ahiLftM ^jljll Jj-o <\ }\ax \ \ ^-3 CjI JuAj • 

.oJUSLaII lIj^I fcrfTjVI • 

4aj\^ill JjaI jJI ( -» o»1-1 nil gVlU a j AjjVl jlSaVi Jfc 4ial^l ji 

^jsil j-«jl JjSj Ajl^jlt iaSsIj^U 

Dialogic Communication JUauVI 

«■ ■'< (jjAL^jl ^2 jl^aJ! (jit -lai*J JLi a jl jA {_£ j\ jJLwajVI 

<£jljudl ji AjjjL*jll <^)UL«xM ^^ujllLa jAj .JjaL-mJIj 

.Aljbio «.liu Aic- 

Direct mail jiuLdl 

J. 9_)jilAa AjjLoiJ JjjjJ (jl JjliJ Ajl ^3 JlUfeVI (jc. * ■ 

.^•Lail JL^aj^n JjJjia O 6, AJalwj (jj3 A ji» j l I I <-jlji ^Ujpx a l l 
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^ij AjB jjJI JjLujll JLujV Jy^JI jj^il'lill -laJiu^i j 

■iiJ jxi ijjjlil eXmil J£ ^J} _jl A.IJI m Allaxa «Lajli (jjlai mh» 1I c-^Lcuii! 

.fU.%yi j J>.nj jjjlxall . A ijai A <Lajl£ ^yn ^ jLaxJ 

: jA ajjJI li. Jl£ilVl 

j)_yfi La SaIc. ^OIj Aai ^Jl ^IiUj jjill j >*''*>«■ BaajLLq ‘■"■Ia• 

^ j;N AjJaj^ull ■" i\ aJii-a3' jLuiJ 

(_5 jial oi^lj Alj j <C- ^ia AjJjjJI JjLj• 

. Ic-ljji ji liluajl 

A.4lit..<i j aLqLS Aj^Lo o ^yjS ^3^ - S ^JlILi Jiia<i y ^j~i i u3j • 

. Jjjlj ^ n~iil «iLlui^L]l (j-o i_a3L*_j 

Ajajjjj JiLoij Lgj j 1 JL 1 Ij o^jkj^a ^JaS j :4jJjjjil lIll£UajJl • 

. ja.Vl v-jilaJl ^Ic. Jxo*JI j JjiiUJl .1^.1 .^ic 

Ao^wjjjj]l SjLoJI L$j3 Ajiijj (JjLaij :4 j 3jlail AjJjjoII JjUujII • 

.'_i j j in ^ 

.JaijjJlj jisu AjJb__>J JSLuij (_yAj __)11 • 

(Jjjlii-all (JL» jLui Lei JjLui j ( _ s A j : jLju^I CjI j AjJUjjJ! JiLfcnjJI • 

■■fill 

S.lc.li ^jja vIjLq ( _^A e. ^*iLS <a^o^>io j :4j£.ll| • 

. ^ 3' ■ ■>)-) j '-Jij j in i 4r-j^U J ' j CjUlull 

.JLLuiVI oi& (j-a Js\ j\ JaI j jLua.1 jJj^uuiL (jLajj life 

^jSLu ^'j-n 5 i_ijjc.j L!j-a <5 “Usjjjj SljlS ^jjila*JI As_>iil jj 

JjlaaiL gzn .»j LaS I'^Lola.l JjSVl i—jl-lfrluV oj^illa <Ljiaj 4^1iSdw:l 

sv" iisiiLiA ^jV »^ji 
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I J .* Ijl e^Loxll (jjnxj JjA* o* ® kiSliAj t -Ail 

jle. -Cwaj^Lo J 


Discourse analysis ljjJLsJI J-drw 

j jU jUiaI I j a <j \K aII ’■ JjI^j 

1 .**»! ^jJI j jUN ^\e- j£jJ “UjI J^l jA £T JAaJj 

j. 1 ^JSaajj - * ’ * ^ -N.*y\ a . < v w U 1 j s.Sa ^)^ 3 Aj&l a 1^1 o^ia-iAA Li—1C* 

■*<1 jy ■.a’U I ^jj b ^Jc. JjLuo i. l j^kc.'y\ AjJJ -b jL±~>.VI ■— ; lj* jji' 

.'O'-. Jc. jSj^p liii ^c. ' -'j jj jjS-aj iiliiSj t^jc-LeoiwYI sUaJU <U-aliJI 

• bjAiLa-VI si* ^yS ojSli 

.Ideology <ia.jljj.i)VI : jkj' 

Brown, G: and Yule , 6’ (79&?) Discourse Analysis bjj.i=J JiaLi 

Cambridge: Cambridge University Press. 

Fairclough. N. (1995) Critical Discourse Analysis, t 
Harlow: Longman. 

Dominant coalition JLjLuJI ji uxUilt 

A * i . *~ il ^ »»"'^v ^iijj ^j£Lcj ‘ si .1 a ^ ^ j la.^j.'.C- v i \ a Pi 1 fl\\ 

j ^."r, . ~~ il ^ lA \ aH a s a^jbl d ibe. f ^3 4 . L‘.A» ’■ -fl 4 n Vi 1 r II ^ U 1 1 A».VlC> 

^jll ^LbsVlj jljaVl <JLi.l:s31 jjlj-iil Lai i-ba.jli.j ‘Uii.lj 4 j«;hn jilj- o^E. 

^ ^ ^ V | ■" il ^ L* ' <«l l ^3 ^Jbojj Aj.-^. ^> 1 A_I I \ a\ j J .b ftl~i '*i\ \ . i : 

. ^jAboaJ! jl c-^LoxJl \a ^^L jl 4 ^oj£ua 11 w)l a Sj ^ ji '— :! y . : . ' .a ^ ' '*i"' ,.\ ) j\ ^ \y. j! 
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—il-iki 4 J La 4j _>jl jOI sii 

jjLfcxll I i ^_iil ^a 4 oj3 f&y\ 

^ ^l*JI dila^UI jla^a jli VL*i OLJI ji ^_JliSI ^s^LuV' lik j^ 

^ '.hA? «j' ( H~ -^j 4 .}jLJ ji v—liLiJi wi^luVl lli j« l»ja. Ijj^J jV 

.— iik J» J ji ^1 jlijl 4 jW . ^1 a-o'Lq 


Dominant paradigm JuLuJl $\ cjJLill g & 4 u} | 

> _^2il 0ALLoil j jl£iS' I Oi; Jy> J-a*Jl JLa-a .0 JI ji . JLijl —-.- '' I : all"" 

> v' . lU" j .<iAkl jj£I Ijliai jilsu ^jIIj j»Uaj]l ^2 .‘i -v <1 1 4 uilc. 4 

£ >*-“.>« <4jc.Vl 0=ki4 y ^44*0 jjSVI _jA 4>aL*JI ^JiDluJI a ji 

jOL; jisiVi (j-o -UajujJ <£. j|4-> Ji.lj 4ji_*.Lo jlSiS/l &ik y r s. Wi 

.fUitf UJ! 

■paradigm (^i-iJ : jiii' 

Domino theory of communication Jlua3MJ 

I^jlS jl yti\ jL \i*i \ ks\\ $\ JL^o 0^*^' ■">1 < ij. .• •■ a II ^4jy 

Oj^j" jli l^jl£j ^jUl=kjl ^ ^JSJJ Cul£ jjjJI OLo jLoill ( jc. J jSiajj 
jjjill ^ jl_jsVl OW 'jj'Oii 0 ^£1*4_}I0I (jl jA Ajlia. f&)!\ _ys)i\ j - ^ » * ^jliu 
.4JUJI (J jij l$jl Jj34 4iMx- l^J l^jV Cjlo ^LlOI Jjjlikj 

v ^ iLlOj jj£l j ‘Sj4*- 1 J 2' 1 JjsiUl! ^ ^jLoKjj 

OlAJ jU-aj'i 1 1 J^o —lik } .*04ls liia SjIaLlcYI 1 diLjjlxOI 

4ij*^]l ^Ic. Jjjj likj ^Jlj J4S. -Oajyi _jll4jOI ^liljOb i _ ? k. 

JSaOI : j-^j') ^jU£jLJI ( _ ? Jc. jjjj a^jjl aU^VI ^ic. jiiyj Uj^jj ^OSI 
•A I DA -T ^ ial l j jL-*aJ^U ^ 1 
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Gregory, A. (2004) Planning and Managing Public Relations Campaigns 



0) j 

Jll-a jAII Ajjlij Ci! jjAj 


Gregory (2004) ■ 


DVDs ^l>aVl Cjy^A 


jA J 1 j (_>ajS 3 * DVD (_>al jaV' 

.A-alidl UjliiltSI ^ AjikJjJj till jj'l£ Ifr-al iViml (j^Jj jl AjJaJiil 


Dyadic communication ^y U l£Ul JUa-sVI 

i(_>*aUJiSn OH L$J^ tlii=kJ JL^ail 3* JL-aujM 

liikj Jjjac-J <Laiaxa]l Oii * ' i_5^ J nO J^l jLa 

La Ullc. Aii V] tojlla-a JL-ojI HjI jli--a > . ^lWj ja.V 1 3 (J n ' i “ ‘ 1 ^ Lw JL^"il 


.^Jaia jjfi. 3 I 1-iLi^o JJC (jj^i 


• J. .*.•; J^aLxJI tlllaiLtSl Ajjj ( j*- >■ Ajjbjll aAoISjJI tllVL-aj^ilS aImI iJlljA j 
tilljlSj tejlfc^l ^aLa. t> L«C- j£*i' 

^ij AiUlaVlj ‘(jjjl jSlI i _ 5 ifc Jaijjall j t<-^La*]l ,J jl£*H vliLLaJu^/l 

.A-e j\ 11 ; all j o jLiilimV I 3 g'l^iil vllLja 3 lis 
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Ee 


Editorial <Lu>»Ll & YI 4J12II 

3I j AAax j\ 4L-^> AJULo (jc SjLlC. 4 j-VIT'OVI “Oliail 

4_iULall 1 'i-v J_jLhj 4 j-vl'ViAVl < 111 x 11 j . j\ jj_^aj 3I (jjia-o jl 4_jj^)ajll 

j—it t ((opposite editorial jL-ai-J ^3 op-ed) S-iL^xll ajsJjjsVI 

4^1 jJI ^jlc. 3-1J jl£ (jlj t> ill»H tjS jA 3 i^aLum J33 ^lij Ag^.j v^“J AjjIjJI jji 
1 _)'oi■ ■• ^ JjxC. 5 ; -vl"«Vl yiLaiS -J&J lx liilc. 3 .l$jli 4 c.jlii<ill aAgJ JaJJ^<a 

dllc. 3 ■ >> ^xll ~H ■»"' 1_a Ullc. j 43.jti*xil Ajjlfi.VI J34JI /)C. lA 2 _^J jjfc J_g~U 

.cl 3 UI pxj ^^gjll AjI laJI j AjjIaJI 

t jL—ii-VI :£_ijl .jjl_ja jj-o_ ixa aj-.Ivu'VI 3jVli*ll £ 4 x 1 c- a<»^iij 

OVL.LJI oU« J jl—jjjj .Axaajxaiixll j t 4jr.l a'-.VI vljlc-^iJa jxll 44 n l jml l 

t t *i l ■- jjUi J\ to‘*’VI «« aAi* ^ic. ^bj i jLtkVl cljVl Aj-UTtfM 

_1c. Uajai jx ii-ljj 4 A n» x _^i»j A^a.jJ ^jjj L*J \j‘A »»iVI 3 g^=J I ^is,.uu3 

:ja\ jajll 

. Ax-iia — ^ 

. 4ao jxi l _ mI^II V 

.4_s3 _jxII 11a iLaiV .—SjlSlI 3 ill J jVI v, in.: II — V 

.s_ii_jx)l li* ilijV s_ul£JI ^SU 3 -ill ^jlill •—uxll 33 jft ~£ 

,4_j2jxll li* iLkj^ ■ mKII ^a' 3 ill JJlill «, ij»«ll ^ojc- ~ a 

jjxaiJI 0 -vr-> __ua ^c. —" 
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- H ilajl Jl 3 j 4 jiaill 4 jjsj ^uajC. 3 -Ac.) t< 5 lLaiLj ja. y& ^uai-L* V 

- Jloa. 


. a a yi J< .*■ 3 ^ j -, g-USVIj <3kLa_aJI ^ic fjij Jill ^ j ^' "»V I JLiN’ILo]! 3 

sj_jSij (jiuLs jlj £4ii jV ■ ji**« ‘-i Ja j' 4l£*Lx jva ^ jL^a 

51_a. 4 ■ : ~. \"a'^\ A _llLail — jj£ La Lllc _5 .4jlLall !,; . >tjxA Jll jiaill £-* 

. > 2a> «a e 1 ^a-1 jLkjL 4al>^3 _jl 4-KAiol 


jj j -y sJjLajL n ^Jl 4.'^j j.‘i«itt jl 4jjLa_yi*-all 4 j. ATiA' 1 sLlVULall ^JLuU 

."i t liji-ol l j a AC. ^ila 4 ijUa iAUa j 1( _5 jLi .1 Lj-Ia. jl jjoa 3 ' J*-«l 3 I 

.“.l 4 aLoa s >ai ( jll illli jjj La ^ jlju ^Jllj /-*il*«ll aifc j»ajJa 4 -^_»lLa" 4 -aia-asal ! 
3 i ^j 1 >a'l l 4 .q -v . A l . "ilaiQ"\."i\ l Lai -l^-luu LLjai 4 a • ^Ail AL ^11 4 j i. i l 1 .1 

.s'llliLVill (j-a 14 A.'i jl ^uaLasAiS'l tjo ' J<**>'*> 4 tJajjk: ji 4 jj-lail «.la.jj J] 
lb.jjJaJjllij j 4 ajjj-aS JjSfl :jiu 3 J! 4 ja-> ,». nl l slaVliAl 3 less 

. c. j - >> j*] a^kLw; 4 _ALoa ^AL 4 j)\Ml Lajjj 4 4 jaIA 2 a_>_ 3 * ^ 


Editorial Board jj>sejjl <_>ubtA 

4_ llLall 4 -sj 1 (jjjj_y jjl jjj_ja-ail O ' 0 4c. ^4!=s-a j-a (j. ;lj4 A ' •— kill) 

4aa.\j3aVl ajVLLall a-laJHm jill »la3VI 3 4 j-v .l 3'^ V' 

•editorial \pXr£J\ -LiLLJI : Jajl 


ljVUu^VI JL>-i >3 <JI Jail 

Elaboration Likelihood Model 


Joint 4J_jj4sl£ . J 0>?.j Richard E.Petty JAj J JjUiLj JS ^ii 
J 4 ~—ill sliVLaxa-V' J-> Jl -Jcall Jyj>xj 3-aj jj Juj 7 .Cacioppi 

jl—al^all jl . _)■»' ...^11 J!}* i J4f“ ^LiS^/1 JjLj; J jl s 

^UsiU jjjLsax ^C 3jSlju3 J sJ"J 4 JL -4 J jU 
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• jl niftll . ) 


• ^ l*>m)l jLaaII . Y 

ijj — =>■ O* ^UiDU •— j J\ J jaVI jl (_5 jSj-all jl 1,1 <i" (jjajlsj 

ji 4 W^J ®^liULjalj La jjj*j aJLujII jiSiull jA IjjSa 

0° jsS'l ij) ^ In - i ll jLaaII (jAajjjj Lajjj .UJ^Lk jo 

^—kail j j—Is-aII J!y—i. j« .ilk £a ^x-lia] j^Aj Iajjs o jjjS aJLajII 


.1*31 j aJL, jB 


Jj^S >-al3x3! JiU. jo aJL* jil ^k. jlk SjLxj 

• si—ajtfl ^—2 Aj3>a Alii jjfL jl jSaj Ik ji jj& t Jxillo l-j klj A2 j*a ^k. 
^-A Ia Skakl aIL* jjli ‘SJJ^A j^Sj ji U-S Ajji j] A*iL> aJLsjII jjl . 

Uii l^i ALajIJ jjfL ji • J- ^a' I 3 J^iJ a!I jA JS kx+Ja .A VI 

• g'lljaVI jA AjJIjJI a ^LaJU JliijiU a jkj t ^sa> v J,iii''i..i<Jlj jinli 

i J—o*il J—k. »J^a jiakiAl] jjfL ji l>r Ai^ AjaAVI ak jkai j) La j 

j) I—ol -(-—iilk AjalS ^JaiAiA aJLa^I jjSJ jl • j ^«»■" 

^ j^ 4 U. \l 1J jl ^ ArijA AjLI J ^jLa^Lla ^_k jil k 3-\ r '-V I 

j > f - a 1 j' 4 ^-“*jil JVj. (jA ^JjsIaaII jkj jJ jia .^yjuoSc. ji jjljjjl jji -u& 
IS —1* '-‘Aj jJjkl' ^L*_>3I j>n..:2 I^J ^^aJI jc. 

‘J—I—^ ^yk. J ,r. .,A « ^*J 4jj3a3 ^^k. j £jdll Jila. jA J^'-^ll ^Usj 
jky :ilk .(aJUJI Lilli ^ j^kVI JIa c ^5 j ) Sj^JJI J JUI ji L>a i=Jl J1 a 
ok ^j-k. JkaVl (_j jiiAAll AaAJJ tLo Aa. 1 i J 0J^jill JJALaaII ii.1 jA ajUlmoVI 

'—=■'>>' ^-»J C L>y i' a J^aIiaII Aj.^A .nil L W I 4S)j AjlLaII 

:A;^ln,,ll AjjVI ^ya ‘Gaai 
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JilLa jll £4 jk j ia J ffi i. ial l <jl ijfci '• • ' 

1 a , ■ i jlaJj jl 1 ,i ic. *liLajix4 

: JLJLa 4^_^UI Ja 1 *j J^a' J* jUcVI - x 

. \j$\ \$,r^ l y ^Loj L» liSlife t^jj-aLoll ^yS Vg . in a.1 LoJUa 
^_jj_ai 3 _sij jjj— ±y\ JUili jj* <j4?j 

J. lSl»1« ^ JisljU 

._pAj ji JSJjj ‘. <J -ft 4jLtujib >. *1 1 t- > < i <a l l J <JaLaiJ ^yi*JJ • * 

<GjSL1 Ujj < JjSLouJI iS ie. Ja J-23 aS j' :jj—aJt *® 

4 wJn'ii lj (i jiii.) 1 ^jjSJ jl 


tJa 32 —a-o ojjai <a.\la jjSiiw yiuijll J ojSs (j^ 3 ' 1 

4p j...i i J 4jlc. (JjSluLail jjlj 


Cialdini, R.B. (1983) Influence: Science and Practice. <—!Ul : j^L_i3' 

a^jLoJ! J AfeH> For*: Harper Collins College Publishers. 

Petty, R.E., Cacioppo, J.l. and Schumann, D. (1983), "Central and 
peripheral routes to advertising effectiveness: The moderating role of 

involvement" Cf- a : -.UJ \ 3 kjj$jA\ 


a£jLaoS1 in fournal of consumer research, *iil 
(Sept.), 135-146. 


A _iijo 10 


Electronic Press Packs A-ujjii£lVl A^LJail (*>>• 


■ 'i-v i . J vlilSjjiila 4*UijjpSiyt 4 »ilv i l l ^_)=k oLaa^l Ja} 

UjlSI y, ^ic. vdJj .ixJ 4sO)l JXA » jy~a. J Uj '-B-J 
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|j_ a .Word -jj_II jl iPDE _II ajja Lai jjjjjVI ( _Jc. 

AiLkJal ^ y~.'\ l^jl jjc. <4 Oilin'! j»_)aJI JS 4jj^jj£]yi 4jtila<a]l fj*- (_$ j 

.I gk a av J jS-aJ J>-a jjJc. IgJI 

•press packs ^jLkdl ? Jp. : ^kil 
.Employee Communications jjikj-all ^Vl—ajl 

.internal communications Ajli.1^11 ^Ij'VLojVI : jl»jl 
.Endorsement 

.internal communications Ajii.1^11 .jVL-ajVI : jiijl 
.Entertainment Sponsorship jjII --al jJI ajIc. j 

^3 4111A it"i H ^ ^Ic. >1 ■ ^illj ^cb^l Lull Ltwl 

4->l. ^ y, [ITC) AiaLuuall 4jpl .4jjlpjil -JlAjLbc-V I Jlu 4jlc. j 

jL_kj £_ a juiiLi_all 4.C.IJiV I j (jjjjajlull j-a LIS i _ J ull jJ Jsluuall L-iJI 

^ II \je.l jl i4jj j < jail'l l 4j<i jlSy i 4.) jlpjll iJjLjLb^V I iLjj 4JjuijJ 4_i] jp»a.a 

j__S>aJ ^j^jlall Ijft • i-v ^ajj .4 j£.I jVI 4jl-k ^11 4jj\pjll »1 jLLLc.LU 4£.IjVI 4^L-a-a 

^_ fc l JA jjj_ Sj VI ^1**- t4jc.ljVlj 4jj^j_)iiiall 4jjLlc-VI £t-«l_)JI iLjj 4jI c.j jVI 

.{productplacement kill—=Ljiall £-laj : jlail) 4jlpjli J VIJ ‘£-«bjjil Ja_ij 
ajp^a 4_ijlpJ tliULlc-1 killift j_jSj jl Jab.nai l |jjj_j 4jW I 4-pJ 4JLi. Lai 

^4'll k"''ll Jj 3^ (Jjill (_p»_)C- SjI-^ iJ^) a Jji'-aall |»HiVl !_uajc. JH-i. 

(jjj.il S 4£j 1 4—jlc. j 4j$jajjll 0-al jjll 4 jI& j 4Hai j$-iil jjS J Lajj_j 

4 _jjUj 1I kjLLLcVI 4 jIx: j Lei .Coronation Street 0?>ul' £ jLi ^Lal Cadbury 
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J jljll U^-i il* lc.^j l^\"l<a >l£Ji AikJj3 AaC-I-IVI 

. jUui 4 y<itj ji ^jic. tg-ij ^ kiiljiuiVW Lwl vLull 

^properties and placement of products L$*Ja jc.j --jUli*!! CjI^i : jiijl 

■sponsorships j\ a_Ac. j3I 

Environmental Monitoring 2Uj-uJI SLsljUUI 

i environmental scanning {mS ^ £-.***31? i*13i£ —a _yuj — A_siu3l a*j 3—1*31 
vJULJjSV vli. ,r>Jl jj—c. ajl— jc. ^ j * issues management LUoall a Ji jt 
_SI j_a lS_jjjc3 ^.-UJ — ^C.Lala.VI ^Li*llj ^>1x31 ^1^)11 alllAlajl‘1 

ajaiLi* Lk j3jjj tA-aUtSI alilSSiLxll A 3-i-v ^a JjlalSI £-Lia3 ^ja L*3a la_^- Ja-oj ^_jA j 

A i La y ■U ^aLakJ aS ^ i.-IS A*\jl3! A *a3J*«iSI w—l^S V>.>.rv i\ ^r.l *■*I V ^ V 

.a_sil jxSl aAA ifa Aj$i^«i3l 

: ^JUSIS A -niSI AjuUaSI A j>*n_^3l ;_ sI-IaVI 'j v ~^~ J 13a 

a__^ ji jjSllI 5 a_jc.U=.V» J AjjL*a_laVI J VM 1 ^SaUIVI 4_iL2£l • 

. jj-JI ^ft ^1 vliljjilllj 

I ^ ^jlll ^uxlSS AaxLIaSI (_j^a^ill j Alala^aSI till AjA^lSI ^_lc. -— J> j^l±±\ • 

.A>1 -v'NM 0 3 a 

Jis*■■•*31 - *_j■ ■•' ^1) A .al .'».„\l ajl^Vlj ^*>«131 jaSLsIJL tliijjifl • 

. j^JI ^_i ^31131 • 

JjS=>j iPEST 4 boundary spanning jaV' >**“' : 

■SWOT ^1 ^ 
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Morrison, J.L. (1992) 'Environmental Scanning', "* A_julijr /,; 

M.A. Wltitely, J.D. Porter and R.ll. Fenske (eds) 

A Primer for New Institutional Researchers, Jy* _a_o.iLi 

Tallahassee, FL: Association for Institutional Research, 86-99. 


Epistle JjLwjll 

—i *J ■PEST J—iij _>* Aiuj (jc. ojLc < _^A JiUjll 

—*-» *1 Lft} uai iPEST Jjwaliajl jLiJl jA La£j 

A—A -lijl J-c. ^ iJaS (Ajojhnll ji) Ajj ^ilsll ^_ul ^aJI tCiLs^Li^JU 

•PESTanalysis :jkil 

£Whc.<? GL<ja}L>.'Vi / 

(e/Aos) <—*!£ (<?//,ic.y) ^L_£liV' jl jX-iVl 

t4 , “~ M £ j— s' J — « j £ j* ts* CiL£Jla.S(l j 3 iAJLje.y' 

W J J * ' * '** - * 1 .•AaiaIuiaII oLaJl j liljludl c.LjaALuilj ^ j]| j 

AiiUa Sjib ^3 jjJj ^ .Uaa. jA Laj jA LJ AiJ_uiS’l (JJAUJI jjx 

i _ s —3 U _^idl viljLuJl AajJ "SjS^a-VI ji A^C.Lala.'i/l ifcl jS]l A«oj1xa 

ljL^a—3 (jlJ jiaili .lie. (_uala. A_a.^j l^JXaAl CjUDLOU jli A-aL*JI JLa-o 

s^Uj— uil a__jsjS ^Ic. JaxJI >" i'.j^vLai jfi jp Ua j * > ■<- ! ^"'O vl /< . .U 

J/ ji»j j -<_5JljLJl ^2 jI£_^ i3l ajbl A i<j^ AjJj.li AjS^Li-VI c.l_>VI j^a 

• ' $ » —SvLaV' ^yo lliaji UqIa U AjS^LaV' AjoijLo-JI AjaAI killjjl 

the Code of Professional Conduct of the Chartered A_al*JI iJjjUi 


•Institute of Public Relations (CIPR) 
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iDeontological Reasoning jJjPWl —i 3**^' : J^ 

.Utilitarianism 

Brenkert, G.G. (2008) Marketing Ethics. Oxford: 

Blackwell. 

Fitzpatrick, K. and Bronstein, C. (eds) (2006) Ethics in Public 
Relations: Responsible Advocacy. A —•<—^—aiUI CjI— 

a !jlouJI Thousand Oaks, CA: Sage. 

(Ettpcrara) 

fjA S ^ j Euperara 

JjLa:_all Ajialia t _yaj3U tlgjl JJ laj Ljjji j-* ij^ jLhaII j 

.'N \.^ y }\ J U',\ ^ alslj 

www.etwrera.com I 


Evaluation 

Jt 1 -.A. 1 paj J* a_j«ui i'<i A t •%! ~yA AjL ac. < jp. a J~£. 

l»*J . .■ j j ^lr. - < j3jj i< > iJam t^j^yuiJ-aaH a c_A5>lxJI 

j£Jit Uj^i J3L.jJ _U J^L ;> 2-UjJl 

_aa. Jjjlaj (Xiiau (j^Mijlaall j»jL La£ . ^ ,, ‘n x j jjJla-k-a jl oila-x JjIj-jj '$ >" 

^1 i “ MM-v*! « A A. ^nS /i i ** *^ Laa ^ Laa a—-l^~a 

<Lua^JI ^ial^oll ^ Ic. ^ ^Jc. ^aLxll vlA£l*]l ^5-^ Jaa 
. JSS ."' M /.•>! ! (_5jji. ^Aa •—iLu] (_ji AjjlxxJl jjc. vLiaa 1 JxilLi £& <ji JjS 

i l__iliiic.li _a LaS Jj; >11 aJsH ij) 
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4 n m l lol l —J lj£j toiijl SjIjVI ml |j& ^LjaS tl^jjjLnajSI (j* j£Ullj 

\vn oil (j*a (jjS j J3 '.yi* . J.ll >_.)•*> <ill V -jja'i ^-all j -4 il j'i...^' l ii v^jj 

6 ^—& J l>a i ^ 4 I ^. .i rtil Jjl_ojjll J li ^j_£] id . >i 4 IQ-i i sn i*ll ■ --il i ^ 

.^VI L ** ll > i ^>q\ I 


^•^UaVI <. vif. (Jill i_l jLil (_ji Jjjull J jjj ji Alail j -Wj j 

t> i„ v Ui£ ji \1S fjjSB JjSj jSj li* .2ul*]l JjISLJI JiL*j 

tA__LoaJI (J_a.l_^a Jl jJa Aj ^Liill : jjjjtAJ tl J oil I'm jjj J L '-.J LoS - 4 ^ •'■S.'i .., ^1 1 

( T4. jflll '■"lljl/'r. J iljji oJjl J Ja j jjill £ j.2j j lift . Lialc-j Ijc. yJaya ^jjSj J j 

. -Labdl -llla^UI ^ool^jj ^_3 4 jq JjaJLu^oJl 


lillj £jjjj 4jaj*\ j A^obtll OlS^Ldl (_>i;jLcus 4ixJj La Jl jj ■*•* j : CjiLiiaJI • 
(J4S—*J (Jjfba >—Laj .11*3 .Ajjj u n, i, n r^ij^exi AjU£ JLo i JliLalilall 

o-ll_all 4_Jc-lij (Aj_ ulLuiVl LliLajix^JI dlaj jj Jia JxJLakJjaJI Jol jc. 

.£jjjlll till ^i3 jlililj tAjjjSJI 


j j_» * Jl J_13 (j__a Jill_all J 'A'i.,, 1 4 jqj^ ^Jl _JJ J"'j ~ ‘"'I ^ • 

l il l r . J .Aj.aii Jl a]L«J l jmii Jliala ( Jil i 0 ^ ■ .-11 J^c. ^LLo tl a ^1 1 

.^LuiVI -1-iC- Jc. Jll •>^)~> all (_>'L}3 i_$ jLi'lj La 

jh& £ :illa ijL-aSSU JUill jfyl oLa JI JiMJj rA-ul^ill 4lua^-4ll • 

l^gjj .o^jju<ak^]l aJLjjII Sc-IjS ^>/n \ jjic. ^ >*VI 

ALin'S a\\ l ^jjLi3 

j]l jt ^ Jui« jj Jill . I 

.(,_5 Jiljll - ' il I I ^ aljJjaLO ji ^_J ^1*J ^5 jl oL&jVI , J I* )l .Y 
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,_uLaJj Jl ^ jau«j11 •''" 

Ji_^J j_j u .- /^il jll JA jkSJ : L# k*^l Ci^Lua^Jl • 

j__j j_a A-alxjJ j »AiL La ; i . <Vl ^ j .4^4-^' ^koawill j 

J_<aj ^illj JjldjkV'l t> Aj^all ilajl ^ 4^ J^-ojV' 

•4-^4^ 

Wa/son, T. and Noble, P. (2005) Evaluating Public Relations: A Rest 
Practice Guide to Public Relations Planning J —^ '■*■ —a'*!' *->l£5L*]l 

A olxil ki LdJJ Ji_ioV' Research and Evaluation. 

London: Kogan Page. 

Events management ii>LX>-Vldjbj 

j_a y '.II I 3, ' J t a j ' jaM l 4_aUJl JjUDL*il jjL-i j A=J JjlAa.Vl S jl A} 

. -1\ ■ ■ J \ jjc. ' ■*"' ^jill ^ jx\ Ul' A >^i\AS 1 JjlAkifl .“LaU JjlSiLxll ^J>Laik 

__ all J .Jji'jU.V- ji Aj.^.a ji Ajal£ ji Aaj-jJJ j A-slAAl LJ ^aII J lAaiujjll JAC- 

^ 1c. f j ■ Aill alsll ojbiil i _ f S 4la <jAa^)ill .Aoajjil oIa^JI ‘—O®' 4^* - ?- ! 

j .U jl jSJ J (>s Ja. j\ IgAjLaj jl *4 -i cli^Vl j' ,j-o J' 1 ? * a 

: 4 '.V. -Vi sJLiliill ^il JjlAk^l 

.Aaijall < 4 . t^ljiil J-ASji tkj] :Ajjll JjIaaVI • 1 

A__uikaJI t*il i -v V 1 ■ » ..; lj.»ll tA,j<j m^aSI JjIa—&V1 ‘4—CjIa^VI ■ ^ 

■ Jill ijjill iAjjj^kl J 

lA ijaiJl J Aowilua_il j A ,j) Ajl AavV 1 '. A, \ A jliA l i l ulA&Vl • ^ 

. ,-.11 JL_N \ }V .~N I 
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.jljjll jUJ 4-iljjJI ijc-i :4&oa ■■•'! .t 

Jjijj*i {2006) Bodwian & et.al. <jjji.lj Jjj-Sjj U1 o^j^i 

r^JUlS LaA iA_uaL^JI 

j—iL ajj ^ J j! 4 JjUaVl ^a*J ^ Jj.laj J ^ :A^aUJI JiljaVl - ' 
lS- 1 —^J*J »-iLl*«alt i. * i l J-i l i Vil l jl 0^1 ^jJI jjliaj ^ jli. 1 *j j^*- 

. iJllljjJI 

5—JC.Lua.1 ajii. ji t £-l jjJI Jjjj ( fclaSU Aj^ajj A*j ^1 - L^Ul l .V 

jjlaoa ^jjil 3 i -Jjl jlniVt J>* -la*jJl ^^all JjUaj £ jU. A^lij jl 

.A-bo jj]I 

AajLJI vlilisHi iUiliaj «• . l »»i ->) AjjaLiJI Jj|.AaVl (jS-<u lliui 

tA ^-v . rt il JjljjaV' tajjjSll JjliaV’l jjc. SjLc. ^_A 
^i_^i ^511 ^ SjjjSJI JjliaVl .AjkJI OU^VJL A^aliJI j a ; W »B 
O^ 1 —“j *o'j viW—"■" J^° tljjL-oual Ijjlc. jS jj ‘»_>uS 

AajUII jL» Sjjja. Asn.Vn,G ^illj i jLJI £ jjui jl]j&j lAailkj^JI ,j _jj£ll ajllajl 

. AjjI ^SLcuaii 

°-J—?-J' jlSaV' Jya Jjl-iaVl a.2jj-jjJl Jjl.la.Vl jaJj 1 

•Aj3 ^Uj (_^J1I jliijl ji AjjAall £• 

‘JP—^ k r J _>—Jr* Jlijj£ aJ jg i Va ll JjI.1vjU AjSjjjvISJI aTi-V I 

A-Jajj jJUjl ^jjl£ j AjiaJjVi 4-jlijVl Jlo ;<_£ jAil JjliaVli .Lxjjii Aj^a.j 

JjUoUja—ill ^—2 JJ)—l l . ? i i jlS-aj Ajal -a . Jji 4^liiill| »'al l a jS M ^".1 

A—jLa-ajl >Jjl ijilajJI Jjlj—jjjaUkj Lajii iAjl Ajjj^lfcl AjJaij l^J j t Lfc ujL> 
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■ J j fLaj .4 _jjjjll ji JJjil 1 _^vlitiiljj i^jJoLa-all jl£~JI 

4 dl£il - ' -A 'l ^ JUJI _jA La£ t j j^uJa^all j J^-^- j* 

.4j£.ljjilj 

ji 4 _^ull ol_£UJI a- ^LL <i5UA 

_a. 4 jjS jc. (jiuu tl$Jjljl j <Laai lnjJ-i- ijJl Jjc- t jlik-Vl 

^ a aliL_a!Ul <>s JI tJLaaiVI Ajjl»j s - i- 11 '^ li ;<;'’“^'' j^-*J ^ *'j^ t*' 'Ji* “'* 

_£j j l <al l Jjl_jjj ^—jJI CjI jljail Jlo jj_j>illlj Ax2)}\j I 

. A^LuJall 

.sponsorship AiliSJ' j' *7^ jl' : 

Bowden, G. et.al. (2006) Events Management ‘2Ja -=H\ ®jb} 2'"' edn. 
Oxford: Butterworth-Heinemann. 

Conway, D. (2006) The Event Manager's Bible: IIow to Plan and 
Deliver an Event “CojSjj ^ V> Its i uLS i2jI.i=».V I jja« -J^l- Oxford: How 
To Books. 

Excellence Theory 

~U' ji jliclj <alu.axll 5jjlaj ^ J A^UJI vlASlxll jjSj 

■ - u .^- i cl _AL» U? ^ ji jS-j ^ jU^' ^ ^j22\ j- A£j*i 

4 _Luljloll .-.y i.^ -'7 1 jjclJ ^jc (jjail fjL sjb) jb-jj tA^L^ll 

jjAL—aaJI j_a ^L-all^o A _ C. j-o^-a I jj lHui tl fl'm. l .lJflJ lAl j^ (jl ^ .oUo7l “bj'-jj 

4 hUa j 5 jj=>. CjI£Ic. <yfi J j 2 J! ji jc. X^»s ^U^lj 
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(jl —j '—i(_ 3 j—iill 5—jjiii James Grunig gijj —?■ o* 3 

4Jaul_jLaJl ■ " ,v yI - Vi\*' Lol . 4u»L«JI ^lilaibtll j!lu Laai ^ ■ ' ^ya\ ■ 'I 

J_e.lsj]l !<•- A3^Jj«il Vm jjjj JjLiiilj 4 j\ ^aJI (> JC' ^3 ^j3 isI^jVI 4jjLj 

(jl_j yi . jlSaVI j Vil Mil j jl ^jill jlijl 4.iLac. < jk jlS^Liuj (jjj 

jj—C. jiiaj J^°Vl 4jjLa_aj UJLol ^3 4£jjill allYLaajiM 

l-i! V* 1 ! »H 4j... j'i ^" .'il «..._ll ,4jl**JI ^ jj£ jLLaII jjS^Jall ^L£J ~L>~i)l 

4 a 'l lJ~Q\ \ I ^j>i_i ji’iti . 4 U i l J '.\ll . l\ I . ,-t iVI ~ 1a *i i A_J^i]l vlAfltfJI s^xoHoll *ulx5l 

4__jC.Laja.VI 4 j 1 Jl- ^1 1 j 49j\_7-~i" J jl aVnaVI lev'll JOkaYl )aUaa-ViH 4j_j£^a V 

AjjJaLaJl 4IJS1I > jS-Jl JYai. 4 c.^>juU uLc._jj ®J^V' ^ (JjjSjll ojiaj 
4_ik.Uil j y°~-~i 44*aljail J Ia_ j.uaaT) 

W uS-U* 

Grunig, J. (ed.) (1992) Excellence in Public Relations and 
Communication Management JL-a— jYI SjIjIj 5—«Ull alii—i&UJI ^ j>£]l 
Mali wait, NJ: Ijawrence Erlbaum. 


Exhibitions 


IjjjS lj^5 t4ailc. 4C. ^.1 i4j_)laj]l (^uaj^jscJI j i l _yajj3tl\ j t(_ua ^Liro 

L-1 'l l^ f ,\ J ,■ 4 4 _«U]I vJjIs^LlU a jxa Uajl .3 j«-^‘‘i tgjl _jjfc 4 iljia^Till j ^ya 

iiil_lA 4_alxil LjISYjJI i _ s jajLuc __>laj 4^a. j (j>a .4aLua> jl 4jj4 4B j ji ,s\ jl a_j4iS 

I^A j 4 jL«-all 4ijLLaiJ 4 jU__jI v_ljl 


. jjaa^xll 4-v Xl 'ir- 4 _oLx]I aljla^LtSl ^C.- 
.4jjl J j j_u3_j*U T-Ua>. Sulal 
. 0 ua^)*-a •»jl*iV*l 
. 4-obtll ^__U3 jl ^uca^jLtai 4^alsl 


J 

:v 

.r 
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: Lg-ic. aAs^\ ^jJI -Ux»uj^)II AlimVl (j^i* J ^LiA 

La • 

?^ia^)x-all JiLi. iJjA \£i Jjj ^!i]l JjL-m^SI La • 

^ ^jc. l^a jC. a£ ^jjj1 1 ^JJ aj j^I I La • 


jo-a^dl J AjjI jjaII 


LjLjaS v^llj^3 (4j)j ^kjhn AaLxJI CjIb^LxJI ^aB O] 

: Jlo jLufrYI u?*^ L^^i 


• (ij* 3 _>*-»Jl) ^a. • 

•0!_JJ^ J J-^V' Jjl' • 

(_ua_}*-4ll ^2 ^jjj£jLJia £3jlL&ll Jjjjwsjlxil ajC^ll 4 j^.jj • 

. JjlLoJl < a \ffii ^jj2 jj • 


,1-^aS^k ^2 La j s^jLa>laJi j <£-tiail <^.L^ ^aa-sj j 4<_^^)suall <^ul u^iijjll • 

» ^La^ju^V 1 vljl a. > .'v j ^ J2YU ABla. ^ol\ »- a ^ A -iJp • 

•tradefairs <jl yfj\ levent management ^lil^V' 3jbj :>l 


Expert Prescriber £tluall 

<.\ ot x 11 slj!_ 3 "ilj<J! jL—isj ^3 JjjjcUall jjjj.ll' ^jjli' jA •ift UjaiVl jj. 1 * 

j „ j»<a £-1 jjl 4jvb j<> jjiiJ' Jjlj Lojjj . ( _ s i3 ' ^.:la J jV' 
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—ajj >1— Jail j Ij ^—A _5 . L-aaV I jUal ^3 jaLo jlj.lL jjajAa 

£__a LSlc. t' A jqV* i j 0aljj]l ^u3 j La£. *LJu JXJ y A^alxll iJllL^LiSl ■' i^ i^ ■* ^ 

. ;jjji]l elj^ac.1 j* sjjc- S-l&Lca ^alj 

communication JLojYI ^ <■communication manager JL-aiVI jj-Lo : jSijl 

■technician 


Extended picture caption tj$ loS I ^jLuaojJ I (jj_djuJ I 

f _aI Ljjli aj j^iil j j£j La-Iic. ijy^a ^ic. _L-aiaII jJjLill - 

|I jxaJI ojjn^ll ^ v ,f ~ j LiAj . LyS . a-s.1 . ^ yiU ^ Q-v . ~>ll —■ ■ ^. ^"il l 

^a-i ,^\ t ~r J j I s~l"'S\ ^_L»_a jl .iLjcaSI jjiajil I \ja J~>\ jjlao ^ 


iU^jlsLNj A;d^lJLjliL3i^ljil(aiscj JL3 ^-LN Gip>ll 

External and internal review drivers 

jJtsuJaj La LSlc. <aUll alali^LxJt ** L-v j --.JjjJ jljL*»a]l 4» j-a" j ^jjsjSI 
JIM IjIaJ .23 j t»— sI^a!)U jj£jj SjIc-I LaJjj ^ic. all^L-AjLJ Jli.j'y 

—SI 4-a.Lv Lujj ji alilsjVI (J >IK 1 ^3 4jl JJ& .‘Ca.'.Vu.iall a'i\ < Nj'l < ^']ll ^jic. 

• vlll jJj_-aSI (J* Ajliklj jl Ajajli. A J i ill ml aljl jaixi killjA vlul£ j] 4j<-aJ J4 

djl.l=J ^11 jkjai J 2 ^jil 4 xL<va]l 4 ja.jLi>JI vliljJ j* 5 l (jaa*j -_£ jxj 4 jU“il l 4 ..M al l 

: 4 _*_a.l ja 

.A^jiiSl o V I LLa j3 £ijjj jl t J-LII JAjj jl Lot ^1 4j*jjjuojSI .-111 jAxIiSI • 

£jj_jia jl AS jJj 51 .IJ^J jl La] ^_jjSI j i ji*«i 3 La]l ^ic. I jJaJ ^ill vlil jjijil • 

.A^^uiSl sA^J Lv^ajS 

.(_$ jsJ J&jjm j /i . >i ^LoAjVI jl (_£ji.l aS.jJm ^Lajl • 
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j j.> ill Axaui Q*a_yu ji Jjl jjJVI (j-» g '' x l " . '" **■“ * 

4_c.Lti. Aj_jkj ji ] 1 aJ h« ■>> jjjIj Ci=kJ cl_>a.l Alijl • 

A-kjjjl j 

ji J—Zajj i *—jaj ? U15 (tai aS ajU-Ia ^L»a uj^ u' 

kilt 

^ a ^ M l 1* %\ »* c^Uj4j,» £-a tiS4ojlc>] • 

di$Jij A^oUl ^iila j 

4x1*11 i^jl£UI Aiiaj JJ^J A3 Lax Jjplj3 ijSl ^ JA»jil • 

^ a ilA J jji'i 2j1a=J Jl jixJau A3 ^jjJI 44£Jjill 4 ajI jxx fji • 

.AxUJI ^ffiua oUaLii 

a -1 .1 1 . -') $N . II 4iikj ^jic. jjSjill -Iulj A3 t _ 5 jll AjLsjduuJI - " A > 1 ji . %V ' • 

.a£ J^ik 

.activities a!* 2&1 : >iI 

External media support 

-.V I sAC-Lxa Ji Ajaia. fjij <jl 4 jUa.V' ijiuu djA^j A3 

(jXwu ijLifra. tiiLiA .Aj*. jli. vlll^a. (jx »Ajl jll JaLmijSI 3 ClLojkxll £-JJjAJ 
t'lUj j.-* a" CjLaA _a. < j,-.^.xi • jJJJJJ <l£jj 4Aa La^-o Il aUjI la A . -iA xll 4£1 aa11 

jy* a_JI J JiLxJI JLm.j) AxUl! vjl£U51 (J-jUx 

Jll_ iA .jl_ajJI cl JJ Lu3 ji Ajjlkl^l JSLxj jLfi.' 4_sjC. ^11 0 

4_kij 4iLaj-ail AlaJ .vALu^uVI A^hij 'VnAj liibj jjLj^p.! 

<.(www.pitiiiediupoionel~pr.press.iiet £3>«j' ^ic.) PA Media point al^jV' 
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— a Jpj .{www.picselect.com a-l^UJ I j^»i! jL la.1 j 

I_a£ ic.y*_ajdl Lg-XjJaJ ^1)1 j Jjjjj jl Ajia-nall -" il -vjj. Jlu ^jLaAaJI 

jj SaJ La JLlljjlS a)j I ja j AaLt&SI 5iLa^aJl , SjC- Ai\ .jVi. J ^_ya j£aj 

^£.2_] j2t j_ jjj .4_jj^Hc.1 Ala.-v ^ jiC-i! a.2jaJi Ajllfc Aasj^jj sljlaan L>" 

.•LLlaa ^_'Lq^. jjjjjj 


J_A^jLii.1 ■_£ jZ- AiLa-j-oJl A_: j cj Ajia >.a]l •Jll'Vl^^ ajiA yii 

AjLu^aa ] 1 l" A aj8-».'il 1 J ' aL— jS> Ja_j Ajjl ■>>»" a .ic. l^aail ^ySA Jia^Lmlj 

;_uij ^_2 UU■• jl ^jSaj Ajia ■ ail t.'iltjjib'll J^a (j killi Aj-oLaJI 

.a.i=Lia]l 4^\aatt aLak^i ^3 Aja-s. --~ill ^JliLxL^ll ^_1c. aj4^ 


■Reuters Jj^jj : j^j' 


e-Zine disc* 


j_fLoJ jl >A , all £3^a ^JiC- laj liJI jjfLaJ AjjjJjSil A W a 

vJT^ jJJ OJ^Uo Ul'-^j) 

Uijj_ j£J *1>1 'iy —c-V' ajI—> 1—a~a ji J : j_l«il 


■on-line copyright assignments 




F f 


Face-to-face communication <j>«L dlcjVLajVI 

.j-jUill v_ia! « ^U. iJL^Vl J&J J^i % j^UJI oVL-ajVI 

>-i-Al2kl J] i_y-JJ jjl J AjlaaUI jic. JL-ojVI ^■jjLia ^jjSj j f*. j I '■-» 

j—ol j— a 3 4^U3l j* ^l^Vl —sajJI ja JjLLal! (3 ^ill . Jc-liill 

^•Lu «iVI Jjl -ij lii .» j^alaj SAia. J^J jI jaLuA J I - 1 » 

U—^ 'i ■ fs-SJ jiall ilS jl£ lil La -'- O-s-M ajj^ aLjL 5 L.V.t l 

JL^a_JVI 4 —i. adh ^Ic. { *jaJl: j lAiiil ^lia ^3 VI J 5 L*j]I 

. (j-oLa-wVI J-LjjlaJI 

■interpersonal communications -I jaV' Jr? ^SiLlall ^jVL^ajVI : _^iijl 

Margie, O. (2006) The Handbook of Communication Skills ^±*c. 
JL-ojVI '-j'jV 0 ^ 3 rd edn. London: Routledge. 

Facility visits ljLuuXI -x7iW\ 

^^ ^yx-a ^- li< a 3.1&1 ** iaU JLiJlLoll ^v|_j \ oAt. '■ 

Oi —? J3 |A - 1 A-oL»Jl vllliiUil ^ lc jz. ijlik-Li iilij La ULt j 

la.iic. lA^jV' SjbV ^1 jJjil »iA LiiliS S’\b2H) ,J ji.Ij 4 £jJ 

s —^ C 1 '-^ ~J**+S3 •'■* ^iUaVI (jil J jjaa-L^all 

••b_)L=«Jii 1 Ail -> . . - i l l Aj».jj LaJjc. vJiljLjll 


Business to Business B2B (“) 


13 I 



‘ *.Ij gJLufl 

Fast Moving Consumer Goods (FNCGs) 

jL» ulj Lij J 4 1 f tie. Jj jj I jjc. a_j\-JC. k j 

4 Jjiall ajlj-2^1 J Olj-llj tc\ J_)g£]l CjI ixi : Jua 4Li oAjA j 

' 4 ■ ^jll 


Feature articles <L>uaJtJl ljV Hail 

0jl_lC. ^_A t 4ja LjLjjj-ajll ^jxSxll f_g-L alii/lia]! 

/j l ^ IgjjJa ojlc.1 Vj o.ia.1 j 4c. jjl-irtl L a jj-aa. 4.. jj£j aliVL* jjc. 

> lji* “i.aV l £_ «j 4J_Jia. _j jlVla ya 4lliLall 4 jIjS o jlc.1 (j£aJ .rtjyi^aj Jjj- _JJaJ 

I /i t .4 i jl /i -v 4 JL 0 L^jIai 4 JL 4 4 ^ a-s. ^^11 (J} 1 J» m 4 V~la lj 

,4 C. c'Us, Jj a ^j 44 Jya 4 " n 4jlLi ^xuV^ ^£3 4jC-LaJl 4JUL11 

y-J «V' JjVl ji ^ (jc- Liajl 4-jji ^i-kl l 4llLall 4 —iliaj j 

■ Jj-HhjI 

1 j'-aiiit I j Li 1 4 ^ - /'l l 4_aLll ajlivLJI 4 JI 1 I jjl (jjj 4j^-aaJl -UlLall iu 

L j 1 1 LI ‘ •" ■' <'^ * jt . •* il ^L * ^3 liiVi L SAc. . 4>u! aII 

'4 ’. r- \ ^ 4\ l >4*. . 1 ^ 1~ t * 11 3jL&l Jj*' «qJ LS 4 4_aJLj ^'^j-aj-ail 4 -jLu-l Jlx4& 

Jj j Sj jl j__SuoJj . ;juajl_X-&1I 4 - 4 1’al .124 jj o-LS j! 4l^iLa 1L^>J U-La jj 

.I; /> Jja 1 y u$ jj£l 4laJI al_j3 jJ)S 1 ^aC. 4j^j«^aaJl 4JlLii 

.4*-taLJI 4 4ia" 4ja.lj Jy> ^faJI (j& 4j^waa-ll yiLJI i-. tS a jo j 

4 a « ^0 s^Si jl 4 Lll I Jya vljia. JjC. JllL jLlx j»^L jJS Jjlj 

Jj—m - > v> a. jj■ - &J jjj ^a3 4 L 4_a jj' aJJ 4j_^-aaJI ^ILall 4 L 

> j j"' j .4 _jL _jl) ji jLijVI 4 JJ ^3 44x^aill ajj_Q ^at 4iLb] ^ wjlAa.'i I 


132 



A iN-v'ii/i J ,^-a A_illc. 4-^p ^ic. yU>uj <JaJILJI 

fLvVi Jj <JILJI «.ijj] J>l—^ L? —21 ^ aIa! J——J ^—1j <jlj i^jlfll 

>- iajS Aj j aIILcJI ^ iLuga Lal . v ^ln/ijVI jl A Vu>?VI jl t^LuljildVl jl tLaljJl 

C5—* J—" j*j "* (j\ sl)^ C$4 JC' Ai>l=k (J-3^>2»J J 

t 4>^ 51 1 iiLuij ^ jlill ilu^.j A-ojLxJI *■ t jjl - I 4<Lft.Vi<aH 

jLui S-lC'LwiAJ (jiaxj 

:<jj^aa. 4Jliu 4 jUS aIp jLuc-VI (j-tfu Ifei&i u^j ^^1 ialAiil ^jiuu dUfc 

I ^ Jjjd 4 a U » \l ^ ^uiLt’.^V li ‘U^B ^ j^' ^ j^J^' • 

• Aj^aV^ jja 4-^-_J- ^.ic. ^al 4jliall 

. j/■■ ’.1 1 ^LoSaI jmi./i 4j^a3 AjtiS ^Ic. ^ iAiaic. *- - 4 jIj£ ^-ic- ^ j_u3^aJI • 

j_A J_A A _SlLoil y> , ) > ^il H i<5lLall ^ja ^*-ilal l -IJjl ^Jc. jy=> j^JI • 

V i- o3—> 1 jjiII .. 1 jl t^jjiil! ji iA lj>^v^Lo]l jl t^-liSVI jl lAJaUi-VI 

^_ic. (jxl _jjl iNVi I a_^jj31 i^jjLaj’yi >iill yip • 

.^URj J*£j Lo ( _yic. j^yi i A__n\»d Lai t JaJill 

.jjjLLjl jc (j/i%» Jjn-alli t^JlajJI JljJb <3-d l _ s ic. <_ua_pJI • 

V-taaJ y'3 U ?<3Lc. j ^A la Jill) jj£aaJ JU&) ^ ^ t waj=Jl • 

. a . a .ill.II yjjl jLa*J1 j ;4jU^-ll y^j\ jLaJI s-JAaJj • 

. A >«C. ^ A ^, -l <-a\ 1 | ^| >A>, <..•! # 

iliSVI ^ic. ^Lo3c-VI f2c. • 

J_A Li C ^ > >1 0^3 ^ I J a!\ ^a\I Jvl*-a ^L- L^ l • 

i^VUcil _i^Vl jLl^VI 



^— 3 A—SHall Jllj—gJa t*u£^o]l aI ^l)l_jSillj .JjljLlxil . ''• 

• ALoIS ajiis (jULaaJI j ALiaJI jLaA taia&l ejy*a 

IjL v-aSIjj J ^la-oil v_ul£ ^git v_(JS jl£aS/l • 

. (__wlj]l -> j (jlj Aj' h->^La J^mU J j ^ . .1 1 /j| 

> 

L? j' ^l l ( ( adoll AaIc. (jilaJ jji ^jfLaA La jlj jL».4I jC-^j (jl 1 _ ’-^j 

oAC. 1 jji <i!LiAj Scljall J*^al jj ,jl ^gij 

—Axil j a aImiLujJ JLiLal! nflj ^ *i^-v 1 ?AxJ^)jlu 11 a^Ax^sll A 1 -V I T'a\ "' # 

. »41 j 

-J_5jliill (jjc. Aj-4~maI ^Aj - A j.'i l a\ l A j^\T,iy \ • 

. jLa-all j^-a |j-» ^L gu& ^a]I i _ r A j :Aj jLa-all A^-J^aNI • 

.Ajj.ll ojLijj 1 A_ij ^gjjl : Aj»-v A i-s.1"a V1 • 

• jj fi- ^jc. (jjlualj i^jj ^gjll iAjIaLJI A^tr^l • 

. A_^.jjiajl -llLi^jiL] AlaU. A ^ >a ^ $ ; AaSJ jjuuaII AjaAjASV^ * 

• JIjjjujj Ijaj ^jaII - **j aI*■ "*y' a ^Ita VI • 

A_jjj (jj£j (jl - _ j uljSU aLISj «(jjlb uaj A-^r.’i Ltjij j 1 j'Ti “ill Ajliall 

.1—$a!c. y jfl~s*i ^gjll i^lLajLoall aJ3 ( jc. l»ijj ALa-all jl AjjJ^jll ^'VlLalli ‘vjLo ji*-a3U 

: ^]Liil£ Ajj^aa. a 31L» ,^3j! Aac-Ia** A^ula (1994) Jefkins j&>> - jaL j 

■ AjiklTfiVyi Sjaill .' 

.aIjLJI - °SIjJI ji aK.,.3 1 . Y 

. Jj nr-t i ll jl aISJcoU Ja. (_jfc -^•— <\1 . V 
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.(J uaVil l _jl f^yajC. . £ 

,-y ' I'lil l . O 

. Axal^a 31 a jaall . 1 

. ClLa _jl*-all jjl I /-I ei JILoJI #.5>i*aa j 4 » -■ 1 j - m V 

Ajji43—:Jl JLi )}}—lull t$J jliJJ Jjja >cJ f jl£aVl (jjSi ,jl ■ < 

't j — ajj tlA jaia l ui ^—151 4c. j— 1 1 J—iS j>a*a]l ^ jlla j| L-j ■> jy, 

£- 4 IjA UaJ aa sJjLajLi-aJI jj.,>'l >j<ij La£ (AjLatj bjjj^oj c- 1. ^ "^i 

■ A —^k- ® J— ^Lil' (>43JC.J JL-suVI Jj 3 ffrLULun (jjill ^paLi-LiVl j; - 

I'a j—Sail —Sj kaLJI ^lilDUJI >13 j ^jjuaa. JlLa 4jtS ^1 jlil J-n.^i Jjl ■ . 

£- - <>>A^a=JI JILill £ >^43>4 4 J-mj i £J>*4aJ Jc. JjljSVIj 

^JJ —4 — Sal>a 4— 1L&. ^ 4iU cLajVI liiiiSj j^Ul <k)L»jVl 

(Jl—LJI 4 -wi ^Sj] ill .!& >all j i JILaJt »'■' .»K > '-V J J 4 '.\r_ ^xdjail 

. Jiioi! _^ij r^jjU j 

Jefkins, F. (1994) Public Relations Techniques 3—<>UJI cA£U!l s_jjJIJ 
2" d edit. Butterworth-Heinemann. 

Hennessy, Brendan (2006) Writing Feature Articles Ailla 4 jUS 

4"' edn. Oxford: Focal Press. 

Feedback aJLijll^i3Uu*SoJl 2b3JuJl 

—-)ai>La]lj j\ _SaV^ liijLij >C 3 jllC. ^A 3^J>a]i j\ 4j.,.<.^ l 4 1 

«3-4J 'J -^ 4jAj>a]l 4, r>. full . jl jiV1 j ^lll£>*ill (jjj JjSyi j ^liLaLalkVI J 

.Jjt£>i5lj jl jaVl cL'l 
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JIj-o— iV' t asymmetrical communication jjc. : jl»j' 

.symmetrical communication 


Financial Public Relations 


jjj ■ ’~'V' ■ I ajljl je. ajLc ,jA AjILJI 4_aL*jl 

_iJl _J jj_ ij IgJJJ -SaiiJI _ ' . ~>J J ^ILall Ia jjJJj 

j .4JLJI wjLo.I~>J] A^alc. je- a jl.T- ^-A i^lLall 

^_ 2 jj^_j ^jl j_lj - 1 C-I j4j A^a ^ e. 2^2 . A^lLall jl ^3 li-a£jycl 

.' • j j ■ ■■ ■• ^Lal aJ jluK __jA j i ^JLall lajl 2l j LijUaLij 

^a_iij _ C. j cLb i ^2 a J&LlcsJI jA ^ILall A^aljtil CjIs^IjlSI • - * ^JxC._j 

(jji II juiia~all i ^It^l J^a jl_jll a-l 2 ^ £*aj ^ ~'J'<3' A£_^juilJ 

iS* J—iil .jaAjli -a 3 ^AjUS 4 jjjij^ajl jl jj j /■ n 4 . ni l ^ 

a j _J _£*_! ,a£. u> _jsm jl jLaoJa AjlLall A_ol*Jl -JjliiLuJl J_ya 

_all ^_5j jl*ij .I^ a; x-jV a! jj .rll a^C-l . .<31 j A^^iill ** <.j3 Aj 2 lS 

_jSj xljli^lc. ^» « ^jll^ljJI Axjj 4 Jllll il ■_S^jJall j^;-ar>. ( »A_jIjjC.Ij jiiSJ^all 

.aJUI a^UJI CjlaiUil ^ 

UjJ*& J Jjill ^LL^Vl AjjAaS 

i aJUJI A-aUI ^uai j ( ^j]I ajjojL^S^ aaJI . JLoJI 

j_j^£-a<jVI <Lcl2w *jfy\ aLcl^. y !vj1AAAajjj^all • 

. j ^AjLu^I jl 
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■ j jl'-v ^11 

• ^vi 



.ijsS'l • 

. Aj jLaJill Aita_«^aJI • 

. Aj3^a!I CjLoikJI • 

. vJ_ii Ja*)1 I a£ jui jj^Ja fjc. Aj^loiV I CAjh la-1 1 • 

Holtz, S. (2002) Public Relations on the Net: Winning Strategies to 
Inform and Influence the Media. The investment Community , the Public 

and More AiLOU Aii^ail jl^yi jjc. A^UJ 

t A —j\j 1-aj j j.;..aaJl j t jIaiimi VI ^ ^ ^ j jxtallj 2"' / <?(//». 

/Veii> KorA:: Amacont. 

Flow of Influence concept j-tisQJl Jjb^w ? 

iLazarsfeld -b—-ijtjV ^ i A ^Ix 

o' o—l 1 • jjjbl Chj** ? _H-b jvjjj^iaj Gait del Hlerlson 

(j— 0 jlS»Vl J Jy&io tCjVbajVI ^33-b >IjI ji-vsll l jl» i~i. J jJLiA 

UaLij JlVl c-LjoC-Vl J] o' jM O-IS J ^K.t.n Jl Axjflxall jl^oll j _jj.ll j]l 

i _yl£-*i__a ,jl v* r~> ;A_aL«JI Ol5iL*JI ^3 ! AjuJal j __)ljl .iiljA . ^j l Sl ■ .-I I ^ ^ r /y, 

4j j ) » . .-ifi ij-o J-oVl iJjlbJI buaj JjjjIo La A-olx ^Ijll a-llS j 

I ialc. .a^xY I JiLuj AJaLa.1 jCj3 jjjliij ^JiLall AL,. ^ - a I J.'^ 1 jr. ^ ),K, „i 

• JaJasL 1^-ifLaJ ^1 j 

i JL-«ajl aaLx a JiiL jtbll \ {1995) Rogers jj=^ 3 J J 

1 1 jA >Jl:La_yLib! _jjLi:_j .:jb _jl a v^ ? jfA \ AllLiLall aJLu;^)!! ,_j y-■ * ^ i« i 

•UU^-i -* J*' J _>~J 3 J» ^Jj a jSa l\ J$)i\ bl Jsjj AiMik \a o^'i ‘ jUioiVl AjLoX 
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ji jljiVl jjU JL^ojVI jAj JL-aj^l AjLaC. i __ps c. j^JI I^A j 

ij_Aj .Ia_jAiIj jJjLiaj ajj^-alL 4j£] jjlaJij Lo a-ilc. 

.ajLaul *LaL»JI klA£il*j! ^jjjLaa ^juxj jajlall jA 

Lazarsfeld, P.. Berelson, L and Gaudet, T. (1948) Propaganda and 
Communication in World History ^ —*J' jjjlj jf- JL-auYI j Vol.2. 

Honolulu: University of Hawaii Press. 

Rogers, M.R. (1995) Diffusion of Innovations o-ij-iiJ JSSi\ jLilil f h . 
Edn. London: Macmillan. 


Focus Groups 4JL2 Oil ljLc U_>- 

j—a J 4 i _ 5 —SjS]I . * 1~> 'll Jliiil ja JSji jill •Uaallal' 

a j^Ja ja] ■— ajLj-SI ^C.1 ay II > aJ'Juu v jjSlia ^ jiYl ^y> AC. jaya 

—£jj (_$_;jsJI v_i jl y'ill ^jic. jliixjt jy iT'l .^A 4r_l ^y " a.iA c 
o—SiaJ (jl—^3 . Jj 3 /ja jjJa_jall ^j 5I JjUiuJI J j^ jisu ^"'1 g y j 

J-—xjj L_a ujl-a j lx-all ^ja J JLilc. jay all a,iA jj j£j a j£s 

<j-aC. JJ jl j£aJ t4j-ijill ^llvUlall Jja 4aic. 

J —ii a ~ ^■ ' ^A j . l^jjjSj ja JjxJ ) jill JLjl ji]l j * jj.^y'11 

j—a 4o«a3 JLlak -JlilALyjl j ^»lc. ^C. j jjjSii] Aabtll Oli^Lxil ^*a_jLaaj ja-lll 

^ Aj ‘^LJ ja ‘ ><l.,i jj >JljLaAiJI ja ji ja a5_j2i jl iLjUaa&ll 

^ 5 —1 a 1$—uiVl £ jl»J .al.y.'iVI JajljHall JL-o£}U Jlnill «l je ajlac- 

■ Ac. jay al l -ll^jjl 4 jSj ( »^a jouijLaall -Uc-liLo Ac. jay a Jauaj 

: j£ij Ajj jail 4<a fl l ia ll ujIcIaa jjl (jaj 
<—A—c. jay al l < _gA . ,-kj i_i_ilja s^ij-v : Aa»jJ_jall 4jj jJI AaaSllaJI CjL&L&a> • 

.l^La AjSl^oil C*.A.%l*irurtVl j kljUaLijS A tt-^1 Ac. 
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(j—a jjjal J —all J—ai Jjiajj J-«JI ulj 4.ji3m ajl&La*. 

.^lilc. j a< a^ali 4jjl£ AjJax 1 ^j-a a. -s' ' I / ni t 4 ..^-a) ) ^.-s 

-— =aj 1 — iAj '-o^ aUU! (jajSl j -a" ul3 4 *ji 3 l * i'ilc . 1 /i-s 

• AxkSLLsII Jli 3 AjaJasil Jha. n<a ^jj33^a J.lijj ! Jj i ial^^'l 

0 —J J) s. ill-ij sLua. IkliSj-all a_i 2 l^a]| alii j AjjjJI 4 .^,al j „t) i-ilc . 1 Aa 
. *^l3j^a Atml * . ' a ^ j' all ^5^2 /jj^waLaail 

^ >_jj '"ij-v :ui) jaII jA JmxJ) <jj£j A\\-\ 4,«,«i$l,la31 CilcLok 

l—aj 1 alAJaillail -\jL_illa j 4jSl^all 4 ^ a a^Latil ^JlLoq ^jx. ^S! ji Aa,lj 

■ Ll!c> ^1 1 

4—xJj! J_y> v.. ill" alilc. 3417141 ^_ffA J ■> 4_j j^ill 4 i>ti a il i.ajl CilfrLoi 

A yjlC . JjxC. j)\ frl »><r.l 4jjLaj V C' ■ >»f-' 4 --aA jl 

ijj —j JL-ojVI ■ "t '~>j <c- j ) n> « k _ s -A _j :Jxj (jfr AjjJjJI ‘UaiUlLall CAcLaSi 

.‘UiuLjJI 4 .£j>HI Jja jia 1 »jl ■ 

^Aalim j all_ja. laliijUVl 4 <^i. T, (Jjjia (jC AjjJjJI 4 .'.at ‘ Cilc-lai. 

->—ljJjj'l/I A ^ini j ^ylVl >. )i.i)->'l cUiafcVl 


4-j jj^lll <*1—ilLaJl alii, , C-laa. ^1 'Vi ml ^ aljl jiall jjx .lie. -i>=aj ^JJ 

I JajlaJ j jjjLaaS^I 4jajl jja -2.1C. luajl alll lz * < iH 4Ai_^ia lA^)liic.lj 

HjliljlLailj UjiU5 AC. ^aa-a)l ^Ic. a_yj£ o a.i.T>ll.\l (_jaaJ • 

. alililiJI JaLal a_i,»,i.^ij .13 • 

• 4-Mi3lLa]l * ■ x yA Aa*lai]lj l^J 41 ^ LllaJaS ^3 ■■ " ^ ^]l jl^Al ^jS-aJ • 

.^Alia a_JJjSj (J ic I j\ » <rv ^j.ax _>^JI j j£j J >. 17 aJ • 

.a_jji ..a 4 j- lajlmail 4-tj»' I o 


1.39 



.(jjajll £ J. >. yc JUa.) .laaiLall jl >—il j*3l ,j.5l jiaJ Ullik jjSj J3 • 

■ *< -H _L> j (jj k tbeliefs 1 Ljb.aT 1 x.aII latitudes llIaL^jVI : jkil 

.values <»jS3' <■research 4 methods of qualitative research 

Barbour, R. (2007) Doing Focus Groups A—jjjJl a-£sL* 3I LLlc-Laa. J*& 
London: Sage. 

Litosseliti, L. (2003) Using Focus Groups in Research LLlx.Ua. ^tLiUJ 
Ua_JI ^i 5_ij cJI a..'. 'A '<11 London: Continuum. 


Formal Organization >11 (qjtV<*ttl 

jac. Llilc. 7 - 7 - 4 bl»H S jbVI ^*»m_) 3I ^jiVlill Jojjjj 

, 4 m \1 ,_jl 1 j Jj»aTil L^IjlIj 

.Informal organization j3l jj& - v^VT-l l : jkil 


Fowr Pa- P Jl uaijLu £-ijVl o LUSH I 

^_a push jiaJ '■prove LLl/iVI 4 promise lc.j3I 4 picture » j>-all oUj 

i2_aUJI i'll O -bll ■ ■ 'K jl .1 cj-'-va'I ja-.ll J,.,l.,r, j, n . >» £SJ A_bUa 

sj_jaa_II (jl_J -1*J ^ ajjlili U.I 3 JI ji A ulml l AjJjj jl j£*j 1*3 0 J>*-a jj^J 

- jjj a. I e^Lac. ^* ULJ Ajl*a L*j <ii!j Lm* al^jljUj ( »$xljSI J*l j^ylc. j UVU 

. * I jaJ jlajV AjlSJj IjU»Ij 

<-BFD formula BFD 4—SaU* '.AIDA model AIDA £ i j— *j : jkjl 

.motivating sequence 4a*il^JI JUU 


Freedom of th e press 4^ L stuaJ I 2Lj>>. 

4 ^—kljLuJ £—*U* (jl j* U jV U ja. AiUj-all Ajja. jjSj jl (jLajLL 
cLia _ C.I J 1 -jUljal a, J 11I <L*Lx 3I Ail -V I.->13 U j£ajl j.b.n ^j]l AjUjojl 
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"-^l 1 % * 1 1 : 44a1a 11 _^il^L31 gi . ^ * > v y 1 a^ y j l »^* yi ^ > . ^i ! ^ 

j—° J4& ^ 44 jU£ ( -» . t ■■ •<* ' jc j j;•» !!' ' _5*lalj ji . i^j ^Ull ^jLa ji jic. 

O'—a] J^" j' jl~j)?' JjjiaJ ^'-*-1' j^eV' vJ 1 ^3 •^•'•^V'j jjJall 

4 ~ - ' l ■■ A ^IxaII j, i .. Si j ...4jl^»l (jlilC-l lAA j 4 ^UXaII J ^1^11 4 s ?'' 

jjlwl JA 4 j hi/1 • -jAaJI jC- jJsull j_waij 4 ja^Ic.J aLjaj ^1 jjfi. jl£iS r l j 

^ 3 .AiU^JI 4jjiJ £JaJJ V 2>b j^iuxJ ^Lilt -lit j* ji&i J\ JJ 

02 ji 4 ( _ s Jal jLu-ill j>liajll jjl) jiisj ji-lL j^4A»j ^lill cV ji 

. jl-lLJl kiiL ^2 AuJal^Loj^]! AjIaxJI ^gi * ^ ili4 j i -A 4^.^! i*11 '-V /j 


^5—2 4 i ^-iLa. 4<jLa-4^aJI 4_j^>a. i _ 5 -lc. o^-tji j jj JSa] 

44ju21_^j .J-a^il jjjjsjijll ^Jc. '"'J ■"" ^ ■» . ■ ;, i'^ * 4 •U I J ^, 4|I jjc. jJ vl.l l 
;_3 jl*il l ji Ia£ y _gjjj£S^\ jjill jjia £a JlaJI eA lo£ 

f -^ jl jCuVl jP- J^la. jA ^jaaJI 

’ ''' JT~ j''.!' a' A ^ jj XAj .4 j jS^all 4 j2I_ja 1I ■ '’ A "■ 1 ^_j^i ^.i alLx^ ^jjSuaS 
1_j__«I La3__j! jjl 4«:j j 4jlxl]l 4 j2I^a3I Jja jV '■—!_^ * a 

.JjLajSaJI ^Jc. IjIxIa 

4 JA jlik.*i/l jj*j lA2=J 4_laj ^UAj 

(JajaJ j_jAj 4 4a'lx_Ji iJjlSvLaJI ^aujIaa J£ _J ,a 

^Ia43—jVI jjl— 44 ^ jl >-**^1 y "P .. 174 , ^ 4 x 1 j_jjli!l IjiA - j ’"~ i ~3 i j jq-^ # 

^iill J ^iaij . 1 ^ il -4.44-ai 4ajl ^4 jjJ J4*-^ j4 AC. ^ilaAll 

vil—^Ijj —!l 0 iA»ijJlj . jlSaVI ^gC-iiA V /iIaKH ^yiilS 4 aVc. 

<j— c -—ja 1 ^ic. j*Aiaj jl jiaj 4j ^ ^sSaII ^jj!l 
.Ju jJajjjtj 4. . lUS-u ji 4jj 442^ia. v _ ff lc el2j&VI 

• '-« (_uai_44 “U*44 ___ki j^4 4j4j ( ->74 j'ill Ljj j ■ ° • 

$ 4-~ jjl 4\ A ill jjLSA 4-jic. ^ 4.414 J ^ 4 » ^ V ~v ' 4 44^-V 44 U 4 4 j 
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•jx A4.2 JfL jx -.i-vj 0 I *aa. i >i jliijl (J it JjJaJ ^ILs ,jli 

. 4_ilc. ^ jS^kJ Lo J}.lk-*3 

>* A» a jji Aj _j ^ 1} AjitS aJ jLu : Ajl__*ijH 

.AjjLjaiS (_5 _jC.il Ic^Ia^x j^Sj (jl jSxjj 


t A_IlibJI 4,-s_xjx Jj A$j».jxJI :A-ala»xil pljJjl • 

.(jjjiijH aj 3 IjLwaS JjUjj i _ s uil . j i AiuLul l ,J x2ai j 

i”jj —aill j (jjjuslV ya j=>j ^jjll .jljxll lillj > __i*jj :fLp-ll • 

. S^J-laik. *AjM W ac-IaJ ^A j 

j_ jc ;lil>lis. 1 £_jL>j v 2 *jj 4 jjJl jW-“' v _ r «Jj < „ , a j • 

. f bVl »ik (_y3 sAiJa jlc.} ^tSS lx lj.iL Ajl 


Aji^a y'' ail (j—Llax (ja. lilliA :Ajj*x11j Axxcj*«aaJl ^Ift JaliaJl • 
jjaLLxI! oilc j) j-Lll (jjJ J_jaj 'i liA j£l j^jlill -t^Jxj 

Jvjj—«J L_gjl jjj_J (_j_jll ■-111_frjilaxll oL-ialSx AijLa^a jjij (px-ix 

. ^$1uxaj^xaa. 


.^>1 jl < >> ^xil ^1^11 iA-jjx Crt 1 1 AjAI j£l! • 

> t e 

j yt' Ajjj^a—ixll AjAIjSII ajljl l$ix i-a>3 ^xll jl tAis^xll jl A n . xxl l 

;»jljj t Ajlill » •> j Wx (jLill a.i-j jlc.i 1 $j 3 -llVLLI 5 .Axjj*. 

. 4L 1 ^Lxll ^cioll ^.x.ll-j La Ijjlj j jLxxlSV j>Ltll ^C^xll Alai ya 


«1jL_xjLIX j;i JSj «illi vJ j*j 5 :A. _ jjfi jll l ^j lfr £-Hax jljtxi f-LxS) 

(j^jl__l jx (jyjljll - - ,a l l -I ^ ■-1 lgxla«J j t aIxC > ill ya 1 5 _;\c J—aa 
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Stan, P. (2004) The Creation of The Media: Political Origins of 
Modern Communications aj*Jju* 1I Jj^Vl JjL*j ^1^1 

AjjiaJl New York: Basic Books. 


Freelance Consultant 


£>4lU jJaL jLuUma 


alil&Ull JjS tjixi La Lilli. £ JUI jjc. A-aUll cjlaliUll j l 

—* pi's' ll ' J 1-a£ .AaVl fl$-a Ajlaijl iAjSjxi Ai^aj AjjLSLu'tfl A-aUJl 

(**JJ—^ UJ—^ j Sr 1 —=^J ■ J—^ (JJa. L>° 4jl=k>all A-a^iJI Jyjjul (jjjUiLuuiil 

J—JC. jjjjLi—luiall -jj —Sj (ji v_J—ajj .AaJa—ii_Lo A^aUil t- ^ A, . u l y ^ 

•(Cl PR ) -Lalfcll djLailxll JjJjLS ^T . n JI (jjijj j*-a AjiIxII JjlaiUil ^ 


Freelance writers <j&4>Sull jJut. i_>Q£fl 

(**“—® cy °—<jLlS jaC.il Aj3jj-a Ai*^aj ^jjc. jLall ^yc. i_jLi£JLl ^j l ■»* ■..< 

UiW ^ AjoUI cliliXJI CjISJ ji A-al*ll CjlaXJI 

.t, ; ii*vs ' I j tA j87t i> <*il l i-jLajj^ajll j i f_^a jj^ojll tAj_ji^aaJI i “iS H a J 1 


aLoLsJI oLa^Uflj^ </) ^t-s,.,j| 

Functionalism and public relations 


L>° JJ^VI (j-« I J-®* jl=J iji" L^-ilj Auflalnjll ^_Ljju 

<■1976 Lacey k _ r ^—JJ aJc Ajj jlall A ^vil lj nmllj (jjlauj Lwa Aj t^lae. a_iL£ 


Jll Jc. jSjj AjJijll ojkilli A^Uil JjliXJl jUal J Lai .(AT ^ 

^1 fl >] (3r ^ J J^-a. j^a AielSla AjC jk A-aiajl AjLLoj Juu jl J ."'K j.'Ml I . 


aL_^VI 


*Aj "H JJ-—H u, 1 1 ~ 1 '^ 1 "J In jll aLaj^l ^>il ojLwj .«-l_jVI 
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JjjjUi f l Jill JiU > Jkij ^a *> «Uc Lijj Uj 2U 

A./?. Lacey (1976) A Dicitionary of Philosophy aLM o*y& London: 
Routledge. 

Fund raising ujLc. 

. *4_aUJl ^l£UJU ^ ^J0 *l»a. 

Jjjl ■ 1 4 jj^J L ,ji*2s W* k-ali. ‘4_lC. blik O'* La ji Jlllc-jjj 

■ lie'll kalxil jLo^ jj ,_$iil < ■ Li j. i l 13^“-^ 1 *'« ’ ^ 

r i4 ' - ’'<"■ J t J jSVI J t4f*_>*^ tj* ba^LJI ka.l=Jlj -Wr] J* 

a ,U „ ;a^ ^<-41 j lijjjiJl rj^li^ailj ibijbkj]' J-i\S _>ill j lAjjUojVI 

' „ *U ^_ic kill -w.il wJi-be.VI i_-aj lJ —it 

.Ijil-iki j 


_*il i_j lb Ciljuilia <jaJ 4jlc- jiill £-02>. >—llLLii £j'j£ j' tlA^J 

,-'lj l w,. I I J_Jju» J_ia iAj« jM '->'^1 f*ku U£J ‘»J^' 

. <c. j\ 


Fitzherbert, L. (2003) Effective Fundraising: An Informal Guide to 
Getting Donations and Grants ^—-j j—J —£** 
^.iailj CiUjil J^^aall London: Directory of Social Change. 

Hart, Ted et al. (2005) Non- Profit Internet Strategics: Best Practices 
for Marketing Communications and Fundraising Success, -bba^jl JL-J 

a -M'j jjj-uli Jkll OLjUail :jtJjU 

jjlc. jiill ( j-aa. Hoboken, NJ: Wiley. 
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Galley proofs ujb^utl 


- a 4jjA Jj ^£j LaJj tvJl)L& ^jia-aJI /yc ^JjYI mil l al)l,2 _joxaSI 

djljjj-:—Jl A—*_a.l_>4 j—a Ujjia \ ImlaJL Ac. yA^a A~^..^,\ j| 4 

cjl *i fj alii 2 jjLiLall vjLuAxij . UV L-ajY I Y 3-a 4-ilaC. Ia_jLl1c.Lj -_ua j-wajl (jjSJjj 

ij-olc. jlS U _jAj djl jjjouJI U-£ 2*j vlijlS AiV 

£jl_$—5YI adL ajjlSj 4^’l^lSfl ^ «ii AjjAxx Jjljlial Ji.1.} 4-aQ.^ti ^ya_y 4 r_ l 

A—c.laiJI il^Ai22jj J4*->-4i A1C. Ac-LL] 

.^Lj-dl £-JaJLj £ jdl i—iaca o-jlc-Li liita .ixJ 

alAjtsJjjo L& ,j,l jV.u alllj^uau •«■ liA 

A—jliLail o^J Ajjj_ji£IYI vJlilJ_j***3l Lo Ijjljj c^jig-ill £__i_U Jj 3 alA-a-fLJI y 

J—“>JA jl—4^Vl Q *i JJjS j . ji.1 i—ai^-o yA vliaJ t^JLajlj Lg£s22j J^c) .153 
. ,. " il -. i , ,-." lIiIj jjinn yA~h a— ijt'.] 4 / 1 I - il l 4 » 1 jj * II -A Jjl J j... ^l l L " ’1 


Game theory L_udil4jjIaJ 

A__lLl£ pi » r-iVnul j ^yw\ yjuAj\ ad jlmll Jolaj] AiJ^jJa > lx 111 Aj^jJaj Lji 

JaL—jjj i^ya ^iijiLdl ad^Ladl (_ y £* \ J 1 ')» n Klmo alll&LaaJl y jl^YI adjlaa- 

vJYLi. jy> Aji ,jji_5jl] NASH ijAli £2 yu j^Jaj .^jjdjLLall j4J jl yS^ I 

(j— SV'J i_y^y *-all a_j jLxll 1; x Mj Aj-%j"'l yi^J) ySjLJ Ay yiWi,..j ^1 JaJlau l 



Ja_ uj j JaJ jlll i_ i>j ^ jiJ djLlsu :xJ^)-a *—aSjx 

^)il_j /jJ)l j_ j s" P-’kj .AjjIUI ^ aJl a^a 4juIjlo V (jj.ljjj La 

^JJ jl j A^lx^xa JUc.] ^»JC» £-4 ^J\AA La-lUC* 

^_£ ^_^jLii ^JLJL A^Aa-oa ^jLac-J ^2C. £-a cA^jaJ JjJa3l 

Jjl v_j i ^ iijj ^aImj ji d2jL&]I A2^bd] j22 (jli .AjjJaj-a A,>jl) ^jj3jUl 

. ^jj3 jJall Jyj ASull j j ^l*_ii! - 

• win-win j^ajiail ^.-u A a l l -ja^a :_>lajl 


Krcps, D. (1990) Game Theory and Economic Modeling »N I -bjlaj 
Aj^L-ajSVl j Oxford: Oxford University Press. 


Gantt Chart CoLv 2UsaJjj». 


£ jj—^— a ^ml'j ^jll AjJ^aaJI Jaul^jaJI £• _jj ; :l % Aiaj^pa 

A jjbbjj sU 1 Ajlik-li a T.uuJt i j La Jjl AjaJ_^JI ■■"'» .>»j 22 j t aJj 2^ jl 

Jj—H . > A \ V ^Ic. ^_i Henry L. Gantt aluU. . J) 3y*> ^L^V' file- <kJ jj 

A All j .ill ^walin II lilliij tAia £ jj4aall Aj!.2j 2jC.I_^» ^ 1 ijl ^ Jail^p. 

Jailji. ^il a_u£jj ^Lk«2l JixJ G iAj (_^<aaX»j £• j^jJaali 

>-U j£ ^jfLajj « jjj£ J j* f ^ jaLel J- j^uaall J^aE. «■ ~~ l\ i-iLLj JAa'll AajLJj AAj jja a> 

jjJiall Jyj AlaljLaB aljli^LxJI JaLoj l;-al V A',,I 

yic yA iIuIa AJajj^ (jj^jSu Cil jiai 

• Aj2j3 -1 - ^ ^J1 - 8 tg.'iif.all Jajtll -j ■.<' : ^>1 j all . ' 

6 2j ^l»ji A^lj2 JS1 jll JjiiJI •(_?** jJI jliVl . V 

. AXo c - bAjV \ ^2jli j .'l\ a\l 
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-■^•^ £ e-^1 Jj 3 l^ilttSI ^1 ^Ijjkj ^1 

£—“ a J £—° ^jx .j £ yi.J)}\ ^li . £ 

-“e - ' 4 J —^ *' ■'’j -i>aC. ^uiJJ .A unt'l l jLuiJ ^Jc. ^UJU Avails 

JJ-— A—jal_>J A^aU. Aja*L ^yJa l^ 1 ^Uall dlj ^Lu :SjjLl| ^JIxaII .o 

• A (OA ^ |l 

2-aLijj aJ^ jJI ^U. J^|^ -Ij^l jC 

vls—iU A—kj^i. Aiu-j (V) £J JUJl Jujj .^ji - ' 4 ; ■■■; - ji 

£jj _j!j AiLtlaJl j 



( v ) AJ JSA 
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Gatekeeper <>*0^ 

^ oi (j4^' y) 4'H ua* 3 — 8 ^ ^ u ^ 

.fSL-tVl JJ4 -aJi JJ 4& ^ o^S5' t> c$' ^ LU1 

^i ,* w .^ « r jit V*' ^ ^ ^ oijte ^ J* 3^ ^ 

, '■< j' ^a <LAuJI liijl ji kliUI y *^'-ilL • O^ 4 ^ 3 1 J""’-'"' '■£■“ 

.LuLtOi ^A jj± ^01 0> 

j _il iOA j y ^agenda-setting; theory JL^^I Jj- 1 ^ £y~°3 4^“ • ->^' 

.Sapir-Wluirf hypothesis <-*y , 5 J- opinion formers and leaders 

Globalization 

■j.,1 •'! Ali. y Lj£U. Jya fn <4^ ^ J-£ & 4 aLU-JJ 4-^3*^' >-^5 0^4 
AslLsi -jaV' 3 >>-i r j —» —a. j—a J —'Jgi fiUJ' «-LaJ ji\~ 

A : A \r- ^_,J2 J^. aIm ^yAyA\j j 3 

J3 f3 Jlj .jJUll Jft Jc. ^ jisi w*lli jc. lilfj 

jj^Lu jl£ I j) La jA _} 4^11*11 <aLJ' CjIAJjJW W* A- 3 * 5 ' 

J_^a L_^LjA && J <jj-i ^jlaVSM j £d>-=>SM JaJi. OA* 3 ‘***'j* 

. jjfcLaaJ J£1 J jjl>uiV' JS ^ JS jj£j u' ^i'- 3 ^ 4 j^- 

1_oj <d*a jjlAiJ asjj (jil' La joj 4j*i ijyj j» A A 

- 0J xJ _ )-•■• -’ J ji jj_ju O' ' ^l&UaOU (jlai tU-llfi. Aiac jjAjj; 
dljUl j jloJ .4?4'>«V' 4kk ^ J^- 

Jil_ ' j< jij t 3Ldl£3l ^UDUiVI 3 ^AL&' OSliSj 0“ ^-4^' ^VL^iV' 

.4-aLJI A^liiOl CjISJam .5 3 3^1^ OasJI Olia^iaj tl^jLaiiiU j 
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(j-* laJl jUj - ujl j 4__«lxJI vjj! _siLtli oAxli. A J-.J I . -' - 1 "1 siil 

—^1 Oi —f ijl i si £ U ILa^)3 *ll4.13 j ‘Liljjja r \I I j A i». jl ,' <1^ > ■ .,",1 1 

-— a Ia jLjjc.\j IgjSI jJiill (jiaj lIiUDLuJI ,ji Jc. a jilc. - ( j;; all - J l 4^1. -» J 1 

^ i_]^A ^ja _jl£sVlj ^xall ^}JC. 4-a]_jxli *LilxC. ." \ J\ jr- 

:4j]L3I ^k 4_cUil LjI£ 2U! J^c. 2uij*J| jjj^j 

• J jail v «' ijjLaAiJ!j ijtiuJIj i jl£iVI ( *_iA5 k jl jj --'jM' 2 -. Ri • 

. jjx a - l il j (_Ha__>3 a-lLj • 

** ' J l ) —^ ^ ^r~ - /^a 4 . ^.^jal) 4 -v 1 “J • 

.aJjjJ jl jjlu! ^43 j 

Jr -} *- —wj 'y^ j 4—xallxil _jill j 4-ol»JI iJjli'iLiJl Jax: jj La Ujlc. • 

, 4 AAj£aJ\ 

.4xwLj^1jJI j <xsL*JI OtaiLdl ^Jl <4l^*Jl "i L ? t l ^ R.r « 

Dreher, A., Gaston, N. and Martens, P. (200S) Measuring Globalisation: 
Gauging its Consequences UJ' jc. jj.& New York: Springer. 

Graphics JLSLuiYlj ?$jujj$\ 

^L^uVI J jUkVI 4_L« i^aSJ Jxba3 ,jc SjLc. JlSuiV'J j>_^j]l 

f*J—“ OJ—^ -—3 J - J Jhl I j ^LxdjYIj i_usill ^3*j jl Ijj jjS-ajj i4j'n'iti jl 

£—c J'-=JI J—A 1-«£ topography Jaii 4-ua;;L1I ^JUJI ^ic. 4_oili JK. ; -.VI j 

Jl T*”* 5 .i . 1 iSi l j L-JLu jiVI alj l^q i ^1 j ti^iUL^aLa]l j ialjLu^Sji^ l i jL 

J— 0 Aj^L^S'I AjUJI _jA JUill j ^aJal jll JL^aj^l 4-oUjl tl)la3Ul 

‘JJ*- 0 — : J "—> J 4 —-kiaixillj jll .JlSxiVl J 
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i t^Liajyi JjIwj t^jiiill i ]-a?>. ]l Jji3 i^lAc. 

J K -*\ ‘l i^i\ . JULiV' 4 jy-a\\ t-lail jiJ Jl£jiS r l 

■ ^ m JmVI AfLlii JJJc a^JK^ajl 

.logo jlsuiM ji jlll : 

JGA (2007) 1000 Retail Graphics from Signage to Logos and 
Everything In - Store 0 j j* 

. > y...A \ i^ Ji } i^lil jbuill Gloucester, MA: Rockport. 

Grassroots organization AjJLcliJI lj I ot-nU l 

J_o ojl_C j ijjjic. (Jjilji li-i Jx*J ^jjil ^iiij <s & 4J-X.U1I ^jLJaioll 

J j <' ji jLaJJ .4/JajJl l$jl& (Jliala J.1 aSM j f»»J Jjillj 4 JjC. Jalall 

Sj...lj... ji 4_ j j '■=. .JjUlii i^'-Jjll JjIsj ^1 <—S^J V --lAjLi LllLJaiall oik 

,4_ljlc. J jl 4jip jl 

.non-profit public relations jjc. 4-ol*il ciiCldl 

Green washing 

jsU J J - >■* L a ' W - jLsJa-UoJ j' *t U*l» A ilKJ lj 4cOl i fl" 

j_ a j green washing 4^ii . 4 I 1 A ji 4£_j»U Ajiull .'\ \ .. i jLaJL n Lys 

la Ullc.j sJ-U' k _ r i*-<y) whitewash aJSj green 5^15 : 

i-' l JM -Ji ^JjIj 4ijiJI Ji (»cjj 4jlc.J ^jic JLall J-o jJ Jjlii] ^jc 

.4jSjLoJI 4-Uiill wjLujIaoII ^ylfc Jut jj tyjl AjjJI 

Stauber, J. and Rampton, S. (1995) Toxic Sludge is Good for Your Lies, 
Dammed Lies and the Public Relations Industry i^iLJ > J * —i' 

.4_»LJI ^l£5Ull 4c.Lu^j 4j j*LJI j MA: Rockport. 
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Gregory (Anne) 

ojlkuV! JaJ 4ji^Uj Ostc. Cjl£le, ojlij j] 

4_uU m ,£l3i_S JiOij .£ JU^ ^ *£ jilJI 3.^ _j]I 4jjUajjJ| 

^l-^Vl aU-ii ^ jjii. jAj tA-»Uil oliVLJI 3>uj , w.| i 

J^US ^jjJI ,> J-lC. ^ <JjJ 4i.iau* ^ j CjIjUo^VIj 

jl ±-^ 3 .vIjU^UJI J\j jfcj ^ J i^ 3 tA_aL*JI 

oyjU_L«VI j *'>-aiJ t DEMOS o*.s-*i^ ! %.j 

^b_a iZfriVw/i 77 /i/iA Tank <»&Uatf l j ajjL^SVI ^VU-JI 

. JLabV! Sj.:LuJ 4£L«JI ^j£^ -*Ujj 0 ..U Jc. 


A-sUI *_il£UJ] Ojjjlb .}$** (jiUjj AjLiaj ,_£j_jaaja. j] .-'ll.*. | i* 

<-?J-5—O' A • • i ^1—C. ^ AjjliajjJi S^lall a£1aJI (CY/Vf) 

0j1_^jI_ 5 ^l_i3^, 3.iC V>aa3 Jail! J tAxUSl ^jlSXJI £ y^y, 

ar"—4^' ^-bl i-±6 aIA* ^ JJaili J y\ ,3uLc_5 Aj^ 

o ^j i^al_jll ^uaj (^Ic. aOjJI CjliXJI :—j AJ j^1\j t ^uj| 


JL_a_a]| 4 U. 


^ I’^ac. -l*aj i JLauVI 3 JO S-L^a. ^k. f UJl 
.a^uii jj’i^uii j ^jv^vi 


Groupthink ^yiUrtil j iC%~n 

4x.Ua. Aac. j —i-a^l f^aa*aa] l --J ^i . ^O I ^fi-Lia^yi j ^Jllcajl 

JjJ ^ ^Jl £lJ~all JJ£ Jjljlaa ^ ‘^Ua^'l >jilUa VI ^.lill y 

^U^JI ^_^]| ^_i UL, V ^ jl££U jjL jl^l 

<5— 151 ^4—AiJl^ AiiUa vdli^i .(djSubll J ^lOilioil Jc. Ikaj) AaajJI 

t*$ ^ Aacj 3 ' Ui-J ^UaJI j^l ^ ASjUx. Ok-UaJI 



jj c lja fc j JoJac] } itULi' 0- 

Ijltlja.) 2\^l\ Ji) jC.1^ C^i ^3 .A*y^' 

.4£.La»Jl jji yj .Jsj V »' *-y a> 


— y~ * jV j—laik. jiljA -ia-y^ »U-«J AiaJji« «lile.LaaJ /jt 

Irving James (_ yy ■ > yj : '-^ •W- 1 '-“ aC '' y 


3J Lo-lic- jj 

^IsSlI l^i UIa » h 


^j&L—j_jSiull (>a'JC-V 0^ '--^ 

.(r) JyiaJj Jy* yfc ’-«£ tUi» -j'J^J 


Jfl/jjs, l.L (I9S2) Victims of Groupthink: A Psychological Study of 
Foreign Policy Decisions and Fiascos ^ J- Js^' V-^ 5 -*- 3 

:.J,...'l ^laliilj jaS 2'''' edit. Boston, M/1: Houghton Mifflin. 
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( r ) 

4_Lo sjjl j i^oM t .jU! jp ! 


iilSjJI ljI jiaik 

U^tjcVI 

A ^ c.LiJac.1 ^ \ -v Jjj -IjLsJLj j ^ i 

“JJ^ 3 —£ 0° 

, 4 i\W 

• ■. u*" j -4 Sc-ljjilj JLa£}l ^Ajj 

jl —J J—aJI ^>—& Ijjl j V ^lij »l ■ kaS-S/1 

{*£,?^ u " 4->l_J 4 ^yiTijj'tm 4±iLjJ| .-"il -s.1 -v ill 

jjj Ui^ .>4 -53 JtiJlij 

j^t. Jill _ j >JaLsaxi 

j ^ 4^k.^a]l jiili jjll]l 

.Uiljl >1 

c.bjir-1 ^-XAiil : lS £.L«JI ^ 1 j;.j.'jJI 
Jj—£i V JlljLnIS ^C-LaaJl ^-Jj.>Ji'l 

W4 5, Aaj*-0_J ^'lU^al jlal 

4-_jlS-a _ \c- y j\ f K >« ^Jalb 

jl 1 j2n JJ Ajl^-ilS 

jii pt4-J pLkJa&Vl ; 4j_bJoa]l 

J J - jit JjaS JtUljj 4cX«Ja2 

• L_)l Jn-lll ->V<Ql sJLjI jl jfi 1 

alll-C.La~JI _a *" '1 1 tojj]l i sib 

.SJjLtuJI 

c-1 1 >ir.yi <^jjj - 4 %\**\]\ 

—ill J^U. jA ±iki V ^a!I 

^jjSLiA-a-o^ j \‘ 

. ( 4-b».».la jl ajj^M IjjLs -*' 4jjliail 

wjl_ C- yA^ji ^ 4 f. j.c^foll ^ 11 '^ 1 

• J- ^ ^' 4y£- j3 

sIji—j^IC. jJajk * jtX^A Jaa.jJa 4jui^jUui 
jz- —ll jSf'J 1 ,-lc. 4-iIisi j&- ^ AjJasj | 
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.(1982) Janis La C-LjJ I j 
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Grunig (James) ( L> ^u>>) 

J —J ^3 J 4_a. jJ ( _gic. J^aU. J ja. ( j^iAiai 

i—ll—2^l*Jl ajbl :1-j_La a.1—J^c. Ullslja £~Jaj ^ dljLi . UU1I j ■^■-' 

4 -aUJI ^_J jLloVi JjiiUil jaA^ll Jah tAaUll UlUDbJI c-Jallwi t^ulxjl 

®-M' <J — 3 A “'j J :A —4-»UJ! JlilDUJI I jaij j tJU^auV' a jbj j 

^-il—i£U!l ^—3 j\ jlaVl JJjaj l _yJi j£ J^C. US . Jjj CjX JLA^’I 

. JU-aSVI ajblj ^UUll 

1 — 1 —■ a_ r^ — 3 J-—JJli •—ib a jiUJ J jVl Jjlall gj jja. ^ 

^ As ^»lc. j 4-sU!l UbX«J! ,i £ - »a 4hill jj UiUll ■ -il ■»H ^ A , il^Vl 
4^»Ut UliU*il 4-i^xa. ^ws j jUil ( Jxa 1I ajjU. ^ic. _U-.-i > *\ A *\ ^Lc. 
*T . . . f.[c ^Vlj 4iU^al! jUS| ^oJI SjiUa jli US 

f'— c — 2 .UtaJl jUiliy. /*««/ Deutschmanm jUUi .^_a. J^j 3 jjU 

5 j-^JI 4—c^JJ James G;Schwartz J>J >*i S jiU. -_U Y . . Y 

^ ^ * * ° ^ J J .4ao^SaJ Ijji 4*-aU. tUlVb^aaVI J 4iLx*aai3 

aj A ,. - . ft ]l 42 UaUhJ (JjjUU jJiUfli 4j]l^a j - 4-aUil UiliDUll '•-« j:\ ^a. 

.Au^l -UU1I ulaXtH 

Ull£5U]J ^5ja-JI (jB 3^j2aJI JjLjIlJI J* Aj. v«jl —J Uaa-i wiUbl 

41:^3 UlliUil] 4*JjVI T^UiJI J_«a. 4U_ > UV ^ JjjVl j iAoUJI 

..aUSVI J,\£ Jaal jlalt J'uUi^J 4jLialicj t 4^UJI ^U^oJI 

Gruing’s four models of 4— aUil ^lili^UU UjjV' - jUj • jU;i 

situational theory of j^ 1 —^_kfl m UjJij t public relations 

• symmetrical communication J-Ujl JUa^VI ‘■publics 



Grunig, J.E. and Hunt, T. (1984) Managing Public Relations Sjb) 
dUEUI Orlando, FL: Harcourt Brace. 

Gruing's four models of public relations 

.CjLJDUU 4_nsll 5A£ ^Ac.) <^u\a Jjjj gj jj*- 

,^jJ| 4 jijS j iAoawijH AxUil vlAaXJI ^ *CaALxxil AxUll 

/ 4-U^_U cSi\-S jll I 4—bil CjI&UU jr jUj £ 

A uljj 4 ■ „ jai l JJC. ji AjLuiaJI JJC- >JllLs_}i*-xII j tAjVc-JsH 

*1 '. VI 4*ulju 4 ~ ■». . .■ > j) 4^. ■" All 1 j 

J j;. . *> <4_ulcO 4<^k j£ j 4jia_k^aJI ^Vimj j 

oL_ii ■ 4 . -at ' Cjlajlxx J^U. Jx JjxxSI jt A£ jAJI J ja. .AjlxjkxJI <j_twjlxxll 

.aLA£ v_u^lSi UbiJ jl t jjlia. 
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(i) 

AjujVI JaLaj*yij 


JUaWI 

(JfrMhLall 

jjC JUojVI 

(jju'iall 

CJ-U* 31 

diLajJfcAll 

4-al*J| 

all 

U*JA\ 

uUmH 

JjIuaII ^_ai1 


.vHjLa^lxdl j*jLj 

UcjII 


—ajVI 

: 0 U^I JUS 

4_i jl jj-o 

:oLskjVt 

, -Q A Q vO-v It 

:»1 ViVI 

4 0 »<j«v It 

ClMU-J UtlSlI 

.=ujV 

JlwajVl AjcuJa 

^ -. Ij 

jjiS i .,^11 

(J) J* 

u-J| J£^i 

• n rt ii 

jno 

. JjiLuuJI ^Jl 

• J^JI 

JUaiVI 

‘r*a 

(*J .ffi = JJ 2 

.vjjU/l 

4_iLli *d \tW 

jaxj t Sc- i jili 

.*1 jail 

j j^oq : Jjla 

•VxjjJa 

■UJ^ 

•J] 
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jL-flisn 

^LuiIaIi 

£J j >N 

jjC JLtfuVI 

CiLa^lauv!) 

<L«UJI 

USjll 

j -. jt-Urflti 

Ufrjll 

ciLauJi 

cjlS jJJI 

^jl£ jJdl 

t4*oj£aJI 

44jaialj_j5l 

Cr>J^H L«' 

.AjjLajll 

, A i. i-a\ ViH 

jfl obU^I 

.jjl£ yjl 

4^"^*a<aSI 

.^luJl ^JJJ4 


%U 

%r . 

%o. 

%'« 

Aj jJLojl A ^ 1 

a j^Lall 

^aLui jLcaJ 

Jjl£ jJJl 

fj^' 


(1984) Adaptedfrom Grunigand Hunt gjjj* Cj* : 

_j * ^ ^^ ^ I I yx. <jLe^L»-a]! j • >''^ -UjMI Ja*aj ^4. 1 ■ - j 

."1 _Asia LlLsk^a" ,jV c_i^)§l 0 ^~> ><*iti 4 «g A <.*nrt-l t 4 jc.^*^ 3 ^«a a j a^~»-' 

-IjC-IjSI ^jjfL (jl ^ laa.ill J_y« ^ 


c-t <*yi jA aLaJj'ifl ^jUii jjC. j\ (jxjxail jjc JL-taj'VI Jj-o -li^asll 

A _■ac-l-a'i^*^' 'J > * )\ (j_o 4j^2^xJ La /j^ujLa-all -LalxJ _J .^-aLtll 

L»i 4 * J ^ Ual ^2 ■ -j LaJ i ill j »., . ul L-nSf 1 (J *■ * l*s ill j 

A *s s ^ J) ^fcC» Jil Af^^li-u ^ ^ »*\ l 
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jLki__j Lo Lllc. aJojI^LJI -****y*l ■ l 

'—jAj .(<excellence theory Jjj—&1I : j^') aJx, a&Ix." :»jluc.L 

-— ti . Ia^jALa^j c llam j ^A^)Ij£c.Ij Aolxll sJjli^Lad! j^Lajuaa Jaju 

1-1—A jj— kJij^AA ^.lATuo . Ia^jjaLa^ vj^J ^J^LiLail ^A liA 

A-olc. ^lilailc. ^^aJ .Itula^ili Jic. ^LiSyi xUslj^laj V JLk^uVl dAj^jlaJ £*j jxll l 

. HjV' x^jI j 

^jjUII joC- 4 jujV) jr jLaUI jjla3 


\<\. ,-\ ,\e. 

Uc.A\ j a vK...^I ZSi\£ jll 

\ <iY .-' H. . 

AoLxil HjLq^LlaII 

(jj_^jji*JI j ^)iil {jA Wl\jjj^*ixil <!l^ 

J-X. j J.* -ull JL^7» 

ftlv’’^l ^j\jj ^-y julIaI! 

^jj—all ^j_o < A '.\',* wll j slA niluJl A ^ 

-jl —i) ^a^alall j (j./uill J1 ■ rijj\ 


xJlil— £l*J! J^Iju ajIx^JI j */ill <lS)l\& J! 77 j ^aj ^.Vu/i olSjjill 

^Lc^a! Ua jUlaI! jSjj .jj jj 3 ll j ajI&^IL AaUJI 

^ j— nil ^ ^jAUi—All v JaJ£ ^jJI 5 -^^aJI aELoVI ^ .I^-^Laaj 

fL* —sIj £-L-Jl J^jC. ^LjaS ^^jLaaJI ^ t Aja^iIj ^)11 s- 1 j\ Vi\ >* Ml 

•£*i^Aill IjlA Axlxll wlils^Ul ^+x ^Laa ^uq ^j-c^jLaj . / j^lxVl j AjIc.^11 

^-j ^jv—^ s— iA-Lj Ajuj^jL&a ^joSV 1 T ^j; a’t\1 jA AqLxJI wlLo j^IxaII j 

^tjl. ■ ■!«>•■ ^A ^ 4 ^* j^dill liA ^ Cill ^aa^jLqa Ajl ^ll <Jjj U j 
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__o -- ^jll -la^flS ill j ■■■■. j*\\ j lAaa jS’sl' -jVlS_di ' .— ’L 1 

. -lA£_)*LJI a ^4^)11 (^ yi i T i.. A 

La _^iSI aLaj^l ^jljj ..iiatt _^1£. jl ^uiLall _yC- J *n \)l 1 ^O^aJ j^jLaJ 

wJ3 Sj j ajSLUj ui'VI ^L-jL -lilSjJill -lililLj t-lilS_^LAI ^ ^.Jl j 

AjjI .*• '..^'\ -lilS^ki_il /ya ^}ti \a ^y jLsj Lc£ .a±t±£i <jjc3lio 4-aJ y 

_ji sh _ilA_j -r_j yyy Jt .-LijLa-a 4_iiLic.l -liLa^i. > 3 il~l *U-aLi. i4-ia ^SaJl 

.^jjaijLaall ja t \‘> ^jLaj IAa 

•__ujLoJ La jtiSI sU-jL’I clall ^ ^gi/ial' jLaaiVl aaj ^^LaJ Loiu 

■ 4-alxll -lll£)Ull t _ s -ai»-o ^Jj 3 (_ja l$-J <£ J 4“Uji-ali A-al*ii <JjUi>L«JI -lllS j*i 

ft all ^y s ^ jjlj-ijLajJl <ja % ^ 0 4ja*J ^y jLoj 4il -lijLk j jj^a. <_£ jjj 

> J__l2 j a 4 jj-> ' ^u^LoJ liilj tL-ia*J 1 J ■ m 1 ^j<Jj V ^aLoiJI a^A jl J 

a Li . ia Lij -aa ^ALaill sAa .4-alaJl -llliLLuil ^_ia^)Laaj -lllS jaiil .ijAxll 

.4_aLdl ^l£U]l Lj Jli J Jla, ^il j>ll f l*Jl ^il» J SJftL-B 

.excellence theory ■ ^j' 

Grunig, J.E. and Hunt, T. (1984) Managing Public Relations Sjb) 
.AaUSI -LilaiUll Orlando, FL: Harcourt Brace. 
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Hh 


Halo effect 

OlSi' aS^I _1 _ja^tl . - il Ul J j ^_il aJWJI ^yjtj 

j£uu w ^]Lj ) Jj» ■1 J J yUM ' ^ ' — Liu jl jSuOJ ull\ 3fll si ill 0 -1A tJljlS^.I-0^ 

jjli . IfrVuj ^lusll j\ aSjUI tlAJil sui (j* (_£^)i.l ■ " ’ V' ->■ a . JJ Ij^laj JSlu jl 
J;-' l 1 aJj2 tjllall Jjjuu: ^Ic. £uJajlL ULajl (jjH^lt-uusil jjL 

(jj—3 ^UlL • _>jSt l^uLa-li. Vi tut jl IfrjlalLo ,jus iJ^»A el juiu j*^c.Lal 

. Ais^yUI ^3 **tt^“'-." t't Aju jjc. Aujlaul Jiij 4 V. ^ 'I jjjlj 

^ _jll ji=u]l A^a. jlij (jjll j jj_)i]l jJjlj' JUs_j All-gJI jjjLj (jus (_ju5sa,tl 

.oia.1 j Aj^> au ( _ ? lc. eljj tSilS^jsLil (jus AS^jJi lluu C(_yui JS (_j jj 


j' Ci-' 


Headlines 4 

taliuVI t 1--•> '_}~' r ' ;jus jlSI AuuuUjjll jjjjljsJI (_^Jjj 

:AstHus ^Lj-ts 

.olluV'l wjia. . t 

, J j)g (l-^tl _jK'iA.t . X 

. Alois aSLuj (»J-^ - X* 

. C- y-AS ^aJI u_ii ^jt ^j^LSil aliiil . £ 
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A. 4_a^jj 4 A g a jjj jl *• H Ax_j 4 ^aj 2> >■»ill aIAs j 4X. j^juax 

4 . .-al l c “ i l -a \ ^j . ^j]j a v 'f. ^jLu&VI jjJJtJ IjbAal j A-oUlII Ajls>ljtJl 

I^jjjllail (j4> 4-wuij £l jji 4-ub u liJUft 

j jA »J .M ' - - 7 "' 1 -a £jj UAj j& AAtvJ ^jJI j la^jJjliaJl AjUtU^ll <jj jU*JI . ' 

.ajLalSllj _j_jA4 jj£. jl 4j4a. (jlx-o 

j <c. 4__i]^iaj l^BA_& ^]l _1■ ai ^jjil j labial,mil _j4£. 4-a-a , -all AjjjljaJl . Y 

v_lLaa >J11 a A*j 4i j-JaS £±£) /nvj i{j jlsil JjjJai ja ilmij l _ ? ia. a jaili* 

.Jliall 

i —" jai l J j ^ 4_alA ljl—ii.1 Ajjj ^Jlll j '. 4j jLiik^ I Ajuui^jil jjjjLixll . V 

. 4_«AiJl j 

? a£ jl 4AJ jjz aliLo jix-a ^jAsi: AaJ jl j»Aiu ill j '. 4_Aj£JI 4; 1 »ij i_j]l jy jLixJI . £ 


.JjjliJl <- ali i i'\ j\\ 1 . .'1 AS (jjAlj ‘4j^' - 4j»(jjjlinil . 0 

jl 'A! J s i A Jy, vliUoj^II Ajjj jjll j :4j; j-s 4AAjjj3l jjjUudl . 1 

. _Jx£J jl AjIc. Ixj 

.^cij • 'f<j-< A^aAkil jl gAlaB slA-aw ^‘_pj j :Ajjji..£'ll 4ji.n*ijSl jjjjlix]! .V 

Jvla. { jja (JHJjlIj ,jjLLuJI (jjjoaiuiil ^jL «.*iua lAjSijjjll A jmYi ^II jyjLixil .A 

. AaaAail ji j^jiall >" il a 1 >■ ^.Ic- JjjAiAaJI 


•copywriting ^uil' : j' 



Heath (Robert) O >-) 

\ J i j ^jLo j. ^ ^ tlj\_2^ Jj-X. f —jjl - o^JJJ jl 

i ~~i^/ l ■ A<ajlj iajIj'V’l L'UJaJj i A-qL*JI ^lila^jtll j tAxiLdl ^ i _JI. ^ViVI 
4__*-aLaj 4_oLxil . * ■! S’M. II j^.^iVn j t Jl .rfViVI jlS»J >■_ inVui Idla. <J t i * j j 

c.U.jl ^g3 X_ljlx j->> j t al"»A ^ Jkill ^jjJaLi-a ^aL LaS . 

Hegemony %-L4->fell 

■ ^ ^ *y< 4r. j Ay* ^jlc- 4jx\»a4afcl Ax j)<v^ n jLuda t *1 * sij ~ ^ Axo-l^JI 

^1 ^ikXujl j4*a^StAwoll AX ^a^oll j*a Aaslj-all |ja 1 A^aSlxdl Axt hf^i 

ALaJ$-all Ax ^aa>-a]l JllLa jj£j jl j£<aJ 4-alxJI -JlllS^UI (jLun ^^3 .AjaU jl ajSlI 
o ' iSV I t jjji’i" i j^lxV' ‘ J^-O- ij<9 jliudl ja»^a AxoJx-aJl AXj.n-^.nll £xaJ 

'j >■ ai^ jl 1 4 ■^J-' " JjjSiJ: AjjjS jjjxSj Aiojxll ulAjjJaj JjlaJj . >lAx j j 
--ll a-li" « \'i't jl 4 i.i- *1 1 . '0 a;U" jS^J ■—sJ^j AjujjL** A' ji'y I (jiuoi 

. Lfc j lie'jl ■"' M N LaS I j, 1*1 ,*1 j tlAc'jl ^_ixj j jjii) J AjuUI 

Hierarchy is Ajj^l\ Jmlmltl 

. ^ 1 lA m ^ jA l > * > j-n. ^all 4 l-»l. ..II <—jLj jin'fl — ^t ‘ t ^jq )^JI ^3*a i *ai l l 11 

.JliliDlxU ^-ajiaxll c-Luil <.organizational chart 4 j a; hul l AJajjiJ : ^Jajl 
c_sl /l jS-ajil JjUai t organizational structure of public relations aA*JI 

.span of control 

Hierarchy of needs iI>L>-LfcU >&J I (J«hl»u)l 

^ —*'jr) ^—^J^V' _jl ^jlx 4 •* . vljU.laJi _-Q ^)xi' ^Jxalixdl 

^1 j _»V' ji 'aa ^L>:' j .(a ? 2j JSJll' ^jJ=vjl) Abraham iVlaslow ^LuL> 
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J '■ -N.J \ A laj j _jC- OaS tLiC.ljjii'i O.lLa.liia.1 j\ —sUc. j 

. - iU l-i-a'I j O il --.1 ->. B ajlA Ollj&Sjl 



jLuiLo Juc- Olivia.!! (JjaiLiilll 

I^HjSI Jc. JoilwiiS <uia^J1 OjIj jiniiall <—SJjxJ jjSxJj 

^■IjjkJ Ojla.La-11 ^ya ^ysujC- (_g±Q jAtiii j iAjatjlj j tii sB Q ll •>! 11 . ^ 

t< t ia ji A S si l-i jj o' <jM ' u& o' J*-' I> -J^ W'j 

cL—>all ^Jl j i ^j.-qViM z\ ^J| .Jlj i^\t till J) A ^k\ -kll iJjUiaJI a AA Jaaauj 
A ->\ ^iL-bl (jS-oJ <~ )\ rfilVioll j . Jjj 

•j**iJ! 

JiLo i.ijil] jL#Vl ^>3 O-iLaA-aJI (_yic- JOLiuj i^LoStj o^Vl < •' A> 1 . Y 

Oil_ n hi oil (jU_ui ^_Sj .(_5jLail ( _ s Jj ^J 4 jjOaJI ^jJl <a4.aJl 

.J &jll jLoVl J] A^UJl Ailo=.l Jlu OjI£^051j 
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fC .2 _11 J ^_ill sJlj\_^UJI l5 Jc. JaUl'j j ;AjC.Lg 1^.'1'1 '■"il ->LaJl .r 

^y t J o^mjVI^ Ail-lt-sall Jj-o fcoLir^.11 l^d Aik-«a_£j ^tLal^kVl 

ll ^J1 «* -s.\ -s. 11 ^Uial j ^jUaiaicil jUjuJ »c.1 ^ W V Ij 

•siiJ* v> * j>S 

. ~‘ ^ _s_Si ~t^ j ^ t f o >'q-s ‘i ^ SI 4_^vl 11 ^ Sr. j : ^liil . £ 

■" ^ ■ : '' 1 1 J ■" i l j'lVi/'U jjLuu ^gi .AjlajuJIj ^jj-S&jll j t jLaj*i?lj (_>aLxa.Vl J 

vllLaASjvi_all jilij Sjl-iyi Ji ,j-a y _ r a~;jit jjiSiSl Jj “LsJ-aJ AiljJal ^jS-sJ 

. .S jilt lj_4.S2 ^1 sJaiall 

^j_a_ii ^J1 J j.^> jll ^Jl jljiVl *La.La. l _ s ic :^jlill vliLsl sliLa.La. . ® 

^ J ^ jjftiJ' ^ »J-^' f*S JjSj J j 

^ \g. iaLaxll Aj I l^> 3 jlj! ^3 J^all AaA a A^L-Ial ^ ^jLolaioJI 

. Jil^l V ^UaJI ^U 

I j 3 ai l_A jLk-lj 1—$jSl jjsuj VI £ j>»jll j*-aUfc J jLiLa (_£ JJ j 

• a .1I**.U l "* ^1 a i jil l 4 j 2 : *~ '1 --1 --11 ^a^zlt _J ■ ■■! ■ .."ill /jl ^ ^jj Lo£ i ^lJjIj 

.1 jjjjo Ijjli. jnjj-aj V l^fcLiiij ijj Lo 4^.Lvll . 1 

1- ilr, 4cO .,1 1 ."il-vl-vl l ^ iiai ^1 Lo ^l-SS 4il*i j jSj ,jl - w l -v ll (jS-cJ V . V 

. JjjJjmuSI 

jj-o Uiilj ^ LiiSI vliL^laJl Jiil Lfilj] Jv® * S-aAic. .V 

. AlAa. 

^_i) ;>5 lc. < yi jjll JiwVl i>0 4jUvLa. g-liuij <4C- J aSiliA . £ 

\ -V £ s j A - 1 ■''l-vl^l l J_ya Lhl.se. (jc. vlllill vlslsjl ^1} 4 ■>!~vSt v »S'>Vl . ® 

-l^jlj 4 -V1 ^ " sik jlial 4jf. S\ Ljl ^ J^4v 
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Maslow, A.(1943) "A Theory of Human Motivation", A__j*il.iJI Aj_>kj 
^uLuiiVI Psychological Review to-iill ^Ic. aL>^ 50,370-396.. 

Martin, J. (2005) Organizational Behaviour and Management cSljLJI 
* jby I j 3 rd edn. London: Thomson, 433-436. 

Hollis public relations AabJl ujljaMaU <jujA Cuu £3jsca 

■ 'll CUJ Ax^t ~'i n _J uaj .A^oluJI u^j 

kAjjLi _luVI A-g\_xJI .lA£L«Jl jjc. . * vt n jjl ^jju ^yA j . A_aLx]l 

tAj^a £aJajja Jjiaj tAjli.1^ A^alc. Ali_a JjAau 

^ AijJa j jjfc dia_Jt (jl^al (jc. vljJaS . A-oL*JI kjlS>lx 3 l JLuojI > * J 3 ^ ^jc CjaJI 

. A_al*il CA£UJI 

www.hollis-pr.com jjj£T) r l ^all 

Hospitality 2l^LuiJl^>S 

t-w m-il ■—s—Vi*. n (j—a A_iilis "AjIc. j" Ailjt^ill ^\U. jiilj 

t(jj — x-a (jSjliJIj AjjliiJI djLaJiJI (_jit j « _ j jLo 

AiLuJall Cj£ Aa_^ Jaj) .illlA .Igoll Loj Vgg-J cljl jLi^j 

. A •» <i 1 i^l ojlol j A-oUll dsla^ljJI cIaJj ..' it 1 .Ml jjjj J 

.events management S jb) : _>kj' 

Hot issues publics 4Jb^LuJl ULaliJ 12bLc.a 

« j_*jj iA£_>Jji] a iKt l ajLc.^11 4 -I^Ll-JI Ajlf- J 

^ —J fa.^l A.u^-a&j A-SaJJ^ijI ^ljlc.Jjl <jlij Lib! 4Ja.iLil l Ajlc-Jjl 
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jL aa ! 4 It.-ilLi a! 1 .k_J - “ c -' • -' ^L ft a A l y 1 ^jjL^ j ^jja ^£1 ^Lo£»bl j 

ojj\S)i Jaj_kaall 2j£. k! j ^aj ^.j s£iljlc..lll Af- j * y * I jj-j_j.1j J 4-oljtll ^lAi^Lxll 

. LU^aall i^ilj 

issues LjLa>— all a jbl ^active publics 4kui—ill jja!— aall : j—kil 

.publics jjaLq^JI wianagement 


House journals olS>uJI f*uuL> 2l2JbUJl Jas&u all 

JajJL ^ i ^ya ^*Vn a jl < jC> o^jLiC* 

-a 4, i^LaAl^i-o Lillc.j iLjjli *ljSl j t j 

j-a ^Aj t jaII j 4£_}aill a I1 AC~\ 


Hypodermic needle JLIaJI Caej 2..\7i,i>- 

j'.?.'j ^jiJbLaajl _)l. ^i'\‘ 1 ^jLqJ ^ 7 . 2 jjaj jA ^lall 1 ^a’. q-v ■»■ j jxj 

1 ' > I ■*• j l l *U-aL-a__)ll jjkioa ‘<_a^xj j 4^lc.Vt JjLoij jjjIj ^jlj 

^.>» 1 ^11 ■ lj\ im'i.mI a J^La. 4ac. ji i*ill Cjjji£jl ji <Luij.i>a ^jc. jj^ull 

UK aj j‘ ^flxll ^jl 'TOjxjll 1.2A .LiiLoll 4jJ}lall a jjlL) 1 ' ,0 'I 

^ylc. Ijj2 ^ jill j jJjLi*3l U jaala Lai pi^VI jl J ^r^-all Jjs /yi LaL- j 

Llo g •«U>I 4 ? '■> ' ajJ ^ c.1_ke.) 2la.il -'iaj 4jiaJL At^ihj .Ia j ja/aa 

ul Ual 





r j Jj'-ill ■ 1 '»II ^jl _yc. . - jl > 3 ^ 1 - yk*ijl 


__pUl »_J jl jail j—^0 _Sail IllA -ixa ‘■■■aia k^^gixAll J /'i'u t. /il l j j >. ;S'i 

■ JUaSVI 

Osgood Shram model of JL-a_ j^U >'j—^ a^—a jj - jj—<j : j—kil 

.Slumnon and Weaver jk$3 J*communication 
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Ideology 




^jA jl ta.3_)axll jlisfyl jx A_u^a Acja^x ^A 
i^ J ' /■! ! ■*• r_ jxlill Jjall Ajl*_j £x ?Jia*-axll Afclji^i >.llxT) VI ^51 

j ^ A_jjUa je. SjLlC. jj£j lx lillc. Aj^. jl jjvVl J . jlSsSfl ^i*J lij_^*J a_)l±ic.lj 

j__ ^ .■■ J' j'l ^jV'j »" J . £_ai^-xll jx aJUJI 41llajl c.UxsC.1 lgxJa_^xJ 

> *■ i* *.« .n\ l jxj .AauAjS Aj^>£3 l "^ r - j>x t x~\>x.ll juu jA Aaa.jI jjJjSH 

. Uii \ l j| ■ c -C d .J j.\ ' Aj«». iJlAjuijLaxll AxUI > /T\l 

£_X JLxa— jVI ^j—jJk ^ JJJJ ji j£xJ jjAlxail oAj-iaJl AiaiMjll -Ua.j] 

j l '-.V I ^UaxJ ^3 ACjIa^sux ^j^£j -li ^jJI j Ai^JUxxll jjaLx^JI 


Hawks, D. (2003) Ideology Aj^jj^YI 2 nd edn. London: Routledge. 

Image ojj) . ^11 


1 ' A . J J • ^Ic. Aj Jiaj jl v_iaj Aa.jllj (jjlxJJ a£_j*x 1I o JJJ-o 

j l 3 j^ ^ ^ «j . I^xsJIjixj lA j^xj IxS t ojlA ^ji i - n") jSxJj 

.L_i*x ~ •' »^^~i j aS^ixILj » ‘-°l AT'jVi (J^UII ilUxll ^•l;i*»iVI ^-A o^j> ^a ll 

:^L ' ^** j jx A^Lxa ^1 jjl Aux^ 'j' lAA 

ji jjjj .2 _*11 J—Sj*j (jjll AsujiJlj :mirror image »' _>*1' ® jy-° • '• 

.aSjjxJI JJ IgJ jJajj A£^yi)l £ jLa. (_5 ji.S’1 i-il jlaVl 
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. wi —l J— jlrL j JiU. jx Ji :current image aJUJ> a .X 

• olj-oll aj_jj-<a (jc ■--ii'iV') J3 ^jllj SaIjj ^ aik j 

<s 1a±>j L^clOa _jl Uusi Jyxj aSjJij Jjixjjj : wish image allaiali oj^-all . r 
-3—2 (jl ^ ajjJaiJI o*£j lib j .L ; -» t -A - i jjc. aJjOah sj^o (jSij o' 

.a jl jjxLa^SI 5^jl j sj^ua ^Caj *.j 

o-» _£ jj^! S-a^jc. JLoaJj ‘.multiple image aoi*lail Sj^^all .; 

A> w \*. I _}J ^ 1 Liil ^ ^ *4^^.*.U 4 x^-il A. ftjj.4-3^i ^ L -<■> -* 

^—ll^k >“i\ njjiftll ^—1c. i-jjjJuSI jA 4.,llO>« oil a Ob (Ja. j .^Ull tV jA -30u 

.-i2k_j»a jjiaj 

»j^-a —SI Jj£j UOc. JjOsjj ‘.optimum image JUI aj>-all .O 

(LSI —- ‘j —>i o& UL§.3 le-l «L»‘il ^Siit j jV ~ <■Ln ao^twaJl s2Aj toiajll (LSSj 
.^ aUl ^ya%j,aSI jiij O' 4 4 OiLLl]l jl jx. -■ 

corporate —SI ajj —ca : j—Sail) ‘.corporate image a£_>J«1I .*1 

.{image 

Image Study aj^uaJl<LJj.a 

—C.I j!l Uj ^>jL ^jSI OjUjILJI jj£. . * l-> M J’i-kji' jya ^_A 
WS »*J 4S x_u^a OjjLALa j'MO. tiSSj La LJlc. j .-AOillLall OllS^jJcSI 2ja 22C. Jjjj 
(_$!0““^ (*4^j p'S J aj jjjl! J 4*LjJ jjSatlLoll o'j^SI pALSa jl jjj^uiudl £>a 

A. xjA ^ic* L^ilj L HC. gjtjjil .llL^ll ^ja aJuxLjU ^)JC- sJlllS_^ui3l l oVi-v a ^3 

t Aowa—3 J—SI al_laflua3! ^jjS^LuwJI c-LcaxI l^J jJj 

. ^ ^o ^3 Aj t" j-apnAji^ Uajia' 
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Implementation fees ILulxTJI f 

Jjiwi_oil jl wjls^lxJI (jtjLax Alii) ,_jjlil Jl j iJld jll jl^La Jxjj 

oji_A t jl l m II ^gSj . “LoLill dibit*!! “Llai I 0-otijJ jl tig j1& (_jslo ji~' 'l 

. Ijj g '~‘' ■ 'J (JLsSj j^LJ Je. a jainioll 0-al jjll ^3 ^ jjua jll 

Impression management t"tl^l .UWi ijbl 

a j y-a _j dai'L-a_j'i'l j jx v *>~i ..i—J l-«jl ^jjalill jl . 'i l r .l ilVi VI ajl.ll j J4 

jl ' -gll^j.* jjC. jl niti' j& a <i ■ "ilr.l • Ujl Ja.1 jy» AjajSl jijjj 

ajj ua ajl.ll l__A jUjc-Ij a-llxll ^-3 ■ “ilf-l J iVl Jjbl ^!J jldj !_aL*ll dAlibtll 

. --.V (Jj| f-1 'lVi\ I ojljj ‘" ’I ^ j■* I' j-Q -lj.lxil - ^^■ ■ ."> j I -L5> . A * «i>i ajl.ll jl 

Jc. ULu jjjy J j)£-oj ^ijt-aJ cjm jl l Its jJ A -CajVlj .4-ojl LgjAj^i ejjj-a 

4_i Sjjj ji i J ill o—£ jj4 L»J —i*3 .1 glaxix—1 Iaj^J gi t ^j JUJUj 4jdll 

j C. diVl—a jl jl dlLL*—a. jl j^-lij JJ jjjJUxj fjli cUaa.1 4 dl£jtill 

-g .- t’ I jc. J.^ i C. 1 ;l-'l jl JJ .J t.'O-s.il jAualJ lg !t> J_uajjJI ‘ -g •■•“’j 

.reputation management a Jj) : jliil 

Rosenfeld, P., Giacalone, R.A. and Riordan, Catherine, A. (1995) 
Impression Management in Organizations, Theory, Measurement, Practive 

AmjUJ SjjiLSH t^jjaill uiA£j^ii' J ^laka^l ajbj London: Routledge. 


Industrial relations ^UcULaII 

jtda—J ^ gi 4 aji-.li. xl l djlHiLiill ( J j jlj j j j 4 -oLlSI dil“iL*Jl Jb, 

^ II f X g- *yi JjLujj ajiai 4j3lj-° JjJJj 4ajljVI Jaj <£^.j (jfc jjja'ill 

.^C.Liijall UaLii CJ Jl a 4lil£ Jill a£ J 
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Influence Laws ij-OQJl jrul>9 


j_iiJI j^Lu '-- i ^i S jj (2005)Kevin Hogan jla.^* ji£ J^L 

jIjaj wl j 4_jLa*j JLijj L#jS ^ jj_a3 4jaAl ^al ^>A^al j 

*h\ —S^laJI ^ju.^'Lc-o jj*j jl jS-aJ jail j3 a^ln- liA ^ jjSjj ■ jU—;-C- La£ £ala»all 

iJUll j-a Vll ^Jc. v _yAj • * ^ Jjaf- ^-Lial 4jalxJI 

4 —<u 3 I j Uj— i ULui_j] Ja_ c-l :/<i»v 0 / Reciprocity JUU 4 lal*-all j_jjli .' 

1_iAj .4jlj Ijkl» jj 

.5JLzJI lA\1j I jliLq I jal jjfL (jl jiaj 4_jjU»»a «■'*A ij& e.UaC.1 ji iaj 

^—ic- jjS Jj]l Ja jjJjIj-all aXuJI £iaJ llaw of Time jajll J >il3 . V 
J] jjjJajj ^i&Oj jl 4*al*JI Ajlsibtil (_jajLa<a t - La-J t^jJaLall cUaa.1 

■ ^ 1;V' . i - n j j iVl a Ja j ja VI 


(>5 j^ j^jiijJi cVLajJ) ^ajill Aa.UI i_j=u :law of Contrast -1 ->i11l jyla .V 

.4 jib'll ^—i jl J.>>aV' JjiJI 4il '»"■»; —'■jl Ij^jj 

4 jlLuJ I Jj '-> 1 j .. ; SjLjJI ^gk jSi C-^MI <JiaJ J] jjj)-i.>».n ( -ij n4il jj'>Ji.4 

^ a^ajfc jl 4ii£ JiVl 

jl 4 —olxll alAaVUll ^ Jlaa ^ie. a_L>j :/a»v of Friends clLi-aVI jjill . £ 

(■4Sj.2 — i^a jlJ lL.l_i-a a jLjj&Ij 4j]l I jl ^ jjaSj^all atVLaC. ^&Laaj 

.4j ^JliLal Jl a\ *> I Ja J j~ Laa I.1A j (a^^al 4ji» j 


j—a J <_>traJLjl ja ujSj ^all lil^Lail :fal(> of Expectancy a_jS jJI j .0 

jl 4_abdl allUVLxJI jLa-a Vj'ir. I jli ,4jjiaJI ^jaJaj jV ajJC- 

j—a ajlioau'^l _jl /j-llall cl^jjui o_^SJ filial jS-aj jaoSuj-ajl a^LajaJl ^Ja»a 

.JljS jl Jalao3 t4aAA.il 
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—4*il U-!—=01 ^—j]1 slsl j! j—all .law of Consistency ^ILidl jjjla 
(O^-ll-— f't n ^_3 l^yj£ La _jiic.l * »“'l 2 ^OaLoJI ^2 Jj 3'f'J "" 

j»$jLkUkjl_$ 

o' gf* ji o^j^' Jjj :law of Association -L>Ui JS I j_jjli .V 

■ a j;-vll y * 3 1 3 4-jlS-ail wjlajLdb 1 lail^a l 

O-^' ^j3 J j«i;j^ll avLoxSl ^ii*j ‘.law of Scarcity a jOil jjas -a 

o'—^ 3 —i ' * < i a j— j£j Ijj^lo ijSj j! Ajjj •‘Ule. ^3 jjjtjj 

.ajl^iu Ijjljla 

o' 1^5 —ic- o^ J —JOi. oaj :law of Conformity ^lkiil j jjli . 
f^'o 2 ■~7 i *L-«OaJI k _ s ifc Jj p . <a-01 jl ^ Vi a l l cl 2xj *■• Ijjj 

• A ^C- Jj wtnII I j . ma . Jv'j \\ j t-Uc. lOa^ilj jiA^iuil j 

o) J—r* ^Lll u OuuJ ^A*-aJ :/a«’ of Power 4 hi..ill jjjla .' • 

-axil .^Jbj— jf- ^j-a J>bil a_);ii.j tjj£l a^Sj 0^ IjjSJ (ji IjSjjl 

.4ib jjji-VI <_S_>~aJ ,jl fAjOu IjJjUj jV jsi <j_jj£jJI 


Iiogan, K. (2005) The Science of Influence, jjjLiII ^c. A JJ: Wiley. 

Info agenda jLdl JUc Vl J^JL>. 

4juu-ta— 3 ^ «.*n% AjIc..JI JjLo jLacJ 

o ^A AjIc.^11 j AjjIajII sJjLo^LlaII . AjoLo jLuoll Aj^1^j]| 

a jUk.L pSL La ajlc.) jlaaJL _^Uaij JLuaijl ji j^le.1 jc. 
J>2—i. Lo Lilt J .a Ji jS 0 jjSkla jiaj jj jjjil JLoC-l J“Oil 

jl *SrLp ® jjLj <Oii-i ^La okjl JLo&YI 
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infotisement a_uL°ajIc:JI infomercial ajjU^II CjLo ^1*^11 : jkil 

.propaganda 


Infomercials ujU^UII 

.A_ujj^LiIj JjJau yZ u»vi ijjliilcl Aj^laoil p& 

ai C. j . 'Jjjjajlill ijjjJa j& jl Ac. _j2.1a £-«l jj” ^ 

.Ail*-a _^laj ,jJ.}ALLaJl ^USV A ]^ ilaLajla-tt l l /)-» lJ4j£ IJ^S f-iS: Lo 

^ A j _cl^ll ^iL-a a fjajxl Auum Ajjlaj aJLuj j jjC ajlac _jA <_£_5Ja-aJI 

J *i Jj jj ^*44 (jc. a jLjC. i J*iLa J*3 -i J *4 jiluiV Auu^aa 

. >uiLlo 


■propaganda ajVc.^51 infoagenda ^lajixall JLac v i'l Jj-^a. : jiaS' 


www.responsemaeazine.com 




Informal organization I jJjL (*JLaioJl 

1 Vtl <5\*i ai ^_y. A^.l»u ^jC a jIjC jA ^11 _)JC 

' iiA A2lA__^a jl iiljjjia j—a. v A J_jaj pi »<°->j A-aialall ^ aLjacVI --^ ij^ 

formal organization ji' : jlajl 


Infotisement iijljL>»yt ^jMcVl 


' • ^ , 4 .<--J. ^ J^ AiLa^k^a • ~~''*'■ ^ La£ ^ 'y Ac.jjVta Ailia JjC ajljC jAj 

I_ 4 jll jLLaJl jl JjUUall £4J Ai 2 A t J^c] JC a jbc ALiaJI 

. Jjluuli alc-Lo jUaV' 0^*7' l 5 jA*-* j_& & A^£j -^Mal' ^ 
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.propaganda 4 infomercial 

In-house public relations <Ljl».!JLH iUUf I Lj La^Ull 

^‘ B ya ^aLxJl yo . *1 A ♦ \ | ^ < 

6-* J - J -« LjjUalu £_JjjaJ il^J J_jLulj ^1 Jib 

. J -^U & ^ya ^l£V AjJviC'^S* 1 A *s I I tyxi A-aljti) >-’* il ftVs i » U 4jjUiiJ -N 

>* AjLkl^ll iJj’VL^aj'V’l AjjjjLsj j-ax <jsUJI alils^lujl jl^C-i 3jbj y_ll >-> j 

( a _. ki ( t_ ., £3 j iA£jJJI Jib j>a 1,; Jr . I ji 2 jV ^pjl <Lj_j 1I 4_jjjb». 

L_*J t ; jUUI ^uUJl viilSXJI ji ;^jl£>iiJ :UilJI ^UJI U-'VI ^ 

I S_J yp. j •JLlljycaa 

:CjI jjAdJI 

.^3 jll aia Aa2~± pj3ij • 

.3-Xia. aLiVbojI -jaj)}-!-^ l l j Tt'a.^'y • 

■ ajiLto 4t. ,-u bj j^Laxj lA^itj-o • 

,<La.iill JjlLo JLoll <^oj 3 J*>»3 l j»j2aj * 

.(jlS^ail ^ J>wJ j) /n a>} JLuojVI '-r'jfij j£juJI • 

:u jjxII 

- tail 2 1 C ' a l • 

• > ‘J ^2ll]i ^_u a5 : 4j''V ^i $ ojjjJl Jl*v -« ^'.-^ • 

4-I J—i V j I __u3J>_: cbl {'..a a ^ualiijl ja.Vt i j .*o i 23 • 

<_ yLLaJ I jaiil! J»2& yib JA. jjfL 2ij 4s_il£ - tV. h j .—L-3 $ 2j^> j ylC. j\ 

. 4_al*JI A»Jl?-il 

. 4X. _jlLa]l o_j2iil J2*j! aliliA • 
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Public Relations Consultants * —«l*SI —£JUil ^j\ . * u J 4 —j*-**. : _y=^ 

.Association (PRCA) 


Inoculation theory Ajjlaj 

■resistance : jJajl 


2lUl5uII 2 Luu$am3J1 ljVLajYI 

Integrated marketing communication 

L **,V 1 . ** 1 o lay o^jLiC. ^A 4 XoI£jaSI ill i— j)j 1 > /il VI 

l. " ^ *i l C, jjLajuia—! <ftmn « SvStn I 4j1a& ^jC- a _jIjC. ^ tAjiL^uilSl 

A _a-la. j 0jla (jLij ji JaojJI I glffi ni j ^jjll *JA£jLaSI 

AALjm jll JjVL- a— jVI J-—SI —Sc. a jAitM Jiajj JjaxII '^SS- <.a£j£ J*l 

^.* y i a *3. ■ • ■ ^ J ^ ^jl«J 4 Sa l ^i a S I 

aj_j£ 1 *■■ ** j-.-ll j -*il* 1 '^1' 4-oUI .—iLs^^JI ^ j^cVI 

Jil_iA J .-4_jlij fjl_3 l$ia J£ jJaiS V t^l^iSI <-*^1 0^> ij /^^ 

i A Lal£xai l 4 <8' J ■ .'H I •* iV 1 . J -i*iV I ' *\jl (_J_ jSI A\ ym .*11 oJjJC. LjlikJ l_J3kJ4 

i^ljllfi I j > >» ». . i jSi ijLoj 


oJJ_xiaSI JIS_iVl (J_S] ^—&VI JSI-WJ JJjSa (jc. 4j!5lc.yi (j* • 

■m'i/'| 1 Aj^jSIj i ." i l ->*' Jil l (_jia_jC.j tAiaujjjSI (_^aj_^xJI ! J-La tJL-oj^U 


•jj-J u 


JSI JUj J] (^aUSI) pitVI JiL.j o* Jlfcftl • 

3£*a.rw Jj*- 
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£4JJ ^ Ajlc. -''4 j3 (Jjju: jo 


. vlAjLull ^1& jjjli (jJ Jj-lj Jj (j^lc-VI j j»l*JI (jjjoujll jo JlSuVI • 

.cIjiVI ijSLa »til£oj jliui Jl a* sIsISaII_j 'I >..-B JL» j jo Jftfyi • 

^IsLoJ—a. J £_>*jj JJ tiJliijijVI 4£jJj Jc. -}j.ia_o jloJC.1 iaoj jo JlaUVI • 

.A*>1*1011 tiijjjj'yi 

j—o 4—Si JJC. .4ja.l jj ji\ (jc. 4LK'|J 4j3jjouj]I Lr.jVl^*iVI ^ iYS 

tlio <oL*Jl t jjlajjjjil j 4(jilc.yi jo a-jl ^11 JjLojII jol£jj jl ~» 

0J^«i3 ^jl J 

— oS ji (<M (j-a) Skinner & et. al. (2004) j_ jj— iJj jSj*L-: ^jj 

.’■....li.ln'vi 4.U5uJ ‘LiiijjLAaSl CjYL_ojVI 

t jjjajj <41 j judLJI c-^LoxJI (jo JSj 4 .^1 A. 11 cAojlxolL jjljbj a^C.11 cljj • 

Ij) 1- aj —a 4^-uaiill ( i£ n<i JJ Si 1 »<-!*) Jl jlajlL) 

. ^1 > * i*> 'll Jj3 4j jlajJI 4 £jU 11 j ^^ jl 1 jl^ 

gr 1*1 oil J ja. JiSjjai (jill La >-s.*l jjlo jl*o]l _) «i o jljV 4 ■ .. 1 <... ar, l <■ *-■ • 

. 1ia jqj ^ijin jjjiil >_ijjia]lj AoJall jl 

-—i.VI £-a 4 Jiioll Jja «ULoj 4jjL£ jjjSj] ujVLouI 4 j* ■-' ^ ■ aj • 

.4j3 jj J-i'i..; jill jLjoll jLjfr'ifl jjxj 

(j- a ^&jj£.j AjjlajJI <£jLaJ] «Vj jj a^La*i £joJJ 4jLjjuU ■ >>j • 

.Lgj 41 n^ lI a II 4j jl-.’ill ^jISjLJI ^^i-s.'i..'/' 
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J-'.* *j 40 J j JL^su^'l J JifcS [jjWil > . ijl l m S/l s *3ja- a jlca .1 • 

.Ajlc..ill_j 4_alx]l 5 tdlLxiiall *Jj\ajjjiJj i^ ^ 4 

Skinner, A., Von Essen, L. and Mersham, Ci. (2004) Handbook of 
Public Relations 4 —xUI —a’^Uil ^—a —LuJI —Sill Oxford: Oxford 
University Press. 

Interactive media ^UlcUull fMcVl JjLwj 

f jA ^pi o^jl Ac j,■'^ cH Ajlr-lLlI ^IcVI 

Jjl_ uijj AjjjjjSil Cjlit-a * 'A',,' ^jll j JjiS £_a (_^Ui5 j 

Jjj l ■■■ j 4 j-v j] j 1 Jla. *" ^ ~ ^ j Aj^lu CjVI * <*i J 

J cal' «.U j . .-'Ijl,„ a'.,.\*l _l I A^ai\ > <jic.lij]l ^IcVI 

■ * A ' • al ^ 11 ^_*j .4.U JjLu^lL £-0 JliLa jl n-a l l oJixxa]l 

• j ■" \A 'i l f 4 ^_ 'iAj^JI jl tcjjjjjyi ASiiii e-lia^ll aIauijS ^A AjlVl 

- ^jjll Alliill v_sjl _J4-SI o_^jJ j^la. Jpc Jajl J J ^lc J ja-l]l [ _6iA^3 . JL * s li)!\ 

jij&i L_a .4_JILA f l v^L a^SL* iUI JL^ftl ^jS 

tJj jjlj'ji'l a£j Ii ^7S>^1 J_3 uJjljlajil Jc!_j2 ^jic. Jji.^11 j il j 

. 4 'X ^^ j 1 < K 4 4,ji pi' 41 JiLujU JLuji] ^ Jjjalj 

Jjl 141JJ 4 ALII A -ift/l I—Lull _jaJI S_}$aJ <jS1« A^a. j] jjSjll La£ 

aS.i,^-..! JL^Vl >>» personal data assistants A ^aaJj l >^jLoj—UaII 

^2 _sjj ^~~ i ijtiVl a£li2> Ajlc-lilll (jjjjajIMI .LjSImj V 

4 >-<■ It A ia. ji !\ ■ < \';]' 'j ■ 7 ^' j^-o »Ac __j^u Ua. jl ^Vsi' l 

» ■ A j j 'iM l 1 l-»A ApSi ^-q A^lxJI ^Ac- 4 i.yj j 

JajJI ppj i 1 in 4 ^jLq ^Luall ^-lc J j ■ II Ajj^aJl a'A'C y I Jjliuj C-lla.Lua .1 
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tj —^ si3j_l Jl 4 jIjjaI! .Ajic-lij otlaSj 

' l -—A <■ *i l lil 1 *1 1 '. "it i » «n l Jj tl jtlm oik j j* aaJ 1 ‘lllS ulll 

.4j 1S Uji CjI£ j^i\ wj tlsjjV' ^ic. L») ojjla 

4 —S jSiJl iA/og ^lujjjVI 4£ii ^Jc. : jU;l 

■XPRL ‘website i video blog ^'r. oj^^audl 


Internal communications 2 UL>.ljJl £>YLa 3 Vl 

n-i l •- ) 1 C. j ) .o, a ^ o ^kl ^\c, ^jj4*j 4^^ .*11 

. l^Jj-4-aI jj-oji J»A 4£jill J 41]l£jjiil kllLuji Lo lijl43 4<j.MI 

—jVI (j—-o c. js>. . " i l J iL^alb jijj i^jlj -Ac. ^Sc. ■ j'ik ^o]l ^Ujl j 

A^ I jJ^Jh 43 c^LaxJI ^ %"l A J 4_L_a L^jjoJ 4_oil j4 4L)4lii .AjLkUl 

^ ^ ^ itowlelt t<— 1 —S^l£j ^4C. j (jjiia^oll 4 -;Ia 1 ■v'i ! l \<.,m l ~‘ .) ^ *1 1 ( j >0 

'HI ? U_c ^ MORUMCA l* 3 jsJ ^ >i 4 ^jb o jjJsI 4 Sa ^ j, U ^JI Jb j 

U-« O^UlMi’VI j\ a£ jji bjl >Vu c-1 4j!bll jjil ^_j! I jjlil t ^LaaJl ^ %£ 1 J 

j—& (_uaij <4^oik ^Aisj^i AjJb <LjL*-o I jil (jj a_y> bib >4. 

'iS^i3j 3 J 1 ASjU ,jc. jilc-VI 

‘A—LolaJI ^AjV' <»£-:} tr-dL-a*)! i—jj-s Aj^aLaia Asia I j..-A Jj«UjJI 

U—« ^s —? (»«->' JrP- *A <\'A n Jj4jj j cojbyi j iJS){\ 

<j U^y ^s-s- 3 ‘vlASjiJl (jx A$j*i ,Ji.l4 o4fc Jjjisj bjVL-oj'i?l Ja*J .jXJJ Jj-<suj 

^J—a Aj^oLwaJ ^3 j ^JJ i «iV 1 j v>» AJjbj Jjfu 

.41 jjVl J >—>lfc j-aa-cJI - tl'A o aJ^ULo & 43 j lASjjiB ^44*^1 ^ jl...-'l l 
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j< . > > .a A \ . J ' l ^_Sc- JaUaJ 3 Ai-laJ 4 jla.'.sJ' Cj'VLxajV' Jiki 

^y'*' L^ilii.) ji a£jJJI ^-Uj jjiil 

Jjliiij-aSI £-a 

. v jjjlLa. Aj2jj ^ 3I '--^a. * ■ , ' 1 ’> 1 ^' ,e " * 

|j _J 4_islaj3lj aL^—LJI tlAxjlxxll j jLa-V'j <.lllx.jla.il l J"*J g - j *S^lic- • 

.Ua.lj 


..lAalSx ji .libs jj JS-i ^Jc Lqjj i jjjiiSI j ^liUlSJl gj* ■**=■ • 

.(UaJj <*13j la-lic) -J* 0 ^ • 

3 . j l i-^V I 3 U ... j'l _jl rya 4->x_jxlx ajy**i 4x1^'ll' OVS> ^ i*^' < J i x , Yl j 

; - M ‘ _ J '-- I tiSliAj i4jLL>xl' 


' '-«Se. I -jabjA 4-SalaAj 


jl jxx a j jksi- 


x b a - " ll ~ • 


j • j \ SM I 1 » i9 I ^ < t Axllxll 4£_3 *x11 4-“Ax*xJ “Oiiaxxi' tljljl_jS3lj 

■ AxjjlmH 


_a I «..., V i 4 cUx<all ^ AjLI jLojJSI 4ixx»ll *UxX>V il' JXx obli' ^lx* • 

4< t 

, 4.~ 4.^1 1 JjL-i. j—9 Ai jj AS ._>*iil f$—V oja^i-J' <jSLa iSjjjjl 

. ..^Jj <*'.&lx 4ialJjx]l jja.Sf' Jaiai-J OJ^ c 'j“J 

_ijaiV' • * < \' *' £ S' y> J xx <-A JJ-laJl i—iVbxaxV' Ixa^jjSx v "’ ■ '» ■ > • 

<di > 5 >ll 3 jUnil J ‘ j!*^* <j«.> *> ^ J& <li>la_a3'j 

-j kT*< ,jl£xJ a 3 ■■ •' ' (ja >4 j . JiUxjl' j ojJx^asil ‘-i*J (j 6, 

. JLujoi'yi A£j*i lS^-A 3 cl) fr >-^ 4C ' f 13 

L-ilaJj 4 * w' l 4 j^aV 1 £j^—« Jj-S—i' Jx il^xS' • 

. 3j ^t ^lc Axjlsll sjlcLuxallj 
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Jj*) :jj jlic. 4jib / i-/i 4-ol*JI -JjU^Lil i LL-i ■*• j >Xj 

•—i)i b-a—jlj »(-■■ ! Vt y> J) ■ L 4 ) ^bbL »—W1«<*»!! t(a jl-WI - ab j^.ll 

■ sh jail ^J] ojIbV'l ,^yaj Ajljljj 

Ja — ka^ td j— si! JjbUoa 4j,l&Liajil ^W‘ l . Vi Vl ,m!1 , ., 1 J^.T,' jl j < „, 

J jj—S-aJ Liu .4 i ^-<«i iq' I J«a*JI jSjjjj 4ulai.lit lIiVILj t w)lajis-ai l 

jLk 3 —all 4—j-iiij t4jlal,l]! 4 j_jaa] 1 Lllliilc-Vl 4-itabjll vliVLaiVI ■/<! '■ ■■' J -.*-* 
— 1 ji “S^jL!! ibiLaW! LI . (jails_ ja!I jL~J j tAja l.ala VI LliaVI^ 

4$ J * * ' ! l 4-1 ^-**1 ~s * a a (ujLuaul^ ibL>d ^ 4. J * ■ .• . ^jb q g (41 ^ j‘), nj) 

• “bj jLJ jLuV I )1 > L j t4ulal^ll 4ia-oil j cJ_bll 

Cowlett, M. (1999) "Creating a bread of company converts" .slajl 

4 £jbil Ja iAjAa PR week 4 j&— J^\ LLJI JulaVLil iU/, 9 Apr., 

13-14. 

Theaker, A. (2001) The Public Relations Handbook ^—s ^_ Lc. wjliS 

LiLJI ^liliVLil Abingdon: Routledgc, Ch. 11- Internal Communications. 

International news broadcasters 

J& 3 JjA\ bull ^ jbSil ju^VUI ^ya 4iiUa Jlj Lj 3 ,1a jj 

£-VUaVI ^ic. <jojail AajjSil j_jibil LLll CilaXJl Jc. 

C«/>/t? A'c'U'.v 4—Jj^il jl—ii.VI 4 £j— b) CAW 4 ijjl jl jl ^^ • 

t 4 —jSjj^VI a^alail ^-IjIjV jll LjL 4jjbal alis '{international 

>j— A J ‘fj—Li- 14 4-iij^i! jLl=».V! bu aibjib 4ijj*LI j 

■ Time Warner jjjl j 4 £jL1 <S 
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British Broadcasting BBCW ) a — a —jjlkfjJI a —e.bVl a — La • 

j Ljji'I Ac.|jV> aLa Jlil jia > _ j a :(Corporation World 
jl j.utJI j tjLafcVl j JLall iA^JaUjli jLiJ jf t A - ilu - ^ S J I jlfa-1 

.AjjlaJ 

AjL^aii I jUki a\*u** AjjjjjajJj alia ^ j iSky News cS^" jM-' • 
.AojlaJI (j ^Lall j tjJLa&S/lj Jlall 4 AjJbll^)ll jliil j c ' 1 ^ 

aJjJ ajjIlJ ajc. 1 jj ^yA j '.Channel News Asia ajja~iV' Ajj^V' »liall • 

.6J ^aliiuJ lA^^jio 

. _ > ka IajLs j '.Aljazeera English AJj-il' = • 

j p. ^.1 1 Ujiaj \CCTV9 ^ Ajjjj^all Ajj aliiil • 

.AjjlaJl (jjLiilj iJLaftVlj JLaJI iA-Laljjll jLiJ j)C. ^Lla2 • 


JS jjJl JlwaJ VI /2LJ S JJI 2ULsdl GLa^jJI 

International public relations/communication 

•&J C<-> j \ J ' -rA ’I 4_<J Jfi. 4 JL-axlU aJjAa. Jlllia. _jl ft jL-i 

j a jS<J I' ^1! Aalail A-aLtjl <Jjla^All —“3"^'' 3 

1_-J ^jJ| A_aUI AJA_aUJI ■ L/Vl Ajlc.lL 

1 Ajliu £& ^^Ij AjjLilLVI _>*j11j U5lc- j ‘^lj- %—ilii I~jIj 

ajjI .* Jlil£_)ji_11 Ll—L Jjjajj! j^aII >LjIS_>**!! iilL ^a jl 4(_5^>i.i Jj- ^ 

( j'i\~v ^1 1 A^olxil Jjl&l&ll ^yMjLo-ttl AjSUjjll A3^)*-all jpo ajIiLui^U 

a _a.1 yj 1 » i l ^i*~- l ft n aI I ^^s^all /y^a )j ,v»_ll aL j-ill A^alxJ! JjUJjJI jAS^ 

. “ .I a N x I' (jl >_jaj . Jlilt^oja-ftll jjj AjsIsjII Jjli'itla.VI Lllj£ 
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ji A -ill jjLaJ Lai AljAli 4j3l£il1 _j AjC-LaUV I j nl . ytjl 4jl j.ill 4 A , |l 

allLc._5—allll jJu —II iljl jl* pL JjJ—ju a_iau 11 11* 4K,t.„ JU5 

JjUuj JIoj J3j <-> L i nLa a. 3 jC.Ua a_uAjj Laj jliUVIj Jjj^Ull 

^U—* —*« c 1 j—?-l ajS i4_Jj.ll a-qLxJI _iil£iUll ^Loi ^ii'_i >-■' ^Llc.VI 

JiUj Ajlia ^_Jc. L-1J l~i* ■-, • aljLajlUl J-^ 1 j"i 

(jj—*J lAlikl > 1>J J j-JI illj!i*-all iLjL 3>US?L JlLL L I, >!» lilLiA ill! 11 

4^jl **a\ jp!i\ jj! a_> —lc. Ly*4jUoll _>oal *LJ jill 4_alxll vljliLLiili ijLjC-VI 

.AjS^UVIj Ajjjjlsll ^AjjuLtAj t^jlluj 

Curtin, PA. and Gaither, T.K. (2007) International Public Relations, 
Negotiating Culture, Identity and Power a _aJUo UUll ula>L*Jl 

3 jallj A j . ^i> u fl j AiUull Thousand Oaks, CA: Sage. 

Moss, D. and Santo, B. (eds) (2002) Public Relations Cases, International 
Perspective aLjJ jki CjU ?. 3 .4*1*1 UiLUJI ^YU London: Routlegs. 

Internet Groups Cu jiiVyi 4 ^ ^fu ljU j-art-o 

(3^ jjjllyi ^ylc. (jj- 2 - 2 jUll CLjiiVI 41U iJllU * 

V s — J —S3 .UaJl (_pal J&V i$l& diLa jla_a yaj ^_Jc. I jjij (jjill j tiJjlljJJI 
A — sIj U JI 4 — slla-all LUa — ill Jj — a. aljlLU Jl l j \ ■ . 1 Jl ,<l . .' I 

. 4ULa_all _l^c. jl * J ’ A VI A^j] jir. a1__jUL 


Interpersonal communications jrt_i 4 J^LlUI oVluajVl 

jj-aiU (joj oliLa jUoll JUU j JU j] AjIoC. UL A JA. .>•;.! Ub^*! J j <-i 
J-iajI Jill -kslll JU Jiil Jia alll jiilall j_ua*J ,1 ■ St' ^3i j .^ulill jjll jl 
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_ail 4^-laJ —nVI 4 J j »a - fil l 4 (j-su=Jjll 4 ^cl_}ll JJC. J^aljjil 4 (J Jaalll JJC- 

J&\ 4a'^jU ■ a■ s\s ^ i* - ^ imj . _)l jjVi J-lAj 4 J-liall 

^ M l AjijJI AcaLaS/l Ja^iaiJI ^1 -lix-J ji jlaJ la IjjUia jJjiVl vjUSjL: 

i Jjul—jil JiljJ JiU. ja jl jstyl J4J ^lslnall ^jVUajV' •*'_>?.] c?' 

^l_aXJI u I £al j_j ja CjI jji^l djl^7 <alA Aijjla <;laail 
(juaxsJi ju jlja. AjjA ^jic. (j ^ ^j (J 4vv »a ju JaailjjiJ 4L_>ia tff*i .AalaJ' 

.Ac-Ltti.3 Ac.Lai. joJ jl AC-laaj jjJ 3I 

j—jiaji ^136. AjUaj j3$J ji j£aJ jill ,Jal 3*JI ja I-lie <iiliA ji JJC- 

. <ULx 3 (jyj AJjI lull I 

sJjVU-a—jtfl (JJ—ju <jV s-Jjai iJajLJl udal 3 J) 3*5' • 

.U J■■.■«•« alaJ ja AiLajil 3I ojSill jV jljiV' ju Ahliiail 

(J _J) 4 1 ... J^ CjI a 3 kaj ^C-'Xn ji Jujail jloj -.filtering AjL-ajil • 

. 4 jl 4 1.lift 1 a 2 ^a 4JU43 

J3UJJ jill cA a3kall a jjS -.information overload Ola 3l*JI ^ j • 

.tiltujvli alc-Aa j^ jl jSuOJ £■ 3^3^! (jaii 

j3__i3I} l~> ■<-_ Jjl nail jaaill jljaVl jj -.defensiveness ji^i' • 

. jiiil ja f 3^-iS j^-4>j*4> jl 3I jjji^ia 

liulc. j j< < jl jSaj ^ISil (_yC- 3il j (—slilSil i—£lji.l lAailiijil • 

.ClVl^V' Jjj-P 3 ^ 

jl j <"J 4 . ^. 4jJll ^|.\A'.„I -.Jargon * ■ i -i . /vVial l Ailll f llVl ial • 

.liilc j3^j 
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OJ —^ Aj.-T-t .r. il (jjlaj ^_>f> (j-» _J*^I j 

—iij (_j—«J 4 «uic.lij (j j» ftlt ttJ (j-aj t^iialjC. (jjdiSjj U<• .. m! 

. aAj j^a jl 4j...<l-- 


Hargie, O. (2006) The Handbook of Communication Skills ■ <1'< 
JL^aiVl vljl jU^i ^ London: Routledgc. 


-]j 5-iuu <11_UIJ 


Intervening publics yr tl 

aAAa-a OlcLoa. (jc. ojUc. jA Jks^jll jj^aaJI 

• ^1^)11 j a-ilSj ^ . iijj ^jl _jj£_&aJI 

-publics jJ*L»aJI 


Interviews (media) [ 2 Lw^cVli u>>UL 2 il 

UJ—^ -i—ai .*l£UL*ll £l jji cillk-c. 4-al*JI JjliiUil ^jU!u 

-— 3 -—=>•' ji tj jfifl . 0 ja*jLuC.L ^liMALo ^ylc. la J,. >. .. ...i; h 

<-S— 3 ->"* ^ ‘“-®-—rr —iall <ji ij^-aj . jjji.] ^Ui AJjlLaJ J_^o jL 

—a- Ui—-i-jj Cj^u^e ji O^La_J ji AiljaJI jLa CLilc-jJax 

'—^-'-j ^ ^3 a-^ajjojy' ^ic. ji AjjjJ&ll ^Sl j-o ^ tAoijjiSlJ 

l “ l —-li-o (»ic. j Jjj ajjaill •— j< - ljsjj ' " ji jah jl 

jj—=s ^laiUI (ji jUl« jla .AijUll ajacaI <1 (<lAiLdl JjI) 

■ lg jlfc jl 4jl*3 iaLLLJI 

. l^c. >"l-> l j aJIuiVI olAfcl • 

.A-LUL&ll a aA jj^ak<a]l ^-slAA'xl AjAslj • 



. 4 Ac. ^ >/iiiyi • 

. 4 o 4 U. -V\_j ^ .lill • 

4 «*. j»Q^l aIsA’I ?- • 

> o; - >A\ T'LjajV 1 v * lUa • 

,*Jli5 all alc-t^o • 

. iLLLdl 1 • 


iu>x\\ c-liiWI ^ic. ^uajzJl • 

^4j <1 0 a !1 j »-\ * \al uJiC>| v_SAjJ3l1I • 

.interviews (online) (a-uj^V' Jyj4 J 6 -) :jiu' 


/?/««</, M. Theaker, A. and Wra#g, D. (2005) Effective Media Relations 
SJUiil j^c.Vl JjL «$ cJ&kc. 3 rd edit. London: Kogan Rage. 

Corfield, Rebecca (2006) Successful Interview Skills: How to Present 
Yourself with Confidence 5—£j ^Lii ^ ^5 :4-a-a.U aLH* «.!_>*.) jW- 0 
Ijjndon: Routledge 


•iCu JHijVI d SuuL 4-jjj Vt C>^LiLdll 

Interview (on-line) 

4 Qj jU ,^Aj tvliaJI j-a IAjLjC.Ij <iijjj£TVl -Jj^bliLoJI ^V'l aaJ 

^ Ac - vm 11 J juu j ^ ^AJuAal l l <\ -v . ^jc 4jL*J5 

Z fAz. 1 ci!Ui 4jl yjj4l -^J jjaul l j 

J 1 .S 4 j\j all . ^uo f\\ /ja CjvL' 1141 a^A J V _ S ^ E - 

tALliail - <■;■•'-» 4 nl-ilLo jjS^u V 4jV 4 LIL 0 JI JjaJ v j-° ja Jii 'j4a4 4 Ua 

j_JLaJ il tvlij ^11 J 34 a jJliA y-ltajl _j ijallail JjSiiii 4j.ll JtjJUs 

.4lALaJI JLoSV vli2 j (_£*! -l_c*J J aLLLoII - ALwa i 
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<oLSjVl jh±JL (1997)Persichitte & et. al. ijjji-i j 

if ASXAIa clJ*.} Aic. AjMI 

. 4 m II jjjajill • 

• aJjI&aII AjjLm f)l I Ja^IaiJl ^ If" ■ bi. ^ ,-, y | 0 

..JxaJlj aAALJI cl_>=.] j_^5ill Jj 3 - a^j]| jjLij • 

• — ^ ml Veil l " 'A j\l _ > 1 ~S- '■ y cl I I • 

* U * '.J 1 ' ' l^V I j j»C- 11» <7 3 Jl. wa . l lj aJlisSII 2 4j!S jc1I <JjLoIS 1I pi ‘ '. I • 

iJJ^A o U 1 ,jJa J& J aLLJI aIIuVI Af «—ajwall wjhLd .j^suikij • 

. ^jSIjU - Q j. ^aj | If* 

t ^aJaiLa A 3 * t * oj. ^ i\ AI. ,-^j ^ _3 < 1,, ~\ \^ ip . • 

• a j )i ic d JaJ J] Jlj^l ^ • ■■'»' • 

•fr 3 ^ jw 1 ■ )■■% J V ^jJJa. ^a^pJI ^ JaSjjll • 

.<— *u>il l £-o AJaliiall ^ A.]fll» H liaj^ ii^iSI ASlai A . ,,l j \ « 

■interviews (media) (^Mc-Vl J^-“ 3 if) : jJajl 

Persichitte, K.A., Young, S. and Tharp, D.D. (Feb. 1997) " Conducting 

research on the internet ." tAi —jjuVI t j—jjAa J—c. A A aJ y‘ I d j -J 

>—£M3idl «•*») 'AAja^JLJ Paper presented at the meeting of the 
Association for Educational Communications and Technology J*c. A3j_, 
Aja._j]_jiSjllj AAAjkjJI JjVLasjVI ^ c±aSi Albuquerque, NM. 

Intranet <Ul».IJdl JLaJYl LjtSJui 

.A_jld.ill AAj 1 > f-VOU »ld£ ^ j ivliijliyi A^ •.,., ia j 

A <j_S^' j ifi3 ^^..'IVvI l j a j y.-x\ l-Jaai ^ ~ , 

w i—Cr — 3 IS ^yi —13J A_iLaJ.Ul >—i'i'L^uVI A V ' .'.'■ ^ cK^. < ^ . aIa LxII ' 1 1 1 I^ s i *iC* 
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^aU. j_a ( _ s _Sc kA C 4-L^aj Oj^ali l$i ^ CXtraUCt jbJI ^Yb-aJlM 

ac.Xutll JX. (> l$jlj J^ua_jll j£aJ Aja.jUJl sjtfL-ajV' Uiu i4£>iH 

.vlllSjuill J^Jl ^Jc Aial jail JUj ^ill wil jiaV' f* ^JiP-3 ‘il 

Investor relations Jj>4 Tu .u*XI tjLaMc 
■financial public relations <JLdl ^bll aXXll : jkjl 


Ipsos MORI I $J$A L yi£ujUj\'Z£jMi 

J j laJuJI a£Lui 1I ^ Jjl=Lji jjS! ^Ij ^ o j>° yy^i] 

Sr, J . X • « 0 ^Sc _jjjj£I _^-uj 4jjaaj^jSI >^jlS fa jjiill if* ' - ^ “’ 1 

^1J_SI dlbiLaJjl lIiIhJ j <^1^11 ^lllfrl'iiuni fj-aaj ^J .tt. > lS ^llo OLul jl a£_>* iSI £3 ya 

J'l ... J e.V_J—II ^^ A£j*iS' US .l‘.2C.Uaa ^V* fU j»UJI 

.fAc- y j\ J (Jjj-Ull UllaJj fX-V' 

■secondary research XkJl iMiittel JU* : 

www.ipsos~inori.com (^y 

Issue A u^h 


C< ^ ^ j . >» j _a jl tolajl jl t-UJLiall J- yJaya lj-Aj 4aiJasll jiu i tl i_)SaJ 

Jil 3 Jl—cci J ^ fj ‘fijJi JU-Ji J] osUS JW-^' f* J^y j' 

issue LUi> ill ojl-l ‘crisis management Ai\ —«jVl *jbl ‘crisis U jl :jl=u' 

■management 


Issue management ULaJiH djbl 
ajlj^'j Kj^'j ^>1' s—uiL-jl Jk. jSI j£ Jill ^ bUbill ojb] 

) a,L , 1 '. ..a) jj 1*. n jk ia, jjj ^jLaJI ^ jUall jjjUI j>a Jliy Uj alj LjaSll 4jjUoll 
jX obi liiJ ^.a LLJaill ajbl jli Chase and Jones fy>j yy> a -jj' ^ 
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J ' * ' * J4J £ A la. A -Ajatljll IjLjaill _Ll-s' j .. i ' j »' I * ll". ■ A^jJill 

:^ji (jjji (*^5 . 4-alc. ti__}*_« g1 . . V) jl ^Jja IgJt* s_ljLaj]l £_4 (,1) jUla 

^ - SI J XU I _ £_ili fA.S-l.tlll ^ jJl J" llj A-s' ' 4^1 jl ■y-.'l slllSjAjJI <a.l JJ La4jC 

aLaiDU 4jl*AjJ)1\ %_jLiuJ*i(l Jj'-a'i j ■_14 jxj ^ < 4 - j j. ^->11 i_ualjC-L/I £-o Jc-liall 

-A ^11 4 ^. >> g \i _S. -^ t I o Vl i~- 4jl . * J« * ‘ *’ ’.4 ^ j.- ■ \ ■ jib] , A . 4 '.>iA _ji ~ J 

A-s S L a -a ^2 p-li-ill £2 j4 ^-i U >« <i Ajjlaiill slll£ jbll lajS i4-ol*JI 4c. l A.^>1 1 4 Wa'i 

. f U!l J jJI 

iaj— laa - iS l jj—4 i j—a4J V U j—a. jiuj—11 IaJjlj jjl£ jl j LL-aalll a jljj j 
sill.!—a-Vlj Ut^J jaV' j_ y** jl LaIjjS lASjatll aLiaJ LasuLsJ Lijio j ^j l j*■ .\*I 
.4-iial jLaJ.ill A».a'-s.&ll j 4j4.1*4]I .''1 « ^'4 ^ ^2 4 J j- . j Li.'-s' j ._ s ^ jSall j|i 

4_oU-ca—jl' j AjajSi.Vi j 4j....I.;.i. 4 Aj£Li4Lii.l j jS lilliA jla LLjakll ajl.ll ji 

(.ji jlj iCjISjw—! l I—£J Ja*j AlijiiSI JSatj ^gjllj i4ja.j]ji£jj A 4 c.l 4 ja.lj 

:ojIj jl ^ jSSI silk ^ Cal jjju 

. Lii jS 1 jir . jxm j 1 • ' j j sjLajlmill AjC. jj • 

.fUll jSI ^ic a4 4 * 4 . 4 ]' JajLsujll s'llj.a.jljaSjj AC-ljVI jjjL) • 

.C.^L&xil si] jlul ^2 Jjjljl] Jjujljjil • 

.ja^Sjiijj ( ajj 4j3j ^jua-IjSI A3 j*-4 • 

. Ajjl-s'll A4 >LxJ1 4« a...j jlaII jjj Jalii jVI • 

‘.(jA A»al*JI CjlStUJI jLa^j ^Hl AjwiLutVl UUaftll 

. I j • 

.^JLa*JI jl^4 jA.ijj Ajja]' • 
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. \ ^ iaj] < * *. .1 \W j A^aAaJi l • 

• ^ J^ojl 4 1Ui]l *h.a11 C 
* i ^aLbrill 3 ^ 3 • 


t4jll*A31 SjL j l fri& Liii (-ll^l^oil ojiA jj-9 (_jL (3^Jj |> _ s jil ujlJji-lll 
4w>. al l J^aj LU 4La.j<a (^i - ^-Jaliullj 4 4j_LiLLa]l 4 J picketing ^Lua^I 

< 1 1 . ^ all ' ^1. ^\ i *i■ * Ai>l l ^jll 4 1 .m ^11 AiluVl .4 jj! J' J>) 

:^a ^iU]l 

^L a£^jUI 4j jl ^a ^LLjasll) 4_bJoi!l JJjJ J* • 
VijjJaill 4-s_mj jjLsj jl £-2 jJJ • 

4£j* 4_JI ■"'! ..'j..’ J__A 4 AAjLui—II aIj— uill 4 &Lj v l.Arv i cLb • 

^*4 -■ ■-■ ■ -^ ' ,: '; l.i . ' jUa-a j 

4j. ^ all ■ ^ ^j^Ltjll jj«a \.; 'S.Ai La sjl I j J_jl^<all ^y» 4^.il Ja • 

lIiSjII ^^3 (LLjaall) 

I ■ "' J'' ^ ill LI ^A La jl ;<S^ii]l IgLl I _ji]l aJLAI Ll^all ^A La • 

V(LL-aAl) 4 j ■ >»all ^.aLull «.l_^ Jwa 4 ■■■» *. 4 i. L »» i L-tLjl > ^1c. 

4j.s- all J^L*j1I I^jLI ja.) 4jlc.li j>jSj J a£^* iiS - ‘aft • 

?(LLj a S]l) 

4 ■.. al *< a Jk'i J ^yajJai LaJ k—S3^all JJ4 4S_jiill 4. ^laTi ^jl j^AJ La • 

<‘S » ;«--■■•* 


190 



LaHi d jjjxj jC- La Ullc. LjLiJasJI Jya AjjJaS jLnji jV j 

^Ac. ' J ‘ • ■ Lal£ i l^jaJljL<a j \a ~JLii } ^gi A i. >i»\l c. i ^yn d^ jjill ^ ^ > 

iJa (_jl ji L_AjIj1 JiC. djjjjx diK'i ._jl Jjisjj 
Li id d '■< ■- ^ .-'I ..,lj... jjl daiLtLd ^lilc. jdaj Mettg ~ 'j-* .Ijjmri 

' 1 '1 . ^a I . '(- 
. vLAjjlasJI • 

. _j>JI Cjldir.«% • 

. jj: x > • 

• d-c • 

JjL-jj • 

. d^aLtil si-Ac- j-a-y-all jl i«all >iAc. a-a.-s.all • 


J ASjii ^jic. IajjI UJ (j^Sj .ii »j£a IajUjc-Ij a i . i-i'il l laij 

ji ^jl jia ^£.^j d_*-a ^dlj ^jc. Liu .J2 s^j2j IAiAj . JdAl asl l Jy> AijUa 

djLojJI aik ji ( 1992 ) Meng j4r*j Ilainsworth ijjj^U JS ^.aj . J*i 

^ J . ->.as' l J tLiiaAl £Jjl L^“ 11 ■ j Ajj j2 

A Uliana ^Ac. ^ j L adA^ L>4 ■ >.\l jU a d JSjii] _jJI J J~\ dll JldU ^ “\ (JSjill) 

J_a.l^o '• aLs a ^siVI jjp-ail Jd-dJ 1 din tdjjJasil jjIaJ J!iLa. Cy° L j l aat a j^dH jd 

Jj__j ■ jj i d ,jail ^Afc JaiuJall - ■-' •; Ja.I^aJI ^yo Al^_^d . J j/aiti 

.d^>Jl t^ii JjJ J^ai ^^la. 
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(') f«J Jii 


alia. ojjJ <— 11 

Chase, W. II. and Jones, B.L. (1979) 'Managing public policy issues' 
A-sl*JI 4-uiUJI Ui^ Sjli Public Relations Review, 5—«l*J' Cil—£UJI 
Slimmer. 

Ilainsworth, B. (1990) 'Issues management: An overview' :LlJaill Sjbl 
kAc. oj)su Public Relations Review, i-Ul! k)^16,1. 


Mcng, M.B. (I9S7) 'Issues management today' LiL-b—iil »jb) 

unpub. Thesis, aILxj Bingham Young University. 


Meng, M.B. (1992) 'Early identification aids issues management’ 

o jfiiJI LLiaill Sjh) Public relations Journal, *— 

Mar. 

Regester, M. and Uirkin, J. (2005) Risk Issues and Crisis Management 
SjU j uuJai 3"' edit. London: Kogan Page. 
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Jj 


Jingle (jljjil jLsuiJl 

jU -UJ £-ljjj Ajli^. 4_a*J ^_lc. ^jaXa jl**i jA j 

j AxtliVI 

Johari window i£jL&£>> 

ci 3 Joseph Luft jl i-ajjj*. UjSXjI k±^j\ sb’l ^ jU ^ siaU 

^li^L-^i— jVI ^^—1c- ^—ill a-ieL**] Moo Harry Ingham ^UJ 

A^abll i^jliLXxJI 4 b- J j t ^-1^4*44 j * C^3 ^ ‘n ■ 11 1 .il^sVI 1 * 41 > 1 m *1 1 

ts—lift tbi -lie j .J jiVl J*4 JbajVI -b]Ui ^Lil JjlSjbill jjUb4 
l_y* jl £Jjl jl I'Vjl 4,4. f\ j \ ».;.«-% >ij 4-«jlS ^44_jakjJI j. .'-■ j^J ' jill 

J 4jlj4l ^Jl \ -i\In) -bJ ,a j jisi 4 ib-iN .,1 t. b_il .*■ > 1 J’ * .' 1 ' a. *. 

f>—> JJ*- 3 J*4aab Jj4l! >■ 4 .. V ] Igjjjj >' ) l. 4 »ba jj. 14 % jl £jjl jLni^'y 

.ajiLill jl 4 ^ * t nil ^J| 1 ‘‘ 0 a 1 .*.11 ajiA ^ Ja.i i 

J ai l JaLiill AaLllo £j^a ^ ^_ya ajlla.-H b)lL*g] l ■■! jj ■ *11' ,i*j 

^yJayij Jjiil ji«j l^j) Je ^jlijUl .jjijj ^j!l -" i b..!' Jj-ai si* j . (aaLJI) 

—3 £-*-4» jj i4jl j3l ^ j_jl ,Jj 3 j JaS3 Jjall Li jtiaj >> ^jJl bill-ball j 

j—*Ja j-aj J j sl l j % Ull 4 jia*all .-JlLaJ sii j .^Li43l 4 4^1 j]i £ 4^0 

bil—L —SJ 2 . j—all ^—Jl 1—*^.1 j _>«Vl r ; ■ 434 tAjljai 1*4*4 V i ^j3I ^4jj*>4JI 

.'i' ^1 ^Ajbij ji*-aJl 
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a U;ll ^ ^>1 j JS\ ujJ Jj&l U ' 

ij_ill 4 j*j J jj-i) Jjall 0^ U'JV» ls^' J 

jj-iB j_o) aA-^l alii ^Li£l Jjftl J] U^lj l c-^ t -(^ 

• V (»' (S-Jjajll ^^a>“ 

4 Halo £ —J 3 J—^ <j£_)^ > <j' f 1 <J^ ^ 

1_ajjj .jj_a (ji V ajU£jLJI j jal^l alii Ji-j 4-y^. t J^=^' 

Wi l ai$J Uc-W ^4-?- OlLiA «# J <3^“" ^ ^ '■ v 1 ?^ 0.£? 

Lm//, /. and Ingham, //. (/955J 'The Johari Window: A graphic model 
for interpersonal awareness' ^—kikijll £-j— : oJ—*>?■ o*\i 

ij_iVl a“ OjUXJL? Proceedings of the Western Training Uiboratory in 
Group Development. Los Angeles, CA: UCLA. 
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3' 


\l l^L* i\l < y% 

cl^oaJl 4 Q U « ^\\ 

£Uiil <jlala 

~v ys \1 <1 Q !»■> <i yi 


{ ^ « ) ^3j 

ijjlill (_yi oisLi 


Journalist 


r ai%:xex 


II 


?h 

l** 4 \ ^ \ > ^Wfl < ■ ■■ a ^ l l * i\ a. -ft H v*-jljl ^ U Jj 

^jjj^Lo-aj AiiLaJI .4 -oL*JI lIiIS/IxII 

\c‘. A5^txii >^*i»‘ , i .* .*< ft^.j Lq I vu£ q / wa c-ejLilj A5 A>oLxjl ^>1*31 

^ w y ^ ^ v • > 
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i J ^ " rJLsaa Igj JJJ blsLa _ji*-allj jjjuia-k^aJI AaUl >Jjli>l*JI JU 

(sill_a^Luall ^») ,jl i■ '■>_) La£ .AjjLiJ AxaAl sJblj jj£j j villi ^ ^aV'j 

^ A AJLl3l ^1<~- 4-ajlS 43^lx. c-Lb ^A AaIaJI vbjls^Lxjl J)' * * a 4., a « a iAl^jJLa A. ij ,*, *a . ) 

^ al l -j jjc-v ■ ^1 LaJJJ . jjALaiJI bjLa^ixil bjljjS <.1LV ^uia^aJI 

.Ljj ^AOjjji ~i jjill j»A A-ol*Jl vlAsl^LxJI _j*4 jLaxsj 

Jajkail _j aJxujj AajIS {2005) Jackson Center 

• g -U-.1 1 Jj. ..i*i Ji£j LaJ A^^lc.'i;’! 4i£il*J] Aj-jUcjVI 

I • ■» ■ ^ J 1 • ^ »«*i j AjjLii.'il ^lauaSlI |Uja I AjijSj Aa:L_a AS^*-cJ tbjll . ^ 

.AtLi Lai J 4£.ljl La] _>il3 ^L-aJ Aijj-a JjJaSl 

•"'»j ^ jSI ^ <jj*A >* i ’'Via l^Jbl A£^iiJI J J^a jSLill . ^ 

I I ^ 4 4 ! ^j. >*ll J AjSliwill ^jj^LaJ ^4 ... ^11 ■ ' rtll ^jlj ^SUI , V* 

, 4 -aL I«II ■ *~ ’I ^.1 ,V.V1 J 4j. AI \jLjasll Jlitl ^>At ^a is—jl_jl. . q' ,, * ^l 

.^IfrVI 4 • -J ya Aji^ i _glc- jjiiaj-ail ^-IIjJjj aL^sI 1 

4 _a Jsl #jl.s} A Li A 4jAJ (jj^J jji s—iaJ_j 4 4 ji3jja 11 _ j _)4t j^a^U i ll ?».) • ® 

• A] Aa.Lba 

: Ja*aj ^1 j AiK.ua 11 (jA Sac. Iftl^i q* jUj (ji ££-*i 

. jjj jsuljllj At.ljVI I^j-allj ^gAJ ) * 4al l L-lill • 

. ~ M y A \ iAjjalljLlI Ajj^j£j*JI A^ajuill I *-~~\\ I aSa*jj • 

, AbaLjlL AslxJuall sblt j * -*s j ^11 IA . ysl s^jll • 

• AjSiLJl t^' lf-j - .s j aI I * * jl* ll • 

J s ;j» all i^sLbzsVI _^jt sll jjL.'.'i ’ s i . A :j_j^ajjlj ■ ‘~s il l • 
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fi-' 


... I; L?£iA\ ojfn * 

n ^LjUl JUc.) **B OW> ? ' : Jr 3 ^' J^' * 

. ajaJSoJI 


.jj J>P iaII 0 - >* 3 »W^' : jaA^' • 

.UBj « 4£.jil*A\ ;>u t :,t>M • 

.;_jJj]l j--' l ^xJ k-uJUxS’l • 

: -. j\l SjLJVI ^g-Jfc f-r 1 _A“' ojLiV'j ^jUball • 

. Ah*.* 3jj>si; j' O^" (jiltaJu 

On/er, AM. and Jackson, P. (2003) Public Relations Practices 
4 ^UJI *1A£U11 6"‘ edn. Englewood Cliffs. NJ: Prentice Hall. 
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Kk 


Key words and phrases 4-uxuU^1 OljLuJlj u>U i& l 

Cj LalSJ I oiA . Jl ■ si £U (jjLoKil JL" 

((Jjia (_ ya x. ij j^^oj J3 _jl jj aa y> 0 li»j Lo 121c. AiuUj^ll vjlil jLixJIj 

4-r*^—2jll j l ... {»' !j <_jLalSjl oi* ^jj^j • wiXiv 1' ji -JlAjLlc-V I JLo u'iV l.^'V I 
o—^ —*-» j— jc. jjl LjJ Jj£j L» 121c. Ljjl ja 2I ^2 > _ s iij3 3jj£o 

. 4_1SJ .**»»■■' j ^ >-v . a>j*..i2 l J * q". . .■ .4 i l 

v 1 '—<*-2-a ^speech-writing —lUaiJl <jLi£ ^rhetoric <c>LJI 

.speech making 


KISS principle 2Ujl£j aUj,,. 1 L4lj £xol>>i ij_K» 

^— i*-ej keep it simple stupid <2121 CjUISJI ^2 J)j\ u_sjj=J ^ A7SS 

u_jL_32 ;J - . 1^ M ^ 'W "i. n ? La 1212 4 jl£^ 21 ‘LalSli aA& j ;4 _lic. j 2 L1.,11 1 * 1 2<’*4 i 

— j jj2i -LoLlII vlAiDLJI v_jUSj i copywriters <jjLa2ll ^LDlcVI 

. JUill J-a' uii jjiajJ uncluttered o^Ua <=>^2^ <jL2 ^^22 


Knowledge and understanding ^Xl 

j»L__*2l —£-“^21 aJoIa' s^cUa2l ^ ^_a <aL2l Cjla>Lxil ^ILxJaj 

J^wajll 2a “-J J *Lo Jj-ia <*JLlaaa »JliL; _jixa jp3 jjj p2 ^0*221 2 -kL<->2l > . pil j 

. jliiJI j 5ijxx!l 4 JLI 2 Jjx « 2 Ljj 2 a jl — 2 iaJ _L aJ J_jx Lula Li 2 l 
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LI 


Landscaping ^ILaXl JUJirti 

'_ a Lille, j ili'-'i.'''ll J^lc.'i'1 j A-ai'i *v"i _)A. 1 j ^lLa_oll *>_; iaJ 

■grassroots communication ^-ic-till JL-aft’L ^3U-Jl a.'^j ajLic. Jaiijj 

(Harold) I ms well (Jj^xuY i JjjjLa>i 

^^kll ^ i 3 jll ^U. (' IN'A --' • T) Harold laswell Jj J£ 

^ lc. - a.1 ^ -—11 J t JiilSj J-aS‘^ UVL^uVI ,_j ^j-o J I j 4j«jiUdbull 

A—jlc w us .illj j 4 Quisle v jiila1 ><!■ * lii) l*-*.fa_^a-l A_iial jLoj-llI J j-ill 

) — a rJl — us ^—i Ail dominant coalition ^JUl' i_iiUj5l »\ j> La ^ Aisidl 
tjlna _J*i'l AjLqC. jtiLiisJ aJ^Ix-o AX. I U.-1) Jj yj)i ^li \ S t A ^Ic. .jjjjJol 

:J\1 11 jajll Je. 

who ?>ii—Ji A ajki jp i_j (^L) S’ui (jit) (_1) 12L> (Jji) L,w 

(says)what (to)whom (in)what channel (with)what effect? 

iiljjj jl JuV till jjl 0 waj!iij _Jj-a1 Lill ~jLaj ^Jj^aill 12 a jl jjc. 

)~xa ?1 LoLu j»j^Lo .^Liis'^lj ^-*1; ^;j£j Lc L&11- ^J*»a1j3l1 aI yj 0^1 

. jjl! ^aLail rl ^ Ajlx. jJI 
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Latent publics a >uu>,tl j o AU^aJl 

cs—^ to jYl.aall jjALaaJL JaitlCS Grit trig gujj*. (_)4aL- > (jaa JAJ 

4 -t 'Vi 4 K .t. Z' JJ Jjill ^ILnaall t lU t^*ll ji j)a A& ^a 2 ka Igjl (__uLkJ 

jj gcJ (jjSj2j y «VjA (jSl t tillsjlill <ja AS j 2> l$j tlioli JL*ii 

2_jJ <jl (jSaJ a^jj2j_y „4lLaC.i ^LuoaSI (ja j-rtfl £ktjj LaJj :HYa .AlSula 

.ilBj ^gjtj V Laj_j ^l-t«ll ^<T't> all jjSl ttlijilil ^yo 

•publics jjaU^JI t Gruirig, (James) (o"u=w) gjjj?. : J»j' 

(^liiyi (_yS) (llllj (_U3_J*J L»J 02aJI J jl LoJ AjjVI j _jjl-3 


Law of primacy and recency (in persuasion) 


t^l—iSVI o-iaJIj aJ jbU Lund's Law 2j] <j>ila <-»A2 

(j^aj*j ^_C HI 4 *. >>all ^ > '.I -til ill]J J ^Jl t4-a\_*JI t**'Vl .^-nVI A&ulaj 2ic 

J_il ^_2aC.I ' «-<-V {_ua_j*j L-iLS 4_ilc.lij Ijjjij jjSI rr.it^aj V ji 


lLa AjjJaS k_ljl ^ 2 k i ya UljLo. 2j jj Ac. jil^a A % ml AjISSIj A i ll 111 
JiSI j 4 j. >»«'! j^aj /ya (__jia 3 llall I '—uIaU 111 ; la ^jaJ Ic^Jxa Li-aa_! till]) 


tllSaC-l AaIIjJI t_JjLalll (jl J2C tAllllI ja jjSI AlU-ill Hjjl (jJjVl AA mill J 

1 li-T-t tliaj—a Aj-J j2 {1950) Cromwell Jj^a jjS la2j*i . Ailila ^ll! 

IjJljL_j 22k j ioIxjj (illj Jj 3 jiAjljl tluari jxi lAjliall (ja Ac. jaa al AjAuij AjjLsjI 
■1>> J* V laall , lllal (j\ t ,recency o2ail UajaLa 


(Ji_jLaj lloveland 2 _j]ili yA (j_a J _ S JJ^ A-laSliLall jlllill J 

(j_a jjSI q. i. 2k..11 jlji ^1 La^JJ_j2kJ -jllia tiljUil j t 2 i! Ajjali ^ ^ Mandcll 

2_iHSjA w .--U'...l Jaa Ajjjjaj kliVU-ajl till.J j2ll o2A ^M^Vsul tlnok j -4_J f/\ 

j^jLaa la J'A* ..ill 4 OkOklj a j - La 4 •. >»al Jj\ <‘'l ■k La2jc All A3li_j a 

J^l-1 (ja rtllikJ LaS .o 0 jja 'J V jl |»2Lell wJuLajl (jli tjjyiiHa 


202 



I jllSj Jab .1^1 j >__ulaJ ^-Laluu'i'l Jxj Ajl i_jjLaj]| ^ya aljaJ 

U —2 .'. 41 —j ^ji!l jJ){\ ~—uLJ l AjlUi ^Js t>—ulaJ ligj ^ *'r_ Ayij ja. 

. ijVl jaibll 

Cromwell, II. (1950): The relative effect on audience attitude of the 
first versus the second argumentative speech *1—?j 1 ^—lc. ^ ill jjjtiJl 
Jjlix Jluia. ^ JjVt (_wb jjJ of a series: speech 

Monog. wiiaijl vl^lla aLA* Jve/7, 105-122. 

C.l. Norland, Mandell, IV. (1957), Yale studies in Attitudes and 
Communications wVLajVI y CjUUvjV' Jjj a**1=». CjLJjj New Haven, 
CT: Yale university Press. 

Lund, F.II. (1925) The psychology of belief iv. The law of primacy in 
Persuasion g-l—laV' Ail yi\ jyj\l :^\ j!1 © jaJ ol£c.V' Aja.jljSj^. Journal 
of Abnormal Psychology, SiLill ^ic. aL^o20, 183-191. 


Lead time 


i_S- —H Jwoj—ll jlj— La >• L.1 
—— xi <_j^Uaual1 A-ojLujj 


W., i ll 


I 1 _al 


jj tAC-bJilu — U-.. ^.r. al l 

J Ajjj^jaj A-o^o A»«>LuJ A2_^iioU 

^jlc-Lua ^ 1 h ,i (jjj J^alall JjjUjj .aILcSjuJ 

ijil J-alill ^ .(J-JI Ua JW) Afi^kJI 
i JL- J ji A^3 T fcj) ^C. AxbJI ^l£Ujl ^J_aJ 


Leading questions 2 Lp*$Xl AiluVl 

■' * ‘1 lir.V . . »«v ^ Aj ai-Li^s '‘ |V ^‘ A 1 4 Vi. 1 ^ ' A ~ 

^2 j —y (■> . A©l_jl iiLAj CjLI=J Va: ^Jill •* V..\ I ■*■ jfa 

; A^a. jjali A1:. o 1 \x. t i Axj ji adLiA j . A ' cjc li 
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jjL)_u. ^_a Ui _sj ) :conversational leads Ajjljail Sp- aIUVI • 

"VI ^ya JaoJ UU^a dui ji tjLo iAj-a^iil ^jl jl *iJI 

<ld" :jLa Jl>^ :simple leads aU^-JI aUA'I • 

^ ^ .4 . tl ■». j.* ^Uj| AjUoj j V - S ll i£ ■ ' - -'^ ; ~ 12k ^ jy * — v V 

. lAijjj AjU.VI Jc. Jj-aUs 


j l jU l J'iU i \a Uii :implication leads Uu^al' AliJi'l • 

j* ■ ja JaLU ^ Am; j jajJoa JfSJ .)! £ y° Jl 3“ C. 1“®-^ La] 

jijlJl (j-aU^Vl J£ J—U ^—ii j-— 11 fr^ J* •JUa tjl^"^ 

’'Va£jj 25I oik (_j-a UlLa (_j jlii ji Ulia-o j£Uj V 

Jl yx _11 ^_a jjaall JU.il jl-aj .Subtle leads O J^Ul' aIuS/I • 

: JUu ji j* ViJfi tAjjj^o AsjjLlj Jl yjl v tjU'i J^u j* 0_£La aLjLij 

j_uaj& eia jj- a3 jlS f£l' :Jlj-“*H OJ^i <j J^i 

"V^JUll 

4 interpersonal communications i' j—sVI j£ aLUuII JjVL-ojVI :_>tul 

.questionnaires UblUUJ 


0. llergie (2006): A Handbook of Communications j—c- ^Uc. 

JL-suVI ^jI j'^ London Rout ledge. 


Leapfrog '.iJJ^Vl u t^VT> i^'. \rtuM t ijlta 

a,L 2—il) product / service life cycle a— oikJI j ~iull oL*. »j y : 

.(activities of public relations) (UsUil Jjl3*SLdl 
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Lee (Ivy) 

t(_ua*j]l JJ ( \ 5 T£ — \ AVV) ivy Leadbetter Lee jlu.y i _ s iji a*j 

-—=“■' 3^ 3 o!i!**jl U i Edward Bernays Jjjjjj Jjl jaI ^_uU. ^11 

u—2 ' 5 ♦" (»1—c. 4-ol*J! Ol£ilx]3 - CiA . Ja J j ,4-oUJI ola!**]! aI yj 

( *»-' ' o '—i A^Uil Ol£**]l < _ r uijLa A ^ j$ia] A-SJJ*J Jji ^aL^ JSui 

“ J '** ‘• i ' < ^“ 1 : 1 AjjIai 3*-}J ‘fl*J' j^-3 .Jxo*Jl 0)t%lji%l j j l -vVi 4_«lc. 4jj y-- 

O '—i ^O*^' '-*- 1 ^ 0 o r ^ - 3 ~-JO^ JjW <^= J jS-oJ U J ^ijl jA^-ai tLj ULO 

O' 4 OJs* 3 - 1 -^' Aj J Jr 3 '2-OlaJI O!*; . ni'i ,jc. Ui& 4 «.*-<"«y Aja UJj l ^c.\ jj 
5—«Uil ola!**]] ULOo 4 jaja=JI LilUl 4£^2> 4%c. ^Ic. 3 .^.i 

t4. < \ l*]l A-llS!**]! A_ll_jl i V1 1ill v ' i ’ . ^ i A ^5)5 ^alc. ^3 l-ain 4 » A«aVi 4 OiU. j 

^-JL^a—a j j_is£jj 4 Ivy Lee and Associates OUjj ^ Qu 

f'— & ^"4^ ^>l*J' OjIS^UU yj jj Sjj3 Jji ala 4 ,<sl£jJi 

I'jo-t <m*: vikL J ^ -ui-j]' t> as*] yj uk* jk o^ 4 u 
oUV 334 ///<? Council for Foreign Relations A^jLkJ! ol£**JI 0 «U r 

.mi ^ic 

Ij^S 4ji V) 4 sUjVI 4-?.jA_)* OVU-aj^l fl-liOJ rjZ i J ^Jul J j»C-J_5 
aJ— r 3 O— 4 (J—j ^ ' 1 " a^ J —*J s^^I a" 4 ,Jj3j (JO^ 3 (JajLoj (jl^ l -5 

AJi?'— 3 A?^ L-l L i i4il Ajolji' l O Lili ^ 4iaC. ^Uj3i\ (_yi_)S^jy £]l 

■IG Faben 

Herbert , R.E. A Courtier to the Crowd: The Story of Ivy Ue and the 
Development of Pubic Relations j j W, 3 ^_J 4^3 t . ..^ 

<«l*]l Ol£JUI Ames: Lowa State University. 
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Libel (j J L b Jl filial I 

.defamation f jv £il l : Jo .jl 


Likert scale 


CijSui 


j_ a olii^_Jl Ajluu _iill <jl xiVI ^jauI— La j* (j-Aj&a 

a - *' ! ^ ji..ia j^jj^_/JI ^ '*>■ J <*j-v ..^ll jjjjfi ’ll ^3 £-xji fj ^ ^VuaJJ tiJllljl 
a a ,* U iA . L^J _jial_lail ^S_)il (^ic. A_a^lc- ^Jajj j_jx_j5jj »2 < a a jUc- £-a 
.ajUl ^ - lajjaail ^A Jalii I j ^ULall j£l i InWl £juU ujljj £Aui >^jlj 

.aiucJ (j^ajlfi.1 . ' 

.jsi- r 

- 

♦ 

.OallXj a ® 

Jj s.LJI ,jV ‘ordinal a-~pj> ^lAjLu j_uLial! JjL 3a.i je- 4j-*.y\ JjUj 

^jLkx—La ojL_jiic.lj dlLjjjjx jJJ jjjlill til J-i! ljtr>-a jl <jial jiil 4 j1& j.1»jj 

4_!_j j 4Uij A. _II JSjj j| (il]j 3* j CjULuII a3$J j£-0J .3lxJ*i?l 

./)«;• c/iart 

Wart, /f. (79J2) technique for measurement of attitudes >—(jJjS <—ijU 
Archives of Psychology, u^^iill fie tlAaL NO, 1-55. 

Lobbying j- t i> Q Jlj laju^JI 2 LujL*4 

H 4 _ ujLa-a IjLiJa _ail a jl jl ^_3 l^aliiauil J i*j ^^jll > . ni l »a*j/l jas 

^_9 jj"' l "ill a^ilfail -'Njl- *11 ^yic- jjjIjIIj iijjJaSI 4_mjLo/a j )-i n . jjjtill j 
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®Jj- 1 -* 3 — r3 t '——il ■. '’ 14 '-^ ~i i. i l 33 j .<Loj£aJl 4-^ajhTi" j 4_j*j^.ij]l ^liljljaJI 

djl—C>Aa^j 5-aj^aJl ie. ^ii ‘ n l <_uajxi jjjUII j Ja».,Ja]| 4 u*jUa to^jl jlo 

. ^JL^ga a]I yjlAjLfli 

(jjjla Jj3*j jl pUJy tilbjJ Uc-lij jjjUII j i-ii ■ >ill ^jIa* i3 
•(”—2 \** 5 =^ JjSj 32 ji i(J*i]U ^11 

J^'- (>a UjL^i.i ^. ' . Vl . / l 33 JJjUll J iijJa]! 4 aijIao ^3 1-4C. JJ ^^all .*<Kj.MI j 
■^—5 J^lj ^1 t ^T^ V' life JjV i^Lajll jjlajl . ijjl |3A ^ 4*sj.'Ml 

Aj_^L* 4—Lull 4^ J. u l uLiLo 3—a-J ^jl t ' ■ i j 3 jl 4, : ‘ll ' 4 'I'.^o’il l 4»j . ■%! ! 

J—Sji tlg-U 4jj3iJ 4^aU. i^llll^JI (J4«_|J .ffrf hoc I l3$J <» 4 aja >-4 

—lj J j f.^ 41 ^]l Jiulj l. £ .. 7k A 4i . i j ii^jLuJl 33^2 4 a4^j1I 33j 1 .-»-* I Ijl^il jl 11 ^ 

.4_sj£aJI J~J3 jljill ( _ 5 juL4» 

y* C-1*- ~i C - V v' 4A j ) ‘ *• ■ " wjls^j* rfn) 3'-)3;-.^' ^j]| a 4 ! I . 1. 3 al l ^ji ^<r- 

>• ' ll . v-t l 33 tjjjJAjSa. (jjjiau-a (jjjUiiixxj 4jjLai^)J jjjtjj U». 3 i 3 l)lc.La=i. j 

o3—&1 a!I 4—£1aaII ^jiui—o l _ s —it J*3a—si ^jiVni 4jiQns (jjjlc.311 i«liol3j i<jlill 
^Ij —&a £ 4 i l l I . i liu a^j U . 41^1 1 4 j. 4 n' ^r. a! 1 i i ^ . 4 . . 1 U .11 

J4AI—a?JI Jl-afri Jj3^ jjjJ .4jjJai]l o3A l$j 0 iiV> ^^1 4jA}lc.yl 4 lUi'.ll 

UJJJ l-^ 1 £-° 0 . x -kAj i*ua t^juiLluJI JLaC-VI Jjia. ^_Jc. 

■ •'iiiajl a— iIjI a'i i VI ^^3 lilli 3xj ^g . ia l ja jjjjxlj ^i& Lua js>. 4 \ ill ^"l l ir ^a. I U, n 


^lc.L&aJ 4 a 3a. LlaI > 4"n . ' l jjAuLal^ll r I • 3<~.Sl I I • \ d3C- J^>ia ■ '-V J 

i—ll »»il ijl jjiuAik ^C. 3 j_)j Lo jjjjUijJl c 1. >»<-.VI J l j£ A »3 U4.3l l 

4 1 ' <r ) JJ^I ^ J*' A' 1 J' Ji' 'jU >ajuiV' (Xjiaj .^Ic. JS ^jLoijJ 

vlll—jl^y I j ujy_jaJj—ui'i’l ^—3AS. J3AXJ L$-iC. 4jla.yi jjlail ^ jJI ^ 3 _j t J^liaJI 
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jxijUljJI glja&bU (jS-aj LaS .Hansard jLol jA\ a 1$j a^UJI 

A_O^£_aJl jl tA jILIiaI jJjVI jl jjl i _ s ifr AaJ j fjA ^C.ja 51 (=^Aiij 

f l. u f. S\ -^ 1 jj 1 ^ ^j i «» jlijU 14 ». i jjjjLoljjil » U .. v»c V' -i^.i jl 

a_! j aJI J aJ ^ 3 J—<uJl J!H—a. ^fA A-uiuJI ^3 j^Ull A^o jill JjjjLJjJI 

.*_j^aJi I^A jiJ-} ^Ll^SH ». * . llc . J ■ "•> < » jl 

Jj»t , A II AjjjLuJ AjIIjII jj-oU*JI J (1998) RocllC 3 J iS Ji 

:<a*a.lj aj t ». 3 j jjutsJlj 
■ a—iLa^-ai J jj-£j 

,A_i**OL o_jLia!I Jja^ajil v ^ l-v j j*a& 

. ■ ' ■ *< 1 2 ia9 yLj J •'••’* 1 

,4jjli]l JL-aiVI jU-aJ 

. A-Lo i^jle.l^a.'iO Ai_}*-« 

. ^j^LoaJl ^LalAl o_;! in>4 

.<ji jll S^li fC.3 
.Jlaill 1—a.’ijil jljla.1 
.kn\j^\ A^^yi AJa^ll 
. jfLail j| JfLyJl Ai_)*-o 

Roche, K. (1998): 'Lobbying' jjjI— lli j 1-™ ' I a^ jta^ unpublished 
dissertation thesis, Leeds Metropolitan University. 

Souza, C.(1998) So You want to be a Lobbyist ? The inside Story of the 
Political Lobbying Industry a> ^» al l yJL^Jall UoJjLojO <jj5u (jl -1J (Jjjl (jil 
JaiuJaSI AjjjLw ac. 1 i.^il aJaIJI London: Politico's. 
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Logo jLjlSJI ji 

A^a^le, J fi. * ~ 'J (_g JJ j ■ . ' 1 ' Jv° J ji Aj jl _^aj y jljoi jA jaa. _jl 3 t 

Jf lJ< j^ l - . - i - \i • 4^_>Ai3 s 4j^«a~k_kill ^ (. j a. _jA j Aj jlaj AS jLg ji 

^ i aSn i j .«.N/ ji! j >_iU ft yij 4Sail ale. .la j^ /.I j 4 j^aJl V-. ■. \jjaj j-- -' 
J—4*j> o^> !_?V ^ j i >jj^! J >. !•>,' j 4kJlslS^>2Jl jjxaa) 

—ic. >—S_>*ji1 j ^ (jl jiVl ^1. '•*>"’ ». i l .Aij^x>a Ajjlakjll ASjLaJl 

,s—k 4 >^Vi jjB JL» 4 4 jSLjJ1 J La uili :^la .ASjU! 

4—jic-VL f_3 -—i» . ij 1 — a ft _jA ^i4 kVl jjiJI ^aj«u Laiu t ( _ s Ac. _jiaiJl .JjljLi) 

■ 4-ta.j-m'l ."'1 aSLaJI j 

jji-u VI ~- r - >; 1 i 4 j_jil! ^^ic. rulalL jiaxil Ai^>*ji ^jaSajj ■» ^l]l j 

>-.. U . L^-a I I 1.1—aa* A—SJ_j*-all j 4-llxiil 4JiLai JauaJ ■ I j/S .ibu ji 

‘V j—^ ^5 ^—~i 4^j__ix tfj -_yj uji ASiV ^S IS^£ ASAS4_^a.V| 
‘Aj— k^abjll ^—Sjj v-ol jjl 4 j—L <j iv .. < ASjji 4 jjLj ^ AS^i 4 jJL^jSLa 

■ 4jko Li^ll jjjjljyjl ijjljjl 


Longitudinal research <JS j£a)l Ctse-Jl 

O—A a J—Aa -a ^Ic. (JjUUkJ^l klil Jjijl! <_>aljij J ^LJI kliikjl ^ jjL 

•Jjl - Li Itvo j\ 44j—J J Si_a&i j\ tAjjljj j» J 4jjA ^<~- 1 j' u aj ^ jSa) j 

—JS 4* ^i \S 4-aUi ^5 ^ualS 4^ yi ^Sa ^\ jLiti lA i"v ill j .ft jj Sm44 

^ ’ ■ a j J-A-ik. ^ Jail La-l l ^4 11 a jt LjjLo^j sJ_‘lS_>kUl ^4 4S Jjn; k^jlS^jAa .’ll . LS 

.a 1 1 a ^11 AkoLxil ^IjliLLxil .JliLLcak. 
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Mm 


McNamara's model of evaluation [jUJiSU jr i 

J—j3 (j a Aic. «_ijJail <^ua*J La jA j Ki Lie'll 4_ilxC. ^jx -» 6 0?- Qa'-'l 

ji x 1—=Os^xj y/m Macnamara I jLuilx ^ ^-a .AxUil ^jlxx 

(Jj-—aJI ^ ii ilj . Ajlx» 11 oik ^Ic. ^L>ijVI jjx '*‘"'‘V 

;; 4 4 Li .* ; \ i , Ljjij iiU2£ j <JlOLi..lx]l j <JjLa,^kxil tjrJLiiJl : Ja.1 jx ^Jl 

f' ““—o' V 1 —=^J -W ^jLO o' i_HjLaxil j£xj ^01 _5 »—iL a^ jxj 

■ 1 j '1 ^Ic- O^J aljQx u l > . ’V I j^>Ox JS £x «_iO ’"’j Jluaj 


2! I 





lal\ 

iki'VI 

.aJaa.'iUI 

.^jj$ll diaall 

^K■*-'I <Ja. ji J-la-ill Jjjiiaj 

■ " l\m H-aU ■ ** *1 %W - ^-vt 

.(J^'j •*» >V‘) 

i_j ji_MiSfU 1 _j3 y-& —J j—• — c 

. N jl k_j jC _^aJI 

,^SJI 

t j u\ii t *Sfri j 

.(CjVL-uVIj ^UujSII : Jw) 

. AAL^jI yf* yA .X2C- 

fiaj 

. jjj <*■> Jj^ 

: JliLaJ *UL-»jil \S A ) 0* 

|^ill i^^c- ^51 iAi^jual^ SjLj 

. j i 

. 4iU jib ^yft 0J1C> 

. *Lu»^x-V^ A^ajuiH Jj\V) 

Jiki) 


£_Ll_LJ\) 

■j -ijla 4-iuj jaW ^ 

.(^V' JV> 

.£J j jiiil JllUiL-O^J 

.wiijJI (i&o5 ^jjl 1 Jil—■ jB 


A 


< 1 4 jautfl 











Mailing lists j_dl ji dlmljJtl (*ul 

1—L> Sjlx. J > Allans j>Jj3 Jc. a jUc. ^_A y d_U j^JI jjjlji 

LS *Ui.Jj3 ; ». ~lVi >. i' j ,^y^.y\ Jiluij jjliJ JJ e-Lo^i » • >>'< J 11)JJjSJI 
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Market research OL»i 

c.^1 *& q c. Jjl «£—aaJ A j>a .La aLwij 

lA _alxll djL_£l*Ji !-nKj>il' ^ f 'VnSl . JC. j 

^LoiliJI ^jLoAiJI j ^USLall ^ £^jpSI iiC_J i0±}-±> ^aU*a1a (_pUal ^ J 

.ilAls. (jl _jJ £«JjJI Jiic. j i 4 j dsjjVl ji 

f.\j a.i ^ 11 _sill i Demographics ^ ^Jc- 

■Segmentation 

Kolb, B. (2008) Marketing Research, A Practical Approach 2 A-^a\ 
aJuc. iJoa t^^ill Ijondon: Sage. 

Stone, M.A., Desmond J (2007) Fundamentals of Marketing 
Abingdon: Routledge. 

Marketing (jjjjxujJI 

■ a ^ .1 1 (jAAJ AiiJ Jali. 2jA=>_) JL?-o >-jilill 3A <jJ3will 

Urxl 32 w ^ a_-LJI ol£5LJl JJ j) A- 

^ IS 333 l )" 4 ‘1 a ilku_jLa <03 

A_sUc." •> SjUc. 3 A Jj 3 -ill jU Chartered Institute of Marketing jjj^U 

I . ■ f I a jll j AjLs.Li-=J £i 3J 3 Ajic. ■ s_pull 3 1 * 1 \£*w . a 1 1 jjc. a! } .ux m Ajjl-) 

j 4 ii iilU$i i£iJ^)ll 3 liA A>tt mol l > " l l rfiKl l j»Al 3 . Aajja a 

.slaLsAiJ ji £i-jl JjILs JLiil 3 
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'—ij CjiLaoJI La£ 4-Uj-■ ■■< ' jib'l l ^La ^ l Vv 

(j—'—*—CHi"^ j' 4>«J .<jla.lto.lj aillglm-jl ^Liljila Almla 

ily—? J-l-A* 5*^3 JjKjj <*-*uJl <iLo. j I _ r lc. JiliaJ] Aa. jj ^j]l j <-aUJ| vljli^UJI 

. LAjjALooj <£ jjjll 

Southerland, J., Canweihn D. (2007) Key Concepts in Marketing 
(_gj j*^]! ^ ^Ua5I Basinstoke: Pelgrave Macmiallan. 


www.cim.co.uk 


: cs ijj3£iyi 


LT 


Marketing communications 2 jlo^ ^uu 3 \ LjV Laj Vl 

-cl] l \ * a . 4 A jAaJl JJ& j 5 jau diVL-ajl <jL jccull cliVL-ajVI 

■JC’jl'j ‘ jl j—Jl -lajl ^]] J$oJI <!lo ryi c-iSj-all ..-.' I Jai 
^—ifj A—jLcc. (1995) Norman Hart dijl— a jLa j jj Uuoj jaJI 

I^il LcS cML'nc^ll A in.ill jj <LolAajju:l j 


J_alaj <il jjc. 4 j£o° jl OjAo 01 OJ ljc .1 j J jail lairaraim (_yc- j]l . 1 

,<]jJV 4 ' ll C jlx-C ^_]1 


.ajaoJI -vlLcll Jja. djLoji»xi ,j& L i-> il] a ji]| jLaj '.interest ^LuaVI .Y 
ci ^J_>=4J > j \lj'j .,. ' . ft ]l Jjloj '.trial 4 ] jU-JI jl Ajjajll . V 

. AjA aJl -_iLc]l o >M cl a jjAAj ^jiuczkj] 

.-itiaJI j j»Vj]l t »l-iajLu'xl Ajiil jji j '.Adoption IjjI I .1 

4j Jl ci^l jj]l JISjoiI j^a JSJj ^51 jjl 4 4 4JSJ jxci]l cllVL.fljVI 4 al l" 

li—A ^—11C. 4 JaaloAll clb A*J jCJ 4>2il^Lccx v _ s JI ^V'.ccll JJC. JJ54J ^Jfr { j^JU 

0iJ—-J' l> jjJ' j*oj*]l La JiSI 4^Uil dilatiLiJI .diir i„.,J 
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j jlA ^ *1^ JJ J>'p J& Jil—jMj tjbj-ul' 

. j^l 3 J*£, U*l» a£**H J ^ ^3 

market ini’ public aJLj^\ a^USI J^Ull Marketing : j&A 

.relations 


Hart, Norman (1995) Strategic Public Relations 


uii ^l-Duii 


i :r f\ J^N\ London: Macmillan Business Press. 


Roller, P, Armstrong G, Saunders J, Wong, V. (2001) Principles of 
Marketing U--^ European Edition, Ijjndon: f inancial limes, 

Englewood Cliffs, NJ: Prentice Hall. 


Marketing m ix ^1 


Ml -_J>1L_1 Ps P —« *-*j=>* J& ^jSM 11 

:(" fij j&) 

a Ail l 4 ^1 j kil l j^UI £3*1 ^li gk-ll :Product gui-fl •' 

- A^.isLa]) 

.A-iiJl jl jr^all >J Axila (^1) j*~Jl _>?A -Price j*Al • * 

. J\ * 3 iA\ A-j^ii -illjia J| j*Aj -Place jlS*B - r 

^ ; .U 4, ".^ '.V 'j a j— l^UxII j^Aj :Promotion •* 
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Marketing 

sL^bjY L_^ jt>3I j ^Ij^I dlii Jo sJ^JI JJ jjjjiJI 
^jVl Ol «KJI sJilja. (1) (Jj Jj-isJI .UVLu^ll J 

j 4(jlUI tgjjjjll /* —II <-ij=o iiu J]| 
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0) 

4 jPs P _H •_s^s_: ijjj ^Jll £JjVl - 'i \ a \S ll *-7^ J^- 


0JJJA 1 ' 

JSJl 

UUlJ 



£j j j|j3l dll ^i3 

jUwjVI AajIs 

<* 9 * k 

UUll dA£Ull 

4.^ 4 iV-i» 1 

t ** A J4 yfvll 

jjuil 

^juoiUjI 1-ill 

^alj-all 

JjjUll 

Ajc. jll 

UU JI 

^jj^l ^Jl 

jUjVI dll jlu 


puvi JiUj 

«w—j\_J j »•* <ft 


■■ J«~'ll 

Ujl^ail 



jlAuall 




^C..i]l j Ua.U-ll 


(MPR)Marketing public relations 2Lub2UU1I 

,-. 1 5 s ) -j “itt (jjj _J.UaII £• j^4 ULjdi]l dili^Ull 

M l jj^L_j (3Ui} Lu 3 ^ 5£jwll di>UUi J.P- jj&3 

J „ 4i<ai. Jlaj Jill diVUUI ^ UUi ULjUll U.U1I J.jSj ^ Sj ^ 

.M .- 1 ji iil_&. (jjSifrlui .a U_>1_> JU ‘Ujbb ^jU *U_J 

UUll dil&Uilj tiij-ull jJiij 4^1 jB iJ^Sj «* jh\ ji dibbu 
julj dASdA£UL ULjU^' UU11 dASUJI f Ui*l £- b- 

.Jjj US ftUbjj dlUbbl oUaSiJ j fbiilj JAtV' JiUij 

4 jiLjil j -biuJa—II U-jUxj 4 ^% - J dill^c. j jlp.Vl aJ^ UUil dil£Ul 

.i^jI jUjIwVIj dilSjdil Uc.UU.VI UijUuJIj 

marketing aJ _JI uVUa—iVI ^marketing l 3 ? J * ’ •_>—Uil 

.communications 
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Mass media 2U f McVl JjI ms 

—fi] JJ3jjS 4jjJALaaJI ^lc.yi JJL-Jj 

— C ^V'j 'i j .jjSII £]L jl jjaLh=JI J^a^il 

t < u^i . V-l l Cj_ijjiVl CiU. 4 . , ,-i j tuliijliyi j t>_£&]lj uJLSuuaJlj 

.podcasts 3 blogs Cj^Jnj\ ^ ^ajjiSJV! 

% 

Ca —uilSijJl iblogs Ca —ijliVI aSa—C ^ Sc. <jj j^SSlVI ^jl j£iaSI • jU.'.l 

podcasts 

Media analysis ^V^.yi Jjl-Qti 

•content analysis ^y^A\ JjLsj :_>iul 

Media effect 

vi^-w jSlj V^V' jJjLuijl Ajal*Jl 4jd J-lll ^ylc. AjjluJI vlaVU^aj‘^1 jVift 

. jjaLq^JI a^A S-y^S] ,jl Jjlaj ^^jjl jjALaaJI j tl«j-v"< ^j]l 

(jJl 4jC.Lal=JVI ji Ajxuijll 0jSjj]| (j-o Ul ^Lc. 4_a.^j AjxX&VI jUVI Ja.y, La ajle. 

I. )1 ^—SJ 1 ■ >n l jjAij kil^lg-UaVI jl ^ilc.yi (JjLuJjl j^ua^jLjSI ^Sr, <_jjjpj 

^Aj__jSij Ja— aj UJJ$-a=». ^ l^J JiUaj JJjJ ;J_)lallj ^SinlaSI 

SI J j -> ~~iS I J airy all ^jlc. llfl l fi j Uc.Lua.1 !j Jill »Jjjlj “0 j»^lc.V| .pfSjL,j 

j±i\ ill i _g-. h S-iSl J) a^sIaJI vJ1)1£LkSI ^f£uAi ,_j-l — a v i^r-l 

■ iljl.Wwall j iJjLfcUkj'yi ^ic. plfiVI 4ilij (ji ,jiaj ,jiSI 

vljlali^S —uiVl *hypodermic needle -s—LJI /i -/i a —iLJl ^ j yC : jlkjl 

■uses and gratifications LbjSl j 
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Cura,i, J. and Seaton, J (2002) Power without responsibility, the Press, 

Broadcasting and News Media in Britain, J3 a ? <ja ^ 

UILjjj J 3 ^V^\j6'" edn. London: Routledge. 

Media monitoring 1 A*_»QX1 

^LUJ J_jLo JX_i o-* ^ 

• j.U- v jjUAlJil »ia. ?5 aij lAj&ljyi 0* ^r^ 11 -3*' 

<*(*i ^la^JS lil) 4^' Ji* f^V' o^ 1 ' U • 

Ja% ^ * 

?uu*ia ji 'j u • 

UUtu ^jll Aaia^all AjkiuJI £_>j l* • 

.content analysis j >^‘ j' cSji=^' --4 1 ' 


Media planning 

.»■ ~ , i_ic. ^ A-Uil «^l£Uil -iijUj 

5u^»UJI ^Uil JjlaX.il JiL ».jj f$jVU^I J^>} 44 4^7' <> o' 0*=- 
iBrad jI>_j JX ‘*4^' ^ 4 '°^ L ^ ^-' t> ^ jJUa 

Willings ^ ~ " j?4 j J4 J ‘Benns Media Directory ^4^7' ji? J4 

.Press Guide 


Katz. //. (2007) The Media Handbook: A Complete Guide to 
Advertising Media: Selection, Planning, Research and Buying: 4* 

3 djoallj JbokiiSI j i^X-VI jX-VI CjljUi^ J-IS J4 ‘uX-7' J 6 
J 1 ' edit. Mahwah, NY: iMwrence Eribaum. 
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Media relations 

( *> g 4 j-li-a —a j —g3 a.l£j_j tillLa jU^all 4 jIjJ (jajLa. jA ^Ic^S 

—siL*j! ^ ^3 j . ^L*JI ^IjSI Jj£jk!«J ^3 ajjjJ 4 . ^1 4. 44aLxSI wili^ljtil ^jwi^La-oi 
( _ s —St 0 u3j—aJIj -CVI j CllS jji—II Juj AS.^ill 2SC. ^Jl - ° '• j ,jill 4aL*JI 

.'V^V ^iffiuir f-' -uit oik, u jl 

4-aLxSI Ol—Obdl ^_9 <S^jL»?i a3l ^iijk^all . _ *11 4ijJlaj La ajlc-j 

l jjijJ**<Jl J V] I^SI 4_jj£allj 4,_*11 lillj 4jaj-gj <ja ^»C.jll j tl^jjljl j 

4al -v ■ ll ^—Sc. JaS3 j ja^Lc.'yi £-i^}l JS £a 4j jl.^l jij . *«ll 

—SJj 4 4_la^>X.VI 4jS-i j"il l ^2 £- jj^ill t'jl’ij...! ...I jLlJ ^‘i>,■ « <1 ^a-v . —.ti J^iuwJli 

jsjijj tlk ^iSjlkxl jj-JI IjlAj .j»^lc.yi JS’-uij < ,SV> iJ ic. c-Lb iliLa jkaSI 

—=». 4_ja^lc.'if’l ^jl_i'XaJI ~ i V *■■'_Jj .aLaJ^fl 4 jjUj .'i\'l ..ViVl ^Lal ^1<~- 

JxaxJI jLij Jj-al jjSI - ° ' • 1 ktaxa^ILaSI j 4al- jJI . C-YI JjLa j _1 djtjl j _aSl 

_)j — ^ o.’v ll J VJ ailc-VI Sn lS n^ i'L . 1 4—Sj^tall 4jlaxSI JXi- (ja 4£^)JlSl j\ 

• ^a-^C-VI J ^lg . lura 4jl^jll ^3 ^A |»^lx.pL5 v uaall 

4kij Igji o'l) ' S- 4 j£jS£j i^u Aa. t4aailc.yi (IjI&LkII 3*jj 

l*J JjiaVl 4^1 >-VI J^aVI ^ jijaal ijl t ^44^1.jil J4mV I (__>aSc. i4jUlS 

I^Jrt**i>j i4_S^)will 

. 4jjL=kj3l L^jSjLa 'o jyuz jl 4^_^uoSI (jjaicij • 

. Ja<a3l j iJ ic.l 4jua^lc.j (jjia ■ tl . ..''^I • 

4 a>-'i...^ll j j- ^-vll ^jIaL&jI JJJJU • 
.^al^aSI ^a 43vLxSI (jj■ .•-^"i • 

. J^uill ^^2 ^4S_jiiIIJ 4. ^^ ajU j • 
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^gjJa jil ji ■ 3*>- ■''l (_g jJLjucJI Aj«aj ^ *> 31 A i«3 j i «3! ^—3 _) —jjLjI! • 

■uAj-^' J* 

-j■**■■’■^'Vi»• 

dj<-_l \. -.11 CjlS^bJlj clsj jVI * 

1 aft L_& jljj 4alc. jih ^l^ait <JA J4fr <Lal*Jl (jjjLa-J ^.ilj 

:JaJu djftj t^lcVL 

di\ a jl»-allJ >"ll 43 ,n3l h 4 ti j 4a3»* *31 d)Lojl*_a]l j jjxJI • 

.(^^cVI £*4*9 jl 

.^jusua^all ^^Ic-VI 4 Jaui_j 3 4_|_jj_}aj]l Jjl-laJI (Jjuuj • 

Jl.41 IVI JX-i. o_4 4_La^VI ^Vl^VI ^il£Slc. <-13 • 

*■. Jj * Axa^lc-J ■* ^jJc. (_Jl_jjtj]lj ‘* 1 *‘ 'll ^gjc. j/»j\II • 

-- i ^juaauuall J • 

i^jI__01jlU I -V-v ^ i . ^jic. i_j_)*jllj oAiA^. JL-ajI jjfc ‘* '■> »H • 

.4—1—33 

( j k'lj L — a j3 <jl—Laj A j aftVI (j_4 <U&a*uaII ujLajj*-au31j jLiVl 4*5 ,J 
:LfLa j£jj tkju£XC''J\ dil£UI3 <_$ 4 .<.*<*. CjIjj! »ilUAj .<Ad&VI CilfCUxlL 

.4j4-h^i 1I t'lVlja'.-.VI jl 4-4-..-ill Cjl_)—jj—II • 

• virtual ^uisljlaVI 5 ' 4^.—31 ^Ij-j^aJI • 

■ 4j<ini^jll ^jjC. 4ji->. .—»3I .*<1. -*4.3-11 • 

-4j—^l&VI vJlliLili-llI lA_jJC. jl 4' ^' ■ —. l l i la^l l • 
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sjL j • 

■ on-line <ji jjlSiyi AjLwiI I . /K^ i • 

•photo calls U1 jj ^, l...U • 

.5ajjjjLlj]|j <jc.)jyi viiiDic.yi • 
.i-llYliall £*l^ji ^y* lAjjfcj Aj^^vII iJliVlLoll • 
•lAjl —'.ld l] -I’lOgS -h—i jliV! Aiui ^ a4-ujj^Jyi . 

wto/tes A-^jj&iyi (A/o^v ^jnyi Jc, luijjz iyi 

podcasts 5 

■journalists t gatekeeper <lU :^ki! 

A/, Thcaker and A, Wragg, D.(2006) Effective Media Relations, 
How to get results. ^L_ij j-aaaa A—iLS t 5JUi]l W^yi ol£UJI 3 rd edit. 
London: Kogan Page. 

Media review 2Lw^k:Yl<LL».l^l 
■media scanning ^*«JI : jiV'l 

Media scanning ^yoMcV I 5 -luI! 

V*^V' ji AxUJl jjUiUJ! djLij 

(j—^ J—IAC. J^a. ULLu (j JJS-wrf- i l l 4JU U AjLqC. UjI .V.I ■ 

lAiLa^a—!l a—^—«^L& yi ^ ^Sj2i j) f ^ 4 j | 

a£jL*a]I ^jc. liLaaS t v _ r «ilc.yi JjjJI tAjjjjjSlyi £«l j^aJlj tOVlLsil ^ 

—?■ -^3 ^ ^-^yi ^1*513^ s-iic. j j-'-. xj i jai=kj 
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aj A Vi ml dJIC- . A^alxll ilACUJI jl AjIaC. ja 

I JIlo cAjl^I^aII c*I]j jlJaj l £ ^^laJ jl <LaLxJl ^jjj^Lc-aj 


^jj 4^j_laC.I ^5^11 Laj yJjishJl La . Y 
YAiSjuLajl ^jC. jA (j* Aj^aj .1“ 

V aIS-uLoII Ja. jjC. (^Ijpui/tH jA (j-o . £ 

t j i^l Aj«_aa<o AifLia a) .S^jil lijUs Ia jLn&U ojjxa^i aJ _£ji*]l l _J__A . o 

o'a 41 tj yaaj jl 

yjjS^jB t. .i 

J-51 i jLuC-lj jy-o ji ?A<aj> tS <jjill L» jl ?AjUi Jxa! ^iJI L» . V 

Ai 

<*4 ■ y»all Ajlaiu ^5 A<a VVliinall |>'ihj (jl) _j jj-all Lo .A 
?ACj_^»i<a ojljl ‘-"' •'•> J (_$ill ^ q ^ ■ ^*1' j)-a . 
■research dtyll unedia planning iS *'%c-')l I KiKaMI : jkil 

Message JjLujJI 

A^alxJI A Irk J A» mU dljliSj Jjl_wjll A »J'U <^Jjl__SJJ 

5_alxll Ol ,5^1*11 A l^-v J_£ ^llaj . j^-aaJI Ajujjaj A_alxll <JlllsiL»JI Aiaa. jl 

j j —Sj (jl > la j JJLajll o-iAj .Jliuajl (jU£ jlauV (_SjLu^) 1I (j>a A-a&ryj At ^axa 

(jl (_5j J . jjALaail j AS^ill jyj _)1 ■ -Wl aUqi l^jl I -j ^a ^j- , t ,j j A-s.,>il j 

:a1Lo jli Ajiaj Cjl^lai. ^ji oiliA (ji (2004) Ann Gregory (j j^ajja 


224 



.‘LojUII 4$jliaVl killjjl . ^ 

. jlSiVl S^A ^ylfc l_>laJ jl > _ ^1 Jill J.JJ-.'l'l ■IV'W*' . Y 

.^■Usyi ^wiiic. k .r 

JXi. Jj- 0 1 £ *1 I'M “LLli JjLujll jji (j^> ^hll . £ 

■ 4-olxJI 


4lUxjll -i-Jj J Ljle. jlS IjJ La aJC. LLjaSJ l ;*'./' j ^SLwijll 4Al jj jjl2j 

• JUSLiVI j JluS jjll “* 7 - £ HI < 4 »j. iLLjaslI aJA J/uVi j .V JiJI _hi-s.^ ^le. 

Gregory, A (2004) Planning and Managing Public Relations Jaiknall 
4-oUJI jjlaXdl JjXo=J SjliVlj London: Kogan Page. 


Mexican statement u SLuuSLtl ^Lj-Jl 


_Lo 


4<aLJl wili^Ltll o^l ^_1 j^l 4 ja!LJ1 4 j» .«■«■. It 


A —xjaLI JLjJI i_Sjj*j 1I Jc. ^-Lca-Vl j ^ 5 VA J»lc. jx jiauiiA 

^jC-Lola.! jjc. j ji ^jc. a jL& ^LoUll kljlaiLtlr : la-La j A^obtll iHASibtll 


Jjl£_}2i3l a-llil aj j-* ■"!! k 1 - j'c. 4jj^lall y_i»l ^xiU jjjjll j i .JjLaLsjV 1 Jjlajl 

1 '1 ■* 1 ' ^j —4 -JL-ax ^>aSj (jgjll Jl>tc. 1 Lj L«LiA^ tl ^»! jJI LiAjjj 


.’•LaUI 




■public relations 4-ol*Jl : jkjl 

Micro media i ^^jLma j»^LcVl 

\ 

^_1c. ^itc-Vt JiLuJ j 4_a!_*jl Jllli^tjiAl £jtjll a_)X JS ■. 1 1 )at •*>J V 

JjL&LJ Jjlwj j_j£j j k—ilUtil ^ia onacro media a jjjSII ^jlia.^11 
' y a j‘ k . JlAc. o j■■-!',^ a j ■ ’!*»' 4."- ^jl . ">.j 4jlc.li jj£l 4^oL*jl 

Jill2 ^^11 ^ y ■ ■• -* ^Ir. ^Vl ^gUaj aii j . ll jiV 1 c i^ulxa ^L-aal jj 
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—11 —II J_lLa JSaaJ Ijj^A LaYx .1 Jaiaj Jjl to \lk ■ ^'' 

^y >jl — xaSI 4 ,j!H — c.yi 4^1 j 2 JI 3 iDVDs 0 wal jiVl 4 AjjjaJ 1 j 

4- 1 :1— ■ ‘^"4 t**—J=»- jliJIj —SI i jC- 4-lliJ-ill sJjiLa-aSl j ‘ A ■ -^.1 j.SI 

,4_i&]lj aSUSSI jl 4 AaajLuSI tt-aUaSI l k ** ^ i l ** y ^ jj ) 

Mint el JuIa 

ijj j) * " 'S ' 4I1I—aJ j 4 —ix^jlc-VI JjLajbU ^aSUI ^j^aSI ^a Mint el Jiia 

4Aaa31Li]I A» )Ua j ^U3_jiSI 4 el .*■'’■^1 ^lc 4 ill Jjla 'f- l ■ ■•* . t jKU'i,„^l l •. A ■ S*\ A. I I 

.AaI*JI -SjAa. j jilC-YI j 4 ( j}JJ-‘AjSI j 4«JjlA^iJI j ■ 'J-^'lii'SI JJ jU". J, 

•secondary research ijjjliSI diaJI ilpsos MORI ^ j~ 4 y! :^kil 


Mission statement iQLujJl ji2UAll,jU_i 

ASj—£ ^>4 (jiajxll jOiAaii jLu ^ aJLaj—SI jl 5- s^aJI a jL-.-jC. 

tJ 4 .. . 1 , 7>J 4iS jilAA (JAXSaA iJSSj .<1^ jjll jU-SSi: l^JA jJAa^jill j 44llA jl 

^S1 - UIJ^\ j\ A - n.: «-l l Jjbj j jfl) ,jl 4—lajj .Ajj*J ^jiSI Loj aJLajSI jl <Aj a" ,jLu .^aj 

tjljjlS J 4 _ 174 J j ■ lA-lla-il vi% l jll wjltl j^VI AjjjJa ^jic. (_julSj jIaaa AjIaaj 

■ A j *m L m I aIuJ aj>L ~ )C- ajU. 1 jSj jil 4 ^ 1 j 11 j^Lu j La*aI j j 4 1 In..-' 

?(a£ JjaSI ,ja !_ya jill) l$jfi ill LjAaj ^^1 yLAaLiLaY I jl (_><ajaSI Ia . \ 

S’^aS^jjaSI JaC-J -IjlaLuaYl JUjj elijil <1*4: J Ijjle. ^iSl La . X 
v(<£ JaaSI LiLaC. Lgj ^^jSI vlll VflT all jl JjjLiaSI La . V 

fj— : JUSI jajSI jA Google aILajSI ji 'a. a^ jLli 4Yja 

4 “^-aSI jLu jl—U asiIJ 4 jiA-S aJjLaj ^jA-^iSS A^Ioa I^S»^> j AjaSLlSI ajIaj1*aII 

jUJ£ <SLa jSI ,1 
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Uasdutk, P. (1998) Corporate Statements: The Official Missions, 
Goals, Principles and Philosophies of over 900 companies Ji « jU 

U C w ——jjj I —is]l i^_jjLi*]l 4 .—al.iA'il t 4 ]\.„j 

AiU*^ Jefferson NC, MC farland. 

Motivating sequence J^uLuj 

J i w a 1 hjii. j sjUiilc.] jL^jj J_yz A -s . > ) 

iACC ‘BID 4_bU« 4 AIDA ^ j—^ j j& 3 4<*UJI ol&Uil j gjjji!I 

■(-IPs) P —31 1^3 J& £jjV' ^USll j 

Mutual understanding J^LaXl^ItTl 

vjjl—s>L*i] ■UL^j J£ 3 <La^ liik o^i J 0 ».uj J-lLiail (Jjiaj 
;>a 4£^ill f$-a$a JJAUa. Jii1) J^LloJI ^ill 3 . 4 -oUll 

.jVia-o 4-olxil vljlsiilxll Sjl-) jilli. 

■knowledge and understanding 3 : jJail 
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Nn 


Nash equilibrium mode ^>111 5 : 


■ win-win Jj 3jial] (jjial' ^j5j-o igame theory i_ui]l 


Negotiation Li a$&j£\ 

— ai 4 /w.. r. - ill ^ySXk Ju3_^la j ±i aJjic. (_uajlijll 

t-j —iya ^ —5] jji yJJ ^5* J^C. jL-« ^jic. (jlijVI jJJSaJj Jlllc.1 jj 

. y\W \ 

Netiquette Cu jajVlCctSLul 

etiqUCttC f ■«i^)-°5' j -1 C.Ij 3 CjjjijVl ~H-»- ".s. j \■ »j 

(jl 4 aLxil *1)1 S^Lxil ^ **jLo-a JS ( _y!c- .Hu^jjVI a£jjuj ^Jc. • "^ 'j]l 

i—jjJl 2—alij Ij— oijAj ji j ethnographers <_wl.ia.Vl 4il£ ^L«J 

(*—r* J—. ^VL-ajI jjJ 5>jjSj V i _ s la. 

.4jjjjiiSlyi <1)>L)ILJI ->ie- 


Networking ulSuLuJl 

4 in a j S.2—iLo *1)5_2^l& jjJ 4 jLoC. ^1] >lj5.fv.)l55 <jj j£j ^ilai^ax _ja2ij 

(ji (j_ S-oj 4jr_l /'"i-.VI ■ - 'VI, -liVl j Jajljjll aJAj .UlSc. /jjjjlSia -il^sl <jjj AJjLiLo 

.4<_P1L 4*^alaJI jLkaaj'i I IjlalaC. j 4^nUiil JL'lijLxJ! v r. 1.."' 
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News agencies ^.LuVIujVLSj 

.external media support ^ jbJ' a&AI : 

News conference ^yis&aalt 


a-^A> 4jiaj-<aJl wjl^aj^ail ji Aj I <lil _^aJ jjAl AjauLuiSH 

(jlj ;Ajj- ^>1 (jj-ii. C.IJJJ 4 ^iiil ^.Lrtl .JjLo^Lt-O _^Jcj 0 

i_^' ■ »i j yj— 0 AAjjm jj ^^jwo^c.1 bj-^4 Ajl <ia> 1 Aj-oAi j> gaa 1*1 op 

$QnS->»^-lil a_-q jl y ~-.^ A ji-t . .—11 bj! J^A-VI j■. y ^ n A- abc]! 

( ->M H ^ft l J^-j—a. ^ « > i j ^iilS-ob ji LaS aliaJl ijV 

jzc, j^asJJ 0-^' & ) .-^11 v-i-idl ->- 


L9- 1 —Jj -iP—P *■ J—*"‘ 3 ^ JpV' J) jAiil i> J>r-P' p lP'j p^Y' 

1 T> A v.&Vl V. *.3 jl > l IjLjailt ‘^x -2C. <xL*Jl JlAi^Ldl w jlxx 

—/ • . - >—/ • . A - V—' <—» O 


: Jla jaijxl sjIbVIj (AoJa jTill j 

. OsjJi j o^AAl jLli.1 • 
. jb-Lj ‘ -**' j ^iajyg OA j' ^ * -a) • 

• O,', 1 ^ 1 **>N O - 4-A-j SjC .,2 • 
. li_Lo s_)ij • 

JL-ajtfl JlSAl ^\c U JJC. J press packs Aji-m-ill ^_]pJI A_>b£ j (a j-a—aj • 

. 4_j jjSAl 
. i. ■ b \l AjbS • 


. b_JJ Loj j y^sA\ JaUGlI .isd yz 2 Ajj J<a3l ^ Ajj^>_ia)l ■ i*V 1 ■ -!■ VI • 

■ Qjjq-t n-ill Ajjbi.J A kjc. • 
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. ■ " i l ' y f • 

■ • *g ^ -s'. ' "j 1 • • ■ \ r ' aaI I A 1 ’ - ■• j I yjZi ^Sl * * * ' i 1 ■ ® 

,3^ ^y> jLiUL^yi £-« 

. ' s-jua. jjjI _5 0,V*"^ JljSLul i—4JJ jjII • 

_^0j^ail ^_i£. j-ojj-ai' • 

.^b.yi ji=^Ji <ai • 

Leinemann, R. and Baikaltseva, E. (2006) How to Manage a Successful 
Press Conference t^?Aj ■ ■-> j-b>“ »jbl <*&£> Aldershot: Gower. 

Ne h’a pyram id jLu»-Vt f jJt> 

feature articles ^ f fj* 

y; * 4 >L <^as]l i^jj ji wjjISJ 1 Jiz. .newsletters 4^—all JjU>j^>51 j 

.(^ X ^J jkslj be-U Jjjj 

Jfj \ a!a*1\ 

AJUil J«JI 

JaVl LUd 

O^jJ^ 

J^ila Aj^ 2 ,_)^i»i 
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(ir)fljJSi 

T- J-j-a A > (Jj^ .'■•'i 

5 —^y-axuj Li UUa.i ^ ill j t//re double pyramid r j .5 jJI ^ j$JI Ul 
fj* ->?■* ‘■Wall Street Journal Method J jj 

j_i *Lii *^]l j* .{\ r ^ ; ^l) ?JA J ij 

‘{case study 5-JUJI 4 —J jj jkil) yU <^1^ J\ Ij^y, ^1* ; J; ..~ L., 
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^1 LjJ ^JIxj j j <£i j a i .-isl' oii ^~i.>n jU .Lo j^i^i hi J Lo Uilc 

J>—L«jl -SI ^5j! ill _J A , .-viSI siij ■ A ...-aill V_J jl Ij jUll jsLu jj\ 

ajjau-oll s_jjl aiJI ia.1 Jl jJaiJl ji AjA 4_J ^1J; ii.S JiLi. ^\a AjtuLniVl AjjJaiSU 

_iSI *|/ .4_jlj'.-tlll iA _j-U-Sl ^IsVlioiS UaLoj 1 .,.-ii ^ ^J_}aJI ^^Jl ) -A n^SS 

. __J _jS' I v^ll*>i^aSI jJai: Jill Aia.UJI 


Newsgroups Aj^Lls^VI ujLc^.^ aeJU 


. -fl j ^JA- II <_}J> ill Jja >-1jLc- jp ^ Aj jl±kVI ■ ''I r ‘'H 

A ^ \ ib _j 1 y 5J '''’’ J_ _ > ^*1 _*J (j jS 1 ; JuiJIj ^LoLoIaI 

AljL—i^LaJt _wj'«u ■_ 3J i \* $U ALlC d2a J ^jS-oJ .^I 

j £^-o ^_Ja w£ ^., 70 **-: a a.s^xll J^C. Ll^J Ax. . A-qLiJI 

Lo£ tA jjl^j -In ? islLo -^..ViLa IajLuC.Lj i lIjLq aaTJ 

slA. A ^ 1 c. r ■ ^ ~N fl J AiC- I .iJ ALil-0 oLl-O Jl > ^ All IftJ j 3 £ 1 J 

. Aj^iLLcH J j^h. 

Ate ws letter 4jj LiVt 3J Lw^J I 


J ^jS-oJ 3 ^ajuiL JjiaUll ^^A Al^l jl 4 AjjLiA.V^ aSLuj^II 

A -N?v jLaJI 3 A JikljJI A <Jl:l 2^u*Jl -c J—£ ^ Jr?^ ^AjlfiC-lj 

A_LaL^V aJL *-2 AiJ^Ja Ia j l jjC l ? Aj^jIj^V ^ AJL-u^il ^ - 1 J^' L> aSV ^ 3 

A Jljl_a^oJl jjj J-i _^ 3 .5 j Jjl jlc. Lo Lolc- ^^£4^x3 ^jjJa3>o 

J—*-al 3IL Al£l.« ^1 oL aju lii vl:l£^ii! ^ .l a x-c. ^ i,Lo-Jaxj Ac. 1 Aj^jliJl 3 

aJL-- kti^j S^jLlC JusJa 3-cil AC. 3 j Kll 3 . ^lAl *.^It ^13^^ >— 1 * A ^ ^<0 

A i-^-il A\l 3 4 jc.\ AA_)lc. Lojj i -’ J 3^-oJ 1 »j <■ A A Aj^LlAJ 

.Aj^jLaJl jjALAail L^;L,J A £ ys vjjL^ 3J SjIaI^ 3 ^ ^ljl£^*iJlj 
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-V-'l Jjja-a JL^v-a M-±la'-a-a ^il 4-jJ. a . Li l -lAc f 'Ll al l .—9-14-1 a 

■ I • jIf- JU... ^ 4-LaLlc.l aLj-; j JiC. a Jj£. Ajjlia»VI “LlL-i^ll jV 5 .-La-laJl jl 

jil_aA ^ju-f k La I ^1 ^SJ J j 1 J-.'-^j jl 4-aUl —^liLLxJI ^ j a L -. a , ~> V 

4 jf- ji ^ 'e- ojlxJ_*4 -d >.. : nl^LlI J .^jju IJAj .'JllLa.^) ~> . ni l ■4-*jLLa] Ajl y ^ui^jLa. 

IL* .<1Luij 1I J^j2 ^-il-iSsi JLiaL __Jc- ojexiu! -da ^Ulj_j *4 jj£j La ^ yr^A j 

'J _J ^jjLll ,_uUi3 JjL-.^>ll Jail AJLti Sl.ll Aj_;lii v i I 4iLx J1 J Jji: jl 

| j^.l_ajsj La Lille, jc.L-aC.1 jVj J^l t J JLaftl J_jlLa. i _Jc. j*ill 

£._ayjj J _ £Loj Lii iAjjliikVl JjLajil sL a S.i^l j ^dc. JLaLU ^ill >/;•■! ' 

vlaUS^Ldl j slaLilajVI 5 jl£iL I jjj*j jl Jj^. .m ; ijia 

;2JLiil ajiill ^j-a jjSI j\ 1-la.lj AjjUiVl JjL-:^j-a -1 j. 1*JI ^^aL_j ILs 

.^£^>jjall -Jai. • 

' * J L.j A Jlia. <£^Jall “LuA.Ua • 

.•dijaill ^Ijj] ^jjuaaj • 

- «*' L'j" l Ailuail vljLa ^IxajI • 

■ J**J' i_ya ji • 

.._i_j L Jl Jr. -a «*. J n H . ' V 1 ^a_]l ^jjl_) • 

• 4^ ^v*«\ i ^ 6 . • 

>Vl ^LiSfl / vlA jbVL LiLldl jUi.S'1 • 

J^^ 4^ ^.*.U 4..t l^ali ijLla Jl 4-ea.^La 4 ■ q 'S • 

. Lcjc. a yu — U^jVL *LS salalo.1 4jsj£ • 

c'jV'j jU,V' • 
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Non-profit public relations jJlc. IcUbJl ljL£sM*JI 

>-it i oijoll JjuaJ 4-Os-iJJC- -^'I-alVlbi cliLSl — llio 4 ^oLl1I 

4jc._jJajll sliLJilail ^ ts_Albeit J i^o^jll j * j-'*^ *^tl j ; i ^:^jl.LaII j ; 

<-' ' jj cloa C.I ^ ^ ^ ^ <i> I ^ j y^iJa _yS 4-sbiil solsbxjl ,^Lk_ < yC'j 

Ab jb It -ill ..ij J nv j t^jlajj— luI J Jjj j * ■*») ’ <ill k _ji AjuiLtail 

.l^LU: j Uil^i j 

^ ^ 4 _It 4_ 2 *. _lj.ix]l Lz-ib A^.?k ;^II ^ZC. 4_«uJ\ sbAibxIt jl 

babll «blli£)l*Jli .Lm-Lu 4opl-:Vt j_wa*J silljpj t4oaj^)ll bolxll bjlavLxll 

bljlbu ^bbt n v < ^ . -unilt Lbiaall 4£jjjba jj£j Lo bile. Ajao^II jjc. 

t -- l__jlle- a • ‘’ s j - - - ■ _J tb.2 s-bj 2 -Z-i Jjjlps -ol - -Uloj jji=kj 

1b t*it ... jl ^jjbbo . : N .Zs ^_2 bib j» >.--i |*U-s i^)II jit- babJI bjla^biJl) ^-ibj 
(bb>» 3) _ji j j)7» 1 -’.it ^pLuat jLo t 4 M» . a l^i e'lufH 4 ; . . -I 3 ^^ic. .jjL i xj I ^jl£ J 

«--■ " jjt l^jic. bliil *. >St bl 4 ,?> I - -.<o,H jjt ^*31 jj LoS ,^-jjbi-Jl t obit jj^jJLIaj 

-'i^t a-s. ^ ■ ' ■ ^tr_ ^ — ti . ■ -s ■ a . ^Lc-IiU ^^^3 boot lie, '• ‘-.-tl c t -j- ■ ^’■tt ’ 

j !-■ ill -* »i 4jbr. jlijc-V' jjjjtj ii.Vt £-4 t-boLxIl w^li>LxII 

-Ajooj jjC. pi AziJj ojl£_)bil bjj\£ b) Uc. 

Feinglass, A. (2005) The Public Relations Handbook for Nonprofits-A 
Comprehensive and Practical Guide j-p- —cbil JoUp'J' Jl*c. -oU£ 
^jiac. JJjj JoLi -_lu£ aAoojll Francisco, CA: Jossey-Hass. 

Radtke, J.M. (1995) Strategic Communication for Nonprofit 
Organizations: Seven Steps For Creating a Successful Plan J—oaljbl 

4__a^.lj 4_t-i-v ^ ■ >■ jl J jlrv i4_oo^>II __jpc. s' il-o-Iiaj-o.\I ^oviil jiioVt New 

York: Wiley. 



Non-publics aJUbttl 

~jjJ_=>. J j --; ^LiUaJi S.I2J j siiL^dl 

2<J .*. ^ V (jjill t>=USl Ole .James Grunig 

^ ir~ - JlVi Idle. ^iaIasJI ^)-a ‘^r 4 ^ ^ 0.5.^-y 

.ajji ^isuii uX^ u*U £j s_m=^ 

.publics j^LaaJI iGrunig (James) ( o* A i*) ^JJ^- 
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O o 


Objectives 

5 —*“■ / 5r aL - i j^ k-vJ i jJ j 3 ^bi jci 

IfJ^u-l JS^UJ i-aiaj »L=ul jj^aljtVl J£2S .<A*1\ UllSXJ] 

<-LJI *jl£Ul ^jl^u j-l=u -M 3 ^' <La._^ j^ jj JJ . jUj^l ^LJj 

:AjJU 1 I 4U..VI j j,<;-,u 

Uili!sUJI Aii. j ^_«Ujj J^U j* <Laaj . ^ vj| U • 

^1 >V' alt SjIjI j 2^1 y. Jjl j* . 

j^°V J* J • 


^ Sjlc cs* ‘~- i ’^' 1 J (2004) Anne Gregory 3 jl 

j^ut-a ^_yt -isj j Ajc. 

J>r^' £.’■> -- j -Awareness objectives ^jll ^1 j&i • 

J—«. Jj AJ C-lijVI ^U-o J 4 Jy»Vl t> J-l ^ JjSikll Jo 

.^uaj*JI ^^31 <^1 _^i JJ JJ, us ,^gi]| 

j>_s-*aJl -j :Attitude and opinion J j_!l j oljVI <_>bl j&1 • 

I—«£ .< 1 ^1 3 Jj*. ji _J J>* J\j ji s Uj| jj Jj Jc. UijUJI 
^1>VL J JI J .laJtf| 0 W.I jti JI jUj 

v-i. v J i ,, i _ J ^j>..'i :Behavior objectives AJjLJI v_sI.ia\'I • 

•Kj&jLx —il ;_U3I j—C-VI JI jLi—J LaS ■ j.'i-> O AiiJaj . a j. V.l l J^ 

.•UC-jj]! jjjaljcVU 
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11# jJ 3 o* -I'jaV' AjilliiJ >ilUA 5 

J£\ . it •'■». j jjjj jlkX-all -lie. i- jpj 4-oLxil ^iha .a (jli 

ji J <^| 5_slxil JljliXJl AJai. I jvoU Ji jli cSi 1 ^' i> 

IAJIjJI JiiVl a! JjSj 

.^iilj djLJjVI • 

.a^’lia !JUI ji «■ _j« -—ilijll • 

. • 


. Ajajj 

•iS is^' j' j^' 

i " it 'o'-. ^ »«~| 

.UL^ju jt jl£sS'l jjSb 


/'ni a 4fli jlil i ^ itt # 

.«.l£illj I__ya\ J&Vl fJJiJJ (jl Axle- AL-aJ J^jjLall j* 

.values ^ai' 4 beliefs v i ™ ^ <■attitudes CjIaUjV' :jiu' 

Gregory, A. (2004) Planning and Managing a Public Relations 
Campaign a^UI ^liT^Ldt aL»^ 3jt.il j London .■ Kogan Page. 


Observation 

.£-1 j ' ' ■ ■- j ^iji-A-i ^jl tullaall -l^i Alaa^Lill 

_lj-y'<...; j jljjS r l ^ Cjlc.LaaJ <■ (ji ^-ulLujVl j* ^A j 
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* iiOLaJ! J—C jbOj jlc. jj alliA J .j J jL\ aIi^ij UiLijSI 

j J—^ a£ jLlclL a-La^^UI .a£jL 1 c j 3 ±> 4 a£jUJj 

^jj|i-\l 'll e-'a }& 3 ■ Ai J l A£.LaaJI aLa. ^ lul.ia.jj itpLaj iljjSi J»jVs .1 'll 
Ji fr* tiajlja. ji ja A^jli A-aj ^.lic. v J -,,Mj tAJLUm jlSsI a$jjj ._ 

• JJ— 13 —^ ^ail —JLlill Aji jijj t aliUS jLJIj ■—kal j^Jl j t^y UsJ I 

_j i >..-.. 3 , . ' lj ^ kU Loj 3 A ■ jn l j '—^ya ^jI*j l^il liA j j.^a' I 4 -s jl J .r 

jjli ^3 oJjLj A «j » >i .a A j-v: l a] l jjc. Aia.a.XtJ Aji La£ .Aje. jail j 

^ o' ilil JI —ii 2 (aS jlaaa jjiJ A2aa.^LJIj ^jtjl £- jj]l Loi . ^ J il ■>» ' j'a! 

(jJ—f— 1 tAL v . ua Ajj_ ja jl Ajjj^a iajl Jja >b.V-,.L] ajl& j lAjLoL ^UxvvLa 
A—vvljjl ^jIj_ 2 j iA — jia^jil Jjl-iaJlj J t-s'.J J jA .^I jULiJI ji-i'i 

•( V (**J Jj^JI) t vj . ' jl k.v X» JjjSJ 
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(V) 


CiVi) a\\ 

V-L-Vt -V4-3> 

4 .wAJi wii 'j vljlc. jjJs ytl) 

. 4j ^jLa «^1 *_a11j 

.3i:u Uj ja .jJ £'c»j ^ jiJz 

»j^La JaJjj3 V Jm ^ ^ j) J 

4 J 

.JjU »illj ^J) ^ ^a jjSiiil 

. JjljJI jAiil' 

j_jSi ^_A a koj.^l CulS 13 L» Jjaaj 

iA jLmJl y jflflfc a\\ ^j'l—£ l-J l—-« JJJ— 43 

.^AV' jA Ji,£ll J\ Jtliill jl 

■ cU^V ^311 >;j£ 

.aao** jll ^jl usll clear ^jiia 

,4ji3l -xj j. .-nil s-Jtl3a 

.’IV' j\£ Jjl 1 •^'•"'J 4X.AiL»S?l JA 

4L J-S. 4 c., k t ji t4*^JA -^Aili 

, ^ - -•*> jjl • . ‘ —- JJ 

?rjj _iJ! \a AajUU CjULuII Ja 

,«1A«^a '—aj.^aolt -uiiS ^ 

ijl j_li.VI jj—oj J —Si' .*liUaM jLJiLJ 

. Aj-i^jLadt 

. i^ T l tjiln' v ^ j AJLjjvla^ J 

i u$ Je>Jl eli\_ujjjj) JaiaA *i 

.IjjJ] laj ■ ."iKi.tll ji. >i->’ij 

.^wXJi Ji j^t 


.|^j2l jxlj w % j N -*» > 

«_1U> ^ 

A - ^ ^~v a ^»l w ‘ s ! 

.ius 
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Jjjlill wjVlAall 

Aj— aL—iVI 

. JiliaJI <L*J * J 

. LA jitjisR j GjI jl i Jl JiUj 




.(1999) Hell J* Jo : ja—M 


Bell, J.(1999) Doing Your Research Project, a Jiu.?"' 

edn. Buckingham: Open University Press. 

L09 jLiSJl t—)Q^Lc V) GUIS <UQS p \jixa^\ uL>lj 

On-line copywriting assignments 

£ _) —Jl) . Ll'JJjSII Ajj>Lc.] SjLaS 4-ajLJ -ll ^all t- a ; j*' oxuall Ja j j's' J 

U—#=4 3 ^io <JLill <JlaV' (2005) Robert Blay CjUU^yi s_ulS 

^ «< ' jLo-al >”ll i^fcVl JLiUIjS filial />a ajLiic-Ll ' l \i j Ji5\ l ^ AjLi£ 

.s^UUiyi ij j t'LaLxJl olIvLxJI 


•4—1 Joall rzjx —ill Jjl —j 4a»i^aJ Ljai ajpuSj onici'O site J—a-all £-2 _tall 

J1—lal cJ —ajiJl j *j £iA fA**sv> JU ja <long-copy landing stage 

£— 2 I jail Jjl— *jj .UjjiiSTi'l Jaj^jxll j! i*Uj 4 J5JVI —JSII jl JjL-Jl 

• tlUiua Jl £-J _J Ju La ^jlJu Jill v''Uj;all , »l !■<■>. 3 Ju-aall U^J£jj : l 

J j —^— $i short-copy landing page S Ja. j —all jUI _>Jj UiLa Lai 
white papers cL-a-JI Jl j jj\ ^ .^...'i La Ullc.^ .JajC. j' gliial Jajfc Uioa 
.wi'l—iXajiSI (Ja^jxlj ( jjJl> jl AS iU^ka ^ULa Ui> ^ Ujjjj ^laS j) 

_iill .’ilj oall Ja jo_j t jl Jc. £-a vljJ^ a 11 ,21'Ulc-l J ^Ja .jiaiij J_jSj La Ullc. j 

■ J j J51) — -liL ~ j] “Lj'-JaN b "Jliail ._ L-a alb JjUjj 
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injy^A jA j transaction page <jJu^a <i2ij> 

■i-al AV- „)! J jl jll j JAJ 4 — i - ^\\ \ j .~21aB '—4^3 > 

. < ! . : ''. --i jl J_>i •• A A >L*<ali k j-a -2J Alai 

jjjSI] ^jc. ® jlyc- .>* <1jJa^II a-«» i ,■ ill ji > 

4jii—>-o jl a Jp^ j) aI I 4 < .. ■ ■ il l A ->< 1 ^1 Jl *_£ jliill J^Li. j' 0 oj«U« JiaII £Jj] 

ja.j—° <js— jjjjSJJ -ijjj >6-2 teaser e-mail 1 _ s L^aa!l .bjl bi 

klui •U >K , 4 l 4i_auj]l ^vb^c. >1 j» .--<41 £i> aJI Jl cl Jll £3.l5 

£jl J—U <_S-—H >. , )l » .-ll )tL1 ^ij_y££j\ JjLuaJI S^lx. ^A j rniLail » -jUa JLaJ 




J] 


La <5 jia 


i_jjJJ JjL*a jjjSII Jjjj ,jc. o jLc. ja a lead-generation JyJI Jjla 

Cj— ja. ClULuall 4_aij»*a jl <_^b_>*JI AaJu^a Jj $.1 jail 4ja. jj] Jj j)-vTJI 


. i-liLa jLi»aSI (jA Ia_jjC. jl AjjLa^a cLabuj 4 J_jj - - Ala -« iS a! 


v> >' 0 Jg (JjjJa ^jC. ^ ^ ^ Jj**-*' Alaalu: • jll ljg 

—«> auto responder Jl ojr/’ i. a Jj 2 ^ J**jj J>j£il Ajjj Ja 

. J*-2 Jj jUxi!L-iVI Jjj-v*il 

t*LaIS AjLa Jja c_ilj^a >- T J>xa jjLua jjA t- «U~ijA jAc-Vl Lai 

•e-zine <jjl j J 4-ujJiSWl aK <-.11 jc. 


_j>jjS]l Jc. Sialj ^a a pop-under J^J' < £ > 1 * 1 1 sialill 

JajC. Aiulall J^J I .»,, 'Ua A>ic. Jlj]l jjlij La a^lfc > 


. jjl jii ^j> jlSJVl AjJLj vlj^l n-o^-ll JU-a U-alik 
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: jiajl copywriting cLajJI aIj 3 II white paper. 

Bly, R. W. (2005) The Copywriter's Handbook: A Step-by-Step Guide to 
Writing Copy that Sells s JJj ij^yi *_£!£] . r,C\\ 

j-Lj] ^uu aA& New York: Henry Holt. 

On-line press wLuj j^tSCJVl 

5—sjjUI ^—2 i >i jaiij jjJI cjjijiSVI Ail jioll ^IaLamiVI (ji 

^-1 J jSI ^ C-ljSj^il v 3 AiAzxJI ^Vx»VI ■ -' 3 a jL^jil I * ' ^ J(~.I C-.' ^~*>U 

(j—a j—2&1I j . ^ . ni l ; Ja a.a j .USjJ ~ i-> .^> jjS 4jiiaJI ^Jl ^ 

—j-?- j—* IjSC-Ljaj jl jiiia—all ^Jc. .JjLj tAjjjJjSl) i^la^aSI 

Sc. . I^ ’ LaS 4L*-o 4 jjj_jj£SVI ^ila^-allj Ac. jjJaall 4al«v..-ill sjl.il < JA I 
4 *11 N ^ J 4 4<li |-S<i' l jiijSI Ajc.1 yaj f l jfo\ AyLjlk I ^alxJJ jl 4-aljiJI slfl. 9^ 1 » j l ^..■ j l ^ 

•jS^C-VI JjLuj ja «—tl'i*ka JjUai] JLaC-VI Jjljlat £4 

Temple, N(2003) Writing Copy for the Web in a Week a £^3 4 ^..ri 4 _,U£ 
•£ jf“i JiU. alii jo jVI London: Ilodder and Stoughton. 


4 -UjJSUS^yi C < A -JI cJuJL>/i j Ci\S uu S 3 
On-line research techniques 

obi ^ — A j t^aUSl allUXJI jjjjIao aljlj.il ^ja 4 * ■ ^ abl jjj 5L5VI ‘ " 1 *' l 

4—a^li 4—Ljla j»-2SJ ^ j ■ Aj ijlsil l v "’~> il l Jjjla ja Lkj4*j LLAj 2 4,Sa..gaj 4 juj*j 
jl j—o jSl J*" } ."baljiSI ^jlsiljJI 4jutLo^ t.*i\^Sj\ ^ tiAj^blLjl ftl ja.1 _!•> ■■■'■I 

4 —?.) JL6 Jl j> V Li VJ Cabell ^Ul£J > L^U jv,,J13yi 

.sAjAaJI Lxa. ^1 y5. ill jx -■ > lc'i..\'l AgjlfLol ^ j jl jljjVI j.-jl 4jl JLiIaiIj^ 4 j^mosSI 
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l yiiVl ASaii^ jV'VI a£am y ' V , nl Ajj jiifilV I ■ J ’"t il l (_3_>la sJamjj 
t jj^ia jc. ijj =>j yiii >" ii yi lAjj^jjSi'yi mj^IjILoJi iajI^iah 

• AjjLaVI . **il r. 41 4 Aj_}jjJI Am^LLoII t ** *lr.l iVI ASjlA Jlil A ji 

•.qualitative research methods ^—sj^J' JjsJI jaLLo jl jj—la :j—iajl 
.research 2n*JI •quantitative research methods ^>£1\ 2j*j11 ;t-aI-Lo y j_>la 


Open questions ^L>»j)Hi,t,l dAJu«Vl 


' * i A'ij-« i e. j. >■ v>l j~' ■ 4 jjjjja^All Aa yAall aAIujVI _j£Aj 

j__ liS Iajj V UiV ‘•.unquestions aIImI ^Ul Aa.yjLall aIImVI yil j14j 

_1^- ^/--\1' A -v ; -,i41 41 ■ i,iN M j.am j . IjLq y 4 r q i.4 vljl jw\j 1 Jvo 

4 V- -VI _]•■•• 1 .. slS wjl eUaC-V jjILalS y A.aK Jj£l jjl) T1 *"'» • j 

oji_ jjj i Jc-Uuii y ji£iS : i y ^isiAiajVi y (_y yi yc- 3 a*aa]i jj 4 *j 1 i A_a.ysxii 

.4__oj!iUI y^Vl r-l^pj mV 4-ql*il vllla^lajl (JJjL<uQ LajaoAI UJ Aj11a]I 


A ■*»! V41 _}j£i o jl-iiM jAJja-all j2_jJ Igjl 


Open systems ^UajVl 


Ajlivlc. Ig Vu 2yjj MjUySLail <C.jqa-a j-c (j^S^o jljS ^jC- a jLjC. 

(_£ j■ >» »' 1 ay _ j4.4 yic- JUisavil Ajly=k.l 1 jaUM l&il jA ?TLiasJ J . 4j jUlLo 

^ ^ ' —. j'i ^ 1 a. y mc. 1,i 4J1 jUiii y ajjij_a Ac. jSxjS l^lj . Ajjl jjj 

Am—Sj j■ j\u _} A yir_ AawjJ LuJ 4La Ic.jj A^jjia A^j 


‘ *'' V. 1 ^ Aj^IjIc-LosJI JtliS ^ ylLoll ^Mall jLla] ^) .Aj Ala^a-all AiJl q 

y_ c.Uj 4*iijA Aiiixii yiMiSn ^ •(' *) yj ^ yjf* ja l^j a 1ti->^\i 

a _yyi ysijii j aj^Lms ysi iaaaUj^^" a*» yi^ Ac.i^rwii w uj % * 

. A j Aa>-q ^ rill 
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•systems theory Sjjlv, ■ jU;l 

GW<r#, «* G ’ Adans ' A > ./• fjQfetfnv Groups discussion , 

Theory and Practice 3 t^Uill Ajc- laaJ I .- a.rSl •>.' ! //'* e( [ n 

New York: McGraw-Hill. 



nM JLa\ j, _• »'• ^] 1 

l •»*’ /> <' 

*Sl—1 

Silijll 

4**3l3Lajl - ** >1 C .J l 




Operation costs J jimjJI uJuJl£j 

a# l_i£JI j effectiveness <slUii31 JS- Jj=>. jjJj 

,<CalxJI vjla^-xi] 4ja^ J lv'n~» 'll lie. J^-a 2) '• ■ ■‘ tVj 

f j -■. M l . i~. < j A <l-» l •i- -N jjaLosJI Olfe j«7> <1 j AxaAl >. _ U a rv l_jL_aii]l ajiA 

2 J!Loi J*2u 3 .AilSjll u >iwVi jJ t> Ijlli. lateral thinking ^UJl y&uW J\ 

2 jjjII LaAic. liliij) piggyback mailings -ULu^SI JjL-ijJI kilii 

£._ a ^\l ^lilt jjJLcJI ji ^ 4 , 1 ,/iS^ 10 4iiSaj ji.1 klil£3*i ,Jj 3 ^ Ja-aVl 

^ <4*. 4* i-M l : a »\1 ^"i\ d i41 L ') rf 4 i. ^ J 3 . 4—]\^*ki 11 -all f l 

UjU-k-'ti AjlaC <^3 Jjl3-ail J. ^V - jlik-Vl |j£*J .ia.'^'l 


.public relations programme /plan 4-*l*il -JjliDLdl jj : ji=u' 


Opinion formers and leaders <iljJl hl£j£Jj£* 

_Ha. jl i ^ ya)i\ (jJ-alLsil -l |j j a > S-IJ (_jl a-il—9j jjj^a 

- • M - *jl«» jl ^ -• j’i-""'' l^laj a j-a ^ i^l .cl^C.'i/l jl 

J Ji a >\l Ajiyi (jAaUa. ^ ^ J^-aaJt 

* AjIIjII CjLc. ^J1 

. i i jjxaij\SSl\ 3 tftLliaVlj tjjalx-all • 

■ •' '1 ilail l fy ■ ■■ - j tCjl C-LaaJI a^lij 4 4—A—Jlj) 4 4-r-.l - -^V1 . "Jr. j--> -.11 a-13 • 

.AjjLaJjJI 

!»1 *J J—SI > *l l n In 1 a-li j 1 jjiSaj-all j (jjjLx-all j «S^1—i-oll • 

3jc. 
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• tj oi l j • 

iIA ikt^ i. * J j ‘jjalj-all j jjiiaj^aJI • 

.“Ua^jII ^isllyJlj ^libLajVIj t--Jj .^11 j <.jii L....., ^jl A y,. „ • 

^ n^ i ^la ^Jblb j t jjjLj]I (jjSLaj eV j* ja j 

J-W^l ^s—aikji]l JLusjVI L gic- j iju .JjjUjII rllaj 1 __ Ullc. j .4_al*JI ■ - .1 «N - B 

4 >J ‘ij'jl' jijS-a fA t> Jja. ja& J.1*. UJU jj.2jj .jjibJI JJjull ji 

^Aj^S' jj 

Opinion polls g ijJl Gl* UuLLJ 

^U 1 4 GbJ Jl<J > Jli ^ Jjll ol*b&J 

^tjl *lifcJ ^ jjaL^ ^jUUjVI ji 4 ^jll ji 4^ij3l 

b-iljjiia (jjj j^bi jbaj Jlusj. A-u^aiin -4 Ajjc. Lai) jjAbaaJI 4 ■ ir 

4 (A^iill« Si^aj yy> jjjbxll j ftU^VI jbij >2ij-4 ku\ yZc. 4jj& j\ . jl,., 

Jlaj j .fl&i V ji 4^ ji j»ajj l$j& 4 -jU.VI jjSj 44 U'..,, yi^i bjlr. ~ jL",1 
4 —sIc-Liai^l ^1 aJc (jliaj 4 <ia.V OlcblLJ jaj £ 4^bj 4ljA ^ic. - r ''|-.^l 

JjicJlj ^jUUjVI 4_i*x= 4J ^ .LjJI la j oUjVI ji (ji jll ^ Jiia <ji jabs! 4<j*iij 

.<LaL*JI ^-aljjJ j 4 jai. 0jbj jjjJjl J jl^k. 4liA ^ic. ^ '»'■ j 

Opportunities to see (OTS) VI 

ajj* 4 i a 4.4433 ^ic. j jaU-iai l .Ht J^Lii] 4 —jc ajbc. J-^UaVI 4u443j3 

<-asll UaS jJi 3 ja J£ ^Jj^ .^Gaill a^J -j Jj jj^ J ja. j j 

‘bc-b] bi 4JU. ^ ji 441^ Jil e |ji]| ^ aJjIjUI ^i]| ^ ^ 

. j jf .a -%11 a j jJilaji jl^C-S’l 
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Organ graphs 4-jj)iA*tl Gllalaiclt 

i—M jA. \1 ^ 7 jl ^ ‘ ." '.I ^ '^-U Aj y> ni41 Crt )*i)-!•*> -a'l C u«mAj 

■ Uy J< Jft cl^2>.V' ^ Ualc- vjjsiaJapj v A j -a jhVll l 

Aa^t-iadl . ^ 4 9^ *A * ^4 ^jl o-AC- .Iax ^j\ < . ^ J 

:^-A' <_P Cy^i •(' 0 J^' 

.j»l^all tjjc -jjj ijjii' {A J jjjoJI :Sct • 

jjjUj.-JI fA /.jjjixli :chain 4Ju-JLJI • 


jj.,1 Yitt^i jjjjjiail ■lltlb J J*KV^ • 

'■ ; j jiaJI^ iJajjlL f '.web iapai J\ ^;»i' l • 

. ;_uLasJI 


(' ®) pj 


4 mjUiYiti AajLull ,j-4 sjtii-a AC- j . «a ., 4 


Cham ; 


Set jUa! 
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('i Lj-; ^Lj]! aLjUI 0 uSxSl J*^il 3 J wi I a ajlA j 

cIau^I <j<a -JjLAajJI j vIjIs^jLxSIj joSI JaII -' 1a i~v\' ii m ji j .^J| 

. ‘b Am jll 4jaUl J wj'jilV I j 

^ajhnl l J5LJ1 t organizational chart ^JaVlSI 4jajj~Jl :j&A 
organizational aJjJI 4IA&UI! ^ . aihYil l JSjjJI 4 organizational structure 

•chart of public relations 

Organizational chart ^Lu^laJuJl AiaJ^Ail 

^ISiUJI jLul pictorial record ^5 jj^ J=^ ^a ^ ^.Ur.U 

.l^la.lj ,jl <£jjjJI ^jjll <Liam:j]I 

‘■organ graphs -lA «l l 4 hierarchy ^j^ll 

^»L*JI JjliiUH ^^jhTil l JlxJl ‘■organizational structure JSoJI 

•public relations organizational structure 


Organizational climate j^LUl 

(jl Jjc. 4<jAj]a±Jl Ailaill £-a J^USiL ^ r-LLall o4.‘i...i LjLsa.1 

4.^44j3tiiiall ^>Alj]all ^il ^ jl=^a jj f*J ^A .^lialli .ISjSJ Ujj*j 4_cJ 

4_jI£ ^_ya r"lix - 1 1 Jj 3 liLia Ja.|j o_jljaJI 

Jl-liii IjLa. ji 4lj^frj tlsjJai 4liiliv _jl 4^b&! jl clL-alc. jl 4bliLa jl 4 H 2 IA ajliicL 
‘(^ * (_>‘a ‘^* * ') Schein JjJaJ* ^ni^hnll jJauall aJjjl La] IsSjj -ajljiJI 
UjjAi 1 ^] ^Aj 4 l jlia]J ^njih]! j$Jia3l ^1 ^ llail 

® J ’f - Ij »»f j^i.al.SV ,a3^ ^1 IaJ ^ ji 4. 1_ *» l J >\ I 

. A.jVcu aS^)J-wia]I djLiJal3^ 1 J ^JLIIxaII ^4l]l /jC. I 4.a i 
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Schein, E. (2000) Sense and nonsense about culture and climate 
Handbook of Organizational Culture and Climate J>=» <l>UaJU*JI j 
^UJIj 2k\m in NAshkansky, M. Peterson, and C. Wilderom (cds): 
Handbook of Organizational Culture and Climate ^1^31 

jT-liaJI 3 AiU£3lj ^waUJI London: Sage, 22-30. 

Organizational communication er 4-*laJtUl JLuajVl 

1 • i ^..ii JjLaj 

JxC. AjjaAI AS Ajl .IcJ Li £ J*Jj j2t Jil- 

f *J (jV CjlDUll 

^ j .^U,jk2 j 3 ±i 

lal l j 1 _ 'jtt ,,V1 ^3 <1) jljjJl J -LLaiS' 1 • 

■ "'l* 111 j j31 ^ • 

. joiijll o_jl jl 4_)Sj£ • 

. A^sAiJl 4 ^ fljhull ^lioiL ji I Aii£ • 

2 CllS j.* 3 1 ajlij jJjlu ^ • 

Buchanan, D. Iluczynaski A. (2004) Organizational Behavior: An 
Introductory 7'ext ^j • ^ ^ edn. Upper Saddle 

River, NJ: Princeton Hall. 

Organizational culture a 

. •' *l ,< jLJ I j * ulLuu'il j ^11 j a£^ uiil Aixulajill 

,-1 1 ) ■ 'I'jlc. Aj&jJJl clLiaV jAAiidl JjS J>o ^UjJI 3 
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^ J>®VI jljj ,__Lill Uilj IgJI jLjjj La ULj.J .Ia jiaj ^ill JjSjII 

^:l^i —kojj I — cJI jLij US t (1992, Deal and Kennedy Jj^) 

■ (2001, Hofstedt -SUsja) "JUll Ajc-UaJI 

(jjall £■ i _ ? A A.j.ajlVn'l Ailsjll ,jj Lila iU..,n 1 , ■<-_ Uj J jU 

aL- ri C-i UjJaLijj Aa)1.i 3I j (Luuij oJjlauall dlUijU-all j diljUil ^ dll-^jjuall j 

4>® 0* JSLjjjj jjjllajxll l^-alajj ^^jll j iujlS^ill ^ a£,j2i 

ASu AilSjll Sojljiall UJjjJI '.'nn^ij £ j .^JLill JjaJl Jl 

JjJ»j (>5 lc. <—aSjjj ^ aj In Vi 1 1 al-iVl ;j] Un-> 4tlllSj*xll JLaC.1 Jj^a. L ^C. ■.!<■>■ I j 
<J ^aU2i]l fliiU .ASjJill A^l jl«j ^ Uj AS^JiJI ^ 

<Ua.jill AUaj Ailajll ^; . ^i"i Uiiaw <jjaiLuiVl ijjLUajij jlUljia a! ^U.v. j).... 
sllia. 4A£^*il3 AUivall Ajja^ll ^ ^ilSlI £JU-aj Uli^. j tj j JjVI 

•( ‘fl -’ t i S jImij f$-0J3j aS j*ill tUiaC-l CjUto.a J!iU. ^ Igjfi. 

Cf- jr*J ( Y • • °) /stfgar Scheinn Ja^ j4>jj <r j_j^l ISajj 

LUiVl jjai ^Ull ^ ^1 CjLiljiaVI l+S) a^jUr.l l aiUill 

Or^Ul' jlUaj 4- n l S^l l Jajiaijj ojUfc JU t<S^*ill Ajj^all dll J-^’l J AjSjLJI 

A3Uj]I ji jjaLkJ <J _1& Aj*aUiVl 4i?jj fjSij -LjJI Uj c(,jjLUll Aj ^jjL (jill) 

o?^ ' ’ S'I diUfial^ja^ 1 1 U .*“% ^\ 

j^aVl jaUl_s "ailAlll j*Lka" £jjAill ^ JjVl (JjUaJI {J Ac. jjlkij 
tdjIcUjVI j i^kllaJlj tdiVUUVIj tdil:Jla 4il£3l If&dj ^lll kjjjA 31 

i^jjUoil JaJaijj 4 jjjUaII j 4d:l jUUjlj 4 jjlaUS/l j 4 4jJll j idlSill j 4 JLLuVl _J 

* J/ *‘"i'^I I J v—ll jUjuill J ^Xall _j 4^*i^ila3l j ^ ■ . 1 q 



fjtH j . A.jnjhr.ll jl »a^ V ^^ic. (jllaJ V<i'n; 

■ *U« \ Jjixjj j iA^^uill ^_ih 3 -a sJ!_iI_a^^1x>i 1 l £ \^ 1 A3 s ^ 3 

Ji fJ Sj t Uk!l &J.&U A M j h r.ll ji A^LJJI ^IjuJI y 4 A-jsB Cilj J>-V» 

^ jiLuj ^pll yjA j ‘Ajjj-S y A. j» <>-'> < y AjaIc- ji Aj&ld 0 -ic- 3-1*1' 

J*± o* Ja*j j Ai aU' 

,"a '...1 . .Sfl CjLial jliV'" jtuil AjIc. Jjlhi ^Sj jj^i JjIIjII y^a) U! 

•ilj&l < c «»»j j A^jijl 'j ^ aiA“JI iAjjj*!' jjt t>jV' ^ 3^5 

A.jjU l sjs^l I’jfcuj .UjIIuj ASjiill Ai^j ’-auS 

. L^_i3l J j ‘ _cii - "* - ■all *Aj\3 

Deal, T.E.& Kennedy, A. A. (1982) Corporate Cultures: The Rites and 
Rituals of Corporate Life A.,.aUl l (^jSUlj at'js v-ililS 

a£jJJ 1 sliau Reading, MA:Addison-Wesley. 

Hofstede, G. (2001) Culture’s Consequences: Internatipnal Differences 
in Work-related Values, AaLi4 ^il' ^ aJ iA3'-£1' 

2nt edn. London: Sage: 

Scheinn, E. (2005) Organizational Culture and Leadership Ail&i' 
.SjUII 3 AMjhr.I l 3 rd edn, San Francisco: Jossey Business Books. 


Organizational structure <JSLx&Jl 

^ ajla'iUll jjjlajj 4 _ r ^jll ^Ukill 3* ^njh.ll l 

a .^jhr<l l tjlikV' l*-« jjlcu * *»■■> i i^A jiaJ3 ^3^3 jais^l 

1 <"i l w j ^'r. I»»j jjij AS_3*jill >—)1 hi uii ^j>aU 3I ^ ojhnl l (j-o 

( jjS^-'l U-o J**il (>> ajUoUiiJl ^ilij ^3 fJ tA^jill 
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^■Aiia.ull yu f&J JS-SJI A . ^i l 4k . l l j JLoVl 

organizational ^aj^-nll 4-kijiJI thierarchy ^ j$Jl J ml .. ni l : jJail 
organizational structure of public 4-oUJI 0 o;h nfl ‘chart 

■Span of control *—*1 j-iVl /' (jUaj ‘relations 





2 UU 11 ^<MJduull (JSLujJl 

Organizational structure of public relations 

1 4 ^ 1, l-i ^ La) ooLxJI A_xl_xjl wjLs^LjlII J—^ h nj 

3*ij j .j-a Ui V a j ;t . ^>' 1 aJ^Lail sliULiaJU .AAili JL (jlaJJ ji 

J ^ -'l l -. ■'«'*« i A^» aU -I JCg ^ ijjli .aA^lj AjI_j ^ '■ M 
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j-1jj 23 tJLaC-N 1 1 jjj2jy 2IJI jl sjiij-a wilt Jl ^uajiS^ 

.(> V) J£JJI J jjJI E 



(w) 

Aaj^oIIj JslU^JI ^ brill _Kj- 11 ^ 

J*^ Jaj ] a. f> ..i y ^ajhnl i J£JI Jali J vJjlSJJ j 

(J^ UJ J 3^ jl Cjlc.j-ai -0 Jl Vim")J t4-kijj.'iVl ^jmSlI V'j t ‘*Sjiajil.' 

A| ;J£juj3Lj ■'■"" ^2j-ajllj •Out j2jj 23 ^ 
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('A) ^j Jl^ll 
^jlVvi l J%i] £ j^a3 

Organizational symbolism 3LMufcll4jl2y>^Ji 


• visual identity Auj^JI Aj* /»■> : Jk i! 

JLsaJ^U j*!>w- ^ 

Osgood-Schram of comm u nication 

j$-kj i'V: (slc. jL^a£U Ijjjlj ^1 jj ,ij Jja.j ji ^ J£ ^ 

^ J^alj3 J*i ^ JjS jlix Jui_>*3I j Jau^l ^ 

b^ail . U1L--jl JJ AjLJ «.Uac.Jj ALjjJI AJUjJI ^J| 

^ O' JP- -Aii^Lj^ aL^\ yo -uLc. JL^jjVI jL (> Q .) JSOJ! 
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3^3 JjL-* ljj.2 J-cJij V Ajl j 

3 * J '~^‘ 3 ^ ~> j 0^fc.« i L n .. X> .l) %J1 jV l » /I)V I J Q Jjjt 1.^11 -vu J, ^ 

;^Lc.V 1 L ) l jl 4 J. .“s ♦ *1 4_)^jdSil ^ul_^ .* . -» 

Jj 1 -^ JL^ajV' Westely-McLean Model. j' V) 

- Jj^al yJI liA JjiaJ ^ ii* 4j jj-lll -iJ-laJ 



('^) pij JSLi 
Jl~n£U ^ — - » j y t- 


Outputs and outcomes gjLUJj^ 

.evaluation ^>£^1 :jiu' 







Paradigm '-\S^ L 2 ijl jr i ^ji gjfcj 

sli Aj! .«ljj ft 'jJx ,J£i Ijj jiij jj jjjj JiaJj AjaIIc. Aj jj jA Ji^jJI 

LLja_££ Lfci_i.!j ^ _ill -'i l.>i l jlj\’l j {3 jI]I ■_illlj_j tlllja. ^LlSI J U1 

I j^ l ja ~ * ' ll j j3 ;AaIjiJI -Jlali^Lstil AjS Iaj t^-aJ^lSSfl ^3 ! J * ‘'l l Lai cAaLja 

-• j r, J £ ^ i 1 jU. ~*-i jj I jy " 6 "' V j I^jjj aJ •*■ I i^_j V ^jill - j‘ i ^11 J] SjLjVIj 

.jSilb 4] ^jxll 


■dominant paradigm v_2UJl jjjll : jJall 


People's power ^Ltfl 0 ^ja 

4 U\... I I 4__jJLu jjill ^.IaII JjC- j: n,ill Aj jl jj j_jjj\_iil ajS 

J—JJtll i^A^aLSjil ji t4_x_LaljLftll y t*Ijl jaUslaII ( j-o ^jaIjlII l^Sllftj 

■ diUlVvall L^J jSil ^lll Aiijiall 


■pressure groups ^jlc-Laa. 1 activism JaUilll AjSLiaIIj.: : jJajl 


Persuasion £U 2 jVl 

AuLac. aiL ^-Ul^/I (V . JSJJI) Benoit and Benoit »• jIjj *I>u — 1j*j 

■»jc. a_1 jl j_nij jl jl_ajl v-lk. Jja ijAA j "I La aJLuj j v ■ ■-* ^11 1.; 

: ^A ^llll _jS-a Aj«j jl Jya g-IjaVI —illlj j . jj jl>-Vl 'IjIaL^II 
. .Ajlii Aiii.- j yzi iA_S.iA JjjJslII 4j». ya All . ' 

^J Sj liiij Axj i<_iAA Aj^I i_jill J-llsVI aIluj ji jAa-oaUj Ijjj AjIaC- Ajl . Y 

._jlA__A Liu ^ Ig- j jj ^->-1 1 ^ Jy> JaLj IJLjj Jy LLu jJu^ajJI 

;_j j‘ A A_ILxi aJLu; j JlijVS jli 4 aJLjj!! vIIIa Axj . j s i oI I 

. j^-jaII jl J3 s-^I ^’■^-^1 Js- 
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<j) T 

.l$-aCO jl IajLsjI jl Cjl* I yiN/l jm;-, 4 'K J J <ul . £ 


jlUil ji «JLoa_»il < jj^4=JI 4- SJLujll 4_ ji^aall 


y ■ 


ju* ,us 

i* 


C I _^]l s jl U A 




(x.jjjjju 





- 3 ‘^C.Uil ^ 1 y 4iJs>j . ' \ ■s. i ■ /ji 4^al*Jl dlli^LxJl 3 ! 

1-J ^' .. \' jjllijl ^jjSjj jil C. ji J fC.2 ji i*_5 jllo jilc. J )n . 3a--no £-Lill 

■ ojil! V *1 jt-Y ^Ifc ^-LiSVI JLolxJ .^jiiluLa 
:<yfc o* £ljji 4lui dliAj 

1 iA j « 4-dlaj JjasJI Jj ^Liil Jjxj :reciprocation 4-Sl<u J^aiJI J j ■' 

.•Lolxll ^la^ljtllj jj( jx ,JS ^ ^jLa-« t.lji.'ijc- cl jc~y I cL^. 

I—J 0 uU3l fji L jl Lo :Commitment and Consistency 3 ^1 jityl .* 

^iLcll j*-u; jl j ^3 _j L£ l2k jjJU clijil >_)jii ^JU j'l 4—jiULo 

.{cognitivedissonance ^ jrxJI : jiail) >I ^UaaJll a^lII ji 

^— II jj — Lqj j £•! — iSVI (j-slill v 12 ^ -Social Proof ^Lal^VI JJaSI . V 
,^jj^i.Vl lA '*>"» ^^31 c1_^joi 3I d)l_jl^3 y (jJ^i.'i/I jlui 

Jl _ o 1 j} —1*3 (jlj t^JaLJI jy*j <&Ua3 (j^lill Jc-cj ‘Authority 4 KV > ■ ■ . ! ' . i 

~ - r l]o z. j 

■ .•>;.) jjjJI ^uaLaji^l JiLi j-o (_^oli31 Lisl ,_jS-aJ Lo S-llc. ‘.Liking ■— 4aJI .0 
j _j_iajj-o]l cXwli ii—illall jl (j£-»j ojAilb ,_)oLuta.VI ‘.Scarcity »j-ii5l ." 

.32 J±3*Ji 3 Jjil Jjjl£ jjl £Co3l -jua JJC. £-3 JjJj\j3JU 
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(A) ^j 




. ^ sJalai' 

JUI jtvi 



.4£.^L3I 


. Aiaixll 4i!jia]l 


JJJ 


• u^VI 


.a&ji 


.^uUJI Ol£iUil 




.yULcVl 


. djl .iL*JI 


. * oU ■»'\l 



^IjaVI 4, hr all JjLoijll 

. JL-ajVl CjI 


. * iK mC; j S iiWml 



Benoit, W.L., Benoit, P.(2008) Messages: The Process of Influence, 


jjihll aJac-j Aj&liSVl Jilijjjll j Oxford, Blackwell. 

Camp, L(2007) The Influence: The Psychology of Persuasion : 
ajs. jljSiw New York: Harper Collins. 
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PESTanalysis --j « 

"—^ sj jjj-Jyvi iL. _uu-' jsj^ 

^ Sjx^jl Ol^jll slllj AljJI j^Ut jUal v-kx^aJj t 2L.UI silCUl 

-s —^ ^j *_ulL-iV* (j* <jj .Jj-laJI ^ic. 5j.ku.JI j <mjl 4juliJl 
4—JS PEST ,^l£ jJLji <^jUJI 4kJ| j.U'.l '.S'-. .-. 

Jx jijj J j£xj ^Jll Aoxajjll 4jujVl ^jVUxIL (j-aoijj 


Political 4j..,l w..ll JxIjjJI • 

Economic aj-iLxsxSVI Jxl jJI • 


Social 4xC.Lala.VI Jxljxjl • 

Technological jJ jiSJl JxljJI • 

•(^) J Jj-^' ^ 4u_aiAx s "' ■■ •; , ) JJaxl 4 x».jjUI jjjliJI 
IS -& <-<>SLu> Oliu -kx,j ia.jj %-J| clll£ jJJl jl .-- r j 

Jl ^ iEPISTLE J^kJ ^1 4xk Jkuj .^jti 

.4jjLJI <1u!I j AxijjUJI ^jjljJ| (OUjkx]l JjLxI aLLJI 
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0) Jj-i* 

PEST JjI -CiS jjj jU*Jl 
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Photo opportunities 


—« 5 ^J )3 —-= JoUjII jj- 3 jS ^ ( photo-op ) Jj^wajj 

XijSl • i-lia. XjlcG JjJU»Lj»»ili al ^yALXaJI I i^JJ^ Lo a-llc- j 

1 j 1 3a3a •sc A -i^iA ^ Gjl,i^l y\ .L: ■ 'j ^ ta iO... .~~■* .J *V « *4 j jjj]] - r ' G 

. jLii.'v i 4_Jjj L^-liil ^ cAjUju 

Pitch JaLufciujYl 

3 j »> 3>'' G-'li^Xc. ^oG_jj j 4_Iai>. ^-i*j A^alxll GjISIUjlII - jl *'■■■ ' 

■ ■G^)\.»,’-t.c3l jl !_GaJ • «l . VI Gi . _ J.G^ 

Podcast CtwlS^jjJl 

£ J .5— 1 (jjJl 3 “SJaS jji *U«!Xc.y! GjtiLJ J_ya Ac. y M\A jt o jLlC. jA Gi*J£j ^11 

J j>^- ^ s j <w»v>a jvi w—ua s j^i jc uii^ai gg j&\ a<^j- ^ 

\ ' ‘ a jj —lc. jl 4 V f yi a^jic- '■ " . iMilS . ’i jj) £- LaJjoiVI jjfLto .<X1 j^aTv^ll 

•— Xi’-A ^-C- J l.^-iT 's I yjtXi r ^_. — J| G il \-\a ji j»l^ikjuu;lj c5 JS , i 

3-i__iLo £ 1 -li ^4__>Li*3l a.I ;.ij i GjLa > Jsljj .*i■ .. I*s >jj.ll -~ zax 3 

A . Sj jL *CoL*Jl GjIs^IaJI ^-uj^jLo-ai ** ■ : ’.j G.Wjl^O Gjl&Lo j^ua ^x3 ,4-aljtil GjlA^Xxii 

jli .*_i2ijxil ji jG’iil! jj j- c aJ i d * JjA*Jl J cj-c^JU JaliijiU 

jjjjoll jlojs31 Jjji Ijj j^o ~Gjj lAjjlai.} AaaAI IjJ ■" i. . 1 *n ~ o]l GjL jia_< GGlS 
1 jjJ jjj-311 1 . ;^n Ijjl ^ * . ^ LaJl GjLc ^Luoll GI^ ^, ■• 1 

• 'Gj_ ui. oV-X4 y» Lcjl ^ x -s ^1 jL^jLaGlcj LqLcIaI 

www.forimmediaterelease.com ■.'<ii 5 j££j\ ^il 

w H'if. forward-m o »•/n g. com/blos/catcreorv/podcast 
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Point of Sale §_uJlis>Gj 

• CdSll till -2 3 kjli A r^La T J-iJ i J-ili-o 4 jalj 

CAAmu j y. j.'jjm 4 jjLaj]l JLs-dl ^-Ic. Jjj, ,« ~J jlal! (jl J-oVlj 

. A_j_dl A Wi '■. j AjjIIL *1 jZi 

Austin. T.E. (2000) New Retail Power and Muscle: Remarkable 
Weapon to Win the War at the Point of Sale a —i 3 iji 

.^ull 4 Wi\ >j*il jjL -X-- :.is,iaJI IIRG Publishing. 

Political communication ^LiJl JLajVl 

.' JT' j' ~~ 5 ^' i 4 j*Ai*JI v_jl ^ ^uLunil 3-JI 

. 4;.^ 4.M l 4 _*U ^l_J^U]l 3 .Ay^^\ ,> ^UJI J ^.1 jj» 

Jjj 3 ■.. ' I I 3 i ^i Jj C.J J 4 jIjS i£-LlLj^’I 3 aj ajljlj i 4 joq>JI a jljjj 

segmentation a — slsl —e.LuJ J_y Lain 

. ^3 3**H >—1 Laui 3 j^jlSjuail 3 

McNair, B.(2007) An Introduction to Political Communication a — a SL> 
^UJI JLwaj^U London: Rutledge. 

Moloney. K. (2006) Rethinking Public Relations? The Spin and the 
Substance, ^ 3 '">A \ 3 J—jb^' V 4 ^l»il ^ J* 2 ml edit. 

London: Rutledge. 

PR Week 

1 3 I V I ^ ; 4 -r. j;.. ! 4 jjUj 4I3U j . 1 ‘ I L jJ~ 4 -qLxJI w-lls^Lxll a\~\ a 

_i jlj Ia j sjj 3 fLiUil vlAiDLuJl ^jxjLo-o v—iilio 3 -J-jUtbc-l 3 J j . lrv'1 1 3 

. jbliil 

'<!vi i ii 


iiMi’>r.t;/*trt't‘A'.c<»// 



Press agentry 5LuiatuaJl2JlS^I 

Grunig's four models of public 3—oUJl ciSiUU jjy ^ jLaj • jU-.l 

.relations 

Press association ^LutstuaJI Ajjl+skJ I 

•* •* • 

®—— ^ . a il 3—S. l a. a li Aj-o— 3, Ji^i^31 cLuS'l 3Jl£j 3-iia^sJI 4 •» U 
Jd>^—=-j^—?J j'-i—» JcM 1 jUk.S’l JS 0 iaiLj ^ j 

i3j—^ J^Li. ^ujj tA jS-v ». r»I I A ;i Lajj Via illajj ic-Uj 

J aj j W wa « laj j . j-»«l l ^jLk.yi 

‘ a J ; ‘•Sr“ a 4J j4^' tAjjliaJ l$_lj . CllljUj]! ,j 

.^kUjl jLa.V' J< 3jki^J iUAjU V-AJ 1 £2'>ail j ^^LJI J^a. Jij 

■external media support ^ jUJ ^ilc-YI ^c. Jl : J^\ 
www.pressassociation.com.uk ■ 

Press clippings 1 ,^. 1 , 

IajLjcIj ‘Lj^j -'Tvi l vJjVliall j .." ^ lia]| . * J . — 1 . -S y, 

£^'j3j ^jUaL^iil si* .^UUJI -_Ji^ / 4_Lai. 4 ; '„r- 

• 3j5Aj lilx aJj! -|ij<-i)l ^ L a J,-.U 

4 jfVV i rtt l ^jLSuiJl ^ 4-lftJ 

Press Complaints Commission (PCC) 

^jlfLiil ^3 ^ 34 ^ j l ‘‘■ '^ ■•■■a • 1 4r^ ai' ^ jK.Ml a ' 

iS*J Ja^ e-UaC-i Jc. aj-iL^all 

^ 1 < •• \\ * v* r -t 

•L>jL-*^ oU» J ‘LULa-A ^.icJ 


265 



Press conferences lj! 

.press reception JUuJVI mews conferences 4jj4^V' 

Press officer 0 rt*ru-»Tl QJLrtoll 

j_£, 4jLj <jJjLaJ -jusojcll 

j IjjljjJ J i.Ualii-.l JjSj ij' J] >* 3 j' 

• I .)$. (jljju-LUj *'•■'■" *0j tAjizwj-oil \JLil2>Lxil J^iwus L» s 

, 4 ,Nj , ^ 


.filfi-VI W^ 3 L?-^ ■ Y 

r^Ull _jaJ3l Lf lc- ^yA o^UI 4 j fjL ji3t 

. j - .a-. ■ ^»' l 1 ^_jll >JjLajixxS J) J j-a jl' J>« ^ * 

^ SI I • . ■ ’ a* _ ] i* ^laaJI Ajua.1 ^aS 1 —i.laJAJI ^3-^ • 

(CIPR) *• _jjjjUi 4-»' * 

.^jLxil ^.U-aSI (jlidl 

Uja- ^^lla Jxxj ^l£j^SI a-llS JiAi j' o^ 1 - 0 ^ 6^4 * 

. jSSaj jjuc-i j V 

CjLuIaJ' Ui 

iW, v fL-C.^1 j-^3 ^ ^ a]' ^ 

f < 1 io% a.^\ i 4 a Cy^ 
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4 L.L. ,\ l y 4 M s - ’i l i 1 '4 ..ii a jLuC.U sail -*»'-‘">^'1 ^laii Loj j 


^ M l , j l^iaJLa \ j l.. j t -■ f ja&l 1 ^ s' 1 Mi ^il ^ItVl Laj^j 9 

. 4_£1U jj.1^. jjC. 

- ~~ M rf j i J-ii_U. J I I AJtjjOM ^UJ 4. ■ q ■ ^ .-i]' 2_l.laJLa]l ,iaj .23 • 


. Jua 


J O ’ 1 


^ aJL 


_i A >^->\ ^ 


Bines, P. Egan, J., Jefkiits, E. (2004) Public Relations: Contemporary 
Issues and Techniques —-V' _j 3 j — ^U-cJl LLa — sll —«UJI CL >1 — a’iUJI 

4j 4-aUJ c Oxford: Elsevier Huttenvorth-Heininann. CliapterJ- 

Tlie Role of the Press O fficer. 

Press packs <Lum*«-sJI fJ-stN 

j£- ajLc. Lc LLa'i jf Ajia ■ .all 4 — U 

^ i2j.l2a cl jl *a£>^*x I JjjliaJl ^ alaLa^oLuoll t \a 

Ajij^xj 4-a.SLo \A f 1 4-iia—all Jau J 4J jllia ■ all .^ic. 

J j _a. JlaLc jix4 ajAij 1 ■ jSiaj j i4lx-Sa Lc j A_aiLoJ ^jjjaa • all < _ lljJU y 

_3*^ a> \a 0-'J a ** ail aLia 4 ;^. -M l a 11 _J» a : . —_lLo jl 4 ^ ^ ^1 La ■*’•'*> 

.44a11c.'vI 4 J L 2'■ '4 \a 2j jj Lc£ >LjJ calla j ^_l]l daLc ^lx-all v JSj 

JS ji aau •Liia-uoil >JpJl Ja m i S La SjIc- j 

-4~' 'Ml y ‘La.laJl jl i*L£__>2iil J^a- "^-fccLM cIllLc_jLc-a • 

■ AS >ii) ^ 3 J &tyl • 

. ‘IS ^>Lall -ULcc j 3 (_K»I I 9 

. ^2 j-a3l aljliLu • 
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. sIjLo ^LcaII j 


. AjILoII djLo • 

/<A^\ jl jjJI • 

J^j,: 11 • 

• \ X .1 < l ^jll i ** l \ W l N 11-^ 1 >- ** 9 

. -Jilail CiLUc. • 

C 

■press reception JUiL^VI ipress conference all jAi'y *31 : jtut 

Press reception ^^krtuall Jt (rtlinVl 

AiLjjJa 13 Ujj£ fj^jJsihj Jj£l ajjj^aj 3-ilr^.a ^—<=>-31 J1 alLn^ M 

1 ^Aaj3 1 -1 i ■ ^ i J jj jjuTu I .oil iJUiiiwiVlj . ^<8^ ■ ni l IjaII 

Ullfrj tAj_yALoaJl ^Ic-Vl JjL-i j -OLjajV 2j.ia. _$i £tli* _jl t 4jia-^a3 1 

jjl.1_aJl j "'1 <l-» jjl >-8>J j .a-ilitjl ^y> Jr3 <3 \ . 3n3a~ kj> j j£j Lo 

J J3ilA AaL^j^all j -—il %Vi^31 t _ya yjC- ^ . jia J »Ajie_^l 

. <*>.. --a 31 

O 

■press conference ^ia^all _y£i'y& ■events management 1 i J-) : 
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Pressrelease 

j-l —AI j-a d.1 jLd'i' I ^j_^aj]lj L-bjl «_ *_)*-; jj j^ai l — ' j..—M l 

—a!ilxSl Jjli—ia ^—a 4—iliSj ^a-l Vl m —jj t4jsUI dliLibdl ^yijLoxi _ U ■^-i'iV I 
j_c. 5—jLi f , y_c.y\ jsLuj J] jj j 4 =>] (j^-J cp » Jp p a .k± a 'iz.y\ 

«- . -I t j .Ill —uj a3d»a 43 y^yuQ. 4 »c-v ■ ^il ^ j. d.l l . .4<1^..MI 

l. 1 C- Uii) Ajjj^pjll 4_Jbialli . I jjjIj 4^1*11 dlS>lx]l pa "jd-lj 4 .o-». . >M I 

4—jjaj L<J 4c. (j^aiUaj alkali { jJ ajle. i dl£/lc.Vl 44a>jlxi Lm __££! dV jld 
* LaA -l AJ iam .4 «e. j Lo V jldl 

.> 

.4-i 4*>.^i 4»j. ^i ■ . u£j l_jjl . 4 
. 4js->.4 _*j 3 l^j jl . Y 

•(_jA 4 a ^4 f i jiki pA { i'ill 4 lfll.,-i aLjjS |^J 4 ,d J£j 

. (jl Mxj'l . i 

. JjVl 5i«JI .\ 

.4j^aa]l i >1.jl 4ia.^iUI dll^)li5l . V* 

. jP ■■ j 'ifI * -1 sj 3 ■ a la l3jLa 1£ ■ i t~ . 4 . ^aU jl jV*ll ^ 4 1 < j| < ■ 

^ a “ 1 —+* UJ^i ^ U pua jjSL jl tdJI jc. s-ijljll ajU-aJI 

jl ^4—a-J 1—d] .4—nil] 44 *aL-iS'I ialiill ^J^V' 4laaJ I ^uanli jl " ’ j .iLaLij 
(j4x=JI—j aj —a d j*-ij -i-iiSj *cdj J* 3 j-° IsjliiH J:''*' 

■II sj^ 3 *(5Ws) VV id Jl\ dUS 
* WIlO 4]_jx. 4t.ns|l _;j4j ^iSl pa • 
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SWhat J iCJia. (jil' ^ • 

VVV/jt'/l <2j-iaJLa • 

SXVhere £&*> jJ j' ‘^*ij j*' • 

VW/jj j«'a- LsLal jl ■J-ixlj liLal • 

?Iiow ^alwi > <j*s jl • 

L .-, j& ^US o* US$3 ‘SOLAADS 

:^iljll£ •>-■;■>■ y j&aj t//i-j_p»j «W — 

V<S _p. ^L-aall (jiil La ‘.Subject g-ya 3 -ail • 

VaSjJJI La ‘.Organization a£ j-iil • 

ys La ‘.Location giyi\ • 

j. ' s.i.w j\ to As3 j\ >aVl y La ‘.Advantages • 

?<a.iiJ ji gji-all 

V-j^aJL gj*** J J$ <>* 3 J* -Applications cAJ^Ji\ • 
t Jjiil—J j_lxli ^_j 11 Jj*-aliull j ^-ili-a' 3 -ail ^y U .Details J**-aUaS! • 

? c J ! 

V^S j-all jC. laV^* jl£ j) 1 Ji-a-all La ‘.Source ji^-al' • 

Jj _a 3 !** J Jc. ti>Lo Vlj Ij-iUa ya—al' £-JJ~=>jJ' j_& j' S^J 

a ^ Ju ^>.1 «l)La jk-a AjIIjII jail' ji 

- -. „\ l jUkV' ailjs V ar-J>^il' j- ^'jul' ?-& 
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> v 2 kJ Jji c Jkj ' ‘ r. a ■ o l ^\\1 ■ " ^ ajjj <ajll j£j oajj . AjLa-iSI ^ia. 

."' 1 ,aU i" \ \ ASajiLttl l t^jjj jjl i.iaj j . Ijj ^J<-«al jILall ^oAaJI jl gjlall Ol j±a 

J1 ■ ^ j Jji ’sjjj^a aSI «_! jl£i (jl Lubjl laj j . _jlai)l >-l lU -a j (_ual j*U j 

_Si ^Sj-^ &\ J jlajSI (jA AjSLa ,jj£j jl j j 11?jSc. A i^a i V *^jlcl&-l 

,<iiS 3 'J ^jle- (_uail 


:l^ijUl. J I ■-! ^J_jj-sul jfLaJ ^jjll Jjlc. jjJayA\ JjJajlj 

. oJ_:sJlllalLLaSI • 

, Ajjlc. _)} r - jl ^-iLC jjC. ~^lLa -- yy j • 

. jLoj 2*J jl £_i*-ao ^ yy. i • 

l «U]LJI rjliliili jl ‘ 1 * *i _) '' - ^»SI jl »■**<' » J '■"" * 

.aJUiiil sIjUSjllI ji ^jlWiSI • 

. jjl ^aJI jl s4jlc._jll JjSC- jl tAjfrl A',-\ y j\ > 'll S-tLoSI jl tAjjjaJI <Jjl.iaVl • 

;j- a j- o —SSI ji {case studies ^jYI-aSI — AJLaJI “UaIjJ : ^jiajl) yia. A-Uiljj • 

. 4 jSijSnlil 

. . J y«li jl jjiAUi^ll iJjIjIjj • 

. jjjISjSI j •*• ^jlaj • 

: o S~> -j- a -nj j^u a jiai. a j^c- £-*j CjIj AaJU « {2006 ) Bartram ^ J>J-; ^ j% 

, A ..-.all Jblij ASjjui . ^ 

j SallS jl ■'^.Vl 1‘ViiSij IjLoj : jl.u.-wV a ,jliial jx jiSliil .T 
. La _j ■ - 3 ia - _ J '*J jl jLoiial j h J- ‘ A-\ I A . x’all A ^^ 
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^IjLajLoJI V 

• Uliii jj-jjl lJ k 4 J <~aa]l JJ ^ L 4 ^aSl| ^ ,<^n _ j 

J JjSJjII .0 

* AjIis . *\ 

AiLlJI 4A, ‘j l <jlj£ # V 

j] cS>-' ^Ujk*j JjjJUI £* AiUbl .A 

. <j1 ^i*JI AjIjS , 1 

-Aj <^UJI J JL^VI ^ -^jjU AiLjal . \ . 

AaijS Jja. J Ojljjl J_p. 4i^M . ^aLij . > > 

jjj-Jj . ^ Y 

• £J>oj]I Jj'-^ >^' ^ J>*-a=JI . ' r 

.Ajjtjjj A*jJ ja «,l jaJ . \ t 

Bat (ram, P.(2006) l low to Write the Perfect Press Release. • . -■<-■. i.< 

' l ^- 3 Brighton: New Venture Publishing . 

Pressure groups iaitiJl GLa Ujx 
jl *lj?J Je, U jU) ! A-0^1 ^ Li. 

1? <ij..'<j 

Ua^i^ :Cause groups <i« 4iJa3 >j _n£ CjlcUa. .\ 

■ J J^ 1 SbUJI ji ^,1^1 c ^UaU ajUaJl Ji, I—b J 
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:J—lo i*—a'i>ol' ry* l£.Uai Jlaj :Sectional groups aisle-Laa. .V 

. jjc- jl jl ZjiaLtAjI 


4*- 


-i i 


,uii jjJjLu i ya 4„a£ a 4e.t *-*. ,i*jj 

. ,a^lla • ° a ^ol 4 £^juJI ^Jalaall ■ s'*' Igjl I * » a jj]| 

.activism JaLiull AjS^allij '.active publics jjaLisJ : jlljl 


Primary publics 4 -uuajjJl 

Jjjj La JxC- Ig ‘£<aj 'i’ jl \ £ l^-aj jJALaaJI tilij ^^A jjALnaJI 

.<La*j /jl <£^131 


.publics JJAtaaJI :j]ail 


Primary research ^jVl Ctse_Jl 

(j —C. oj\ 1C. 2 Aj i..f .1 jh ill ^au>lj aJI jUi, U LUJ Jji I 2i=JI 

i^ii^Lall l^ia ^j-aV-i aAIxla jJliA j . AjL-tai CjUIjj 

• 1 > * i ^" (_s ^_) aisle iUaAaul j j 

/ 0 Al—la i ,qualitative research methods ^i£3l alsajSI jjlb j ^aLLo : jkjl 

■quantitative research methods ^a£]l alisJl 


Probing questions %lsr 7 i.tnll 4 llu/Vl 

4 L • i - jS als—aisll J— iS —a 4j^jlfsll 4.1 I*.;VI j| ^V'. \'l .. 

jwTS l i ^ 4 jJ j^‘ 1 4 \ , U ij^ I ^ yb a. ll C- 4jLaxlail allLa ^ix>ojl /ye SLly^ ^ 1 
alsls^LaJI j_jdc jLa-aJ JjLo tUyi ^A -~~ , ^'l ^ic. s j£j]l j l ' *«*- Ajljkl 

.4_aLtJI 
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fj —LSI' -■*i*v ill --Alia /l (3 j la .<.Closed questions Aali-aJI <li*aV' : J&A 

•research ^lyll <qualitative research methods 

Uergie, O. The Handbook of Communication Skills, LS —i ^la*JI vA&ll 
. JL-oj’VI 2"‘ / edn. lumdon: Routledege. 


Problem recognition 4-lSLjja daljZm VI 

4_i*i jja AjV l\)»a tilliA (ji I La La .—ii ja <_uLill jSiu V 

a-v 4a jl 4jSjlii a K ■ *• ^ J jjjAaij ^_ll a ) t A t > j*> tJli ! 

4K.*a\l viiJj l jc. ollla jlxa Jjj-aaJl 4jl<*-U> j axjaJj -HS-Lia ^2 <jjj£ij ,jjA" 

- »' I 4 jr- l j" jjALad! ji ‘ 4 L.*.ill jia! a-.ll jl t~£j]l jjaLo 4*. ^jai>i j^ j-ljj 

‘ - • « a ^Jc. jjaa^po jl 4^ol*JI >—ll^Loll <ja jlaa ^ic. jjlll __ 

.olijVI ^aaiail jl jdl J^li. ja fg£-liisl v _ r »-^4 jjill j 


.publics jjaUaJI : jl#jl 


Probing - solving facilitator SLtLa 2L}Lwi jxu-y» 


y j]l j 4 Jj' \\*l jl j.j'Nfl ja 1 jjl 4j^lj ja -iVj 4 K > l a 4 jLcC. jaoja 

old&jl a J_aJ 4£j*lll <jJji.YI >^4a]l -le.LaJ .^J jhVl JAlall ollaj JTJ-^ 

— J \ j i j 4 '—4. J j — j^aill jl 3 jl ilwVI ^ASJj 4 i^-iWI Aalxil ollla^bJI 

i > I < j ,T- I - i ^j2i 4a;U> j 4 \< .*■ al l 4 jLoC. j -J - Aa-j Lo liSlc. j .4alxJI alils^lxll 

.LoaaaaJa 4j jLLl*al 


Product recall ^l^auVl ^ gdtUI L r sstuu 

'jf a a j _Li. jl Lyfc la-J jji « Ll'l^l jjl (_jl j*a*^l ja '. 'l l Vil a " v 1~> .a 'l 

‘ ■C /■. ■ * n— ■ 4 tlr- U J 4c. i■... . *'l -."•‘>>.1 1 i>Ui . ZiC. J jLax" jA <alx" J-iIS^Ll" 
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r ,yi A\^»11 Jjja r^Hall - ^ t*^ J l-s. ^-^Lk-al 

Bejou and —ij yyj. 1 v “ ^ i uJIja . ^^-oaJI ^jLaial lg-Lo - q»q^.V1 ^ * 

oL^iw—J ij^si L*jj ‘USiLo ^-o jL ^jjSj ^ Palmer 

4_Jl*i3l a —«L»JI oL_£Ull .Ujli aK.^I I t> o JJ e loJI ^ J.o i 

S- 1 ' l ‘»» i . 1 £ _>J L» jh‘l'l jjlj tUai ■*- >;V i V n ^ 4 K. nail jlj (jjjjll ijljj&YI 

J—^ -*-^ ^—■J) <J-ji J uJ^H! ^^ ‘ ■ "» Y -jlj—Jtfl j a ^ Vial] 

.j^Jall J -s Vi i nl 


Bejou, IX, Palmer, A. (1998) Service Failure and Loyalty: An 

explanatory and empirical study of airline customers: *Y j _H j VxOJI Jk. 

jl j_Jall ol£j—i cX«i <uU^aslail “Ujj j^j ^uJ jj iljj Journal of Service 
Marketing, oLa.iaJI 12, 1,7-22. 

AlauiuiiA^ifcisfcfl/ gHitl dl_o» 

Product/service life cycle (activities of public relations) 

U « 4 ^ J* -iic. Aj jilxa 4-oUJl OlUiLjl dL.V.i j* ^Li ^1 jji uilljA 

•' (^ ^ J Jiui __>iajl) k-li. ji rtila aLiaJ tllidl JaJ j-oll 

5—oUJl ol—a^LJl _U*-j 4kjxll si* iic. '.Development j^kill . > 

^r°'^ c ’V' JI jjl aJJ Jlija. 4 jjjLjII j Vl-yil l £_« 4ik^a] aj^aj 

■ 4 ->l . fiai l v-ll -4 . ,-i i 4c.Ua j _ ? ic. j* LiSs jj^JI jkjjll .4a.laJI jl 

a —aUll o’,— sVlJI U Six. Vkj^ll 3 k ±k. '.Introduction . Y 

—cjl ^_lc. -JOill (Jjjjjj *uia_^all oljOolIj V:i->.^ill OlLaj^aJI 

.A xu\^ji ^1 *7 iVaP>j ^il Ajuijjj 
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^ AaL*Jl *jL£SLJI ;La-a T J 4 4-4*l' li a' ll 4A^_^« aiA 1 (irowth J-oJl . V" 
s M lie ! ^_JI UUu a£jJJI Hill jli .^klJ Je j^jUl 

Jl all J±ui Jai l jj-a [ jiaJji l ^11 LlaJ “LaLxJl iljlityLxJl jy^Laji ^ \ ytjH iaJLo 

,4jJLa]l -> . ^iU o2 jC. ya 

j_ic. AiaU^li <L.ja 1' ai* lie. a^LlSI ulSUll : Maturity . i 

.4-aliJI j Ajajjj AjLlluuail (_JJ t “® J '— 

^U-.a ~ t 4_ j gl la ^ic. 4_jliall Jauj U>ii& :Saturation -° 

jiajJa_J l_ajjj -»-—4-i?. vlAfijji j2ij jj* JJ-^J A^aLJt vlAS^UI 

2j S.J yii. ^ ^£.y\ JjLu j JflLxjil J! A-alx]! sljU^t*JI yui jLo<a 

> ) -v > 1 Jl av i-4 ' jj j^''‘' a-oIaII ^iilaXJI y .Aj&Lu-a 4 — 

.4> ' j' 4 iO*> jl Ij.'A 7 7 "mo - j aJIa. ^j-3 

4 _Ls»ja 11 si* lie. 4-aUil HjISLjJI <Liaj ’Final Decline ^Ulil jliajtfl .1 


j l U A I ^ lr_ ,j^ j 11 I 4 Aaj^j£ a jj 1 4 - 11 4^alaJI jl ^-li*ll aLp. <■ Lj-lJ 

a - i4_j\ -4 4^~li 



jlaalj'l fjJull >^11 j^kill 

^ula oUa ajj4 (V ' ) fS J JSaj 
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*Lull=u ijLaOXl 2l£Uil ^ m I«U‘,h 

Professional bodies in the UK 

(Cl PR) 3—bUajjjll a.1—aball A—<LoJL 4_al*J vljL_3^l*i] ^j^jLi . 

( www.inr.ore.UK ) 

( ini' w.prca.ore.UK ) (PRCA) babll bjl£i*jl 2,, ^ 

( www.ipra.ore ) (IPRA) bJjil bsUJl bjl£bJl 4_ai_aav. 

• ( »’ ww.globalpr.ore/ new ) Jl~bVI s jbl 3 baUll bjliXJl ^UJI . ilu^ i 

Professionalism and regulation JLcl^all ~ A «*m i 

(>i 4 ; £ <! 5—oL*JI vbLDLxll jslJaj ,jl£ bj L» j j*. UlLa. jli« villi* 

—£ji ^ .AjIc-^II j *ubwall bl£jJ| Ijjia. Igj jij b^aU. 

vULaIj ji lib-a Vl?-« Ujluc.b a%a11 Oxford Concise Dictionary j^albJl 
i’ fJ*jl' £ jii L U«J ^-ic. (J ^Jajj b* ji b^»U. 

oLJiui J 4 i« vbi^ ,jV Ajibii ijjaiii rv ^ ( mr) £// 0/ , 

•b$«a jjl vj^-OJ bslxll 

.ba^nx ii.2c.li jl llal£ Lallaj • 
jla-a ^j-a b^ia bj* • 

, 4 i ^ < b Vi 4 '■ '-V 0 

. cl» >-ir .^U jj 4v_jjjJj vbc. jj • 

■ *LjaC.*i l Jjd J jL n 4 Jjljia • 
•v>^bli ^ii ^3.- vLjb • 
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. a AjIxjj \ xjySi • 

Ji ^\ l a l -v'i 4 \ \ • 

, ys ^LqI 4-ilMjUwa • 

, 4 xJ] 4ac- j ^>-o \ a5a> ; • 

.^-illjjl' 3 JjUlSLall ^ «—lA ^*-* 3 °J^' * 

:aJUII JajjJJl (VT w u=. ^ HAo) Cutlip & et.al '-#&£ - ^J J 

^ t Lb ^ajx41 ^ * 

.JjaJI JMi, J>a J>^! l 5 ^=“ i 3 *^ 

.SullJl dll' Uij*J ^ i ‘-J&* * 

,£j\ yu,.J i J 2uUil <*.iiJl ivS I& iSijJI • 

f I ■>»e. > ^J *> ;■ 4-2 a , ' .t^4' j • 


J _a 4_Jlc. vlLjl-i— *3 <s SyjJi jljia * 

..bVl 

_j (ClPR) 4 ^M 1 ^jli^Uil jJjjLi : Jlo 4jk^ ^>^^3 

~',A \ ^A—fi 3 IL (/v« 4 ) 4-2*11 ^l£Ul' ‘ i2 ^' ‘^ i ^' 

. t\'^A \j ^ikij J) S 3 C.. 2 JI 3 vJ j$- 2 ' ^jbiil jjj' >“ J) .J^ “SsliJ-aV' 

.jUll lift ^ jjMI 3 JUijJait JjltUa. J 3 J 3 fA jj' 


Cutlip, S.M., Canter, U.A., Broom, GM. (1985) Effective Public Relations 
yuill aJ^\ JjI£U1I 6 edit. Englewood Cliffs, NJ: Prentice Hall. 
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IClton, L.(1993) "University teaching: A professional model for 
quality," in Elton, L. (ed): Quality Assurance for University teaching. 

—aJJ ^^2 jjjjjiill Milton Keynes: Open 
University Press. 


Promotion gijjjall 

4jl jl 

J —-aUd' jj > *' J~> jM 4 *jjV' ,>« l-iaJj 

t J a JA : 4\iy A l 

: Oi 'iA 

A &3 j^W :Ahove-the-line promotion -k=JI j^a jALl* jjjjj .' 

: Jl — . i -a 1 jA:—ill JALo UiuJ gj±! k ji*-a]l ... U. -V t^jjALoJI fAc.'']\ c 
4£i_i JjjL jc. j (jilcVI 

jjl —^ :Below-the-line promotion :2aiJ j2;Uo . V 

^ — & jj' : Ji* Jj£j jl I. : . ^nA jlajj £l j ii 

tv^jl x '■' A1 J jl . ^ i lgi ^, .n -i l , ^jJcd^C- <■ A \ 1 a V1 1 

l^ f ^>*)B (JU3 x jl 4^_^abJI ."it *^LnJl .Ij^Al *^_j^Lc-VI ^ i -l l 

. {_ya 

Clow. K.I£.(2007) Integrated Advertising, Promotions and Marketing 
Communications M l "iVI j -_j_ jjAI < J^K-.Ai j^cV'.?" ; «///. 

Upper Saddle Row, NJ: Prentice Ilall. 
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Proofs cjbjmtl 

j_ai A-jj&a JL-sul aJLuij fj aa i _uaA ^ jV' 

.■ -. ^ "i 4_- M k '-\ l Jlil j j ..1 j* Lm Lttjjj . (j-suil £jUall el U-L-i 

." ' S J .. .-»e"'l l Lfcjjc. 3 ^L-suVl ijjL^j Aj £^ 5 * ijlS-ai'j A^i*^»J' 

. — 9'y_i_ll - J * - Ja2oJ 

Propaganda 

A m ' S’ ■ A '3 jjjj ^ ^ j* _jl ■ ***1 ^ jW a 4jjUaj j Ajli^il 

J.y» » i; 4_jlc.JI Ja*j .^JUii j f^jl. Viu .* aAc-^I .-Aa^ai aliljlj2 jlioU 

f l '-r- > j| 4 »j j^aJ jjlSaJI jiJJsiil vjjil 1 g ’^-l tALiaJI j>& La-iic. aJ4*-a 

. ^ ^:r V A -al-\lr-_ 4 jl i^ 1 L*. \ 4^*rs a 4iL^ 


4 . 'i'_a^jLuail Jii e i.-i eliila^ I -i U-n sia (jfwi Loj3 4jIc.^]I Cul£ 

jZ ui jAuJi ti 4iiiu-auJ' ^ — iutiSA jjiJ' 

1_jj jSij 0 "'^ AibjJaSI JJ43U J] AjLfr.i!l .AiuiLuii AiJ j 

4.>. si •. J_ liill 4^ja.j qa J^La. L>° Aj^ai L>^ 

4iJla^a eliliS J) 4jlc..Jl , ->J ». 41 ^j£^ej c 

j-o jfc 3 -.White propaganda *L^ajJ ajIc-iII • 
Uijik. 4-iaVj-all fJJ ^gjll 4 j.>»q\I j^a .ia.1 _j a_ljla. cL 3 J 4-a^*^ alilS'Xdlj 

.(a-UJI ^IKUl 4*jjVl T-iJJ* - ilxj jjiil) 

eiLJi AsilS ajIc-j j -.Black propaganda ajI*^ • 

‘ 4 j) _=kl J •* 1 '• ^yA Aui Ia j\ l i&l-J 3 ' ”* ^ 

La Ullt 3 . >' j- aLLJI ^Jiis 

4£j Ji jj a ^iLual I « LI '''',.1 1 ^3 eJjLa^jl*-all L).J?^ >4 m .a 4Asa^ 

.4j.lL.: i J3^3 
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•fjk- 0 ^ 3 :C/>t'v propaganda AiiLjil kj^.A\ • 

« ^I^SSII ji ^lUVl 6- jl^l Ua_, 
>-*> :ad hominem a_JjL L_^ jjJI u A s j* . 

• 4 -=S^ V jfc*-aaJl ^-uu Jigi ^lk. 

S2_^ilL» l-i—* ^*-! 3 :appeal to authority A_kk.l l ;jr,,,.i . 

.A^islla j| lj|j» Jjj]l jjjjLJI 

J- cli Jl jUj* 'appeal to fear .Mkv.i . 

.^iS-uji Jiujj j\ i . =-,, 

^ 'appeal to prejudice j^l sJSU . 

J 1 — j >j& ^"t .. j Lu -x^,l j| a*J , -, ; >-.l 

i*.j .Argumentum ad nauseam J J&\j ^UJyi • 
-AjIjJ ^ ^ ^ SjSil I 

0^11 jL« t>3 id Jc. o,UH U. :Bandwagon jJ&I • 

(jL-j) JS oiii 

a j :7?/acA- and white fallacy j ^uVlj 0 ±J\J\ ajJU* . 

•(ji / L»|) v—Jlj v 

;Beautiful people jJ-JI ^U^VI Sj>- . 
J-Jixjj .c\^,j <oa^ '-U L>=>>i ij^yi A.kv,. 4i.,, 

" C,-U “ J ^ 0^5%-i gSi-ii o-ii i j>m ji ^ji ^u]i 
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j* 4UIS SjjSiall ^3 -Mg lie 3 J^' • 

; \ US s jlSai AjUJ ^U-ai-i 0 vi>J*J :Common man _W' • 

, a o^U . *. ^ 1 ^. ■-»^ j 4 ^ jUil ^jlSsi • *'^S 

*\ ji Ja-aj U-a 'iii :Demonizing the enemy jjj^-} • 

. jUJl j* ^.iii IjplS ji LaS 4ill^ jki ^ Jjii' 

ti jJ _ o^U* AiUb) 12 a : Disinformation .-liUjla-ail -sjjJp • 

1 . \ ^ a 2 -v q \ •LoLxli t riti 

sy..,.. .-,1,,-.K Jt ijlic. 3 :Glittering generalities >j&* • 

.S jSi jl laSia UiiaU 

J->. *. 3 S>*. CjIjU. ^JS :S/wgflHS • 

a .l--.l t ji ( tfu^\ ^ic. 2 JUI ^jUSlI 

:Quotes taken out of context Ujh^ • 

.ULix-a JJ*J (jl jSaiJ ^IsUiajLoJ ^ISliVl 

giia U> j' *jV^ ^j -.Testimonial i-i'—e-^' • 

. ijSa 5 ' 

Maloney, K.(2006) Rethinking Public Relations, PR, Propaganda and 

Democracy. MJ J W*-* * iAEUS ^ ^ 2 "" « to * 

Abingdon; Rutledge. 

Shaughnessy, N. (2004) Politics and Propaganda, Weapons of Mass 
Seduction j*a U=JI *1 jc.) ji ^AjIc-J j Manchester: Manchester 

University Press. 
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Properties and product placement 4u2 >^ 1 ^ 

^^ ^sU ji j! jxLi ji JC. JUC. ojJj£ JjLsole 

• ^JJax-a-aj ^_a^)XJ^ c-rJUdl .jua^C. 

■ (props) ^aSI w ^'>a- JAL» ^_i*j j ■presence advertising 


■ sponsorship a3US j ajI* j : jJ&jl 


Proposals u ^^jjd\ 

klilaiUJI ^ill C:lc'j^y! l __ r lc- JJj£-]l ji ^uajx .jl ^USLU 

j —jau J^Li vjaj <_hU ^ic. ^ j& .UiUJ ^jLiiu;V' J A-oUll 

A —® 3^=^* ^K>J" j' . JjjLLJI ^Jfc ^C. jjJa y> ^ jLiU 

‘(j 1 - 3 1 J* j) 0“*^' <3^ J ‘_M~J j 

•L>=JJ^4 1 f-sL (J^Lo j (^ jxJl J ^ j j 



■report-writing jijii ^U< : 



(' •) fSj 

^oUJI jLilu/VI ij ua 



ioll 

<jl>j_*ll ji—5' 0 uaiwjLjl 4*i~a_ll jSii J uaJ 

.^J *\_Zk J 

jl ^jjJl 4->S>..r» 

_3ji £_O ^L-iS’l jl ellac-} 

. L ** ^ 

/<! 1 S\ -<v ^\1 



. jLijU 2ju jl >, ">j ^xuill 14 a 


.jjijLo- t^LaC. £— ij jLaU-u^'l 0 Jf=y ^**411 - J=j 


jjSjLloll 

J Ji\ 

?> _L 1_^£ ^'VVOr ^1 Jil=4i iPEST J^ 

.^jLiluiVl 

-..ti jaSI 

1 J-fr 4_ki. lull (_>^=43 

3^1 

^1 %, jjl v" A~\a5 t<■—ft.ijl£Sll 2ii51 

jl >J 

j /j w\\ «sJi y ^jjkjLuJl tLojjjl ^*^*2 <1^ 

i_a^ulil A-cjl3 

„. ^ W J J L «* ^11 ^j^.^La3l 



Psychographics 4 jumjsjS\ 

S r I /.-.V I , M ^.V »j 6 ljVl 4-1*1' j'-V* ^ 

, S ; .„ ^ .M l. j Wr. yliU^a jj .Iju A^Jull <JU-1' 4*.# 
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w&ba. : j wJ^Lmj^Ij ^JLiLaLoiA^'I j 4 JIAaLajVI J l ^j5B j 


.demographics <**1 ^1 c, : v^’ 


Psyops AjmliJl ljUUjJI 

psychological operations 4—vlA jLudl ^Jl Psyops * a!£ 

U-Ls 0 vb jil\ 3 4 ^C.U 3 VI J*-aljj3l j^i >JjLLuiJI AaLu 4 ^..,I_...U ji 

*j' (*— 1 =-jj ^ ^is. Jjij ^lld j dijii jjjt>ii 

J—-al 34 H ^—a LijL jji LL-iil j* L jLb juLL 4 ;-a»H ^LLuJI 

^—il -U~ 1 —ii]l Sjl—aLaxll ^1 jj rLj .Lalxll ^jli^LJI k^jlAAi Jaiijj ^C-LiVI 

ts—ji sAjL^J) ji <L^sJI e-1 JJ-) tv-ilAfcVl Jj^. kliLojla-a 

ji >_ia-i 


aii-i ^Vi c i 4 -^kL-lf.i ' 4__jl. ** k*. n i j I I ^ Ir v ia ^ »M l ■ 

.( t hcVl jl 

< ' j ‘ 1 ’ l x . ^\ 1 L: 4j_aLJI >■ Aj^jl ii J I j vjLfcLaiYI j wjlAsiuJI %_• 

. 4 -s. i. ^> ttll _ il -v ■ ^, 1 j 

•^ ifl 1 jt-ali 4 *% i t 4,jl *^ A ^l i j A Jtt II ^3 l it. %>ll Hat • 

‘—*'3—Ji ^—S] —1 ii-j-lL*jV •ULill ji£i j AJLajll ajasj • 

• W , i * a 

—«jL*a 3 4—Jiliki JjLu —a j —±u 4 ;,>.i1'l l sliLLxJI 4jjijLia jl ~ jll j* j 

CH 2 '—r xj '-H——ii') ! J-^al jjll Ji£L.i j-c J£L ,_ji jl vlua. 4 L 0 LJI klili^Ljl 

-•■U 4jjUaLk-aJI 

■persuasive propaganda 44 c. LsY' 4 -jIc.jII :^kjl 



Public Affairs 2ubJl 


j Jib jLuiil jj i*i i ^Vi< JL?-« <-Uil 


22 V]| t£jj2£]lj i^abiil 4—A-i*JI ^xjL^a 4ial*LJI vlll£Sl*ii 

I I Jjj.t U f a-^MUj .Uj 5-aUJ' ^jULulSIj ^ jjjh 


4... K.., \ lj 4_^aliJl <uiluJ (j-aaJ r^jL-aj <_uaJ*i ls *LiJI ^.LkiU 

Aj^jSI j2fr viUlai-II jl j-aii ^-UaS vl:l£j2i jjLulj jl jjJ'J f*£UJ ‘^' 
~JL^__J */ U ,J ll^ji A-Ull Jjlill jjjLi^l Jjfej .^ni^Vl ^UjSaJI y 
4_iiL jll 3 4^jj/i'1 ^ j£*ll ^3 J jail jUjI 4 jL& jU- J> 

Sjc-Uallj J J&l ■iiiiji £- vjli'iUil ^Jc. JiUaJI yJc. <*Aj .4uL^II 5 


,^J\jl 3 o ^l ^ ^ii c-UL j _j)l ^ 


.lobbying j^jUilj iai^Jail : jiul 

White, J. (1991) How to understand and Manage Public Relations 


li Jji * °;< J ^uUil London: Business Books. 

Public information campaign ^»U11 CjU^UXI ^U»> 

J J Jj 2uUll JLsli^UJI U«^ 3 \ <*aU1I ^IBUM I ^ ?& 

j . . v u J&l r --'■■■; b* j .sU^VI j-ibJ ^*i' 

jjU^' l J£JDj ju^UU Jil-ijl' >iSl ^3^i' 

Grunig's four models of <A*JI ^liDUil rr-jjjaJ -^UJI • ji^' 

.public relations 
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Public information model 2uUIIu>U^UXl £i &£i 

Grunig's Jour models of 0«U]! AjujVI jrjLaill :jkil 

■public relations 

Public media JiiLu$ 

^U 3 t;<.U J& aA JS ^jjaUsJI JSL.J JUi 

i—?J Ja*3 ^1 j tfajpluJ) Ac-liVI j* Jt) lilO li^, Jui 

a A . - ftVI -^_5 _\Oaj •>r4r>^ (jjA^ib 0^' ^jdjLuall 1 ■ .-1.>1 

• ‘ (jA J.l*j <aI*JI sJjI£Hj«JI ^ 4jjjaI aa]l 

j jUi,VI j»U-iVt ^ ‘ s -fLaiI- ^ic. j tiAi-i.ll j '.Publicity AjIc^II • 
v ’ ll a O-xit ~>^ fAAc - s ,^ it i J't-J, . yo A ij\ —^0 —t l 5 

• j^UaV I ^_0c- -OlSj J jl 4 JJS -^ii£ju vllLo jLlaJI Jjd oi AaUjI 

^c. j]I i^bj J) —'-Entertainment programming ^aIjJI • 

. ^-Ij l ~s"l ‘ oV l $ J )lj^ jjV I ^JA £jAA& - 1- ' > 

Paid-for image and event —ait j *jy-t a_J j;-» aal £■ ja^JI (jilcVI • 

J—^ j ^ ^ w1»La J n»B Ois ,jA sjjl JAa ajysL> ^ V> .. ; j ‘advertising 

.^1 -Izx ^^Ac. 

0^-r- 2 -^ ^ ^__A A I ^JjLo; j ^.1 ^ 1 

u 5 ^ O' 0001 sIjISSUI ^uaij <—aS ^la .(jASllill OdLc. Ojj A j_j£AaJ 

.^jjldi^AjI ^JJA-Olc-V I (jjliALalJ 4jJja.) 4 aj 3 LjJ ^ -Otii 

Public opinion /»L*ll i/jjil 

J—-j'j-J J.J—fj .A —5Jj*j J ±>OJ -JiiaAAXA <ii AiHuu “Oolc. ^»UJI 
—r^j*- 1 ~ . '* ■ —^ —j *0^1 a^ - -4 - taj --Ik—aA :<\jl 4ic (1993) Edward llernyas 
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a. jJ1 A_Sj^ia Jj-ia_J • AC.^xaj A_siLj_}lLj jiajj iAj.i_)S >l£^l j-a ■ <\lTt 

v j-a AX-Lo^. ^Ic. Jaj ^LssJli tLaA jj-a'ic- J] 4 a4 .■ •'fi 

Lo.2 ic. j ** 'j» ^ AjjJai jjjk aLijI ^jc- jjulll ^A ' a'ni ti-il^LiLa ja 1 ^AjJod 

Aliaai JLlSI S_j^a ^_2 l ■• ■ ■■«< jj m Aj2l£ A^j.ij Ajj 3 slalALajVl 

j alajl jijljll AijLa-aj .lc.Laa.j .^Jljilj ^lail ^1^)31 Ja-ojj -AjSjiui jl 

. AaLxji CjliMxJI '' ■ . s>’\\ 

Bernays, E.(1993) Crystallizing Public Opinion, ^Uil Jt\ »j^L New 
York: Liverigbt. 


Public relations 2u»1jJI tjUaMsdl 

^a A_alxll LlA&Uir jAi (aPR) Aalxil vlA&Ltil ^jjjLi . ? . £ .«x lia^ 

. " I I ^£AaJ jj_i JjLua j a-lias. Jjls^lc. ja Lv oil 3 <1 j-ilrLail - > . £-> ]l 

1_aj J_jlSj Lai Aa.u.: ^A j ~ A x a.Jl J ja*. JjSi A^jlxll alaliiL*il LjaJ .Ia J j£"«> j 

^_c._^J J lVi ^A “LaVaiil sjl£iUil AjajLaa" (ji LaS i liiic. aJjA) laj JjS 

."AaC.^j “Uui j An.^j iii^Ul j (jl jil {ja J£ ^ jitall -—S-—J AjuiuJI 


1 al!-.'i ^ L;"i 4_jjlj] A«jbj 4-aLtii sIjliiLfcll (jji iA_$Laxil AuaLsil ja Lai 

A _aLxil ■"'1 »U j L'Vi J ijj jAaJ Ajl jjc. . (jial _JC-V^ J A J_)-a UjaJ^jC. 

a • •■■"' ' - j l ' ^ a A«ua j Ajl&lijj aLaj'il I A ji \ n Ia ^)Ij4C.Ij 

; /j y.'i jji A_aLiJi alils>L*i] y^Ajj .Aj>L*JI a, *> L ^ al l 


JaL-iiS 1 ' Jj- -"'j lAc-Xi' i _ r ix. jLaafcVl ^ ‘.representational aAL .aj • 


.aaiII aLuj j ^^lilSI ^^ic. ? j 2 j Jlip. :dialogic aJ-^ • 

. UjLLLJ i j y: ‘.advisory • 
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Baines, P., Jenkins, F. (2004) Public Relations: Contemporary Issues and 
Techniques, Zj —-aU-all k_ul1 —j LLjakll :3_aL*JI Oxford: lilsevier 

Butterworth-Heinmann. 

www.cipr.ore.uk 3 -all 

4-aLaJl £^\jjdJLu±A A.ut»> 

Public Relations Consultancy Association (PRCA) 

“LaUI CjU&lxi) vljju^a A-olsJI ^ ^ ^V-i^ Aj.j a-v 

^ > 1 A ^ 1^-5 J 4 ^ H t ^ ^klc ( ^j5 11 . 4 » < 1 1-1 A ->^*1^1 1 4^1 A-rtl l 

o^C-1 >> > - a 1^3 V’ 1 . 1 i ^ l -A j c Lz^jl ^jL^s 1 C j m. .. j 

sIjLJXJI 1 ^' i r l ~_i-£a_jj jl 3 lAjjLaj 3 j.23 j3£l 1 j- ' ■ ■-" jl ^_i 1 ^ *• ! ■ >»r-_ i 

.4-aUJI 


H’H’H'.P/Tfi.Org.«A' ^3j3£JVl ^j-all 

2UUJI fejUaMjJl 2^9lj j-i / 4taji. 

Public relations programme/plan 

4-al*ll JjLOjJI Alaaj l^jll j'uLi UU^i 3 — A-aUJl ^Islaliball raalijj j 3 L-l 
-Uajjl jj -4 3jjlia <ja»iL Jja*aa Jaaj ^Ac. ^ 3 L' jjSj Ti..JC. 3 jLc. ^ - 

_>a! -ki kVil l jli Ann Gregory 3 j' lal 1^33 .3uU!l aljliAU' 

:4jV >s-o 

J£jj • 

• Ajc-lill ,3a £3jj • 
.-LaV! 3^3 ^Jc. • 
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*\ Aiflil jl^jl 

• ^ jV jaJi jJi 

^jl ^alxJl /jjj ^lilil *lAg^ j 




.(' ^ ) (»3j JjAaJI lgja.^>laj ^pll aILuSM jC- ^Jnii <ji “UaiJI ^^Ic. <—iaJj 


( n ) J Jj- 1 ?- 


a*UI ^l£3UI Aki. 


AyuiLmVI ul jgiLLaJI 

Ajjj*^ all AlLuiSH 

V4 U.A II ;_il-lAl _A La 

<K^ 

y** La'I Asikj J -17- j ^iil La 

?4 kill ^jifcLa^. 

VaJL^JI AjlLLsL jl j^ya 

J -UU«j 3 ' v yi& I-Ja-J ^1 Jilwjll ^yA la 

V-Uji ^ * LaII k _j)t jj La 

J ^-kkil ^1 OLftl La 

yyu J\ JL-ojV 


y* i*>■■>" ^jjiij Ja 

y^kiJi jiiiisi Ja 


..1L JVU 4 yi. L#S t 0 -?>.jL)l jImiVI .kli'lA.li' 4 jllll.ini -'ll jliA £Jji j]ljAj 

•(”) * 


ifjA £jm 1I UjU^'U Jatlj^a 


.Ji^l . 

.t-jljAVl • 
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- ' 


j-a Jiiill -V*jl!La) Jj ysl!l . i 
n-i' i *I^}=J jlikjl Jai 


■ JSL-j» 

.OlSjjSjll 

• f J 


jfcj-iaj-s 4 m! jUlhVI ■<- 


■ *“8 ’'•It 




jtui.1) 4iLu_all . Y 
^ ■Amllai l AjaJjl jluVI 


(YY) 


^ajj) jlijjV) JaiKyilt 


29 ! 



^ J=J jA\ t>k (yy) j»5j JSJJIj 
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; aU !■» ■ A.'•1 1 I - Q ‘ t ^iSl • ‘i^-l'■ aJIjJI A^ajlill ^,.iSJ _c 

. ^ 1 jl ■ >»all *> Jaul] : ■"’->■ 31 j ^ i nil ~ m < 1 V • 

jjjlluii £j_b 3 AiU-iaj -Vjjiojll; Aja^.l^a) J jlVi • 

— ■■'"- ' ) -— : ' 1 - J '• "31 j j AjSj ji /'H j Axojlaijll - i* . jVJ _j 0 aiill Jblsj • 

■ (SWOT J j* 

. 4 ■ tV i ■ ^11 e-ljlj Ajjli 0 aS^jjxJI *ljl • 

.^-a.jLijl tlS^ll j»*-3 'if- jjj • 

4*U*xjjjll jjaLosJI . ^ j • 

.aSjJl i] AJUJI UL^aIIj 

1 * J ' r - ^ J 1 .' jjjll (_a<aljC.Vl 1 ^ * 

. JiL- Jl . 

• r^LLall \—l3 jll J Sj ja)I 4jJ jjaII J j * 

^ il-w ,^1 j 4j.„ j'^j'l jjALaaJl j tjjlajllj ^jjSjII • 

- 4j3.i 3 I j 4 n l~. S j I 4 j,X»ll 4j,iij]l ^y> «L^ailu;l £-G i4^1.^i^ll 

‘objectives ^ualj—e-V' (.messages Jj'—^ j5l t evaluation 
0 -^.ul ji — jyi -!aj—Ja=>j5' (.resources t public relations S-aU' alAiDUJI 

.timescales ^uiojll k tactics (Strategic planning 

Gregory, A.) 2005 (Planning and Managing a Public Relations 
Campaign) j XAc. ■Jjla^lc. aLls. Kj]->V3l London, Kogan Page. 
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5 Lj 5 o >4 Vl 2 loLJl Ljl^^bJl i ^ uu> 

Public Relations Society of America (PRSA) 

^ 3 i.i]j jj (PRSA ) -LaUJI alA£L*il ajSjj*V' 4 n a-^l l jLo 

VX j « 4 _s_j5j La - ■ aaj jl 4 Jic. -" n ^ 4»*l*JI JLili^xll -Jil l a 'A i n jj£I 

.4 'U-i'l c-Lj -a g-S I jt ^L-iaJ ^-ill 

www.parsa.ore 


> >*V-3 


Public speaking 2ulaJl^_>lla»ll 

aj j - 1 al i j ^ 4 r. JAVA 4 i L i A. ^ 4 -I ac. A^aLxJI 4.j Lia^l l 

ji j£^jj .4j2j4ll ji jjjtjll ji g-LiaVI ji jUai-VI ^1] ■ —8.L-. J tL j a av Lo j 
.4 a! TII ^Li^Latil ljj3 ■ ^ ** , ^’» jl L) j;L..i ^1 4j ol^i LAjLibC-Ij 


Forsyth, P. (2006) How to Craft Successful Business Presentations and 

Effective Public Speaking -LlUi l » laa . j L-ajjc. ^ --iyS London: 

Foulsham. 

Kluin-Pani, P. (2007) Getting Your Point Across i 4_Jaij51 JU-aj) 
LjJL-aj) Oxford: How to Books. 


Public Sphere j»UJIJL*II 

. Jj Jjuj 4_ IA yc£. j j£ l C. I j] Jj 4j (jiaj <S Jl, > -ttll 

y. :*.■ . V_J| j l £^l l 4j| 4 4 j.,Aj..iS I ^jljl jail j 4^Jal jLaj^ll iJljIclj^'i L 

jc, Lai 4 .All',..I I rtr.1 \.^> '• . J ,_jj3l jlfLaJI Lubji jA_j iLL-iaalt JJ-a- —:' jlaLaa 

sjU 4__iiiS _lc. —a_2 jJj 3 ‘1_LLalSil J1-ij y 44j 1I ^- LalucV ' J^-oj 0* 

. * xll ^3 i^jLa _ci*—cjl 
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Jurgen Habermas —aj^'-A ^Lda.V' pic-VI ^jL-ai.1 .^Ajl 

■_s_ jJjj A_al*JI /jL Utio iAjLwiSI »Aa A^at_*JI alsliDLill (1989) 

_jc 1; -a-.-Vi j \Laj ^jjl LLjaall j alllc. jjail ^ic. a tlL-ial jx A^jl 

jjAI -aaall _\a i ^_ic.S' I j-a jl i f-i’iN' i ^Jai; ^JldlL j <JLa&Sl ,_] j-la. 

. AJaLJ £2^ u* fA J-a 

"7 ^ ^ aj Jj ^ -■' I y ♦ jjj \! A-aLul v-lj'^3^Lxil ^-uj^Lca] ^ ■ ■ ■■ 'II ' .- ^11 ^j^aj 

J cajj ,jl ^lialwa—J slA£_>2JI J ^_JJJ 4^1*11 JLa-ol] JitaSull 

jLii-VI JLaC.Vl J _jLls. ^iaj J 1 j£ <sj ^Jiit JaSS ^A A_aL»jl vJlili^L*JI A^oJLk 2)Aau 

e.ljS'1 J _2 >ii_>1 \—i. La ^Jl jfXZ. ,aja£. i _ 5 -lc. »* ■<>.-! Aila j lgja S/l J^a ^1 jl 

. AjiilLall jjaLlsJI j~a j jlia C a^i JUJ ^^>’1 

Habermas. ./. (1989) The Structural Transformation of the Public 
Sphere: An Inquiry into the Category of Bourgeois Society ^KjJI Jj > adll 
l 5 ^-<ua-«3l Adi J^a. jLaiU i^Ull JU-ail Cambridge: Polity. 


Publicity ^uiJl / iLu^UJl 


rfi —jj La ojLc. > _ J A j . A.U-lAJ l£j5l jLaj i y a jaj £- jj.a'l jl AjjilxJI 
L_Jfc!)ld]l JiLi. ^y> lillc. j ^juilc.y! jLda.'i’ I i^uxiux2>1±aj AjIc. jdl ^jjLuiaiJ Jj 9 w ua 

A——aLxil lLj! _aiLJI j £■ ^iLi_!l j Aaj^Liil jjj daLkJI ^>2c. L_iau ^ . idljLLJI JMc-YL 

-r^j-v . .-ill IaLaaj 


A—oUJI -ijliiLJj AjojVl ^jLoill *Clifford (Max) ,_>uSLa :jl»jl 

. Grunig's four models of public relations 


Publicity stunts 

*UalM aL'l■' — Jja 'I • I L-J| f ■■■; — AjlfcJI 

—j j .^aALLiaS j ^LLa j^Jl ^iALaaJI a’cujl a_lji2aj 


C. 
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' ) * Lj-jU jS-cJ ^ I AA . ^ala^JI ^ v ! ^ I I ja j 43\a1I j ^ Alkali 

l. — • / A » » 'j jl ^c, A qj ^iSI JiaJI l*!L <j^aLk t4 ^ >Ur. sl^a. jl ajjj£ ajlj-o j 

.'ajIc.ji y ^LuaVi lA.*-! '■■■'■ -' i 

JjA— a». ^.\A>~n . —j 4 jIc.aJI Jj^. jjjjAj jaill “Aa.! _jj ^jlll ^.lajllj 

gJjj—J ^—11 ■...aA jl : <LaJI jl ^auil i4_«i^*ja jjC. <ULal£> ajjn^all J*r>"i ASj_yau 

•Mjj jrA fjs** 

Shank man, P. (2007) Outrageous PR Stunts that work Can We Do 

it 7! l$_l ^_jl_j jl 1_iiS-aji 4 A_J_X_II Jill_3^1_*i] 4 A jl , ^11 J_j^JI 

.IVlia. Hopkins, NJ: Willey. 


Publics 

:^l_all jjg-aaJl '_ _J I_ a 4_aL*JI JLiUlHIjlII ^Uab j■ LaaS Af^ jj V 

jli—A _j .4-aJiwa_all a.ilrv.jwoi ^A j 4a,^ll j] AjStlall jjALaaJI ^_A jjALaaJli 

jjA—llj 4 Jllle-Loa.^ Al^>jl .jJjJI p-A jjAla.^.il j .JLllj3 ^11 Le£..njA>:.3''l jSxJ jlc. ^j]l 
Ia&jj i^AJua 1 jla^al jlj jl AjabJI alilidjjl ,^^-mjLa.a J&j jjiajjjj 

.4j^jL]! JUj jc. "j>l ■ JjL^jil jx “'^11 ^4-3 ^^j.^-iAll 

; ^jaLc^I] ajijjVI t aU-II Orunig jj jj?- - °*^u 


non-publics 
latent publics 
aware publics 
active publics 


ajjj^all jJC. _jja! ^-v \\ 


. > 


4 >^KII jjAUaJl . Y 

ajc.i yi ^uaLhsJi . v 

"OauJclil jjaLo^JI . £ 


: ( _jA Jills JliU Uiajj A, K >ii, Vl l ja&LoJI jLaj La£ 


all-issue publics 


i. i.a;h j< 


k l.. 


\ 
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single-issue publics 
hot-issue publics 


a 'la j u ^ 

*ikLJ UUaill T 
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Puffery ijVi 

^— A\ ^jl c l—Ajajjjj]I JjljLuJI cljVl ^ILhOX jjiAi 

O"'^ Lkj-J *-r iJI ‘■ -1 J La LiLi j l^juLui ^Jl .VM.»;j 'i rjj.1^ JjC. 

t* ' 1 La Lille, j . kljl l ^o *u \ir.l] <ajuj A ->■ aV^U 1 1 ^ 

■ jxlaC.'i’ I j > A’l' y I ,_Jxa ‘ 4-oiSJJ Jju-aSjll 

•situational theory of publics jp>>\ _«>N a jil i*ll a j jiiill : j Jijl 

■stakeholder model ^» f\ tt- j^a i stakeholders -LaJj^a-oJi - i l 
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Qq 


Qualitative research methods Ciatoll / gAlla 

•'^ c - 0° i_H J-H J^-3 kil^LJI ,_jLuJ ^sjfijl - * ’*■> ■'! ^ .... 

3——w:lS ^t ^^il l a ^L^Jr^ j AjaLoII ^jc. 3 ^..I L Aj^jliix ^ '■ --' 4 ’S ^ 

-—s—4jil_>al ■ > N . ; i1 3J^ 3 ^Ld vjlaXxll _jla.Lj ^.iilixjj - ^\ l -' I 

- - ^_ 5 —Sj£il v 1 ~~i ^ 1 )I 4u La o^lc- j .La ^-xLj^)j ^ja 4 * ..N 4 ■*. »V>\i ji t La 

l A v_ll.XhJJa 


^ ^ ^'-xiiYI ^ jlLaVI j ^Ul OjiL :^l £\ ^LUll . > 

‘'—° er&J' J'—J-J' _s—2 ijj— i=.LJI j—ki) - 4 jSlj.J , Y 

.^_s3jxJJ a^jl^A CjI j4*xa (_jaUa ^ -tg ..till j jj-^j V j 

o— 2 c*-^' ,>-“y V Ujjiv ^1 ^LjlialLj J_j]l .r 

J—? a>~'-L>° «J^2 J 1 a_ ^>axj V s^j^tx sl:Ljaljjil ^ ■ >» • 

-4* J )' °? > 4 j <£^>* 4 ]! ji s _^>x-Aj f i l l y jxaLosJI £• JxjULli 

.-LLLix Ly^i lg- Vu Axjlix Jxju ^j^xjSj 

w, ; l r .' x^'i AjIxaII AjLs^JxiVI >— < . ■ V* Aii Jj jlaLJI ^ ., > ' 4 jr. ^| . .a! j ^ _ j 

. Axiil 3^-' W' Jjji 3^' •'^W La -.xlijjj A ilLLxx] ! 
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<jjk 6* JJ^ ‘^'-* A i '•** 

A <jj^l 4 1^-H . A r_ 1 - • 

. 4_iii^La]l • 


. ,jl£ljlLa}l • 


•ay* 


iaJI j\ joa-all JjIsj 


Quantitative research methods I ^ u c- „ Jl c 3 >ka / 

£_a J_aLuj ^11! vljla^L-all VJ -i*-U 

•1 • ’■« AjLaic. IS^jia La a-lfi- j .4_LuS (jSxJ ^ ) j»LjS' 

.(jisjjillj Jjjlull 3 £ iloii' £~bj • 

'J. A <«U A >4."i., .n\ l j^iall j CjI j-i'iH j ^ 1 • 

. till JjLij • 


.A-lkj^JU-aV^ diljtjJjl ^< 0 ^ i • 


.UlikJ « vlAjLull ^C-Lu-a • 

V .• J •** ♦■ 


jaJjSj • 

^ ^ ^-aUil w<L_£bJl ^ ^-SH ^!l j> / 

2 .- Uti 1,1_ J)!\ 3 5_ial£]l o jUl ^ >J v^ll^^Lall j^ijj 

U jjSJ ^1 jV' t _ s i^a ( >^i] ^s-aSll vliaail (J-^ 3 / --Alia .13 J . 

■ ^I-.; ^lAj bjLLull £.ja > a Jajlk ^_J] jLL La blAiJ ^ ■ "V 1 " J/ T-^La 
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Davis, M. Bret (2007): Doing a Successful Research Using Qualitative 
and Quantitative Methods 4—UiSJl -Ua-JI JjL j £ t l j 

Basin stoke: Pel grave Macmillan. 


Questionnaires ljLiLcjlLwVI 

1 **—■ A £— J A y ) ** “) j . JI ^v-Q Sli > " *1 i l i m l l: N‘I 

-L / -.Alia Ja JS ^^•'■.,1 ^UUuU^U jSxJ > U-L- JjU. 

»4—aj^3a*a3l 4jj— wjVI ■ ■ t * ,fc idjljLuJI ^ 4 jv 4 ia i^l l silajli 

a=kJ VI jj—U j L$ji jit iUj jIjV I JJjS •—ilSj V U-ii ^A iliULm^VI fl-laluil 

4 >11 r. 4 il I 


AjjjjjSJyi ^ULm^VI s -1-s . i . J jtfyi ^1,'ViJ ajIjs £_aj 
i 3 iS** ^PJJJ^VI UiUljjauiVI ^lixUV A4*4ij jil s jj-cll . viiLo ^Ix-cJl 4juUi 

J—SaJ •—>1—*jj4 ^liaj—Jj t_yajC. jSLaj US « j£\ 4i jj* .’11'^; UiaJJI 

to^tU^ ji t4 <iVin ^Iji jl ^1 ji ji tUiiU UJilc. j Jj j- 

u° ^)r^i 4c.iiijU.yi u^i AjjjjjSiyi liiijiiioji — yi i . i* ii uui ^ ji 

.^juilulVI j-lilijc. 


Buhner, M. (ed.){f2004) Questionnaires siAjUlixVI London: Sage. 


Spasford, R.: (2007) Survey Research ■•■<J I «—iaJl 2'" 1 edit. London: Sage- 

Quota sample 

J! o* J* J ^-ill tilL ^-A JI 4 M » II 

3 ' i 1 C ~ ' — la " 7 j 4JC.UUI Ac. J4 -V4 ji j\ . j4*-4 

,S_A1 -.'.-' I 4 •■■.I I •., .Ujijll 

- j ~ ^r- w “ - — 
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R r 


RACE R.A.C.A 


(_£ j tA-oLxJI 

AjLcC. RACE <* <»^11 


: ^j i_k' j <-&!£ y jjj <.(1979) Mart son 

Research 

jl • 

Action plan 

Ja*JI 4 i-.-^ • 

Communication 

JUioiVI • 

Evaluation 



Marston, J.K.: 1979) Modern Public Relations 5_ 

New York: McCiraw Hill. 


Random sample ^ul^uiJiJIiLLuJl 

£ a\-\n jl jlSiJl y> ya J «"l i. -<i ^UaS y> SL.‘<£: AjJC. AjjI 

5 Cjl yi ^Ja. y> JjjliJI } cUjtfI jluiJ JiU. yt ^j] l 

. A A In'* * <0 Jjg- jl 

•quota sample ll 4juxJl I ^laji 

Readability formulas ljV^Lsm 

cU^aC.1 Ijj La 4 m m 4i_^ia ij . * j)} a ' - - 

ij ~—« ^—i- siihj j]i jiuc. «u jvr:!i jL^yi y 

^ jijJajj ■ o O^ i-a lixi2j AiLw^ll j- ■ ■> j\ Aj yu*a 
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the Gunning Fog —s --j—i?. ^ j—s *3 <■Flesch Reading Ease formula 

Alt .aLh^JI aj JalilSfl Aj yuua tS lLaA »>-«'<£• — Index 

.*A rtKII Ajjh /_wljLaS s.1jJ jll A<a]SJI ^iaULoll 

Weiss, C. H. (1972) Research Evaluation: Methods for Assessing 
Porgramnie Effectiveness —5jJi 5_JUi ^ j?i jj—L 

Englewood Cliffs , /V./. - Princeton Hall. 

*UL*Jl j>aj 2Ca^bJl 

Relationship between marketing and public relations 

L_lile j i jj A 3 . 1 II i __ 5 -ic. A«LlSI j Juj AS'ibJl ■"'<'■ ■•*'1 

^UajU Ai^ali. *Lil ^^^C-Aa > * 11 J J _jAaJI uja jSJuil ;jU-v. JjlS Ls 

(1978) Roller and Mindak <illA — J& 3 —^ j —* <»La -Al Isa^ J^*j ^aII 

: Ajolxll (jjjjuull (jjj AsiLxJi ^.iLaj a '~/n 

:Separate but equal functions ajjL*— loil j aLo— ii*l' -J^Uadl .' 

■s.Im-.I ^^ic. t «J»'U ^juu ]1 Aa.JJ L 4j vVc"ill o^jJajll £ Jlaj j 

_=kjt ^_3 -'A*..-' AaUI vJlAiDLujl l.sij; JALa Uj elijJlj >4U’\«»i.aH 

^_le SjjlS i j_jSu -Ijllj AS_)iill Jalia-!l J 



Aj ~J <■ *'* ■_ijVJj) j j a \.. _ajLLa j tA^Laill wjll^LxJl q ^j jjuul l 
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Equal but overlapping a— j—:£lj ajj!.. ; '<3 1 ■—ii'—la^l' rij—«j -f 
j__ ic. ijj _«V' (j- 3 _ *-! ^ a-JjJ' Jjl£5UI j jj^jII ^iljLSj '.functions 

■ oV'.-.'i 4_aL*JI vljli^ljiJI jl ^yC. . (jjSJgiui/JI j . " il ^T'-nll 4ylc..ill 

J j a. Jji j.. *31 — . ^-i <11 ^j2 i: i jj_j**j ll ^L^ai ^IjLulyt^l Aj jl y± ijiiS 

.iJjLuLuxll sik sliJ JUiVl - j)AJJ £-**: jVl Aj S - a . al l AyC. Loia.YI jJJl'» >» <tt H 



AjLkl CLLa kjjjl£ jl j Aj jl i » ■*! ^ v <*l h j — A-al*ll ) JJ 4jjj1I 


Marketing as the dominant »AiJa^ll ejUk-L jj_>*jj3I T 

13* j .jj^jjll AiyJa j vlAjhlylsJ ^ 'All A^alxjl j function 

a£ —11 Ajjljal .la.jJ Lsj] AjiLlII CjliiUI J sjSa -iiij jojll 

j»l—SJJ jl wj_aj AiljJill »* ll 7>1 M*J jl aj£s ^»£.l j iLajjALa^. ^JU-sus 



j jj3J*~a11 A S j l-i ill ajljJC-lj JJ c~-i]l 
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Public relations as S Jb^A\ lAjUic-L kA*l\ •* 

J\ j _jv ^ j , 2 ,VN \ jhj a^js. j jLij s jAj : the dominant function 

■ U , J t a _ a _JjS ^—1 c. ^jsjjj U aS i 



( Y A) j J£*2 


i jU.-w'^ l 2 <>U j]l jLjc.Ij A-»UI 

Marketing ajjIaL* i_ijUaj Loa jLu&Ij Axl*SI ■—j ijj ^ajaj • w 
-\j -•■« lik .and Public relations as convergent functions 

j \ -^A j 2 l_cU]| dAiXJlj, Siy^ ] <> ^ dl 
J ^K' ^_ij 3_J jUI jJy\ ‘Ac.J-U Uiijiaj Uta-klLo 

.^Y ^ ^3j _K.a" J^'lj AxlxJI ClslOUl j C.iVLt ^x i' 



(Y^) ^jjii 

2j jlila ■ jjl k j LaAjUJC-lj A^oL*Jl j 3^ J?^ 
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—jJLj j—Lull Lu2 0 j,^ l'i jj2j j AaUJl Jj'iibJJ 

4 — ! J'>" — 2 U^'c -Ls—aj S jl-V' bjljlj —h 0 uilij ji.1 J AiL-aab jlljj 

^—ic. ■ 1 M 1-11 AA-i&l A I' l! Qj' b '\1 ^ JQ*-L «to l, aV 1 . ** '1 yr- \*\ 

f L_e. PRSA <—fSjj-Vl Ul*]l ^l&UJI Ai^zJ ^ J^U 

^1£jJlJ! j_j£l J—a 3i_a.l j j iDaniel Edelman jULjI ^ab 

■2-Se. ' gvlr .li ^a«i ^ J a£ AaUjl Jjl&UJI jL t baUJ! JjIKUU AjjUii^ 1 ' 

:aJUI s^i La-all AjLjjuilil i _ya\jC.')l\ a-iiU-e 

^^ UJ—o ^ Cl J 3a J"4 ‘ -?jio biliA Cl£i bijr> • 

• L jbi.1 

••V • < 

i» 5 —^ ALLiall Jj\ ya^\ Jilli/i V j A jw ■ aS^JI ,jjSj ■*»■> • 

•o-uvi 

(J- 0 JUJ! jA La£ >A jaliVn ._ ll;.,.;V ^-i ji jaiK jj^lc.1 jiljls V • 

.b.'LJ^aiJI Jc. J^VI 

l^A ^Jl Aala. JilljA _j A^^)-jJI oLaj giia aLaj tl^xll J^jou * > i«-v • 

. _J ^Xjbll 

:UAk. o^yi <> AJelfl j$si <jV A-aUJI Cil&Ldl J JlS US 

• 3*-^^’ A-ajli > ") ' ^'l‘‘n J ^a. IAjAsw ' • ^ .-"i'-i". • 

.UjUaix jXjjjj ^gi bjU j)» i ,n j^a AS^ii ^jLxj • 

.^uiallj A3 jxm cLij ^3 Jjiu AiS] iU jia-a ^jCCc- x j\ ClJ^i • 

.a jaa&jj Aa__>*d Ib2^ 3 J ’ , " : ‘' .- 3 ‘'j. 1 --''’ ' ^ ^'■•^' 1 ^jj£j • 

.^ILa W >C. J^a 3*-^J A>ajll]l -ijl jill • 
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At. jp. p la jib j' l ' 1 ' V ' * 0 • 

Roller, P. and Mindak, VV. (1978) 'Marketing and public relations 
should they be partners or rivals?' 

Vji^ibio bj% j Ja -bibUi j t3 

Journal of Marketing & 3 -^' A h^ i 42,10,13-20. 

Pics , A. and Ries, L (2004) The Fall of Advertising and the Rise of PR 
^bJl viA£bbi g.lCjl j Ja ^ New York: Harper Business. 


Relationship management Calja^UJl ajbl 

. - ^L_Dbb! cb_L Aa^bb' ‘M u! biia a^M' u! 

0 ^-A Ja*»3 ^ 

J- iJ 3 jii'j .A-bJ> <lA£bbl ^llibb' »J-} .ijjilt 

^_j J^bll £. v^laXbb Jib U &- J5 b*bJ cUii ! 

J.~ -,yi :l$i# 4 ij-U* > «5US Sjb) SjSs ^ Ja *~ 

.^U^V* <bfr3 JjbbJ' 

abutfl (/99«) Leddingham & Bruning »> '- S J & 

4 4_JjULJ 4-u^ A. : ,-:\ l ^jbJibbi O— 0 U J V A^^iil 

.iW.'t... A \t 2£,J^A\ a£xc. Jic. ja£ Jjiib 4J ^'3 ^bbt bj'i^bb'i ‘ ; 

. . . r M j j jl jbbb-^'j 4 a£ jbi-ail 3 iA^jb—i>3 : -W ^ 1 ^ ^ 

Leddingham, J.A. and Bruning, S;D. (1998) Relationship development 
in Public relations: Dimensions of an organization-public relations juj^ 
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<—:l£ —il -i-aLxjl jl*jl :<xl*JI vlila^Ltll in Public 

Relations Review <*1*11 5i%JI 24,1,55-65. 

Leddingham, J.A. and limning, S;D.(ed.) (2000) Public Relations as 
Relationship Management: A Relational Approach to the Study and 

Practice of Public Relations of Public Relations U jUk-L UJI cjliliUJI 

.4-aL*Jl *lASilxll a —; jL*x $ jU ajiai r^jli^lxil Sjlol Malt wall, ;\J: 

Uiwrence Erlbaum. 


Relationship marketing 




J—J2 ^ S'i L a Uiltj tAxUJI al)l£l*il ^ILuxax vljlaXJI 

- all .2 j-iaJI ^-lfc » jr-aj i. 'll jLax ajldjC-L 4all jiajj Lo ULia.1 j i jjijjxxll 

. <L#l*JI kjliiilxil ^lx jlxx Jo3 jjx (jjjjuiill j ixlxll vjjlidxll ^ai 


relationship between a —oUJl CjL_i!lUil s 'l l jjj 5.&UJI : jJiil 

■marketing and public relations 


Report-writing 4_iQS 

■proposals ^uajjxll :jJij| 


Reputation management 21jl4auII a jb) 

;T »il —Sli ‘<xl*il cAi&Ujl i_iliki vj Jj xr. ji kxl\\x d. ^.., ijiji 
vl^^ll j jja j -■ ^ } .4jlic.j (_>-a1 ^_lx jc. - i ^ » j i^xh'idll .'il y'lx 

Jxx —i.j A akixll j£xdj < j>l . rt<i ll s_jU_^ai j ^ 4 ^Iv.-l l ^ju 

• 1»: 1 J O' 0 Jy-'-'l Ul» Xu' 
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relationship bi—£U]I a jbl i public relations ' A —aUJI : jibl 

.management 


Research 


jl n _3 .LaA^y**_ii j bjULull j bjLa_jUail ^->3 ' o i l £-a=JI J*> bjajll 

2 bjL_jljJ ja aj V ua- jL*alb ^-LJl 

^ <\^V ^_C. ^_ 3 .(jjjoillall j ir^oljJI J tbjlabiall 3 « jjaLuJI j 

The Institute for Public Relations fjLbi' j babJI bjlSibJI JjUJ £ j^' 
ba, SUI j.jl. Jl v bolb j) 1>jjaa. AjuiAi. Research and Education 

: ^JLJIS ibaLJI bAa^Lxll 


'--n-j j iali^A ;bL±i <ja “be. jiuJ 


L-AJJ “^QLJ^LU *Ul-u3l J 1 

.Ajjlaull JiSkVl (jial_>&Vl ai*> jjJbu J 


2 .^-.^ l 4jUl-,H jl.iL. jLc) babJt bJiXJI g&i bjUji^o jaa ^ .X 

.(^C. Jl Jjij) balsJI bjlivL*JI rb'bj 3 (-b Jia^JI 

.ba__=kJI ^ a ^iaiJ a jlbc-la l? J '** *" L>“Ld ^ 'ji 3 1 ■ '> j ■ ^ 

. jailb *0 > _ ij-bi.ai jl ,_5 ja JJ ia a > JJ ?-3 blljA (_>aa3 J 


baL-i^LsJI P~ 5_Sal -lal ■ '' . Vi tal jiLca 



• ^ 




tbiajll ^fclia ja 


J JaakJ j* La -bl j' ^ i 

21. ,.l ■ „ J vJb..' l - _ j .<LJc.lij babJI 

„ 4 > ^ jl A 


_Jjll Jal_uijil jjaI -aaJI aJjjbil .>&' A<,j£ biraa LaJS^ .• 

\ 2 -1 a I I babJI ajl.il baal£ 4 JL-olDU a bJ ball j 

.<bj 3 \j ojljta. 
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J - J '— ^V} iA - — A'.'kM I Jlil—ajVl —aUll JjUji jx jLo y JUa 3 IjA 

■ _y^ '—^ Auijilajll Jil ,VI 4 i^ . U ;! l 


JiJ —^ J* ‘--J-i JI ^ua' JC-I JjJajJ LoL-i ^-ajjIjL^VI >1 1 . >-L-,. .. 
W*j-J Jjxil jUiiuy U UiLc. _3 . jojU^JI ^_5 ji JiLoJI 

.*4U11 vJjli^JL <^UJl ji --' K'-'C-U 3 \ ^lyVl 


^Ujj / AJai. I j) U 2_-2xJj LiJ JjJI j^J i r ^v„ ; . 

. U ■ j ljC-i _J UilAki 23 <xl*Jl 


^ - wx V ■ , j j—^ ^jx 4-ajAlix ) J&l jjjlv.ll .*'■> .11 

/ ^ A j f 1 —*J' L?'J UJi^ _>«J <-abJI Ol&UU '•Mjl'Vyi 

IjLJj 

4—jj>JI 4 -^JUaII vJ'l&Ux <evaluation *analysis JjUM l : Jill 

^qualitative research methods ^-jLSII Jl. -,,11 ^aLu / j Ja 4 / OCHA ?ro/// , s 
■quantitative research methods ^£il J_ixJI -^tu j j 


Resistance 2l»jLaXl 


u—* (■*«A 1 ^a ii ji <4i*ji Cjinuji ^jLmj jj -i .l iv, 

’— 0 < aC '' i — 11 ^ 0 «i ’jA^ 1 Jlilji ^ ^uji ^jji ai.^ij. 

fjLJL 4*2151 ^UlxiVI A A J J. 9 U 4 U*j . 4 *,tfJ a ; ...-, 
• JiUUjI J4xl J_jU3 ^2 Jllj ^j^Ux) Jj>i Ji Jx 4 JL.jx!I A 4 fcUaVI JiLJI 
5 — «jUxil Jj—x W- William McGuire 

•inoculation theory LSH 4j Jki 1 •.!»- 



4 persuasion £*1 5sVI ibeliefs —aa-JI .attitudes —iLajV' • 

■ values fjiil t resistance 

McGuire, \V.J.(I964) ’'Inducing Resistance In Persuasion; Some 
contemporary approaches" —*-? —-V' Ji '—“3 A-ajlU' 

■Aj .^,^ 1 CjUUjVI //« Uierkwitz (ed.) Advances in Experimental Social 
Psychology ^• ^ie. il' *• ■ >*» Vol.l.l9I m 329,t\ew 

York; Academic Press. 


Resources 

uaAJ 5-4UJI iljliiUii 

. 4 SAW j^dll • 


. tJljl Jix-all • 

^L_£bJI 0-Uji / yai J ^ Je. J-S 

.-■Ui-iti j i-jJISjlIj iliUj:Ji- -SyJ' 

^jC ' ■■■'"' ^gjll i_ijl\£jll jjLj ^a2ai (ji (jS-0JJ iAUiJI aeliSj *ulc.li jj-a ^ A j),w > ^ 21 

jy&\ i_y a*J ^ls'-l*-al' J& 2 S .4j^£.Y' 

4 .O i-'■i..,\ 'l J t. ■—3 sIiIjS?! • J -^ 5 

■implementation fees iiiil' j <■advisory costs ajjU^V' 


Reuters j 


^uuj’u aJlj jjjj ^j4^! ^ ^ jj^jj 

o^C. Aiij j jjj j J J-ll 5 .jjJlxll cLaji _>iU<i jj-a jjjISjj AjjUi .1 


.a UJ<J1 A4j’^l Uw 3 ^ 


•uii! 




;\'i 
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■external media support ^jUJ sS ^kc.'j\ : jiul 


www.reuters.com 


'•^3 


Review (consumer) ja 

^lLJI jJLil ^jjl Ahu.aW Ji Ja >_jSSj ^ 

i _ s —2jl ii (^La.i~Jl jl £-Jiia]l IJ La Jl*j l4>s.liJI ^- '•^"■.- 1 ji 

• V ^ 4 .iC J Loj 

Review (media) tiLu>}U=.y I] ibuvljll 

. v^.1 j\ ajc-IjI o-Lq ji 4c. j\h A jxyaj ^ Aj^Jlc.’^'l 

Review (public relations) i2ubJlu»Lfl^Wli2Lat>.j > « 


<_>*jLm Ji j* *C_*Jxall 4i^ua!l (4LS.IJJ La IJuS 4a\jS CjI£ 1*JI JL=^a 
Js —^ 'r J W—*3 ^ '-iij .U^Ij Jj 3 JjlLJl <aj ^ CiiSli tjiluia kAc. 
L-^i^ JiltaJI ^ k&y, j&\ L» U\c. ^aUll jjl&UJI c -.^ 

* ajlall. ^uaj^aSil Ji ill- £-a JjLaj Jj3 /ya AiiLall ^uaj^aSJlj .-'■■■»$ |jj 

*—‘^ A Jj& j'j 4 jjaAI U 1 JjSj j\ ^s-vj ^LiiaJI ^Jc. 

•'j^ 'jjs- 4 ?- JloIuuI 

Rhetoric 2l£^LJl 

^liyi AjLkiJl .al-liU ji J JUUill J ii_Ul , /; ll ...VI 4C.XJI . V'-. .-■ 

O-^V'i 4^ Lu i^oUJI CjVL-aj'yi J j^ij <t5LJI ^IL. W, ^ .jihllj 

.*-1*11 ail£5UJlj 
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—iiyi 4 influence (laws of) (jjjljls) 4 Aristotle j ■ 

.persuasion 

Questions rhetoric 

A ..I 4~i ■v'l-afl l.j-lC. i.-.,l ; y>-l ji x-l'iinM 4-liJ ( jA 4jj\-a-oll -UluiSn 

1 f \r. 4-^ 'j 4 jIa.I ^ic. JjLJl Ji.n~>j jl Ulji-I f 4^ » n'u. i ' V 

jLa^all 5ii__uibUj .Ajjiill sj.i je. I jif*J j^^J •ijP^ 3 V^ iS^ - 


A —jUS ^—9 <.AristOtle >ia —^J 




.2uUJI vlA£U!1 <J Aijc. jJlij 


J i(^A\ Ji rr. ? lc. jy^) The Art of Rhetoric "A—c-'Zd 

<xjLL j* c ja£ L-al AJLa. ^gS 0 uajLsudl AiLa. j>a 

= 0 ) -Sy i j^la j* “UJjisS ^ 

£-0 JL-aJ^I J iu« iaJjl li J*-a ^VL a 't j 

.questionnaire 

/?/i/c jJblitil 

(VA (j^a t\ • • o) Register and Larkin jj—SjV j ji~^j J jj' W“’~' 

Ja_JI j* 4_i)j ibUiail jx Aj^aSi t _ r iLJ JJjtail <_>Jjia i^A jlaU^il jli 


LSJJJ- 

1 i l jjl J Jajl J. >. U i JLuj LajS Lj AjLuu A l-m ^ai! A ’ 1 ^ o jlaLkJl ( ‘.'i 1 J 
-»*•»- ■ ^ J J J*% \—«i jl—ii.V' 4 j ji»- 0 ;^^'“'^ ^ ^3 • CS^' 

j_a! _i-il ( iy) ■& ji ji—£JVj J^-iJ ■(*&& V-^J 

:yu ^ (j jjj^o 


314 


^Jblffc rfl C yiJ 

jjij 4-a. j.3 



, jjal^&il c iill jjl 




j j-^l —iv >a ! l pX, JiL i] *K )n**i_Ai j1**guz dJLxJI ^3 ^a JjxLujj j 

'— 1 j-—^ A—^LqS^I J^c. jixj j ^. i v>3. 1 1 ^ cl.: j \r~ s- iUMl A^jj ^jjl JjIclj^vVl 

• (^* ^J jSullI jiaulJ Aj^j^ ^Jl jjjIj J 3^ ^ 3 J ^ ^ ^ 


O 

.* 

% 

* 


Jk* 


■iluJjiLQ 


1^3 Si \A 


C A_j ^]jl 

B 4j_jJj! 

A Aj^ljl 

D Ajjlji 

C 4-;J j 

B 

E^jiji 

D Ajjij! 

D jl jl 


Jo*-; jj-o 



7i .a H Jlj «A_lil c'' ^ I 


j-gn7v.au ._j^ 

(r-)tijJ^ 

JaLa_<JI ajj&j A_3 jQ ■ ^ ^ 


(2002) Swartz and Uerbane Jjjj* j JjjI >*i : ji^a-all 

i ^jL-aa.) ^Ic. LqjU LaS q—-ij Jal^-ajl .V. ,jl j^q ^JLj ^ 

^'^“ ■ '~ l - 1 aJoLJI j J'-iJI j AjJaLtll _jl i;~> 4 aiUj jlL £±\ ^]l J j-r. 

J J—?“• 03 —^ -— i J^-V' l g -4- ^a. )j ‘AjiiLk JaU^ojl ij^ULJ J_jS LajJ .4_i j jls 





jjUS^-a_IS 4-ia. j ^ JJ ^i-iSS J^?-S' ) jialixSl jli i ^>iaUwaS' 

.jijLiill ^Jc. <!b JjjUc- j' 

Register, M. and iMrkn, J. (2005) Risk Issues and Crisis Management, 
a Casebook of Best Practices. —=>• ivjlxjVl 3 jkLxxll ULiaS 

^Iju^ jLuJl Jjaai 3 rd ed. lumdon, Kogan Page. 

Smith, D. and Elliott,M. (ed.) (2006) Key Readings in Crisis 
Management, Systems and Structures for Prevention and Recovery, 
rfXx]\ } Ajla^U J£Ua 3 SjIjJ ^ J Abingdon, Routeldge. 

t issues management UL-ba3> i jb) ^crisis management SjU : 

.risk _)la\-i-aSl 

ROPES R.O.P.E.S ~duU* 

^USil j* Jfi\ -i 3 j=A 1 ROPES 


Research 

L* IXljl 

Objectives 

«>i>v ' 

Programming 


Evaluation 


Stewardship 

SjbV'j r ;h'MI 


i j sjl Sj <SxS-uj Aj_^laJ R.O.P.E.S. AjixC. 

.UxJi (n) 
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•fjA tCiVla-a Cia-JLi 4_al*JI (JjlS^Lxil aA^c. |\jjj 

. t. ...;•, . \ 

'g g 7>l ^jJI A ijl i Aji >>q 11 j| i aK.^1 1 . Y 

• A-»-a jl 4j»>iqll jl A IS r]l ^3 Jj 4 . 't -. ■ j jjaLo^JI .V 

Jj'—Hj -ill &1 I^ jj£aj ^jjal^c.1 ^u3 j 4 S j^A*ll 

i—ASjj Cfi- ^ jW^- ‘“'4a-4_>iSI i^jSSjSI o n ^lc. ljjl.ia .1 J jj^aLoSl jlj^'l 

jjS (SOjSjII o J?-J -O^ JE-Vl <jc. jLaLjj ^1 vlilia^y kc. y±3 yA\ sljUaLiill 

£jljj Ia1u tjj I > jLli.'iU vlASjiSjSlj JjLuu^jll ^ua jj<2i j 4 j^Lj 

^ J J% l . 4£, ^juia^jal! ^aL>ii j ^jLiiS! ^ . 1Q i j |4jU*il| j 4 ^ a >11 

.A3^I_*JI a_jljl l ^?LcC. J^lLi Aja AjilaJI AjI^j ^11 'j ^ya 4jsI^ja1I ~j l-»V*i jli 

Routes of persuasion £QjaYl ljIjL^ 


J —* JjjUaa <illiA J [ 1986 ) Petty and Cacioppo j ^iu 7- jSal 
central route to ^UEH ^ j£_>Ail jIaaJI :^l JjV' ^Jc. lilial i^UaV' .JjIjLaa 
jll ^34^4 __j5 4 jjjj (jusjaj £a!aa]I jSL Lo^ic. lii j t persuasion 

j 3 _£j ^—!=». ijj—ijllj ^sl.2—SI j-o ^l£ ^aL-i*]I r-U^j . IaaS] iiLaj ^jJI 4 II ^ 

(j_« 0 jSill i^lij <J>li Aj3_3*a11 I 3 jlSsVI £”-In j .liiljj jiLiill 4’V.I li"',., l 1 

jj— jSI A-%a>JI 4jc. 34 j »j2 aj^SjaII <sJL*aSI ^-ljaVI jjjLaI . 4 jJj£_jaII a^JIaaSI 

.aSIa^SI 1 ^ 3SJ 

peripheral route to persuasion g-l—i£U ^jl—aJI jLaaSI Jl^_- IaIu 

J—j t Ail ■ m^SI ^A^__^3 j^lAjtj jl V LoAiC. 

jjl—S m ‘.y >!±4 -A-SitiLa AJLujjl ^jujILo 



JSas Ada. jUJl aJjN' 1 si* « .<Lc. JU_*j 5j»l£ Ajlj.2 ^Jc. j! 1 Jjji. j!l 

— 7 - V jjLiL^a]! .cji^alLa Adllfc Jj^la 4 jI!L<u Ja*j jj 

jLuiaII (j d* AUa^l l jj£l jLui^Jl 

‘cognitive dissonance ^_sja-all j»l—nil tl attitudes _aUjVI : jiijl 

■persuasion ^UaVI ^cognitive response model ajUI^VI ricu 

/,<7/ 0’- ««rf Cacioppo, J.T. (1986) Communication and Persuasion: 
Central and Peripheral Routes to Attitude Change i£l_ iaVlj J l.^ ‘. yi 

.aUkjVl jjdi-ii *Ua.jliJlj cjI jluuJI New York: Springer-Verlag. 
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■ ** ''j- 1 A^Wl- JJC S ^ j^M • 

^__i ,jji]aj_>di ^ 1e- (>5 j1I DVD AJa 3 i>*» j ~ fl J v—uSj 

/ . o-vI "i ^" j i^a^\jL^l\ j t>‘ , |\jlSJI j (_)xjliallj 1 4 jt ri l% a," kljlc.LoJ^'i I 

4jaU.V' ji t^UaV' y jjji! fSliVl J tlA 4 ' k>° 

a J. - \1 JjljJaliall ji t AjL . i l' ji ; sU-J 

4<j l ■>. ^ 1 ^ ji ^lill ^ £-lajj iAjJ- Wile.) AL^j VW 

.La jLui.1 iJ ic. ILL* JjAllI LS^ .^ JaJaajil j jj^J <j' 4 . ’>J j •* ' 

^j .JSjl j^il U.nj.^V)j USj -^“Aj *A“3 °j4 ic '-! 

J~ aU ' li* j .j^ 4 1 £ J-^' a-j A -A^J P^’ 1 O-J-^ ^ 

^ic. 4-JU ^\ l ^jSj j .^Lil] £ Jjja j^ll j j wJjlwV' j_yj kJ k5*^y 

ulil jjl 4 ->. \\» j Ul 0- J* ^SJ -<4A' t*s tSj ^ j#*- 2 

V Seal^oll v*jj .^Lill Jjj-fiU j-o Axl*JI dlls^lxll (jx jLox tjS-aJ ^^iSI J Jaaiii-iil 

a . „ U'I .' A ^ jillj Ul La£l J £—a A^jli'j tuail' a_i£j 

. jljaJI 0^3 _>*AS (luajllj iljj^olSiU 

Secondary research (£$jloJl 

^ j-r.y Ja,.o u j* j JjaJI f-L (J j&l! JW' J) jAi ^ 

L i^ j J A 5jjails ^jLajkA si* 4A >1-^ t> AjjiLJ' OLojUaII 

j - \ ■ ;!) Jjj^a jil Jlaj kluaJ jjSJ) wiui J ^ s.'U O- 4*J j alilfi j-=a- 

ASdJLJ J <aj US ,5J jj kjUlu ^c.' jL Ja-aJJ si* j tA^aUJl ^UUj iJ&lSj Aii£« 


322 



-I j- 4 l l l ^ A jl - iJl LaS L a b l l i V l l 4 ^gLadl j,a ^IjIA b J^Zk-4 ba-v't jl V ** M j»VI 
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Seeding content £>btil j^us3 

(J j4*^* !—iJ *'-al*JI C-jLS-AxJl jLa-a ^Liii ,-ij j •'-k Jl ji^ajJaJ j_LLa_k^a-o_ <•.*■) 

4^1 jj l f^a l 4 jj* 4 oj^*«aj LiJ- j»j jli jjiLa ^3 jjLi_glx«a £jJa j gl 

-AjS^likVl LLjaill j^i; 

•properties and product placement 4j 4^U\ I jjLa^JI _g ^ji*]| ^ ^ ; : jU;l 


Segmentation AliO^XlujLaU^I 


a3—SI (4—sL^all —SI > 'i l r .Lna. gl) 4 iSj j-aSI ylilcLaiJI ~JL». ^ j ..*.j 

S — jJ L?-j^ a£-^ 3 1 gl “L-aj-j ki] ^)La1j ^Jl alil.nJV'i.n'l jl 1 _gjjll j4 alilcLoa. 

jl g— tJ)i I ( yi ... <h <j£-oj g . / i l Vii - ai L jl*2j LajS A^JJaLa Jjla.l2k LiS j g£j jl Jl 


it kiULJI : J_ 


'J •- 


ijl * 4 II jwa lii j 4_elc. 4 a . ^ ‘ 


*—■-7 _/*-* 4a ■ ^ jl g-aS’ I ^lc jJ-SaJ La LJLiJ .kj£. g. L . J I gl 4 ' -V1 -v"i\’’l jl ^4..*al j* ‘. I ‘\ 

I-4 4£ J —-' 4_i_aLiJI Jjl gaaS'l *\ij*-ag ^mmVl rll j j..'l l jl 4 -4 ;j | . , , j l , 


at*.-. , .il .1 


, . 1 . -.c . 





a Vi jail ,U . 'A1, „-i till jJxIaSIj 

. -■ -- ji ijh _LII Jj_a jL _jl fJLJI J^laLia Ciljjila • 

jl jl * >y* '-4 1 sl_ia31 ji »4_ljl£-iJI “LiLlSil jl 

ijj-j ‘»j —a-a .3 i L> ^‘ 0 "*N j :Ajjli«i kjljjila • 

4_iC.Lala.VI 4_ILaJl 3 14 '* 3 ^ J t ( *J tAj^uVl sLiaJI 

.Ijtillj 4 lA-UniaJj t4j-' ■ ■ol^ V' 3 

. -• ci l j , a »■ 4 1 ^_ijJ_J j : 4j <. iiifl £i\jjila l \ • 

.tiiLkl^lVI j 

e.Vj—11 ■ -'- ft >ViJ J^aj 4»>^>a51 SjSUII • 

tc lyj J^luiV' <i^>a aglLaii ^Uiil fl-Ssi-V*J 

4 .-v i jil 3 ; jljiil 4 c-LL^j a£z.jj 

.demographics 4-^'j- fJ& : jJsul 

Semiotics 2U^iUl jjyjljdl i^lc 

aA—Jjiili JUA\ fk JjUS ^lll 2 J-i J~ fk 

J—JSll j <.(1916) Ferdinand de Sansure jy*y* j 2 ^-'_5J i> <j^3 

^3 .3uJu$ LjI£** 1 I ^,jhj JbUl J -d 4 j>B <k. jyAl c. j- 

^iL^ail ^_k jiaLJjj .yuj» 0 *i J>~ Jijfr fri ^ ^ 

^.*\ l .-.-4 j4 Uaj J^ail J JliLaiSil sjLi J jSsj JjiilaJ' j' »J^3 

1JI_^ ji ^ A^UJl Ji J3V1 ji ^ »k 3 J 3 
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4 ijLaJl 1 ajQ-w\ l jp. ajUc. lajll .Si!,' o jLJ^V' j' 4^i!2L*il jy^ 

; jO.'. ' i JJ L jj a 4 La.a-j La 3 A ( _ 5 -iAi jiil Jj (^' J3^ ^ L?° ^' J ' 
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j —^aj LxJ j^xJ J^i-lall jl j^jui^x« ^_JJ La£ t^J^l-ixjl^ 

A _lajall *■ ' - * x » y-\l ^jLs_xll ^ ** 3 ^ -2Jtj ^lj -" • ■ -jl La_slj *1 j>®Jl aju^yu 

i'CllL !n<./l j J^AJ 


^—i aJ—=ai LaS ; uJ£Al JjsJ L-il J '.denotative 4jj 12) '-s-j' • 

.a-AfsJ Jail .- •"^'i./i J.2I 4jjl.i ' i ^- 4»jLiaJI : Jllo t^ja_j»li]l 

^—i _—=». u Jll ^j'lLLjjV 1 = jy-^ j :connotutive *-~*-y* J' • 
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.4x1*21 c jlxil aC- LjlSx jl 
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2_:Lc2l _ji ^U^cV 1 <jIjS J Aj'jSll .LA* J UiLaa ^ 

. Jilall jaiaLii diLalSJl jx 'ji' , »') 

jjiall .Ja* Jlli • ipolysemic jjll jj£lail -4*2 ^ Uii • 

■^ya^c. :^CLo . JLilx^Ltxll At * i_yAi jx 4allLaa ^Jlxx j ^-IaLLa H j 

. " >1 «1 «M I ^ 1 a a Vi 4. ^ «1 * ^ jixi jl jSxa Aja^a. Aalaixl o^^xaa 

aaVi*. *1 1 a i..J ’.,,;l i jl a i-s. Jj sAiVl J ^ixll ^1 a a Vi*. *11 


a 'ij ^_a jjail l Jl a_xl*JI allls^L*il ^xajLax Ji) 4* _jxi]l ^jLxll ylc. 
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<xlxll jLax - _ jill JaaV1 j] jJ-llVl j £.1 j'il 1 _>aii j J jUaJJ 

•r 1 ^ a5* J) Sv. La'i' 1 
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—1] Jj—^ .Channels -j' 


-- m V' —a>jj Ai'fiA 4 j^L Aiili-cji —;l »ii]l J l j^ LaaJ l 

. 4-4la_!l jLa-a JiC. iiU.2 
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; <■; -s M 
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Shannon and Weaver 
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Aj£L»£_-a3 jjAUiaJl l^j Aji i-ui I r "A' -la2 
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■^J 1 ^ 1 ^jUl] S- j&A\ ,MI J # 
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0jS3 J » 

.aj£iio jjSu ji • 
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I ^S^Jl 
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4 V. ^ ^3 . -■! -V«..^i l v_ij_^»jl Ailioi^ sj\-UC.lj ^ _}A J , ^ 's . -rmr > .j* 

,_i_aj jl j ~'«\ t A-oiS U jUic.Li jL£=>-V' £4! 3 . U — jp. IjL-ai 

. jlfi-Vl jj-aUc. ^aV UsAjLo J^Sj J j A^aill ,>> ^jV' i> 

Small-group communication »^oiuaJl ujUiU^aJl Jlwaji 

t 5 _OL_wUjJ J] ililfilaaJl ju^i' jA*ij 

il_A.il jsi U 4 J AhliLaJI ^)\£**]l J U j-aj j_jiU3 ivjlc-UaJI Jjkj J^-allJ 

^L^&LasJ! . iV-i ■ j 12 a .j; I jLaiV'i J?>V' ^jlcLaJ 

1 . „ 'A'i AjjJiJl vlila^liii.Vt J i<M J-4 > " ^ i^" 
• j «■*■' j if Lau^/Ij wail CjlaLuaJ £j4u ^4jVI CAcLoJli 
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4 ‘Cll 1 a-llC-\ *-^\ \ • 

^ c-13 ■>« ^»S‘ 1 • 


l-i l .Vi\ l cjlcL^k • 


Jx.Lo>3 4^Jj251 JL}'lC.Uj^) Jjlc.Lc2k • 

;J. w uj o^iSIj SjkuJI Cila»Ll*l 4lA£.LaaJlj 

S 2 c.l «3 w A c.lxa> • 
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jU,a3I .' r_ ! • 

j- • 

T^jy' jjj • 
oji^yi Ajjij JaxIi • 

J-axJI ^iiai • 

' S-? J ^ ^ ^—jll 4 SJjiii'j J—&' j>«Js-o A-alx]l j^jLa^ _j 

•W 2 j' UlLLJ ^Jc. ItJjA *jf J ^jloLajJI 

Brihart, J. K. and Galanes, G ../. (1995) Effective Group Discussion ^iLisodl 
4 jc.U=JI #'• edition. WCB Brown and Benchmark; Dubuqe, I A. 
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Ia jla-il > jSLcj • 
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•objectives :_>kjl 
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Snooze news 

4 r. ij 1 - l J ■ i j >O y I J 4-al*ll sJlils'^LxU 

J . ,j \ A A J. ^ ill ^ U-. 41 ~1U.--..41 yti 4jjijli jLiV'-i S4 j<t . —a 
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.jjjjia^-all JLuajI j_vA*ji' 
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4 - - l iaIU -'•■ ■■ 4 13 — 4-oLiji -lA£l*J' >J ic. 4 li4 -> all j fcUJ' ^jLaC. jL-ii 

^Ui :J ijjj^jlal] v-4 m fLal' ^5-1 jy «. j*Zjj (jjl»j3l ~ 
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i3ii—£j 1 4 ‘n^ j. 4 1 i 4 .^ lA-ll 4 —1. ^41 > :\*\ i.ol ^3 j t aS^* 13' 3^1^ _j4j*jll —4 
Gruing Vj j iGruning —ijc- .<£^>411 

• S . .I -v .1 JLoliy AjlUi «iAj jS-ail jjj£l UjLjc.1 £ <—il j4*lo and Elding 
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4 ; si >.^u .r 

. a! jLiLcil 4j c* ^jdall . t 

• * Afl] ! . ^ 
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organization?, V4il*il' 4£j4ll ^a L> in J.E.Grunig et. al.(eds) Excellence in 
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^jVL-aiVI s Ji j 4.41*1' Hillsdale, NJ: lxtwrence Erlbaum, 65-90. 


334 



Social marketing ^y-cLwi^Vl 

4 jl~. .*1 1 ^•‘ilj *1 1 _ic. jj;« ' o^2 ajlutU ^r_l ■'■ V1 Jxju 

j^jjLmI ic . ■tr. ^-.ai ^ **■ " _}«iAa. *•■■«; jAj lAA^lLaJlj 4ji^t jll j Aj/ijlsVI j 

*psychographics ^ ^—i' ^—alii 3 J— A\ j*jJI j tjlfLs—II ^—ic. 

IaJLjLI i ^a.l ^ill ^yC.Lolsk'N/l Jxuijj isJIjIaL^jVI ) 

. 4_X- LoS^s I AjIc.JI • 

4 »f-I /i^Vl ' .... ill . 1 il -s. il • 

4 j<*-l I Jlll-aJlLsil 4j.nYi • 

■» »l ' >‘| l^yjS JjLoJ Ail^ftS J < )>5 »a£]l vllaJI ^s. ^-C. Lula.VI ^jjoiiil 

Jjj j*al ill .', »j j -’I jl‘-' II ^*3 kljl jjjlJI t^uAjiii] AJjlall j t-LaLxJI dAsilxil 

jiaj j; Sjil j ^ ^4-v.^ll Jj^U-a ^2 __jj£aJU jj 4-:jI ~s"' ll ^jaUloJI Jj*a ^^-C.1 ^ 'T*V') 

.4>>ilmtll U i>i<ail (j* Lajjc. j »4UI...1I ^jlill 

Social media ^lcL^TijvVI 

jiliij_uil - ■'— j _liil 4-iaJLiVl (jc- iJ-aLi I ^iLc-VI JjLojj 

tfjJaJ J AjC-l AlfrVI f^Lc-yl JjLuiji (jS^sjJ . ^_C LclI^.VI Jc-lalil y Ll^. ^<111 

.Ay^ • 

• sveblogs aSiax ^Jc <lilj£Lail • 

.podcasts jJI • 

. lC-UiHikV 1 w‘La-liJ j ^ lUV.l 3 ( S ) 
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• J) • 

.Ajj y -Ji xil ^a33 • 

iiV/y Space <_>Aj _m _jl_« :aj£.Lo 1».VI JiLjj c A . iu . Wi aLaI jj» 5 

J'oh Tube social ^£-'—aL^V' , ~i\l jJ' j *■ Facebook vil^j ^~a31 j 

X^ai Wikipedia L \}fi j j Google ^ y> ^networking 

A J- 1M1 al—AaJI J ‘ A • ■ -^>-\ .*tt L/lSt. J)n. > i\ fc j lajL a. l l v l""v ' w ' c - 

. jj).,-ill JjLaI Flicker ) virtual reality jA^\ iSecond Life 

Dijk, J. Van (2006) The Network Society: Social Aspects of New Media 
jiL^ Ajr J *_ul £- 1 ?^ 2 nd edn. Ijondon: 

Sage. 

SOIAADS 

■press release ^ia-L-all : j^ajl 


Soundbites 


< i r. ^. ,i 1 ^1 ^ -v 11 ^ LliljUc. jl <jC. a jL& ^A ajjjLail Ljl 

a£Lo a jjjLJI vljljLxii J cfL La o-lc 3 -AJjL j' J-s^Lo J^LaJ La jA Ai-i-iJ 

•La.'.-s - !^ a —Aj . LjLa^lxJI ^_ya ,JjIA j .13 k J -^J~vLi ^A a > jlA^S ^ 

jl ^_aJ ^_ 1 c. JJ (*c-iV t(j n j AjjlfkV' O'" 

jjAiil ^ aELoII a j jjLoSI Jliljlixll aLoS 3 - aSL~ j] 1 wJ JLoaijI 0^ 

Good Friday 4 ii jaJI 3 =^JI a^l — La >_ic Tony Blair jjL a!U Li 

^Jc jajjL ^jjLII jj J Lii" H A j»lc. Argument 
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■rhetoric messages J\ 4 copywriting -—ail : jkjl 


Spamming JjLj jS\ JLu j fliaj 

J'—“j) <»'——ij Sc. I—^jc. SjLc. Aiiklajl JcL^I JLcjl ^Uaj 

JSU.JI JUjj .ju£ JjJj jliSU JjJ JiLajII > ^ ^ UijjSIl JiLaj!l 
jV ^ ‘ ^ Vjj j& j\, «yiLUI 

J—I jUk.1 ./T.,-,; Ld .Sjjj£ Jjio jJiiS Jjlarvjj V UDU. J* JaikJI 

• '* " Jj jll ^jc. Un»»l -> o S(' j'li.-n 

S/m/j of control u^ljJiVl ji jC^-.n £ iu% 

Jj—laijj Jcill i> J« >JI JJ« Oil>iyi jl jS-5ll jUaS Jl.» 

.^LoJaloJI JiJj .ia.1 j £ .iaJ ^ 

organizational <k)>JI «.hierarchy JJUI1 ; j&i 

oLJ’^Uil 0 , „«ijh r' l J%J1 4 ,organizational structure ^ihvlil J%!l 4 ,chart 

• public relations organizational structure A-#l*Jl 


Speech writing /speech making 4 «U4.ti jij^i , l t U-Cn a 

ol— j —ujjLm ^1 oljjVI jl oJLcVl -I=J oJstiil AjIj£ 

^ i' 4 £^4 jaiJl g-LiSY ok-JI ( ^a'i . JSLcj]l JLuajV ^Ljl 

S^jix AJaiJI jiu , . Jlli Ji J-» >311 a&!sUI ^ 1-ssy ^ 4 ^ Sj<3 

5_'Lsj-J £4 fcMil LaJ I frL laJ U£ 4<j 5w) yij Jjjj4 i^lisVI JiL-j J*a 


ij'l - . li ' ^H t _ s i& j .olS JtjIts"* AiiaiJI J);-- ' J ■ ... ■ j 

A—*^.1 Uaj ; . AjUU-wt _]fc k_s vu: ’.is ■ ■ ° 


yi 


1 gj xi.-\ W y> cj 
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Jc IJIS jjS* 3 v> J J4 

,.. ; \UA jL^\ Jij ~~^-~ Mi 4akkJI J JJ ^ J! 

JM -J ji i Jllj J 4jli hjLsJj .UaiJI »til) J& -rUJ^' 'j^'.? 

J .» Ji Jill ^J.V' JiuJ £-« j Jl J 

• 1 .U j<V. 4 <iki AjIjSI AiauJI jL-ajll Ja*J dliA 3 ,a£ Jl' 

.aIjSj ji >-J.)kiJ i:jj L» J& vj j*j!I • 

. J & 4 -A^t «*»Jl }C-l * 


. 4_j jS A «_uSl • 

. Aj^biJl ^.lc. r” j*ail 0^° v - - ^ ■* " ‘ < a ' • 

ju ^ jui j- J &i u»is- J Jj^ v • 

. ^ J j-> w—i ^IaxIj «JaJI 4 1 v.SI • 

.^Ua^ lj£.J • 


I « J- Ji^JI JL-jjJI J»*J Jli.-] <J * 
. Jt U-U 2-ijjJ J • 

.catchy ' J*' U Jc. U1 Ji.1 • 


■\qa jjiiill dj (juAi <s J^l IjI-^aII o*** 

V , ..^1 1 J *• ;jl JI jjj-ajll J-iisi 4 j1 JtvII Ja • 

Vi .M v^l jjiaj J& -id Jill .1C.I ■» '~i »- 4 •In-il l Ja • 

?^Ua 1I Jjl jjl J' Vi J J^i J Ja • 



>**-^ j kllj i.'.i^ - 'i—^ ’ll ^ ^U■.' 1 A ■ <11 i I I 

> 4 \l "lA J .iiuJI lik jc. . — 9 j. % lj >■ (_ yix \ /jl (»&_) iAikiJI l iL ^ 

■J X ^ za2 X\ ... j J\ .—ikijl sliuVI -,'b- JjLujj ^ja J.1C. 

■ ill 4aiL» 4;i\ ■ ,-i,~, l jLijI jj 4^i. jL-a »jUc. jljjl • 

7~ _^)kl • 

t i WiS^ ^^’<... 1 • 

.-ukaJI Aj3 ^-sSjajI £-ljj i jj$_*a. bJjlk • 

. 3 -c 4jial P-*-.* . - I • 

■ 4.*«-i 3 (_ua3 • 

.^b <i ja: jc. bj-i=b • 

J 3*\ ■—)b. ^ib ^ b^uJ >. 14i a rt Ja. a iUnII c-li33 *' 

• {Benoit and Benoit, 2008 :jc. 5Jlill .'b K.^J l 


:<LijLxII 


.»L”VI -ji?. JiUj v -l ^v- l .' 

^J, j L» ^ < 1 rti l £A bill y . Y 

• f* b ki ^ ^U U. u < j j« <1^131 clkc.1 .V 
• AjkaJI 'jA (_ua^jiJI ^J*ia jj . S 
- <a*~sj^3l JaliiJI ^jta.1 j„a . 2 
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Benoit, 
Influence 


• a .U-n\' 

•{ 2 K *. ^ 1 ' AJaiill 

f 2 K .'• /'l l . ■'.-■ ) 4 jC.j 2 4Jaaj • 
pK/ajl l jl ib) Ajc-j 2 4ja£i • 

.(aAS-IoJI J j*U) J • 

:(J^ Jo jC.) jl' *0asjll . V 

( ^K *.a\ 1 ^J] 4a. jj JaJ) ^C. j3 iJaiii • 

.{_ > 4h Jail) J® * 

.(JSl^JI J£ J* J^V> jljilt J^') ^ • 

:4<u£laJ 




. j l >1 


.) 

. Y 


^ j.>. Jajljj . 

Ai-dl jLWl ^ J >r^' - 1 


. * 'W 0 J}C. .ill . ^ 


.persuasion : 

W.L. ‘Benoit, l* (200S) Persuasive Messages: The Process of 
jjjUJ! kAAC. \jJ\Jl\ Oxford: Blackwell. 
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Spin JjbtaJi 


J#- 






Jli L &u£u -JL 


L» LJlc.j .»—ka^o y Jj: 


A 


ji i 0^*3* ■‘» JLd Jj> 
— ^ J—J-^ '^-H l J-a*-54 vJ j-^ -; ><ii ' ^wala^Vlj . J j£Lo ^i 4£.jLi. 
ji s-^l jlc ^ U a x ^aJI lit ^ .".V/71// doctors JjUaJJl sjjlS.'" 

: JjUjII 4-o ^ j ^ uJI >_iJL-V> jixj ^-L Uij teJ jjtfl 


cherry- ^—AUI ^£U3l jL-rfSil) ^L_&l _K.t ? J ^v. l . 

■ (picking 

—II J -^ai jxS euphemisms 3_>iLuJI j±. ■'4 jm-"'| I -I '~v t • 

- Ajjx<o 4j j 


■ “* '\.’" v ‘ "' O .J^- 1 JJfJ S Jya- a) jjjliiJI l<i^ • 

—k- <S —r^H 1 _>«' -li^j J 4 jj*J jUkVI . «■*■< Jii.b • 

• ji^Vi 

Genasi, C. (2002) Winning Reputation: How to Be your own Spin 
Doctor JUlOU bliJ j&± Ulj£ Basingstoke: Pelgrave. 

Miller, I), and Dinan, W.(2008) A Century of Spin: How Public 
Relations Became the Cutting Edge of Corporate Power <. Jliia.YI j* Jj 2 

‘^ ai “ 'jj** ^ U]1 —Jjjs. London: Pluto. 


Spokespeoplc 




•4'^j Jjj 


• *—^ ■—iil j-« •U-ali, > 4 -a lv» .*\\ Jj£_ 
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Sponsorship 

. JiJ^\ jLijuZ II jl«uL^' 45* j AjI&jII 

_SJLJ gjjJsD ^ j**W- **3J ^ Jj^-« UJJ^ 1 J 5 ' 

;yiiSJ ji aJx- j 5L jlakL J J^aic. ^3 Ua j '2a .^Uu- Sijjj 

. Jj'-lj'x. ^jlc. Jjx^aai J) J j*-^ tlw^' ^j' • ' 

.Ajlx.jl> ^ jjSjlAj jjii' ^j' - Y 

-■-v spo/M-M 4_jls. jll St-J ^'j 1 ' OW i>3 

ADS W* jU t>»! j-i ■ •'" ^ 

x ; ; ^ ^ 2£^" :UjUioU iiusil ji *(2005) Sponsorship 

-s r, ^Ul t <JaL. ji 2^ ji Juj t^L-lill j» Jjlj*B j' 

a j__ua J - ;KM ji ji-J i£^3 ‘^jV'j J3^' i-^ ■ iU - 

^uajiJj £* t^lcjB j <*-*=» ( rY ) f*J 0^3 »>* 

.Ajjia. Ja.-vJ 



U-0 JjSjlali ‘ . '...< J I jSslJ c_a Zy> (j j'iVi i jAia^Jl J^-'-^' ( Y ’ Y ) t^J 
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sS* ^ . ji; aj ^J2 y ^1 wjU^Vl O 4 -2.1c. jlliA 

• J ,jS-OJ oii j 4 4j!x. jll 

jljli Jla il^£jj J i ^ A j :l>.r».^^,t,j \ jy ^ • 

4 — -'*J. 1 ' f ~ l jl t5£Jiili jJaaII ^jll tjlLaJI ^JUt-a jia 


fr* <j -UoUJI <£jUI ajIcj jl j£j jU 5 jIc.j]I £^ 2 ; :j „.Q I . . 

(ij-“< J.>i-3 0 4 <LjJa j tAjltj]! ^J]ia] (jjji.1 «-Xaj 

4 — j2J-*J - J >—j—ia ja3I jxA —j Lu J : jll.M.iia'1 j ^jja^a]l sJjliilc. • 

■ S s J>-« Jj£ o' u^j ‘^'J4 

0>-Sj <U_i 4*a^V Ajaiill OiSj Ujj I^Ua^YI • 

<SjLa eljj ^Jc. Ajloaj 

4*jjl 0 4 fklc 4 ajj O^Sj Jfl 

.AJjjll . ' 

• Ojjsf -Y 

. <a-blj^!l . V 

uLjaJl . £ 

: ’‘S 44 £ ^ »jxa-ajl kJjLwlI ( > V ) ji3 j J _j.2aJl lil J ■ /-«. } 

Fry,A- (2001) 'How to profit from sponsoring sport O 4 ^»-jj S*"' ■ '•* 
.‘UaIjjII <lla£ jl ajIc. j Marketing, il^a/tf/t«#. 25-28. 
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o jjaaII Ajlc- jJ' >j' 


LjUJ 



^jL Q+*l\ 

\ j » ^ la u^all 

4-jtc> j]l 

Jij --^ Jil jjHaJ 

^ J *r*^ 

*U3 jaI' £■• »-_ !■>■> % 
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■3J~^ 

■nil 



■^4j- J>“ ^*2 

j£*jj 1 jij£ 

•, «Sj -,i 

sJT^r- ^ 

.Ldlc 

' q£A 1 1 l <1 a lull 

Sj^iUj 

A iS ^tUjj j 


jj o-ail A4 ajG 

• j 


W w’j __4i- *jSj 

i M ’ 1 4 

ji - 0 4a-‘ i 
Ji- j' J^3 ) 

\j\_• Ja&iLa u ufc< 

. AacLoS^VI 

V-iill 

•* • - vrt 

<Ljg. LrtJ> 3 < 


Stakeholders 2^Latt cjbtual 


.a£j^\ J k^J ^-ia.L-3 JJf-aj M-\ r* iSy, J 4*1—S 

2 \j_M\ J i J jj-xW r* ^ J-Vi 

j 3_JUi AJkL J V] •*£j4J ^ j£^' u^S' $' 

.^1 ^Uil ^ J^'ib j' ^ ^S5U1 JUi 

.stakeholders model -publics Jr**'-^ 1 •> i_ ' 


Stakeholders model 4jtLail t-jlstual 

J&k vlu^ '.Kanation jUilSi ^>- 4 - >* 

•.jl_j_jll J ^ « ^jVU-a— jV' JJ-^> «' ^j'i'DUii o w J^“ ‘ A -^ 
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^ I Jjlj Cjlc-UaJI jiU -JL^u,, .-,Ul ■-,-.i 

JrSV' C-i-J’j j 4j^ jj-JI 3 ceXaJI^ 

.AjcUs^vi ^ J a£j^i j- y-j M u*J ^ 

■corporate social responsibility aSjJL 11 4jclii^l ^ 4 j'-- A \ :j ^\\ 


Storyboard GLvjIl! 

piiVl—i 2_aUJ| j^a^^ull CjUjJil ^jj 

'“■’' a.>Ui .(rr J£*iii ^i) ^u^yyij DVDs i jy ^A\ pivi 5 

'■*—? *jj£ J* piV! 4..^. -,.1 1 

j_- ^ . nffl k^3 —iibs . UVJ I ^LjLc j* j£^ jj, ^uil v^li^UJ! 

. j-J^I 'r& ^ <4^' ‘iljUd j- I jUal Li* J£ Jl^ 

-W^—' ^L-1SII 4 4c.jli ^ULi Jc V*L.Vl j^I 

«4Lj—^S r 15 ^1. 1*41 . > . M 1 -U>_>_J Jtfl 4jU^Ul! j CjIS jail ^_si J yr, .^ i .*.« 


.1«1J j'uUI 

Roadman, M. (200.1) Teaching Scriptwriting, Screenplays and 
Storyboards for Film and TV Production -iAa jjjLuJI 3 t ;: J y ’i . ; 1 .-. 

jl—«*» ^UjBlj ^jLijVL Sr.^.^n 

lMndon:liFI. 
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(rr) ^ JLi 
I*. 3^ 


Strategic planning ^yre-uljU^Vl Xz jJo ajS t 

.UaUiil J WW- ^ A£>i cffSr Aj^I Ji-V' ^ J 1 * f**" ^ 

■;_ < J .>, u JlA ^L-JI V^'j^V' ^i 5 ' 

^.jUiii 2dji .iitauji I*»Wj i^uai— y iV-5a- ^ i^uau- y 

J. - -., .1 _gJUii >_=. =u-l~ ^ J* ^ j ' sJiUI 


V ; ir.« j SUmJI j /' . y lT ^UA ! I jr Je '^r 4^* ^ 

: Jlo 4J-N.J JL^) jjSI «■^J 

£__« J <-.'°;\t j_* jLj ^.>iSI 0- Wj ^p'3"! J^' * 

.>... ,\ i > i ASjiiSU 4j-ali. — 
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5JaiJ! aJI ^ j3 la J\ ±\S j^ll jUJ • 

.LjiloAi j a£jJJI 

•^ - ‘ M 2 ® 'Ij'^iaiJl (1997) Ixiurie Wilson 

:JU» 4-olc. aljlillc. £_aUjj] < J a, jj | j"'. ..yi 


: IjaJI • 

^ j Ai_5<Jt a^£ jsll :<ikjl y ^(Jw\ o 

4 —^ J* <4 1 4 AtlwaJi J Ai^U /.Ij'., 

.ajlkUjVlj Jl aJLJI JjUL^VIj 

—=^' 3jia j* jLu y, j 0 

»J—S2j tUsJI ^ iaISuU 

. jUtVI U jiJ >i' J) AiUlall 

A.K.a _JI v_i_J (jaaiJj 3^.1 J Alaa. jLu J ^■u.Vl a_jl]l o 

*^^" 1 ^ J Aj^xJ a jl ^j^xaall ^ 

^4 ‘“ 4“ *~*—:jjl^ailj jjaI«xU . e-j.'.il o 

JjjiLlb <k Jjillj .AillxJI jjAUsJI JS vJuj*i 1-;'- JjVI 

^LJi]l JUI ,Uk. s^&LxaII JJ j Jjjiij 

(aj^Ij ^Jl) JjI^I j- S^UJI jjaL^JI 

.aUzJI l^j SjU’^’I jS-w 

.aS£*x&U % ^jAJ)1\ a_Jjl ( i . ti ~>] I j'jjii' . j •—laj Aj'jJI a.L-J I , siJ laS o 

A^l^l , cjjialij ALUjl j .^Uij aLu]1 } jtVI ;^l J c.V! 0 

.aLs^JI -Jil^i Jj*I> ^Ij Liaj a L.'.J .]! . 
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A Jjiaal ^‘‘^3^-3 ^3 IAjasL^V' jjALaaJI O 

J^ l .J l j_a Ac. j*x« J£ AjllaJ {JL .Lil-lii j 

.^•L>J i j2' ^ ^ jjc. UJJJJJ ^ j' J^- '-“J^ 3 

• U.UA'U • 


Jjl^jll iAjjjlil' 5 ^UV' Jil—jll :AjUajl' ^xix^aJ O 

.A^UxVl jjaUsJ J-a J£1 Ajjlill 




aaJI J _a £ sj JSl XajAjJ^\ A; : 


Gl i^Vl 


A o a^ -^1 Jit— J' • JJ—y^' ^ Jl ^ ^ i 

.aJ 1. 


J_£ ^_ill a_^>'I Jj yS‘1 j' oL-^iSlt :CjlSiiS^i O 

J* ^ ^ a^JU J£ r\i^j .*Gli. Jil 

' J -.iW JZ—L J—0 J J. *-■>!' ^i5i yUa jil Jsii A^waJl 

. A-LSkJul 1 <Oauuil^J * *WM 


J_Aaj ji ■ "■ ■ '> 2—kiji. Jia) Jj^ ij 6, »j'-r & O 

.j j J—S LaJ Jji=J' -(CJ^ 1 J 1 ^' 

■ >*U& Jj- 1 ?- 33 


.1 J yy- Vl J; V Ajjl jj-It j' 4jj'j-J' ii-ti J u?u :Ajj» j-ll O 
j ■ > 7-j j . ' J^lj^il Axj'iU' 

_jj -,i '-.. i .< *. "' . . -.1 ~ U—. *,*< .>\r-. < vj JSj Aj-oLkil AilSJt 

.Ut j» ji ^ j*di j> *> W ^ ^ 
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; J^a| • 


J j 1 U4.'l Jj(' ^”) ?5*i ^jSIj o 

HjLiauj I jl ..’ Nl AjcaJ^x kj^l^ JSj-i > j3 ^-iLa l S ^gJI J jg A Jw 

4 ^liULtutU Kli£b J jlgJI j .l^lLot^Lo j-a J-i K n^vi l' j 

„ 3_jaJ (^-^' Jj'—“=_A> . 4\'l ^j^uJau LoJ 


0 r ) 

J—al AiSb Jjla. 


JjU-jll 

/ tUKrft-a 

£il Jivi 

AjSbJjtjluiVI 

Ciljjj-all 

^Jl i/4 a 11 







.Y 

.r 


:>j $£111 • 


>_iliAl tlii .j^-lalll al v -> <i" ^jjlx-ai! ( _ s Aj Ijajjiiil jjjI-*-» 0 

. l^jljlc j 4LtaJl 


JS jjjuljsl 4 _aj^Lo]I alla^all Hll ^iSM ^j£- a jLlC. j >Jjl O 

.Ajjl ^oil j a iWV l al^a»^all iiiL lg_s9 Lag _jjjL*-o 











Wilson, LJ.(1997) Strategic Programme Planning for Effective Public 
Relations Campaigns A—aUi ZfLa*. 

.yUiil 2‘"' edn. Dubuque, lA: Kendall Hunt. 

Strategy iUrtul^uaVl 

1—$_ll .4_olxJI CjliXtU j ^ja Lo4-o lc Jya. 4oaJjl jlwVI -I*J 

(Jj. ■& v i II 20 ^t 4ull f y.^% f\ Slfl La ^ ^Ll \_a ' ^ 4^^jLtll /j| . Q'^v l o . 

: jl UIs l; \ii ^^SjSI LjJjl jli _j -_al .1* VI 

• 4c.jL “LS^iSI ^5LSI ^aLaSl i& : w-fl-lj-ll • 

.La ±i*a .La ^jil 4^^iiil 4 j?j^ ^A IAjaujj• 

mI j* ,.>il ^lj» .."lit v_ijL=JI yt, • • 

Oliver, S.(2007) Public Relations Strategy ^USI JjliXJl AjaJjIjid 2" d 
edn. London: Kogan Page. 


SWOT analysis 

:JL’LiiS £4jl ja JjS’l ■—sJjkil 4 j£jx 4-aH SWOT 

Strengths S ^ill isli: • 

Weaknesses Jalii • 


Ojjport unities 





:iSj*HL * SWIaW AjJUII 4xa»l j-ai I jUaj Jxj JjIrkTill I i& j 




.A^ajjl jIm^I • 


.»UjVI • 
.jlSaVl • 

^Ic. .2£-LuaJ AjUai^a Aji^si J'V i ^ ■ .-v*> >711 ^jjLlI .S' WO / Jjl~*> 1 ^h n 

<jjjl i*ll (_)>»» i ^3j Jj.iaJI . jl jail jLijI jaJ -uiaU^ll j (jiajxll ^ ^all 

.SWOT ? I.i±Uj Ui jjSfill ^1 


SWOT -jl>»* Jjia-ji •'-a.JJia jjjlie- 


3 jilt Jatt 

cixJaJt LLLi 

.iljLijlS>a'yi ^ CjI 

• vJlli ^1 a5I 

a v^\l o 

sJjiiiall • ”11 (__ua jjC. 

. ^JLoll . S« j)^ll >..to.a.^3 

.5jja^Jl asjiill 

. A^a.i 

.■LilLall -" ]1 jUj~~i~.VI 

4_iLqJ)]I A ^ fill __;-;.l j\ _ LcS\ 

. Ja jp-iJaH j 

,^juj)jj tAj ^£.^11 1 3 jj t/lll 

s—C^jLall ^ <33,11 

.^^ull 

. 4 O » wMl w ij| jpJl 

v ^ *l! A 1.^.1^^ 4 »l !a 


.S-iLail i^IjilVI iAjjisi^ll r* jjll 

. 4->oj.a.ll t jt 1 A\ 

• y *-'* ^ iLax ^ 

. i s —j vLa jj-aII v w>l jLojc-^' 1 

.^jbVI c'Jaili k ^jl33H 

.^ 2 *. jJ jlSlil i£.l]l i. \W 


























4 jS jLjjl j 4 »a\ -|v'* v y 1 j 4 q'»\I 3 j£Sl Jalij 


(■ lJajJI t^jljjll 

iji>) r>ti 

(_>a jill 

.A^UJ j'^Vl 

•J>4' 


. ^jAwiil Vail __ UuJa .UL 

. 4 » -S. ^1 >.** li j ^Wt\l 

jl j ‘i^- tti 

AjXl Ml vljl j^ill ^ic. iliaJI 

,*»>»>-V «> >^jQ \ '\\ MO 

. /iLLuA - .»Sfj ^aII «1&3 

..-X XMI 

.JjLojSfl 


.U^jUj Jib -iL-aiSY' 

. j W~« \\ Z ^J4xil 

. ,0 V^\l ^JjU ^ 4 jp\]l 4 N 

. ^ Ll)La j^Luoll 


,3J j > -V a\\ 




Jljl ^jJLj\j i -^uilai! ^)4 jIj i *Ua**i ^-ail 


SWOT 


l^_^Lauj Jjjuill |> ^S a£jjx]I >—&3^o • 


.JjlatU-ali •Kkijo • 

• .a£jUI ? i guA • 
.ajjUUI jlSiVl • 
• 0 -^' j^V' • 


.aU^JI a£ 1 jiB • 




















jl <cr ,\. fi • 

dl_iA J3 _Sj 1_C Uilc. 3 .SHW JJ 3^ ^ P/iSr J^k:- 

/jl J— ip- «l-ftgylS j$ IaJ A^jLiLJI vk <j-a JiJjG 

0^3 __u£jJ J _3 s^jUuJI 3 14 aK-v ^\1 jjialjdl \p. - c^ • 5W07* JJkj 

•J' 

•research J-ta-JI ^PEST analysis JjLj *■analysis J;UM1 : jJajl 


Symmetrical communication ^utm-Ul / ^.utl'dl JLajVI 

^5-o—J Jjl ^A aSI gl ^ijVl^a'iVI Ajie. ^ sSj ^iil ^ualjjSVI 

^iil IjiA ,_ff ji-«' . i iji ■.- 1 . ^ - ; j . LoA jjaLo^j g U.„-.\,o ,_la£u s_a3 yi jjiso 

-.J* ctfL-Wt > 

.(jUftl : jJ=J) AjllJI ^3 L 5_>=k'i’l jluoVl J-alSill o 

. 3 \ l »<~- >_!* > 1 ^ \ ^ JjUJI . 


4-SLut— isll . ,-TtVI jla Aglt _j ^_g- gJ ^J^al gj]l ^jli i _ i j 


« *i JU* *■! > *■% ’ 4 .. »V U al 

> 'w' . . ^ . J 

. ^ gSlivillj AS ^Jjuill C-1■ ^acS^j Ucl^i^J ^ Aj3 1£j.a 1 - • 

A V" AJaij^cJl Aj-_^i)l ^Ic-ail cl j ^ If- s^iiOl A_a.^O • 

. ( A-lOUtlm*^ 1 IJ ^Ja*J 

.(jL-^l) jJU&l ^Jc. S^iaJI j!<iS'l S^L- • 
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.Jsuui^Jl Jail 3 yjx-al ^jJI ^ ^j-b jliill J>Lk 

, « A *>. \ . ^ l ll *v . --% \ - CL -aU • 

asymmetrical —Lall j— jL $ 3 ^ ^ J— 4 =- JL^_jV' :j—W 

Grim it’ 's four models “LoLJl Cjli£l*3I <*jjSl —J r 3Laj icommunication 

■of public relations 


Systems theory 

_Lail ^ 5 —=. j l _ s —1} jL*—iS?' ‘ = j4° 

. - '1 S N - \1 « 1 . .. al" ^i'l ■ " '' 41 j> y* ill .Jil ljlnal i j ■—iL' *> 'o' L 

ji J < A1 slj'iLk-_*11 oiAj .sliLa_ji*X AjL^ ^-AC. “0u3 L>° ^A*S1 

J_JJ ,L_jj1ij 4io\£lJ! ijL«jS/l j 3“^ ijJJ 3=4 LS^' j il£l£-> L4 1 

.'J-. j;„J 1 ji cj J inj^ ,(CjM£J1aJI j ol^. ji| --LH•*> '41 3L •* ■?■ N»* 
j-.*;... -. , J <a _ 1 ji /-U J V } ^La. aK^LoII Caj\£ lil U Jj.ia 3 

.(r£ fSj JLill : > 3 ) j/fl uJ' ^' J J! ^ 

iJili i _ 5 i& AiJl a Laiic. Jaii inactive J*3' - j 3*--^ j44j jl jlaj 
^ 'k t 4^1ij _i jj ja.S/1 3^^' Jir" proactive ^jUL-V' 3*^' 

,.<Ll£lail JU&I Jjj uj'j^ 1 3^ A 33 
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<kJI 

•• I 

( r *) Aj jli 

^Jl2 ‘^^U.^_JIj V ^UL^JL AJU^VI OLSjLJ 1^ 

.A. U<:-^i jL^Vi i _ 5 — 9 Ji3_i ^1 aJ^i ;3ik5 AJU^VI 

dsi'xj ‘iUSUI JUjSfl Jib ojlJ^U-VI JJ udlj ajoIjJI j-iUj; .n 
^ jA“ iis> A^ih-.J f L=i AlSJu Jli Jl 1-l.i 

^ ^ "'^ c ' 1 ^ ^ jUjVl J* J^3J j£\ 5 SijvjJI ^.OUaJ! 3jli Zr.k\A 
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jU J*J» ^ Jb -jjM» J! ^ J&> 

^ a jjjf-J J jj— cl ja-L ice Jc. ^ clj jl jLa.' i jiiijil wS-^J t^LJiiaJl 

•Ulxi i j~J ylz Jj£j-a e ^-4^ U-iajl Jiiij jl j£ .>* J (j) : ^- U1 ■* V'l': 

^ <£. ^JaiUuill vlAc-Lci. £•! jj-a ^ J ci-jl J) <3 J ^J 

(j_ic. A.liiMa.^11 vlllc-Li^k (_ua Jm LaAk. j .^jja ijSM <jAc. V) jjl -iJJJ j^jil 

^Jc.j ijyjjll j£j-c j>Lcl •'-clc- ^li’Mc- AiSjic jii-t U-jli Ly^J ^^ £?r v^ - ‘'Arr^' 
j ■-'■»! ' j ; ' jjl ill ^ J/iL*I> o'l i3>^' 

.jUcVI 2ul-'lu 


■open 


systems 3^^'' : j“* 
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Tt 


Tactics cjlSLiTi&rJl 


^5-11 ^ . -ojj wiijLuV' J,-A Ai~ijs JjC. ajLc. __-A jS'i\ j'i -" 'I 

-—-' ’1 ■!! ^_‘l__j Jaj Jaa. ill ^ J }- “T .“Ccljiil -JjlXilaJI . sI^aI JjjSaj 

JcliH lx£ > ^aH^ -*'>■^L^'i .a^IJ-^V' 

. Lfc^auil Q -a ^ ^ ^a<i£3LJ 4 it* ^ Jli L’s.j.'X"' 4x. QA% O aII 

-lil vC A j . •—s lylL^xj l j j.; J /vc J^Sa-lSi 

j—■ j*-*i ^ J- 1 *» ^ ^ ^ i^j ‘t^Vi ^ 

.’uj jAiil 4-oUJI iilDUll 

Jl. x v _jLt^a"’iVl ^chjjrj a is—Qt > .n Jalij LgJ Jjl LqS iS ^2 ^alki l^J wjliLu$Ji]l 
Jj ^^ '■ ‘ J—* w ^“~' S j J a *T *>» jtiaJ ji -r^ 

. jiiUl! o _j4j jcsjj JiLui jll /wi AC. _j*=v-o Cui U-« Cj.ia.1 

jl CjI SjjSjIL jCxjj 
. vj-ijjl AC. jAXtl Axj^Lo • 

. A^axjl ^ ® 

:4^UJ! uli^lxSl <~tl5yW {ja SSltfi m j<v\a ^ij Lu2 

. 4 «g^. t .-iM : “ ‘ I ^CJ VaJI • 
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, Jjl q »■ --n ’ll ._^ 

a lIjL j 1 *■ v-> A. \ XI 

. aj j . 1 1 vIjV ULoll j wiV ULall 

. jl^^IALXI 


. slS)l USIlU V1 


* wjVj j- _^ji j ^ 


• u^V' 

.A^alxil jjiajUuall j t Aj jUklill ^uajlx-oil 

-23 _y&R\ - J^illj — X 3 joST^ 1 

.a±L&JjJI sijl's u^ll 3 


.S-UjuaII JajLu^l JI3X 

.vlA_J j}axl\ 3 4 Aj 3L-JI JJjlisSll 3 4vJlA£ ^)*ill 3 

. 1-jg-i A l .-X A. 1 1 J}1 3^ail 3 1 v— \rfil l 

.^jUaSI ±ij£ 13 AjjUikVl JSV -ill 3 slLiLSJAj sJjliL^aLall 

jl ^oj| -JlAjl 3^->,J j 1A /OaII elAjl j )a *x^ 1 
X-v ^3 L03 1 ) 1 l l J AiljjJall ^J^3 t 1 Xi j 3 aJIjsSJI 3I AjI-G' ^11 

a. >-». ^ a. X I aaLxSI ." <1 rX ■X-s.N 1 j AaL*J1 Aj 3 .1^ 1 4 ? I c >Laj- 7> > V 1 

. Aj1_c. jjl sJjlS^pw 3 X 1 >a\ iaII 3 <Jj\-i»jAja 11 
.Ai^iil Sj^-a ( ^Ax-aJ 
.^3^11 £U» 
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Gregory, A. (2004) Planning and Managing Public Relations Campaigns 
di'iLaa. S jbl j jaaiaijll 2'" 1 edit. London: Kogan Page. 

Tallants (Sir Stephen) i^kuaa jJlw\ 

Lo£ j jL*.j j_>«j iliilS (1958-1884) jjj-i jlS 

JjlLo J 3 I jjjiiSJI 1 *Jj tLulkjjj 4_<sL*il illlsDLdl *ui 

L_nJ nrr j \ ixn j # s> 11 Jsu. .s^ui jli ^Uli 

^Jlai. Empire Marketing Board (EMU) Jjjj-uU jjLJ 

ts—^ ^ '» 1 * 2 ' O-—r-^- Jr \a 4jj_jLI jjxYIj jll 

—JC.IjV^ J—-j' j •*'■ - Vlll sjj vLa-iil w uojL*-all j ■ * jl '«■ .aLcJI j 4 » l -k ■ ^«' l ^ ini 

*5. j>x —S 4-aUJI ulsiU-U V jL^a jj& Ig-kljj jjc. EMB _ !l <—is £ iu ^ 

4 —^ .o^_5\i*sil -bjilc.yi _j 4lsj^ u l]l 4 jC- » 1 iQPO 

^liti ^_»j vl.b JxJI sjl jj j ^ —II ^11 4jiij J^C. ^ve 4 JUII 

.4_^oL*J| ■—ils^LaJI ^ It ~ ■ ■ J 4 ■ ‘‘I’’l l 4 »y\ll ■>| l . ' ^^ U 

4 ^&t! fju Lai Cr lc i^jGJI (jj (JS_u&JI 

Task-oriented structure 

Organizational structure of 4 —*UI -lA — 2 XJJ J< ^ " 

.public relations 

Technician JLuajVlji ^bdlLjlja^Uflf^iia 

bj*. iljLL, V JL^V .-is ji ^UJI ^liXJI J* 

4-jU£s jla tbo'oul vlili^lxjl 4. ^1 , -fv j ^u) 4 c I I '■«» ^_lj]l ^I y, 

—a Aju j .AlijjZSjy] slj'u jl-wi'l j -4jg~. .^,'1 ^' , il^j j..Vil l t4j j. ^~.\ l vliV LLa] l 

.■boL*jl kills. jj«JI jji« j»Lol 
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A_«Uil 'jiji&J -sL^jI ^public relations A^UI : jiaj' 

.Public Relations Consultants Association (PRCA) 


Techniques cjjJLwVI 

4 task-oriented structure A^-ail >J ic. ^lail :^j' 

. tools Ci\ 


Teleconference JLxj^^ 

. -«V\‘I j ''J »*y*l j _ a A_r- J-v a jjU vIjLc^Lua J-IjA _jA -I* 4 < jC- 

.^^£1—-j V JL<a_jl ^Uaj JjLjJj* JJC f S -t Aa *. . ] 

A i' - ' Jo '1~~' _jlj i 'jW wj)_j*aj^a]^ 4^xJ ^}-aj -l* 4 ^ 

.A^lxJI o’J&Uil ^jU«J aiiLall JjI jua videoconferencing 

Telemarketing i iililaJI (Ja-jjla 

v_J j.Vva -lal*.} - n -> 4 ^iLuJl JJ jj-iil' Jl'Luij -i^.1 4 t l l £ 1 1 (JJ fa ^jC- (J 4 a* 44 ^ 

C ^LajeJI ^ \c~- ^ 1 -v 1 Vjo ^jC. Jjoljil » *>-. ' ‘ -'J . f . a\ \ 51 Vi£ ■—, s 1^ . s—il x l 
j_ c. J ■ .• "A l _«j! ,jS-aJ jiC. 4-llLa.lijl jl vliLaJilaii *1 ^a!l 

- _j \ a 1 Jlx. . J j—i-J 1 _yt j\ J'—ail jSja ji 4 - a 

: V. )_Jl j -r A •.,' •.. I I ,_:l jiwVlj X ■ i-»ll j iAjjiiJ! wljLlXAaJI 

..-jlf-_jjA3l _j '■".il.ij.ll > 4 ''I'll 

iajlailS-all JjLiLaJl jf J-o '^C-j-a '_>ai ^SjUJI Jyjia 0^ J 


t \AjJai LaJ ! 4 '•» - ^ ^ 4 ^'' w liLfc-al A . a ^C. .—fiilwil jp" w* jP" 

\ ' \ -'l l 1 ■ jj \ • 11 j r. ^j 1 ."■ ■ ■ ■ j\-' - a\l • 4 _! j >*J1 j ^a^ay -<aijl A_;La^ 

* 4 *r_ ^a^i La^jLii -*■ •-•*' j ^11 AS^iAil 4%-ljl^^ixil 
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-•—iLojia-all JjLj ,_g J^l : JjaJI ojL_j • 

.A a ^1 ^ILo ^ ’l\ (*'('•>■ '. HAjljxcII » 

fJ—J ^ t^iLu—uiVI (jjjj-Ull (j jSiVi j :^ r a. jl~JI JU.n'l'Vl • 

-a >iLw ajjjL^a J 4_j3j j-JI >iSlg'i».ui'l j . JL^aliVl 

clil —Alaj »Jjl 3 —SI vlil iSS-ill J1 li'uJ l _ s lc. jiajjj :^_Lkl.ill JLuojVI • 

— 11 VI (_Dl — =»■ (j — « jili— Uil (_5 _j2k tiJliLo ^jJc. J ^acJl 

.4*ol*JI Jlili^lail j Ajlcjjl j 

Reasoning Teleological 

(_S—^ ~ (jV-^V’l ^jSc. filill JJjjjII (j-iaJI ^ic. — ^jliSI jjjjSSI 

** > J J j ^ "■> oi l 4—iiUJI tjljLa ■ A Sj i o ^Sl JJP Ajlill x*u ^ I a^jLixJ . 

^ '•• Jo l—ol jl ajjjiVS _li-o) A ia t- n <c.La> Ig S<vvij i _ s i!l ■ (S Ij*J| 

J—*i A ~—^jli a ^.-a’.-X all U,LttauU wdl ^xSl ^ic j£jii ji) J^UJI 

.(jj-jUll ,jx JJC. jjSV £Ai (jjlaj) j i*-a 

tA rtlr. l~~i 1 SN<-. goiLijJ j “Uai. (^U *L£LjJ CjljLiic.1 lilljAj 

■ 4 l l ^ AjC.IaV^VI Aj s. ,.^11 i g \ ^"i*l l . ilVi 1 ^ 

4 —;j jS—iaSS J ~> '^o > *' ■■ ' (1984) Kohlenberg ^jiiAjL r- jM 

• :aA*1\ ^UVLJI ^jUJ 

‘O^jSI jx ^jpJI £ jl yi j—}*-* J— is _!j A*1 j i .' 

.a jIjVI jV JIjIoVIj t-ie-l jiill c. jj 

lAiisi ^ .* a!_ sISjj J jdiiaj] > «a l *J\ jljiVl j-*"*- • . V 

J-aVI a j ; . ^- i a ^lliilS-J! ■ ( aiil^Ai (jiiaJi! c-l '•(-11J ■ .r. M'W ^j^aialLcJ 
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j* . >. ^sj 4_s32La.Vi 4 js.Ls-<J y* ‘Ua.jxll aAAj tAxV' sAjxj aJ§I _j*it ^jic. 

.Ajii-k-all (jiltVI AllSji j?jjja. £ A>aj 

iAjiJjidl jjjUt-alU AaLs^iII (j>» ^ IAA j>>-uijjAS AljjVl ^ 

.^jS j»ij 4-*Ai. ^J] aJc-IL J 

1 A*s t ^j ylijl ,_uaj A :> l -> . a 3 ' y* £- lAA ;_uaII 3 j&I ■ * 

|V_i, yj_wjLu JjjAJI jj^jLo-ollJ ivJ-MJ (ji ^C-Laail Cr^ 

S_i jJL _JI JL-yr, J_l» yA\ JlC. jj-^i*J ^vUJi i> £ jj*' 

J A 1 \ J sr. J .t \ 1 aJoLoJI Jaaj l^jS 1 ii-aljlil AJJ jLi A^-X-cJ ^ ijJ 

■j . . •-. JiA—J A JixJ l A a ' *■ <3 ' y* oAA 3 • ^ 'j a S I 

» \ --."<\ *I AjjUj 4 ' ^ ■■''•aM A-oL*JI 


, a ljr. . '■<". .*> i-s. tAaaijJ! jl 5^#UJI AjjUlJI jJI sAA . c 

.'JZ ul jlj2 <ji ^ V 64,1 ^A?-l' (_y*H Ja'a^.1 

, J_ J\ ^ _ic AlsIjIjSl! Aijj I*n%j iAaJAi>JI A^.l=>j»il ^A <Lk^>-ail »AA . v 

_ill ^_II J 1a. 1*I ■ *• M-v J t<_al.-VlV' J fll j' .<3 1 j AJIAxII jllx 4ioL>i i^aLia 

.4jU] <LjjS V ■ '■»'*' AjIc- fA jluC-Lj 

Kohlenberg, L.(1984) Essays on Moral Development, V* 1 ' Cf- 

Jl \/ fl /.2, the Psychology of Moral Development: Moral Stages: their 

V ature and Validity :aj>xa 1I J^l^l :Aj^i*-*ll <UAiJl ^yks c 3^' 

!.v 5 y^. j l^.uk San Francisco: Harper and Row. 

raisons, r. (2004) Ethics in Public Relations: A Guide to Best 
Practice. ^jUa!I JJa ;juUJI AjL a^uSf' London: Kogan Page. 
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Telephone interviews Cj^LiLSII 


^ J oJ ) • .~v - l l a Aij^Ja A-ljjl *] l . •* v i a j | 

.>*!•% jll ^ual^C-V 


Teletext and Ceefax OmSxUjJI 

4—^ <_jli ^uUajjJI a£LuJI aT.^C-mM I J^\ 

-;ill3jJl jl-A=^l JaLi -JJ tAjjjjjiilj ^Lajl*-a -JjLo-li. Jjjij ."i * '■'■»■.' I 

^ J J—J' Jjj—?-_3 jL~J J i4jjJaljjllj 

JS Ljj .Aj^aJI jjj t j 5 jA Jlj^ij 

. X . ^ Y jilx. ^3_>1! JjjjjjLii3i dull ^Jl J*l£]l ^ ^Lo-iaJI aj^ 

www.teletxt.com.uk ^jjjiSiVI 

www.ceefax.tv 


Tendering 4_ijLa!l 

Jjjiu _5 1 4 <1 <3 1 CjLa.i~JI 2 jL*_wVl Jj^laai ;j& Liaj A\ Ji , >. A \ ^jju 

J*A> U£J£V1 £ jiil Lai Kiiyjl jlj£i J\ ak'..„' 1 AjjljaJI 
; • <aUSI vliliLUJI »A_iliiluVL U-iaji AjjI^aII _sj*j_j .^oV' 4Lj1i 

• 4^J“° IXfoC. <ajaUai _5 ajl£ji ^LaL«j! --cLjj j 4 _JLLi. Jut ^ujLo-oj! 

liiSi Jjl:* j ^ic. <Lc. La- j ^ jLks j! 4-aUll JjliiLJI (JJ j2 <jj J _jli Lojjfr J 
Jj —*3>j -2^- -lie .._] jLia^ Jyt ji£l Jil jLlkV' £2^-2* 

.^JL <L-aUJl sAjftliyi i Ajj3>’uJ! ! J£ ^Ic. _L.,^-.1 1 : ^ ijsJc. 
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Testimonial 


J 3 A a.li. jl jTJix! i4Jlx <—»Ja3 ^>0 (jjJJJ 5* 

JjjjLJl Jx ^JOC j'l jjALU JJ Jx SUaxxU .^jjJ 

.AxbJl slA£U» ^\SaiSi 4uSiS ^ jUL-i lx lallc. 

Think tanks *1 A -&3 

(jj_^Lxx jljil (jx Ail> (_5^J '^-si AC.ja2>-o -i*J 

jl_£aV> Clljl— xaJI JJ>ku ji^'j 4“^ 

v _liui_Ilj j' xx£ll' jjjL-lxJj tJ—a.1 j»lxi (j j.nu l ~>j ^ fA j .Jia-11 AxX»j^>*-a 31 

j_jt .'■ > \j.tt ^__3 jaihll ^ jA JUaaV' JSl-J J* f<H 3 ^ 

a,. 1 ; .. 1 1 x ,a4 1 AJJZ Jai^allj jaiUll ^leU* ^ Axtlx^V' 3 ' 

* f t jAil a '-v Aj^l^Jt aIixSH (Jaaxj iillx &3 
. iluxxx ''«»■" • 

. Ac> lix«ali si AA1 * 

•Bow Group j4 Ac- ja> x • 

. x . .A < - .i\! t ]Lj—j) ® 

. Cat h lam House jb • 

.w^^lx 3^11 J jl Ai.i lj > X 3A ,. > .g.xx • 

■Civitas (jx fyt im • 

■Demos i_yyi^ • 

■Fabian Society Axjli5l A. j» * a J • 

x - ■>. All a uAjwJl •«. 
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. ^wci V- » • 

• 4-djfcil 4 ..-{1 ^* A -s, A ^ t 

•Localis w uJl£^1 • 

.3.1j.l2dl JjU^L-a^Vi A mum 'yc • 

.SjjAaJl 4 . .,1 i. . U > ( .» ^ • 

.'i-2j.iaJ ujUuIjjjJI 4.5 i.'.. • 

. 4^ jl 4 -a. l l bjjjl • 

•Reform ^X-aVI • 

United Services for 4_j&liji]l <jj!_J j^i] 4^<U I ■; w. J t cjL^iJI • 

•Royal Defense Studies 

ijjJjLL-luj'i?' Jj4 ^ J t'j—i=JI ^jUJ jj\ Jj J jjiajj 

uj^ jiaJI ii^C. cljliJI 4jiJ «iDlial J fC-JJ .(jjjjbVI 

• Jjb _^ai 4*Jj*JI ^jl jl If- 

Timescales 

•Gantt chart CiiU. Aiajja. <.criticalpath analysis r _pJI jL*dl JjLu 

Tools LjljaVl 

4 —<^-aSl <_>»'—“• (jr^ ■ J> . ojh»l l JfL^Jl techniques v_jJLa>Vl :^>lajl 

•task-oriented structure 


WlA fbd'4j>L*u)l diUo/tfl 

Trade Descriptions Act 1968 

£ ’ r } ^->Lal_^r I 5 *1A ^L*J AjjLakjll ; <1».a jVI Jj ^jls 

w j' 1 4A^>aJ | vlAc. \ »w-il l f 4\j^jJ| jl^J f t 


365 




jjili AjSIxaj AjjL-iaail AjaLuJI /j^jlall pua^Lj ,4j^jiiji) La j 

jl ( ~4^ 1. >V^ Jc. 4iLi»a ^j'xO 

.crisis by criticism -iiill > > • ■-» 4-c jV' : _y^ 


wwwJradinestandards. aov. tik 


{ly>. 1' 


Trade fairs Ajjbtill 3'VI 

-Sjlpjll ^Ic. j. La Sjlc. IgjSl 4(j^a jL*-aJI 4jjlpjll jl ^jj»uVI JjLoj 

.j&jjAj A&^xii j jJj ^ill 4jjl&jll dilaiLtll ^-o iJ^sla Aj jl Vi 11 jl yJ)}\ 


.exhibitions (jia jUall : jlail 


Trade journal *LbtI' 

^-S3—£~i»»i<' Jj j—kjj £a Jj-aljjll Jjlijj AjjjJ jl Ajpa ^A 4j_)lp!ill Aia^oil 

£_a ta.VV -s-a A_iC. yja ya sj jj LgJ ill^lpall a3Aj .Ac.Llu9 jl ojlpj A-4 jl 

■—ail—a all vljl_£lcl ■' > ",^ii ( _ s j 1I Ar.1 ». .-'ll j .jL" * I fs I j 

A o'tII OlsibJl 4_aLxll Af-I *«■ xi A ■ Vi A. \l A ^1 1 .M l 

(jA3 — Laj . Hay Market jLa ^Ia a-LuJ u jj PR Week f afJ ^-i 

• ~~ i l a *M t M t Aj-s. . ^_il AjIc. jll c.1 Lett J C- ' Lal l Subtil y~. ^\ l 

4 0 -jL_rLVI J jU-.ll 4A_p^V' -^L-2^LJ' >Jlj Ai-Ulb A^aUjl JuUI 

. *—sjLL ail j . “i^-l ^-v'l j i jjaLLoII .j -»■»» Sip. l _jc- ■_o L A I 

Hay jjm —Jl »1 a—S jU ^ 1 a .PR Week £*^uJ a_oL*JI aW^ : y L■ \ 

■ Market publish ins; 
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Transparency *L£UuitJt 


— - -^j.- a 5—jli ail __a^ia Jwa jia “La'-stil 4 -a' a Jj l 

-—S-*~<3 ^—3^_k V v I Jjl —j . ^jLa^lxx { UiAj jiUjV^ j crJL-fti/iil - _ ij t ->»* 

jL-4^ ? jft j Aailiill 3 -icli^l j jjll J Jc. ( CIPR ) 4-cUJI ol&Ull JjijLi 

:-LoL*Ji ^jli^Lxjl ^ju»jL<uu j.laj a o-liaJ' A^aUl al:U£lxJI -1 ■ ■• ' j\^yj)j\ 

j-a]l j .jjJlaJI j^j^LaC-j (jixjUll JLaC-VI v-jla-^aS’ ' J • 

.Ajua vii jLi; j! <J Ij yu ^La jjLoiAl ^1 

>^13-—; aj_j__)4Ja J «■ "■ * La-iic. ~11 ■ .^.•'U - i ■ -T- ^*| jI ^iixj Jjl • 

• wii« ^4-1 ^JUaC.S’1 a_jU*J y' i /caiLaJl c-^wcxjl 

jj —Sjj Ah jb-i Ljj J.Jrr c ‘ J ‘ v —<4-iiftjl JjLaAajl jl ^1 ^j UlalaV I o 

.*. "l l J^ L^.V 1 a 4jjjlail 4j^ ' j / . . ‘ ^»Lcxjl j 

Trend analysis abti VI J-cbti 

^ i! jl.i;—J j ai."il^ 1 \ja 4_Lo^j Loj ajnl] alav-'^j 1 I ^ N ^~‘ > -■-j 

■—SLkx_ liSi _ a sM jj&aj waJ - ~* A \ A - -■ ^ V ’’ 1 J H :1 a«i \t c CjLq ^Lt-c]! ^ 1 .- -S ' ^ y z ? . 

.lu-Vi ji ^uu^V' 

iJjUS^Lw—iL ,JftJ el.-ij'ifl Jjiaj ’Viml j_)Saj A-oUjI vljUDLsdl 
-u; jL<L4 j j- —La ^—3 Jj jSj I ■■ ail)4 lie. . ft I jjjli Hi jl J* » ^J.i4*.-.o\l i _ s 3 AjJl ..-»;^i' I 

, J,'li,..;^.\! /C.^' 1 lA 1 4_aut]l »1 j11^1j«J! 

dbtj VI ^jjLlj (tSJfcujJdl jJUeajVl 

Two-way symmetrical communication 

■symmetrical communication A> »- i-4i l jl JL^VI : jhl'> 
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Uu 


Unique selling proposition (USP) 

— Lai <|A ^Jdil -Oaki!^ "*a\\ ^ "\\ _C. 

a5LLqj ^ jJl ^qVI ^A tAdLkJ aa ^LcjI *Lo^^J 1 jl ^LiLail ^ U»j ji 

.0 J-—JC- J—6 ^ ^2 y ^aa> jj£1 j 1 >V‘ . ^ J*-2kJ lol _JJ4 ~ '' 

.J<-—-' J -'— J 5jjfJ ~ . J » j-i"r 4 -oj-JI 4jl ojli*j 


Forte, A. :Dare to be Different: How to Create Business Advantage 
through innovation and Unique Selling Proposition. : lifc*. « liw jlaj t_i A 

i- J — £ — jJI jZa 5 J —C. j jlSluVI j^wjk jxi 4jjlau 'ijj-o i jjs>*i 4 U.,ij]l 

Weston-super-Mare: Forte Financial Group. 


Uses and gratifications ^Ll^YI^ GUIaitiwYl 


__ua j.^i',1 1 jwioj jl £-LyI 

cl—3jU ^_cVl . C '* 


1 J wjUol ■■ ‘» k ^J4J j_J-Q 

liA i .'.'. a ll . i ^3^ 4 *-''y <-.VI 

4 J ^4-jl k^JllLa Uxxll J 444^Lc.VI jjua '-11 


./ay Blunder and Flihu Katz f 3 ^ j£y' A*-aUJl 

_ s _k j_jSjsn ' 3Y£ pic. U 44 ^vaUJI g-UJftflj ^AJiiSJVl r ^ 

’. i _jA a « J j: <•■ 7> ' ■ I a.-4-ll ^3 £-l_u£U lJjVLs-0 4 jo j\ 

S^-K o* $ j* J J^y ij - • 

• . ~>J ^ _aJ-)-i3 s a 1» > . Vi C. -llj-i « c 1 ^ijl ^J-y 4 I ^ 1 4 *s \ 
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vjj-—^ III 1 J > 3_:a 

cl jill jjIjj La .lie. villi JHa L<yfXc.f\ ^ua^ajJI Jlila. j-a .3 j« ^jjjj jj 
V _ jjuIISJ jl t^jLia.jJjjJjl jl ^AjiAjui jl g <i; J jl j__udl jl__£iLj 

•—>1 S^lc il ijl 3 iA^lc.'^l ^_U3 juVill cl>1 jj£-aj !4 •..-»•!. .Ml vlAiliLcll • 

(.1 *'■ u ) ' J » <a —vlijlSI cI jMi tLa u~~ Jic}\ v~sljv.a%i.'i Jj. ■*. 

l-*JJj AJC.jjJa^a ^1 £jJ Jac. ^jii Jwj iaJ liAj .3jllii. 

.^j-oilc.] j*ni ^ o jjL La (J£l {j ^-a-v n ai l _jixi. 

—Mil JvLik j*a -Lijav jh ^IxlL La^ij lie. j _J_}» II • 3 '.^1 j all a 

I -1 — ■ Cr* J¥~ •■‘SJ^^-C-VI (j«a j* ^il l JlXi jn AjJajC. jUij (_jill La 

^—s-^i U— 0 Of£ji ‘^jIjSII J£ jl 

4, l...'l'L jiJJ 7 i i jj-aiuil A ;- • '!! 1 *CaJ9 Iij \ -a »a—^ Lai i jLi 

. ji.1 . til 

i*'—j3_jill J-L^ia l j-a LjjSj LaJ j ^lc.yi ^jLuij jj liii 4 LI ...ill I ’j-v y /jl^a 

CF' iJ^*->LlVI jl »»i ^Laiil Cjli cUil 4 jS iaj IjlSLa <jj£j LoJj jl 

i^SI—31L .3—jjlill ^jail Lac.j jl i3jf-l ^-.^1 aliliiLJI jc. !Xj2j jl c3_LajJI aUaJI 

i > 1-Ll ■O^acII 3JUill Jji. V jxJLa j jSj v__:^il 3-aL«JI iili'iL<JI : ji j\juz£ 

^—2 j£s ill j- jaii lik J .^^yi jLitVI J^U villi I jiiL J s 

. JiLii^jll liiij ^l ^rv^ l “UijS jl tLijLi ^ ,- k a j sixiij jSvijlL-ij ^-w 3 j 

Gillespie, M. <.Toynbee, J. (eds.) (2006) Analyzing Media Texts JArL 
.3u^iyx.yi ^ua jv-ajjl Maidenhead: Oxford University Press. 
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Utilitarianism 2Lcjuia)I 


i4. 3 2 V I - jl »^l jll 3 ! a V -.N 1 >ic. ~ 2 I 1 ^ I a—L*Ja-o 4 »»a‘4 l 3 ‘J ' ■ ^ .- > 

1-a 1 —lilt .Ujlc- A44jicii wJl 3 *Jt ^Jc. V Ujli JlaiN'l ^ic. jj£ jill Jiaj j 

^jsll j-aVI i'(_uLiil 3 a 22 c. jjSV jfciill Jaiai Jjjiaj" a jLut-J 4. a. i ill ciuay 
oLLil jli ’^^iJ ojLa: .AaIc. k-JJ^iall JasILj 023.44 La 3’-il 4 j. -al l 3 L: 


.JjLui^ll 


j»J—iu ^0—II i _ g ilalal l ^LaV'l ^ Jaaill Oic. I j l i 'L LI A jtail l .IA 43 LL.VI 

ajc. Laja.*i I *LL y, .,,,-oJI ^olj_^j 4 jlr_ 

j-£&\ j3i3 a_2 JS 14) AfcLazJ j _...->4 31 J cA Lxiia Jaxil 

J— ( , v? - ? >- L a _;— 32 ]! - 3 J p4 «4 na > 2 j 2 l ^Nj ALa43^a5l .—iSl jjtil 

32 !—LlII c' ■ <~i V 1 ill j c." ;.*i~iiII 4 '^li%ail 2C.I aill *L*j^I_jj 3J loii 4-aAuI l a2E.taIli -o i l« .■■ 

2 — 43 - 4 !! ^ oc.1 ^£iL; 334 IVI 3 !^ 3^ a2A ^Lul aIL. I j Ls ■ ■ Jill 

4 -i jiull A 4 U-ill ^1 .-111 3 Jl ^ia 2C.1 ^Ibl a2A A-'T'...4 LisIL-e 3 -“ 34 ^! ' N ' * ■"" L>* 

3 — a 2—i^-all (jja-.1 jl£ LI La ^Ac. j»_$S4 A-jAiill a2c.ll ^LjI jl 4jj> ill ^La-li 3:^ 

,4_alc. a2c.ll s _ ? ic- cLb jl a2.\a>a 4 JLu iajjjj oOLauIl 


^wliil y-1 ^ji ■ _ iiliaa j_\ij a2l t .. it Ajjlia jr*^ 4 a4-.li 4 _^_»a 5I ^gjaLmV'l ' 4 '■ 1 1 

^j-^Laal 3 '~“ '• 1 Aj j* 1 ^11 w va 3 j ^jl ^j3aj La£ a 1 j . .1 -a _J ■ ^1' L \^a Jj 1 2l£j 
^c.2—j 4—.iAA.il I Jji J C. J j .jjaiklill j 3-^Jl ^1 J^j}4 La-a i jaiill Aalxll JiiUiLijI 

• ^ 3 -^'-- 3 3 *' ‘>;j ^Liill jl jail 3 II 12 I j»V I j>4j ^1 jia.'i’ 

J—^ ^— 2 f*4-« 3-i 'L* J ‘ L i: ^-r 3-^-4 V A4Aiill 3}i Ja=Jl a yAj 

VI uxi ^UVI 2ti alll J ^ a! 3I U1 v Li LoS .LILUVI 

. i^.j.1 C. 44434 - 4 !' —-4b 1 yxjl ^C. j 1 l^.itiLka 



i Deontological reasoning aXiVI _ j Jj—L « la]' jjjjSII :jhl\ 

.teleological reasoning jij0 icthics 

\vw »>. utilitarian.net 

www.utilitarianism.com 
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Vv 


Values (ti-LdJl 

JL — a>a V l. - -i,J> j . .SllH La _^al ^ 'C 4 \, > 4 A ,T. ^ I ^ \ „^ett 

* s 5 i 4 ^ * ■'"ill jl i 1 LiI I jl r — t-* .^-tl l UJJ ^**■ H 

•beliefs >^J.isl*-4]l ^attitudes >1 jIaL=>jY1 :__>l»jl 


Value-adding 4^LailiU-tiJl 

vLiL_a!5L*JI cl— h IajjSaj A_«Ll 11 oliDLdl ji ^- : ^ i 

£ j j—aj]l . l^j Jaxj ^1 AS^iAil 4-ajall AiLwal ^ V- ^j j j >lai ^J| _l'oT-M 
J U^J ^—wiL=k-o Al ji-cn ,ji U_La ^ . <Vri; A-oUJI JjlIXxll -Xj-IdJI 

4__<u3 Ail— Ja^ Sc-LiSlI <Sllj i ^ytj . l^j .^jll ASSISI ^lc- AaiS f 1«■ >■ ! 

49 jt-VI Aj_)£J-OJ _>^ _)Vl jl-li-fil ^<»C- Jc- j^J-^ W-? ^jjJI AS^yill 

4 —j.l_js]l 4jj —uiLs^all AJjlwuiJI £_« lASjjxll J-Jj ujlJ y --^1 1 £jjjj ojLi jj 

-l-jj JyLa^-*^ 

9 jj * * .-l —SI wjIS^dJI ^a AS^iJLaSl j^jLal! A^alil Ljajl - *H > ^_Lc-Lj 1 

4—sS—3vl*Jl ^Lui—al L i j . ' , "'") ^a 4 4.490^)31 J4C. 4j^ >4ll clilc-Uakllj jaLaJAVl J 

£■—4 AxjI Cjla.ljail Jc- Ajiliiol diljljl Iji^ ji 4 -oUJl 

■ili-i—S rvlj'jl 4 Sr. 1 . >1 ^ J l^jl^jlc. 9^l-J_J t jA 1 4 '4 ^ ' 1 r. 4 i4^^ j.*ll An l, r^a i . el vyi 

Ljl _J 4 AS jJlJI sol jl % ;j *— 4 4 43J ^_J1 4j,\jSs'ii w )OjljLa31 - *13 j jC. c 1 1 4 -. \ I _^j\ 

4—4jL?S3l Uih—i>i •’>'•' l ^g-Sc* ASjLlil 04c.l-a A<aL«il 4 lA£lL«JI J_yn - ivl l - ■. -J 

. 4 4i < l'ili Ajjl »AiM 4D-.’'.-^.'i.a 4jjl ■ 43jl j J yi jliy Jvci J^a 
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Co jOjY'<Luj ij&ll 1 


Video blog (vlog) 

\ _ a (, ‘A " AjjjJiSJj Ajj-l* ,jfc 3jbc. ^ a 


->J ‘O 


jx-L. 


_ . _. V. j".. '»1 .lUjuaM 0 j-oil ^4J ts J ysM aJo jOI 

V A .>■* l$J sjx^La ^uojwaj £js S jy^aA J) -W 3 J i' S J>^“ 

0 J ^ ■ .fl .all -jl 3 OI 0^ 


Brayant, S.C.(2006) Videobloggin for Dummies Olj—Si-M fr 4 - 3 — 2 
jjj Sj ; ^ al l Hoboken, NJ: Wiley. 


Video news release (VNR) ^yistuall fcjj. um .tlI 


■ ^»" --Jj.-aill j>j 3 jjj-ojJI 4 . -% .a. il l jA J J “** < >1 1 .. oi l rz-:j 
Uza^i\ J\ JyJ> y jyu* AjjU i.1 £^11* 

1 1 .-, - -v JJ ^ -.1 1 > »-'\ l 4^.ji jaj ^>3 .4^UII Ot&Ull j-ijIjC-V 4aj«jj3^> 

^j-Jl j *_JI jll -iSJJ <j' J* 3 J j . ^1 ' dl=kJj~aJI 

_1 >J. J . . .. 1 i_ic. liliLa t AjjLS^. ^IjjlS jl LaS j-iJJ 4iit j j4^*' '— i i O* .'“■ Uj 

li_ a J .^l£js.l) li. 3fJa-« ' ‘ mi ^JAj 4j£J (Jjlc- ^ jLu 1 vJ^J O'"^ J’ i ’ ^ J^- 4 ' 0 

■ 4j3!iLa.l .JlOlfsuLo JiiaJ 


Virtual Community Cr ua\ joilVl g ^o T t^H 

e-community ^ —jjJ&W' 

^.>■ 1 jli^'l ^1^01 ^Oibjj <, on-line community ^ j' 

,_,Ljv 4^._3 J- J£» ^^ Oi^^ O 0 0- 

J_i: j j ■ ■ a 1 jli V jM '.1 - all jLi—jjft I jiaj 5 ■ 4;': * j' Aiajlaj ji A^Laia.1 

' -14 ■ j .•LoUtll J-bl jC- V j 0-4^ .'A"’..' ! Ig-ifr ■—:0 
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AiJaS I _ 9 .il AjjJaljjSVI ^flll t n'^, n -Labtll ^oijLa-o 

4 '»_>■» ^ 4*oii j\ ">cji a 9 1 - 4 ~'j» ^ 

Hegel, J„ Armstrong, A. (1997) Net Gain: Expanding Markets 
through Virtual Communities —i. j ^ II t u*£.*il 
.<uil jjaVI Boston: Harvard Business School. 


Virtual press office iJr Ja \juiiVl u rtmr> Tl oui£Xf 

^—1c J j»^> -\11 JzJ jj-a Jliijljyi ^ill'll (jJc. .jjyiau^all ,j<o .11.1x31 iouu 

*> wjLa j L»-a]l jlSjJ (jC- ^ jlm 4 joLxJI -JLili^laJI <_>4 jIa4 Jjuj tiJjLo ai*^a]l 
JaiuI i ^»jil 1 ^iz^oJl . TiS-sli AjAjISJI .JIju cS-ai! ^ . >»l j'^VI ^a-.. —II . ■"X 

Jj cl Jjl- a j'j* ^ c ; ■ '! "'^ j Ajj^Luj'i' I ».1)La ^Loall I^JlLa tAS^juiil ^jC. JliLo 

J k_l—a_i . jjL-su*]! (jC- jjx<a j *4ja- , -" il < j ■ x*i j 

-«KJI 9 I — Lall j Jiaxll fUJiLj Uic. s *i->jN iLla Cjl^Jj.^-Vill ,j j£j 

jt'ud —ll —iSudl Jj£s ijl >,. ) . i>j j ivlAiUJl wljjjjj Jjjjiij J v,.,l>j j *4j*&}ijJl 

.Sj^al^a 4iuaJ «*1 Vvj jl j 4 j 1J _)» • - j Lm -iJaljSs'i’l 


Visual identity <Lu>tl5Lu4aitiuJl 

4——ij'ifl 4 ■ _C. 3 jl 'tn. Il \g 4 ^ ■ Vt 4jj_^ail 4 ■. -t ^ .'. l l 

_II Jjj_ I - '<» A3_)Sjil _j A^^iill JJjlAJ ^y& j j^taJI (jS^oJ 1 _ s j3I J 4jj_^all 

J—ila j j—oVI (J4S_ jU |jjbJauj i4i_jjill jluiV ^_j^«II jinli 11 l^jl 

4 jil jr_ j i »U»ll ^ 4j ■ ■■ AJ^j^ill JjSjuJ AjjLall j_ua^^xll Jjx ajjij ^ii! 

'—i j . JO l 4^ .^Ikl^_II I * - ■ -■■ ' J 4 -ji alii 1 - •! !o U-\ ^ JiC. V '* • ’-•«* iLjJ 4 , .^l l -s. 

.^Sj^ill 4 j 4jj^all 4 j^^-n. .‘.'Jl 


Baldwin, J. s Roberts, L. (2006) Visual Communication front Theory to 
Practice. .J^lull J SjjJijll _cj^A\ J^l jHI ^Lausanne: AVA ■ 
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Ww 


Web surveys I ^Xc ObtjVl 


ol — £>1*11 ^— 2 dia>_i sbl UjUc-L du>71 did < _ s ic. e-l ji.V' yi -. 

js& j ji«j J 4J £i (> ic. ja. j£j - — b./ajxi rtLJ ijS-oj .bobd 

^ji d* ‘a^iic. djl jiA biijljyi aSlLj! Jc. dilajVI ^S| .Wjld ili'. ,' ^3-0 

‘tjljli 3 i^ukikid Jl£di -rLd -dj Ld .biKUl A_^ l ,^ j <!Ui^ *juj^ 

■ dujljiyi <5^ *Sy^ d* d* d^y ^ J 4JC.hj] £^a 


Website 

. 1 ‘nr ^ic Jjjji d* d£^' ^ ‘' **^^ ^ Jj' jeX. 

dL_b - 2 —i«j iULauo ^ ; . ^>11 the World Web <L Kb.ll ■-... , J 

Jjjjl ^<>3 .k±ijj&$)i\ ^ai^oJl jldd 3 jjz. jLx--di JiU g-lidl .*<'■> ~jj\j]I 

^—^Jd^V' ^3*11 d)jL-a idiUijj]! JS jjlbi d boUJI djl£>L«JI dll j j J A-di.J 
l^ald V . 1 —J d^yj ^yj'y^' dA£jUll d 5 Sj 3 ^ Jd UjV 

• £*3^' Jj'—• £-* AilSiJI bi-Ldjl a j 

—iV 3 4 d -as. a^c-diiA d^L*JI dj'JdLd J| » il U«t d Id Id j 

J Er ^ i®d*? d^ |~ > C tc^biajl cV 3 jJ -U-ald 4ji £iil 3-0 

• * » 3 l a J a ]1 ^a]I j 
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ilAjUifrU AjjjjlSJVl A-2l j^JI (jLajj lift 


,, ■ *>al.■■ ^1 1 t L > \ 11 1 ^ q^ j 3a ^»\U J 1 ii ^J l*^j l Sill • 

.~ll . ..^jLalll ^ic.y\j (jolla-all tAjc.li«J aliLii^JI tjj iiSu j*JI Jj jaiLx aSI 

j j Xl - *•..- ^1 1 ^_ A . ^1 jpil j *Qj^'s u -.a.V 3 alAS^ill ^j\ . si jl Si—I • 

S jl__alil j tvlA-.<a jla-all jjl_i-a-a (jx ^all jl eljx* 

•jit ..portals »— iljl_jdl _$ ‘*S? 2 jjll j tAjjjjjSIVi 

c! 2 L_Ajdl J jjili j .all Si-_a-o allLa^l*js _^ 2 jJ ^IxJj - . J^ll JU^ajI Sill • 

, * iW < .t.l l j i d ilA l l\l ." ilS ’til l ^llal*Jj 4 ^a£l Alaij_^aJI Hl£_jjill j 

.al)l£j*£ll ^il y> ^Ic. jui A .alS j all iH)V La-all j tAaa. jl-aJI 

^wlu (ji uxi AjjjjjSIVI jilj-all (jlS ( I 99 S) Kirsncr jI-ijjS « JjjI L *1 3 a 2 jj 

:AJU]| uUumJL 


I 3 jl cLtlaC-vU A J • ~~ ^ ' i?ljl^ll La *^jl^l* J >—1 ^Ic- I £ ^ a' t .1 • 

.l^jjUjj iHiL jla-al! alila.1 ^ylc. 

j_g j_la-all 1 _ ff lc. j jlaJI (_[>* JjiaSil £2 ^ail AlaJji. jl a * >~o ail^)a-a • 

. wlU.I I 


J_J j '<~- jl ■ * '< j^ jlSl I 1'jJ» ^jic- Laj tSll_)ao jl AjjluSc. Ajlil AjII • 

^ 5 j la-all j £ 2 c-ajl ^—1c. I jSl»J J > jaa ,'a"'i.; a ,Vl J_Su aJ > " v a 1 t^jjjlSJl 

.ji-ialll »lSal ^lll HiVI a fill ~l _p5l ^ Aj ^uoLaJI 


. ^jujli^j xijuaj • 


.‘LlLqI sJliL<a ^Lt>0 
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.SjkliJ ^ SJjULcII i jljj JauJ OhLSjl • 

. 4 . ,• !», , . f • 

•4-? Cj^Lii-aijl J jjLolttll (jSLal • 

Kirstner, S. (MS) 'Must haves’ "4__jk JySi J ^j]l U" o,» CIO 

Web Business Magazine ( www.cio.com ) /i«g. ji ^J^l j„. •„ 

S J* C - 4jjUJI 


White paper »La._uJl Aja^gil 

4jjLjlx^ AJlLa 4jjA wS ifc >J _ikJjjJ 0 »i JC. a jLt cLiakl 4_ijj_SI 

4iki—« jl <waaj Jj/iLiJ Loj) *1 Jill J-liil cLja-JI 43 j j]l JjlaJ - JJ j£ ji 

i —AjLjc.Ij «J1j\—* 4io!l (_pa jp. frL - i ajjl l 43jjll . likaJ jxi ’LHaJI JjLaj 

-4j jil jiisi -^ijj 4 a> . ?> yiLoS tiu ji ijii i? ><\ j.jU. 

•on-line copywriting assignments Uj jj&ll AjUS . - < U ,K j . ■ .U.-.I 

Witlings Press Guide jj2* .u„ JjU 

cU—J jSj sjl-lk* a-lC. £ jka-o JjL Jc. S jLc. ja^jL j 4jjjax Jab 

‘U^— C.y\ jlx J n-a, 1 ;') .. i —JI J^a. ^IjLo jkxj t4jq-vi„jill slikuouaJJI 

Cju'i'jll tLj jj ji ^3 JjSJI JC. CjLijlxasj A^jjklyi Jjlj - j;! 4-kx j 

J j-j a^xlJI 4£1 a«JLj k.-al % !l . 4ailall Jjlba_cjl j .4jj jjaj l \Sjja I Jj3j ta laJLj l 

(J—Si jk3 j»l^aJj—o.N 1 4la 4_a_Ja Ij .—iLojix^a -j^jj kLaJj iJlaJlj L 0 j _jl , >^jc. 

pic.yi jjiu, j j V'jj^yi 

M’H'H’. wilUnevress.com :^ijjj&JVI *i jjl 
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Win-win Li m &a < 3 ^*^ 

Jj. Jt&\ ip. i* ^ 

^ r a r; v. j^ui iaa, ^ ai^i u .u- jajUk ^ ^ 

i,. v > ,;, j '' J^a^ill —A jhSi Jc- jAu2 win-win-no-deal S*^ J- 3 ^' 

. jl£^ jiil pu iliajj Vi J& U£l -las 
.negotiation ^ j^' tgame theory ■- S ->■=“ • J^' 


380 



Xx 


^.aai iULsJt GLaMjJl 2JJ 

XPRL (extensible public relations language) 

“j —}M Aiil £La dildal_^» jc. ajLc. ^ s^lcuJl d)l£l>Jl 4jJ 

ClI—sX»Jl AC. Lda—! U^a—. U.T» . d)Jil -Siij t^JVl a—V ujUJI a Jc. 

sa-ladall a£Lia]I li J-aj * jS'l • .'■» ' -< Aitli c-Aill 4£. *. - a N - ' I 4 J - |l 

—lj j^c. lA_^di^ J^l > . *in ' "< I I diUUj laj ' j]l * \'j V-.11 y 

.dujliVI 

ij_J a.5— J-^JI “dUI jU JN I >,. ;<■»! =v . l l 4 a1 4j^^j LJ IsSjj 

‘cSjW"^ ^-Uaill I^lh £_a JLijj (J -d/a J j Jj i-LaUJI dlli^jUJI !•»«* d"' 

d ^-** '—^— 2^UJI ajl.ijj i j; ji~^ ai l ^ ^ . <1 j 

4_«Ujl dliXJl ^ AjfcSl JVI v^UJI ^JN/I ^UJI 

1—$_JI i—iUja—lui J-> > ^i rijjt^a —j 4jjjjj£lj 4% mi <Aj£ lie. :ilio .4jJVl 

C“—■* 'C^' ‘ * ‘^J >^' 3 > JJ^al' Jla <- Aid- J1 djUalal SjioJI dLdUjl 

A — 1% V , l l dl jiidil a jl j) _j 4juldo _c Jidd ^ 4 a y ^]| 4 ,-\ .". ■ , ill ' a. . 

. JoaJI Jl Ij-fijid: } ddd Jsj 4dMc.l yi£j jfLaj 4jli .UJ] l.jV. 
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im us tick model Li dtl 

Linden,nan jUisill^UI ^ICUJI ^ ^UJI ^ ^ jls 

< - cUJI ^ j yi 5 <3^ J&j ^ ^ (m3) 

<-£*£■ o-UIl L-c ^ills . jus, 093] 1'jj** ;\ iUHo jjl, Vi ^ 


■ i 


Jjm willS 

-4-olaJI Sjl£lUJI wil A5ii . ) 

^ u-Ljs ^ ^ .r 

ro-UJI jjjajj CjLjjIow ibtf dUj 
oLiXJl JL> <-Ull CilsXJ! -SIS ^jjl 5 iS J Lu ti\ j A.. a\ ,\ 

JLuaJj f iltVl ^3 )A Ul j^Ull U 3 

■ wa- ^w . -J j^^JI Jl J^yl 

>is b] i—a ji_u! ^jsii wW y 0 -si 3 y^syi ,ji .y 

3 v 1 *^—vi ^>—ii' ^j—£j jyjii j*iiu ^jir. ^uyi 
4—1^1 wjJI—J yi willL^ yyi Sjlivyi 3 ^jU^ Op , .^311 3 
^J>JI Sj!— c.3 ava 3I J_L. ^LsLJl A^Ujl, u .= ,<;i ; 

• wj vljlxajl j 
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j cte j&j - r 

.dljUl ^a lUjeSB 3 ^AaUjMIj 

Undenman, W.K. (1993) An effective yardstick to measure public 

, • i » -,i sn-\| — ' - ~i . ubii 5JUili (jAssM U^ac- i Public 

relations success -*——?-> . ! - r 

Relations Quarterly ^J-S a O*" 3 38,1,7-9. 
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Zz 

JLuajVl iCu_) 

Zero-time communication environment 

djIj^kiJI j' JL-ajt Juwj kAx]\ djl£Ul 

dj'^L_ajYI aiA j .Aij ji Aja]Ic. JLiNL^ajI JJ ^j2jj La. j] _ji£jJI jjiull 

^5—£ ^ 4_^'da Haul -_£ij Jj iiaSs 4jjj2 Ajjldaill 

■ V^UJI j 4jla-all djLjL^SY’l ^3 J;*- ^ 

•globalization <*]j*jl : jiijl 

Zones of influence ijV«H jj jaifcjl jur.^ 

jijbJI Ly^ j-o llaj (7995) Stone jj "»■•■ ^_LSI 

:d_>d]L dil jl ja jULI dc. juiVl Jib jll jjjjJl ji 

. J^-jll • 

. Si ^*31 • 

.julVi • 

.ii^ajl^ Ja.^jll • 

. JlilaYlj Ja__)JI • 

. JlLla"^ I ^ si _^dl • 
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ji J < ,. f l j.Ml iljljljL AlUl^H djLa jla-allj JjLtjSlu^i ^'b'j 3 

3. -U ." ^A\Ji\ Jfiiij U : U\'A ^ <A*h\ <lA&L*ll ^jU. iu=j 

j^Ua. J} Jil^jil Jaii 

Stone, N.(1995) The Management and Practice of Public Relations 
,3uUil CjIsXJI #jb) London: Maaniallan Business. 
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:j jbu (j3 ZaJjil 


Sandra Cain <jlS I jliLu 

4-uA (_$-* J (AxUl ^gk A 1 .0 1 nvo AuUaJ^j Aj-aJjlSi j 4'-^ 1 , ^g&j 

4 AjIjSIIj (JL-ssj'j/Ij A-«U! cLslailxll ^ 

CjI£U1] jjjjLS j^ac. llbji iSouthampton Solent University 

cULLjjjj Chartered Institute for Public Relations A«U1I 

•The Society of Authors 
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.^tjSau ^ (V-JUl 


jj\ tliiAa j J .1 

Vjjq sljy<^^Ic. JL^ l-s. ^A j . jl jl^ A» ^ » £^js_a]I -j'A i.»j Aj«i'n -Ll^I 

jjIAjU CJ./f A* jAa. 1 (Jj Aj«-«LaJI jjlj jlj*ij (UiUajjJj Wales Aa-oli. 

% <Jl)l jLoV'l Aji^aLaj jbuo jliwl j i(Aj£j_^Vl bAsJLhII '-llU'i j]l) 

(ya aJj 4^1LLj:J Aia^ji AjlfL AjjlxjjVI ^jiaJI jj t( U jLii-) 

oAjj^xJI Aibl ^_ll 4 •\ I Aiiii Jw ^_u£JI { jSaxj Aji^I^cj ^»l3j *«• * A < > Jj3l 

y-eiA ,jx J£ ^ AjjljVI J AJC.Lala.Vlj AjjUcjVI ^jUI ^ LjLjS ” • Ji. J *u j 
J -^sj j^Vl B.'-iTLoM wjUVjlIj (_ua_^Jij (jliilj Aj- j» » » . -H j sjjl jLoV I j 
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jl_A j—11 gjj w - a a l t 

j—udu : i _ 5 isll <jl j£$\ 




